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/ SEGA TEAMS WITH DREAMWORKS AND MCA-UNIVERSAL 

Sega Enterprises has joined forces with the new movie 
studio DreamWorks SKG and communications giant 
MCA-Universal to form a joint venture company to devel- 
op location-based entertainment centers. The new ven- 
ture will be headed by Skip Paul, presently vice president 
of MCA Inc. and president of MCA Enterprises Inc. We 
spoke with Al Stone, president of Sega Enterprises Inc. 
USA about the agreement. 

Stone commented, “With all the players involved, Sega 
in association with MCA and DreamWorks; with all the 
creative talent; and all the properties and expertise 
brought to the table by such companies, we're excited. 
We're going to be a bigger and stronger supplier of 
amusement games for the amusement industry. We will 
move forward and create a new branded form of enter- 
| tainment that will be the standard of the industry for the 
future.” 

Stone acknowledged that the joint venture has raised 
questions about Sega’s future. He explained, “People 
| should not be concerned that there will be a totally new 
company. Along with the new opportunities, it will not 
only be business as usual, but business better than usual 
with Sega as you know it today.” 

Last fall, Play Meter hinted at upcoming collaborative 
efforts among these companies when we snapped a photo 
| of Paul with Stone, Sega’s Masahiro Nakagawa, and Uni- 
_ versal Interactive Studios’ Mark Cerny at AMOA Expo 
‘94 in San Antonio, ‘Texas. 

_ ¥ ALLIANCE/BALLY/WMS BATTLE PLAYS OUT 

Tt appears that Alliance Gaming Corp. of Las Vegas 
Nev., is the winner in the battle to acquire Bally Gaming 
International of Las Vegas. Chicago-based WMS Gaming 
_ had been the apparent front-runner in the takeover. Now 
Alliance will acquire Bally Gaming in a cash and stock 
deal of nearly $139 million, according to newspaper ac- 
counts. In turn, Alliance will assume nearly $75 million 
in Bally Gaming debt. WMS had offered a stock-only 
~ swap. Stockholders must approve the deal, which is sched- 
uled to close in January. 

_ ¥ POCKET CHANGE PURCHASES FUN-N-GAMES 

Pocket Change America Inc. and affiliate Pocket 
Change and Games Inc. announced the purchase of Fun- 
n-Games amusement centers from DeBartolo Inc. and its 
_ wholly-owned subsidiary The Edward J. DeBartolo Corp. 
of Ohio. Pocket Change’s amusement centers, which are 
based in Newark, Del., offer video and redemption 
' games, pinballs, kiddie rides, carousels, simulators, and 
virtual reality attractions. According to Arthur Helmick, 
president of Pocket Change: “This transaction provides an 
exciting opportunity for Pocket Change to continue its 
commitment to provide first-class family amusement in 
regional shopping malls. Fun-n-Games presently operates 
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over 75 locations in regional malls and shopping centers 
across the United States. 
/ PLUSH-4-PLAY OPENS NATIONAL CRANE NETWORK 

Merchandise supplier Plush-4-Play of Cypress, Calif, 
recently launched the National Crane Network with the 
goal of acquiring contracts with restaurant, retail, and 
other national chains to operate and maintain skill cranes 
and other amusement equipment. Operators in the net- 
work will provide authorized equipment and service the 
accounts for the duration of the contract plus receive 
discounts on plush and crane purchases made through 
Plush-4-Play. In addition, the company introduced the 
Maximizer Skill Crane, a new line of jumbo cranes avail- 
able in 66” and 42” models, and the Maximizer “66 Con- 
version that updates standard cranes to jumbo format. For 
more details, contact Plush-4-Play, (800) 252-3687. 

/ ACCLAIM ACQUIRES SOFTWARE DEVELOPERS 

Acclaim Entertainment Inc. has completed acquisitions 
of Probe Entertainment Ltd. of London, England, and 
Sculptured Software Inc. of Salt Lake City, Utah, two of 
the leading independent entertainment software develop- 
ers. According to Acclaim president Robert Holmes: “We 
consider these vital and exciting acquisitions which bring 
to Acclaim some of the most creative and technologically 
astute talent in the world today.” 

The company also announced an alliance with Warner 
Bros. Interactive Entertainment to jointly publish interac- 
tive entertainment software based on several Warner 
Bros. feature films currently in development. Together 
they will publish three titles across all video game plat- 
forms, including next-generation game systems, coin-op 
arcade venues, and personal computer-based formats. 

/ IAAPA BULLETIN CAUTIONS EXHIBITORS 

The International Association of Amusement Parks 
and Attractions has published an Exhibitor Bulletin prior 
to its Nov. 14-18 trade show in New Orleans. Among the 
items covered are hotel updates, Galaxy card registration, 
and “permits for certain games.” Considering the removal 
of some games at the recent AMOA Expo ‘95, the caution 
bears reprinting: “IAAPA advises any manufacturer 
displaying games of chance in New Orleans to verify that 
they have all necessary permits filed with the proper 
authorities. For example, state law requires any game 
utilizing playing cards to be licensed by the Louisiana 
State Police. 

“According to James Morrison, attorney for the New 
Orleans Convention and Visitor’s Bureau, licensing 
includes machines and exhibitors (both have to be 
licensed in Louisiana). Morrison suggests that if exhibitors 
have questions concerning their games, electronic or 
otherwise, that they contact the Louisiana State Police, the 
Louisiana Gaming Corp., or the Louisiana Riverboat 
Gaming Commission.” & 
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Following this line of thinking we would like 
to present the essential expression of genius. 
The Amazing CashCode. To put it simply this 
is what this ingenious machine has to offer: 
~ An Amazing Plus device (stacker or stackerless). ' 
This user friendly, maintenance free upstacker 


Pop-up cover for easy access tocleaningand = 2 
service. Front colour LED to indicate operational 
mode. First in the industry-patented, non- 
contact note pathway with beltless mechanisms 4. 
to insure the highest acceptance rate of genuine Tf 
bills. All this genius at a simply unbelieveable 
| or downstacker has a removeable, sealable, and, price and warranty. For further information 2 
= lockable cassette for total security. The most call your local distributor today or CashCode f 


~ advanced optical and magnetic recognition. IT TURNS MONEY INTO CASH toll free at 1-800-584-2633. i 
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Dan Highcove 
Mark Jakubiak 
1-800-435-3456 or 
Fax: 1-800-448-1775 
We supply toys / novelties to family entertainment centers, amusement parks, 
19 Industrial Lane, Johnston, RI 02919 bowling centers, roller skating centers and arcades. 
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ids are great, aren’t they? Who else would have 
the nerve to volunteer you for just about any- 
thing, assume you'll show up on time, but forget 
to tell you about it? 

Obviously, I know from whence I speak! | 
drove my son Nick and his friend Colin over to 
Colin’s house last Friday night. I dropped them off 
about quarter to seven. As Nick slammed his door 
he yelled, “By the way, I told them you’d work 
bingo tonight. Be there at 7:00.” 

I fumed all the way there since I didn’t even 
have a chance to go home and leave a note for 
my hubby. But once I got there I started thinking 
a lot about gambling. 

Gambling? Didn’t you say you were going to 
work the bingo at school? That's 
my point exactly. It seems that 
in this day and age when gam- 
bling is the hottest topic since 
O.J. was acquitted, no one adds 
church bingos into the gambling 
stew. 

Fellow Louisianian David 
Goudeau in a guest commen- 
tary this month poses the ques- 
tion: “Is the church bingo fund- 
raiser wrong? You be the judge, 
but don’t for a moment deny 
that it’s gambling.” 

Here I was at a church bingo, 
thinking of all the derogatory 
comments I'd heard about how 
gambling is wrong, immoral, 
preys on the innocents, etc. In 
fact, just a few days earlier The 
New York Times had an article 
with a blazing headline, “Gam- 
bling Fuels Louisiana Voter 
Anger,” and added that there was a perception 
that the state has become one big, corrupt casino. 

Gambling has become a scorching campaign 
issue in the state with gubernatorial candidates 
swearing not to take a single dime in campaign 
contributions from anyone who has anything to 
do with gambling. I wonder if that would include 
churches...hum. 

Back to working the bingo at the church. I 
found myself watching the players with fascina- 
tion. Most were elderly—probably living on a 
fixed income—the ones gambling foes cite most 
often as the innocent victims when they are rally- 
ing against gambling. 

One particular lady caught my attention. She 
looked to be well into her 80s. She began her 
night with 12 cards, costing $12; four raffle tick- 
ets at $1; another $5 for five early bird paper 
games; $3 for three middle bird paper games; $5 
for five late bird games; $2 for two bag games; 
and $5 on pull-tabs (yep, even pull-tabs or cherry 
bells are legal at church!). She did not walk away 
a winner. This lady forked out $33, not to men- 
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tion the refreshments she bought during the 
evening. 

So what’s my point? It’s not that she, and all 
the others like her, shouldn’t have been there. 
The point is that everyone in that room was gam- 
bling. They were also having fun sponsored and 
highly endorsed by the church. Isn't it ironic that 
it’s usually the churches vigorously fighting any 
introduction of gambling into the state? The bin- 
go players had a chance to win a few dollars, 
while the school shared in the proceeds to help 
fund computers or something. 

Our office used to have a football pool. Each 
week we'd watch the games hoping to be the win- 
ner of the $40 or so. Seeing that last game pull 
you ahead of the next guy was a thrill. Was 
putting up $3 for a chance to win $40 wrong? 
Not necessarily, but it was gambling, just like bin- 
go. And what about the race tracks where people 
eagerly cheer on their favorite steed or dog, 
knowing a first place win will put them in the 
dough? Wrong? You answer that one for yourself. 
But remember that they are highly endorsed by 
your community to fund various projects. 

No matter how we justify the end, gambling is 
gambling. Gambling can help the church buy 
their computers or help Joe Citizen have some 
fun. Gambling has been discussed in a variety of 
states in a variety of forms. Whether it’s a lottery, 
video poker, casinos, riverboats, or Indian casi- 
nos, the issue is whether there’s a form of gam- 
bling that will sit well with the majority, but not 
offend anyone. In Louisiana it’s OK to gamble on 
a moving vessel but not if that vessel is docked. In 
Mississippi, the casinos have to be built on water, 
and it’s called dockside gambling. Now I ask you, 
what justifies these rules? 

Gambling didn’t suddenly appear. It’s been 
around since David and Goliath. Try to convince 
me there wasn’t a guy taking bets on the out- 
come! What’s changed, however, is the percep- 
tion of what it’s doing to society and how much of 
the profits are lining politician’s pockets. But sad- 
ly, it’s operators like David Goudeau who bear 
the brunt of the hostility. He hasn’t done anything 
wrong, his money isn’t tainted, and he is an up- 
standing law abiding citizen being maliciously 
categorized. 

Prohibition was a massive effort to outlaw 
drinking. It was a futile attempt to dictate morals. 
It certainly didn’t stop people from drinking, it 
only forced them to find other ways to get the 
beverages they wanted. I’d imagine some who 
didn’t even drink in the first place wanted to sim- 
ply because they were being told they couldn't! 
Prohibition did prove that people can be very re- 
sourceful in finding ways around a very poorly 
thought out law. 

Webster’s dictionary defines gambling like 
this: to bet on an uncertain outcome, an element 
of risk. This sounds like life to me. A 
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Letter. 


No paper please 


Get rid of the paper dollar! I would 
like to see a solid copper dollar coin 
made from copper from U.S. mines 

only. I would like to see this coin have 
Our CamLock Systems’ Hi 1; h | 
high quality die cast not ing more than the great seal on 
disc tumblers provide [i one side and the reverse of the great 
excellent detore at a seal on the other. Clad coinage should 
ieee me also go up. Why go through the ex- 
different or in groups. pense of cladding copper with nickel? 
Proven successful for Why not solid copper coinage? 
hundreds of applications. Pig Rich Reitz 


Cam locks available | Internet 
‘In several lengths: = 
me) °/8; /s" and 15/16: 


we More visuals 


I liked the “Player’s Perspective” ar- 


Can be keyed alike, 





ticle. However, I missed some screen 


CAVILCK shots from the reviewed games. Try to 
SySIEMS NC yr? have some more graphics with the text. 


Alexander Andelkovic 
(708)489-6000 Fax (708)489-6009 


CLUSIVELY DISTRIBUTED IN NO. AMER. BY CHICAGO LOCK CO. [ied Internet 


Debit cards 
TRACK NO. Sar DISC NO. 
NEXT WE'RE FIRST 
2 ae #1 é 2 DIGITS 


Australia has had one and two dol- 
lar coins for a number of years now. 

_ OPERATORS SERVICE 

"GET IT RIGHT, GET IT FAST" 





They definitely have been good for 
FECs. However, | think the time of the 
coin is nearing the end and stored val- 
ue debit cards will be commonplace 
soon. Anyone who has had to sit there 
and bag up buckets of coins will be 
saying “Yeah har” to this. 

A customer told me of an FEC in 
Sun City, South Africa, that operated 
entirely by the use of stored value 
cards. This is definitely the future. By 
the time the United States gets a dollar 
coin, they will already be obsolete. 

S. Roberts 
Internet 


01 IN BUSINESS SINCE 1972 

02 LARGE INVENTORY OF COMPACT 
DISC AND 45 RPM RECORDS 

03 LATIN PRODUCT AVAILABLE 

04 ALL SELECTIONS SOLD WITH 
PRE-PRINTED TITLE STRIPS 

05 KNOWLEDGEABLE STAFF 

06 95% FILL ON ALL ORDERS 

07 DISCOUNT ON 2 DAY FREIGHT 

08 LOW WHOLESALE PRICES TO 
OPERATORS 

09 STAY UP TO DATE WITH OUR MAILER 

10 

11 CALIFORNIA (714) 879-1771 

12 NATIONAL (800)354-5853 

13 FAX (800) 821-7878 

14 CALL US TODAY 


As you will notice, the three letters we 
have this month are responses from the 
Internet. If you would like to tell us your 
opinion on any subject under the sun, it’s 
never been easier. Simply send us an e- 
mail via America Online. Here’s our 
number: 

7 "SATISFACTION GUARANTEED" = = PlayMeter@aol.com 
eo i tia st a cl tala icieeceesaneoe Of course, we still take letters! A 
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VIDEO & PINBALL COMBINED VIDEO DEDICATED 











MO. ON a POINT LONGEVITY 
GAME CHART TOP 10 VALUE POINTS 
1. Daytona USA (Sega) 14 14 1. Daytona USA (Sega) 9.48 833 
2. Cruisin’ USA (Midway) 12 12 2. Cruisin USA (Midway) 9.21 700 
3. Tekken 2 (Namco) 1 1 3. Virtua Cop (Sega) 8.69 470 
4. Megatouch (Merit) 1 4. Cyber Cycles (Namco) 8.64 54 
5. Virtua Cop (Sega) 9 8 5. Killer Instinct (Midway) 8.46 561 
6. Mortal Kombat 3 (Midway) 6 6 6. Virtua Fighter 2 (Sega) 8.46 482 
7. CyberCycles (Namco) 1 1 7. Sega Rally (Sega) 8.00 51 
8. Killer Instinct (Midway) 10 10 8. Suzuka 8 Hours 2 (Namco) 7.57 945 
9. Virtua Fighter 2 (Sega) 9 9 9. Ridge Racer 2 (Namco) 7.30 264 
10. Sega Rally (Sega) 1 1 10. Suzuka 8 Hours (Namco) tAs 905 
11. Theatre of Magic (Bally) 6 6 11. Out Runners (Sega) 7.00 1248 
12. Star Trek: TNG (Williams) 22 21 12. T-Mek (TWI) 6.90 533 
13. Suzuka 8 Hours 2 (Namco) 18 18 13. Point Blank (Namco) 6.90 177 
14. Tekken (Namco) 9 9 14. Lethal Enforcers Il (Konami) 6.79 699 
15. The Addams Family (Bally) 44 44 15. Ace Driver (Namco) 6.75 149 
16. Indianapolis 500 (Bally) 1 I 
18. Suzuka 8 Hours (Namco) 18 17 1. Tekken 2 (Namco) 912 58 
19. Street Fighter Alpha (Capcom) 2 2 2. Megatouch (Merit) 8.76 57 
a OE SNES eee 7 i vo 3. Mortal Kombat 3 (Midway) 8.67 338 
21. Red & Ted’s Road Show (Williams) 11 11 4, Tékken (Namco) 748 434 
22. T-Mek (TWi) 13 3 5. Street Fighter Alpha (Capcom) 7.10 95 
23. Point Blank (Namco) 5 1 6. X-Men (Capcom) 6.80 418 
24. No Fear (Williams) 9 4 7. Savage Reign (SNK) 6.67 a2 
a0. Shien (Capcom) | 2 ? 8. WWF Wrestlemania (Midway) 6.65 30 
26. Lethal Entorcers I fsonamy : 9. Tournament Solitaire (Dynamo) 6.56 25 
7 é ee es ) = . 10. Bust-A-Move (Taito) 6.47 308 
oe fee Reion (SNK) 11. Raiden II (Fabtek) 6.39 736 
2 4 as aa Poni) e : 12. Great 1000 Mile Rally (Kaneko) 6.31 755 
bases iach tiie 13. Lethal Enforcers (Konami) 6.12 1515 
31. WWE Wrestlemania (Midway) 1 1 14, Raiden DX (Fabtek) 6.00 254 
Sen Samia POverer meee : 15. World Rally (TWi) 5.80 6 
sil hihini pila: 3 is oak | sp _ 16. Aero Fighters 2 (McO River) 5.65 145 
34. Frank Thomas’ Big Hurt (Premier) 3 fe 17, Drug Wars (ALG) 5 60 1189 
; a ahah Dynamo) " . 18. Mortal Kombat 2 (Midway) 5.59 569 
37 Bust-A-Move (Tada) 9g 8 19. Street Fighter the Movie (Capcom) 5.53 57 
38, Stargate (Premier) 6 5 20. Super Sidekicks 3 (SNK) 5.40 19 
39. Cybersled (N ) 20 F 21. Samurai Shodown 2 (SNK) 5.36 213 
ee 22. Bust-A-Move Again (Taito) 5.17 * 
40. Raiden II (Fabtek) 23 21 
41. World Cun Soccer (Beity) 16 16 23. D&D Tower of Doom (Capcom) 5.15 451 
aaaie Y 24. Aero Fighters (McO’River) 5.13 1 
42. Great 1000 Mile Rally (Kaneko) 8 5 a “ 
43. Ridge Racer (Namco) Z1 9 25. Night Warriors (Capcom) a 
44. Twilight Zone (Bally) 31 4 26. Super Sidekicks 2 (SNK) 5.11 25 
45. Shaq Attaq (Premier) 10 9 
46. The Shadow (Williams) 9 5 ye S 
47. Lethal Enforcers (Konami) 37 35 1. Theatre of Magic (Balk 785 326 
aan " arin . ; 2. Star Trek: TNG (Williams) 762 1163 
» Baywalcn ipegw 3. The Addams Family (Bally) 7.39 2431 
50. Raiden DX (Fabiek) 10 7 4. Indianapolis 500 (Bally) 7.38 45 
51. Indiana Jones (Williams) 25 14 5. Red & Ted’s Road Show (Williams) 6.93 496 
52. Locked ‘n Loaded (Data East) 3 O 6. No Fear (Williams) 6.81 200 
53. Rescue 911 (Premier) 18 11 7. Batman Forever (Sega) 6.65 29 
54. COPS (TWi) 8 1 “ — Gaye a Hurt (Premier) eh ee 
. otargate emer, 
al Lino aa tee : 10. World Cup Soccer (Bally) 6.37 676 
57. Frankenstein (Seaa) 7 3 11. Twilight Zone (Bally) 6.22 1069 
arti EY 12. Shag Attag (Premier) 6.21 395 
58. Demolition Man (Williams) 18 12 13. The Shadow (Williams) 6.19 306 
59. Crime Patrol (ALG) 23 5 14. Baywatch (Sega) 6.09 127 
60. Dirty Harry (Williams) 6 2 15. Indiana Jones (Williams) 5.89 784 
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A IRE-LINE 


RVAUED I BIOR AY AIRE 


New! Vibrant Colors 
New! Big Digit Side Scorer 


Sure to Attract 
Attention € Profits 


Stainless Steel or Black Mica Top 
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Imagination Leisure manufactures the world’s most extensive line of 

Air Cushion Hockey Games, Neon Aire, Neon Aire Black Top, Rainbow Aire, and SST form 

the most powerful foursome of Air Cushion Hockey Games available in the marketplace. 

Some have a Stainless Steel Top that Won't Wear Out. Others come with a super-tough Black Mica 

Top with a high-abrasive overlay for durability and long-life. All our games are durably built, 

pie Bee attractively styled and quality engineered. They're built with the rugged play appeal that you ve 

/ = \\ come to expect from Imagination Leisure, with service and eamnings features which have been devel- 

ned through more than 20 years of manufacturing Air Cushion Hockey Games, So let your earnings fly 
with Imagination Leisure's complete Aire-Line. 

For full color individual brochures and complete 

details call, e-mail or fax today. 
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BLACK TOP + a _mmme|.. " 
Hot 
Both Goz 


Overhead Bis 
Tough Black Micé 


"NEON AIRE 


Both Goals Neon Lit! 
Overhead Big Digit Scoring 
Stainless Steel Top that Won't Wear out 
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REDEMPTION 


MFG. 


ALLEY BOWLERS 
Striker 

Skee-Ball 

Skee-Ball Lightning 
Smartball 


SPORTS GAMES 
Super Shot 

Arm Champs 

Shoot to Win! 

Two Minute Drill 

Full Court Frenzy 
Championship Basketball 
Hoop Shot 


. Rage in the Cage 


UB QB Football 


. Slugfest 


COIN PUSHERS 


. Jungle Jive 
. Rock ‘n Roll/ 


Dinosaur Valley 


. Klondike/Gold Coast 
. Wedges/Ledges 
. Starburst 


CRANES 


. Watch Box 


Clean Sweep 

Big Choice 

Treasure Chest 

Snack Attacker/Challenger 
Candy Shop 

Candy Crane 

Classic Watch Crane 


. Skill Crane 
. Jumbo Crane 
. Hollywood Crane 


CHILDREN’S GAMES 


. Shoot to Win! Jr. 


Smart Toss ‘Em 


. Godzilla Wars Jr. 


‘Toss ‘Em 
1/2 Pint Frenzy 
Kiddie Whac-A-Mole 


. Skee Toss B.C. 

. Hightops 

. Lil Dump the Ump 

. Jr. All American 

. Awesome Toss Em 

. Super Mario Mushroom 


ROLL DOWNS 
Spin-A-21 


(Design Plus) 
(Skee-Ball) 
(Skee-Ball) 
(Smart) 


(Nat'l Sports) 
(Jaleco) 

(Smart) 

(Taito) 

(ICE) 
(Grayhound) 
(Doyle) 

(Fun Merchants) 
(Nat'l Sports) 
(Williams) 


(Coastal) 


(Fun Merchants) 
(Fun Merchants) 
(Fun Merchants) 
(CCI) 


(Fun Merchants) 
(Smart) 

(Fun Merchants) 
(Classic) 

(AGE) 
(Grayhound) 
(Smart) 

(Smart) 
(Grayhound) 
(Grayhound) 
(Maxwell) 


(Smart) 
(Smart) 
(Namco) 
(UETD) 
(ICE) 

(Bob's Space) 
(Skee-Ball) 
(Nat'l Sports) 
(Doyle) 
(UETD) 
(Lazer-Tron) 
(Premier) 


(Lazer-Tron) 


Wook wWd 


REDEMPTION 


. Spin To Win 

. Rock N Roll 

. Rolldown 

. Jungle Rama 

. Clown Rolldown 
. Quackers 


COIN DROP GAMES 


. Roll For Gold 
. Smokin’ Token 


Super Wheel ‘Em In 


. Pirate’s Gold 


Wheel M In 


. Screamin’ Slopes 


The Mask 


. Rock-N-Bowl 

. Aftershock 

. Home Run Hitter 

. Super Rock-N-Bowl 

. Coin Circus 

. Super Bank, It 

. Golden Goose 

. Sonic the Hedgehog» 

. Addams Family Values 
. Goofy Hoops 


NOVELTY 


. Cyclone 
. Dinoscore 
. Dino Rally 


Spider Stompin’ 
Swamp Stomp 


. Ribbit Racin 


Hop-A-Tic-Tac-Toe 


. Hoop It Up 

. Flingshot 

. Robo-Bop 

. Whac-A-Mole 
. Star Shooter 
. Colorama 

. Wacky Gator 
. Feed Big Bertha 
. Simple Simon 
. Pogger 

. Steer Crazy 

. Pop-A-Ball 

. Cracky Crab 
. Belly Bomber 
. Flip-N-Win 

. Pop-A-Tac-Toe 
. Neck-N-Neck 
. Pop-A-Slot 

. Killer T-Rex 
. Magic Mr. X 

. Flintstones Memory Match 


MFG. 





(Lazer-Tron) 7.44 
(Bay Tek) 6.50 
(Bay Tek) 6.50 
(Lazer-Tron) 6.40 
(Bay Tek) 6.25 
(Seidel) 5.45 
(Benchmark) 8.14 
(Seidel) 8.00 
(Bromley) 8.00 
(Lazer-Tron) 8.00 
(Bromley) 7.86 
(Midway) 7.40 
(Data East) 7.00 
(Bromley) 6.84 
(Lazer-Tron) 6.81 
(CCI) 6.56 
(Bromley) 6.50 
(Am. Sammy) 5.90 
(Lazer-Tron) 5.60 
(Benchamrk) 5.50 
(Sega) Sy 
(Midway) 5.14 
(Capcom) 5.00 
(ICE) 9.11 
(Planet Earth) 7.84 
(Bromley) L409 
(Jaleco) 7.29 
(Lazer-Tron) 7.00 
(Lazer-Tron) 6.85 
(Data East) 6.82 
(TWi) 6.75 
(Planet Earth) 6.60 
(Coastal) 6.50 
(Bob’s Space) 6.38 
(Bay Tek) 6.33 
(Bromley) 6.33 
(Data East) 6.26 
(Smart) 6.11 
(Am. Sammy) 6.00 
(Lazer-Tron) 5.86 
(Fun Industries) 5.83 
(Coastal) omy | 
(Namco) 5.69 
(Namco) 5.67 
(Planet Earth) 5.50 
(Coastal) 5.50 
(Bundra) B.00 
(Coastal) 5.30 
(Smart) 5.25 
(Am. Sammy) B17 
(Coastal) 5.00 


Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings on a scale 
of 1-10. Longevity Points: determined by standings in Video & Pinball combined column (#1 game receives 60 


points, #2 game receives 59 points, etc.) 
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N FORTICKET( 


A 1 or 2 player game with A player 

spins his wheel. The speed of the spin determines where the 

flashing lights wilson: A true skill game with a jackpot 
value of up to 500 tickets! 









Dimensions: 
Height: 77" 
Depth: 26" 
Width: 35" 


CAMELOT . Weight: 225 Ibs. 


eV 3 A new roll down featuring 6 flashing lights that 
| offer 6 different payouts! One of them being up to 
. : 500 tickets. This feature offers a novice player the 
opportunity to WIN BIG!! As with all roll downs the 
skill is in the timing, but then, 


rs rine : ‘ mf bi ei ery p 
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SUPER 
fell OO 


A much improved roll down game where the 
player can win BIG by "Hitting the Clown" 
4 times in a row without a miss! For the single 
coin player the opportunity to win the new 
Progressive Jackpot. Introducing the 

feature: Where upon dropping 2 coins 
simultaneously the player stands the chance 
of winning Double Ticket Payout!! 
Dimensions: 
Height: 61" 
Depth: 48" 
Width: 23.5" 
Weight: 225 lbs. 










neandimank 


Dimensions: 
Height: 61" Entertaimmnenc 0c 
Depth: 48 


Width: 23.5" 2071 NORTH DIXIE HIGHWAY 


TEL (954) 781-8080 


FAX (954) 781-7900 


For More Information Contact your local distributor or call 1-800-808-8860 
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COIN-O°P, INC. 
3311 North Kennicott Rd., Arlington Heights, IL 60004 Phone: 708-797-6100, Fax: 708-797-6208 
©1995 CAPCOM COIN-OP, INC. 
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Bonnie Theard 
Managing Editor 
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Don't be atraid of the 


“C” word: CHANGE 


ou'll find that the showroom looks quite 
different from the way it did just three 
years ago. Practically everything has com- 
pletely changed.” So reads the introduc- 
tion to Chrysler Corp.’s Customer One 
magazine, which also characterizes the 
company’s Dodge line as “the breaker of 
rules, the changers of everything.” The 
special edition touts the joys of owning the 
new Dodge minivans, trucks, sport 
coupes, and sedans that 
attempt to fit every 
niche market. 

The operative word 
here is change. The auto- 
motive industry is em- 
barking on changes at 
every turn. Chrysler 
Corp. and Ford Motor 
Co. are taking chances 
with ‘96 models; 
Chrysler redesigned its 
best-selling minivans, 
and Ford overhauled its 
number one model ‘Tau- 
rus inside and out. Both 
manufacturers can feel 
the competition nipping 
at their heels. The public 
has so many choices 
when it comes to transportation. 

We don’t have to look far for change in 
our industry. The recent AMOA Expo is a 
case in point: 1) an ambitious, expanded 
seminar program that recognized the need 
for more sessions and diverse topics, 2) an 
exhibit floor that distributed the big com- 
panies equally among the smaller compa- 
nies, and 3) production of the second an- 
nual report to members. 

One of the biggest changes waiting in 
the wings is the National Amusement Net- 
work Inc. Although the NANI seminar was 
well attended, still it was not up to the lev- 
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el anticipated. “Where are the crowds like 
we used to see for the gaming seminars 
years ago?” remarked one panelist. 

The message of the seminar was clear: 
networking is the future, either with indus- 
try participation or with outside sources. 
At the close of the session, NANI test par- 
ticipant Mark Blum of United Distributors 
in Wichita, Kan., said: “Overall it made 
money and increased play. This is what 
this industry needs.” 

Evidence of other changes in thinking 
were plentiful. Conversations at the expo 
frequently turned to the subject of enlarg- 
ing leagues or starting leagues, and diver- 
sifying into retail sales such as pool tables 
and accessories for the home market. 

One New York operator who purchased 
a route of kiddie rides was amazed to find 
that it accounts for more revenue than the 
rest of his traditional game route. He stum- 
bled into a good thing that he had never 
considered before. His next move? Secure 
more kiddie ride locations and buy more 
kiddie rides. 

Consider the California operator who 
watched the downturn in his arcade busi- 
ness and decided to go in the opposite di- 
rection of conventional wisdom. Instead of 
raising his prices he turned his arcade into 
a no-entrance-fee nickel arcade and is do- 
ing phenomenal business. 

These are not tales of business as usual, 
but cases of “How can I do more business 
and where?” Change is in the air. Lament- 
ing change and resisting change won't ad- 
vance the goal of your business: to remain 
profitable. It is possible to improve your 
bottom line and even exceed your expec- 
tations through change. A 
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Dimensions: 
Width: 25" 

| Depth: 43" 

| Height: 52" 
Weight: 210 Ibs. 





Features: 
«Fast Paced Coin Jump Action - Appealing to all Ages 


«Ticket Display - Play can Continue without 
Tickets with no Loss to Player 


«Bonus Countdown for Jackpot Tickets 


-Ticket Multiplier Display - Consecutive Misses — 
Multiply the Next Win 


«Flexible Programming Makes "Smokin' 
Token" a Winner in All Locations 


*Easy Loading Ticket ty seo with 6,000 
Plus Capacity & Ticket Every Time Option 


«Separate Locked Areas for Coins, Tickets & Service 
«Built in Theft Alarm, Diagnostics & Payout Statistics 


MSeaer wo 


8436 Washington Pl NE* Albuquerque, NM 87113 °*505/821-6878* FAX 505/821-6876 
© 1995 ALL RIGHTS RESERVED PATENT PENDING 


Cocu-Of News 


Jukebox promos set for awareness month 


November is National Jukebox Month, and AMOA 1s call- 
ing on operators to showcase the event with any number of 
suggested promotions. 

“We always ask the operators to come up with something 
even if it’s just having their employees answer the phone by 
saying ‘November is National Jukebox Month’ or similar 
greetings,” said jukebox promotion committee chairman Jim 
Hayes of Gem Music & Vending Co. in Dayton, Ohio. 

Other suggested promotions include putting an an- 
nouncement on letters, printed materials, newsletters, ads, 
etc.; working with a high-volume location to feature themed 
music on a special night; doing a joint promotion with a local 
radio station; or contacting the local media with a suggested 
feature story. 

AMOA is also sending out a list of special activities and 
promotions that are already planned. Here are some of the 
promotions that have been scheduled: 

* Dolphin Music Distributors of Norcross, Ga., and Jack- 
sonville, Fla., will salute the event with a five percent dis- 
count off any invoice during the month of November. 

* Don Records Corp. of Farmington, N.Y., will promote 


jukeboxes with mailings to its customers and display sig- 


Big Fun in the Big Easy 


_—_—— --— 





St. Louis Cathedral in Jackson Square is just one of the many attractions 
New Orleans has to offer. The International Association of Amusement 
Parks and Attractions’ trade show and convention will be held there on No- 
vember 15-18. See inside for a full preview of the upcoming show and a 
history of the association. 
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nage at its warehouse. 

* Harvey’s Music Co. of Pittsburgh, Pa., is introducing Red 
Peter’s first full-length CD for those hardcore locations. 

¢ The Latin Jukebox of Garden Grove, Calif., will promote 
the month on all printed materials. The company will also be 
offering specials on hot Latin artists. 

¢ Hot Hits of Nashville, Tenn., is featuring a collection of 
songs about jukeboxes called “Jukin” and a package of clas- 
sic tunes for all seasons named “Summertime Hits.” 

¢ Spotlight on Hits of Pittsburgh, Pa., will include special 
verbage on printed materials and title strips during the 
month of November. 

For more information, or to let others know about a spe- 
cial promotion, contact National Jukebox Month, c/o 
AMOA headquarters, 401 N. Michigan Ave., Chicago, II. 
60611-4267, (800) 937-2662. 


G.L. debuts 
new golf game 


G. L. Technology Inc. is introducing a new, sleeker 
version of its original Putting Challenge game, which 
was licensed to ICE. The new game, Putting Challenge 
IT, will debut at the [AAPA show in Nerw Orleans. 

The one- to four-player game features two 18-hole 
golf courses and two difficulty levels on each, making a 
total of 72 green contours. An automatic ball return 
feature has been completely redesigned to be mainte- 
nance-free, and the putting surface has been upgraded. 

However, the major improvement to Putting Chal- 
lenge [lis a design 45 percent smaller than its original 
version that requires a set-up space of 102” x 48”, 
making it more practical for smaller locations. And the 
company says all of this has been accomplished with- 
out sacrificing any of the putting distance. 

The company is also showcasing a new football 
game called Super Touchdown, which uses a miniature 
football that is released pinball-style into one of several 
moving helmet targets. Game play can be set on either 
arcade or redemption mode. 

G.L. Technology was formed in 1987 by Samuel 
Kim, who has over 25 years of product design and de- 
velopment experience in both the coin-op and con- 
sumer electronics industries. Among other games, the 
company developed ICE’s Full Court Frenzy. 

In addition to the development of new, high-tech 
sports games, the company is also looking at marketing 
and advertising efforts that will support these new ven- 
tures. In furtherance of the goal, Robert Whitehead, 
formerly of New Image Technologies, joins the compa- 
ny to direct marketing and sales. 
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Coiu-Ofp News 
Valley gets export award 


Valley Recreation Products has been given the President's 
E Star Award for continued performance in marketing and 
promoting its products abroad. The award was presented by 
Lauri Fitz-Pegado, director general of commercial service at 
the United States Department of Commerce. 

In 1990, Valley won the coveted President’s E Award in 
recognition of its export business to global markets. The E 
Star award is further recognition of the company’s continued 
commitment to the export market. In 1969 the E Star Award 
was authorized to honor outstanding export promotion ef- 
forts by E Award recipients which have shown a greater lev- 
el of performance over the following three years. 

“This honor is very meaningful to our company,” said Val- 
ley president Richard Shelton, “because it continues to show 
our commitment to the international marketplace and the 
high priorities and the enthusiastic effort of our staff. 

“We are the largest exporter of electronic dart games and 
the biggest manufacturer of coin-operated pool tables in the 
world, and aside from the dollar impact that our global ef- 
forts have made, the export of our products have had a 
tremendous impact on the jobs.” 

The move to international markets at Valley began with 
a diversification program in 1986, when an electronic dart 
company in Sycamore, III., was acquired. Since that time, 
Valley has been one of the major forces in the overseas 
marketing of electronic dart games. Today the company 
says its market share is estimated to be more than 80 per- 
cent in Europe. 

“We were aware (from the beginning) that overseas mar- 
kets demand very special attention,” said vice president of 
international operations James Griffiths. 

A number of product changes in both hardware and soft- 
ware, as well as a cosmetic makeover, were necessary to suit 
overseas taste, he explained. Dart games were placed with a 
master distributor, while a network of distributors handle 
overseas pool table sales. In Germany, the company’s distrib- 
utor is NSM-Lowen. “Their experience, knowing tavern own- 





Blazing a trail that will be directly followed by the IAA- 
PA show, the National Council for Urban Economic De- 
velopment (CUED), has organized a New Orleans confer- 
ence to look at gaming developments to date. 

The conference, titled The Gaming and Entertainment 
Industries: Their Impact on Economic Development, will 
be held Nov. 12-14 at the Inter-Continental Hotel in New 
Orleans, La. Sponsoring the event are CUED, the Promus 
Companies, Hunter Interests, DeBartolo Properties, The 
Grogran Casino Report, Iwerks Entertainment, the Neva- 
da law firm of Lionel, Sawyer, and Collins, and business 
consultants Deloitte & Touche LLP. 
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The presentation of Valley’s Distributor of the Year award to Laniel Automat- 
ic, (I-r): Valley president Dick Shelton, Laniel sales manager Marc Raymond, 
Laniel operations head Jean Coutu, and James Griffiths and Mark Boehman, 
both of Valley. 


ers and their patrons so well, ensured the initial success and 
they have continued to do a remarkable marketing job 
throughout Europe,” Griffiths added. 

Valley has reportedly enjoyed similar success in the Far 
East, in Korea in particular. 

“We were committed to winning the E Star Award by con- 
tinuing to bring new products to the marketplace (and) sus- 
taining our growth and position of leadership,” Shelton con- 
cluded. “Our experience in international marketing has 
convinced us to give it our highest priority and we would en- 
courage other companies to seek out the opportunities that 
are waiting for exploitation.” 

In other Valley news, Laniel Automatic has been named 
the company’s distributor of the year in recognition of the 
Canadian-based distributor’s performance for 1994. Based 
on a number of criteria, including sales volume, the award 
was made at AMOA ‘95 in New Orleans. 

“Under the leadership of Jean Coutu, Laniel Automatics 
continues to grow in importance to Valley, as well as in ser- 
vicing the coin amusement industry in eastern Canada,” said 
Griffiths. “We are proud to have this opportunity to recog- 
nize Laniel in this way, and to thank them for their continu- 
ing support.” 





New Orleans Mayor Marc Morial will kick off the ses- 
sion with a discussion of how a traditional hotbed of en- 
tertainment is integrating gaming and other amusements 
into its economy. 

Other topics of discussion will include gaming in Tu- 
nica County, Miss., the failure of gaming in certain com- 
munities, Indian gaming, and the issue of alternative en- 
tertainment. 

Conference participants will also be offered a dis- 
count registration of $15 for the IAAPA show, which is 
set to be held at the New Orleans Convention Center on 
Nov. 15-18. 
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Coiu-Of News 


Heads Up introduces new briefing system 


Heads Up Technologies has introduced a fully-animat- 
ed, video briefing system for its game LaserTrek. The 
briefing offers complete game equipment instructions and 
strategies. The system was first demonstrated last month 
at Fun Expo ‘95. 

The briefing describes in complete detail the LaserTrek 
experience in the form of an action movie. It is customized 


Mission Crane receives 
laboratory 
certification 


Mission Crane Service Inc., 
a leading manufacturer of 
high-quality skill cranes in 
the United States, has re- 
ceived certification from Na- 
tional Games Laboratories 
for its Premier crane. 

According to the certifica- 
tion, the crane has been rec- 
ognized as a “game in which 
the results of winning play 
are determined by a player's 
skill.” 

National Games Laborato- 
ry, a division of Bob Snyder 
& Associates, is an interna- 
tionally recognized expert in 
games and gaming, incorpo- 
rated in 1983 as a consulting company dealing exclu- 
sively in games, game regulations, and regulatory mat- 
ters of games and entertainment. 

“Certification by the National Games Laboratory is 
one more significant step in our goal to provide the 
finest skill cranes available, and is an important part of 
our Group Operator Program guidelines,” explained 
Mission founder and president Mike Lewis. “This ap- 
proval will open many new doors for our operators.” 

The Group Operator Program was established by 
Mission Crane to ensure uniformity of product, equip- 
ment, customer relations, accountability, and service to 
clients. The company says the program has helped it en- 
ter previously untapped markets such as national restau- 
rant and hotel chains. 

According to Lewis, Mission’s skill cranes have under- 
gone a significant amount of inspection and testing to 
achieve certification by the laboratory. Changes includ- 
ed both design features and instruction wording. 

Mission’s skill cranes have also received certification 
by ETI as meeting or exceeding the equivalent of the 
ANSI/UL-22 standards for electrical safety. 


Mission Crane Service’s 


Premier crane. 
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for each location, depicting the arena layout, customer logo, 
language selection, and special effects. 

“Our briefing system assures players of a succinct, thor- 
ough game briefing each time they play the game,” said 
Heads Up president Rob Harshaw. “We believe our system 
will elevate the entire LaserTrek experience, providing ac- 
tion-packed excitement from beginning to end.” 


Capcom announces 
trade-in bargain 


Capcom Coin-Op announced last month that operators 
can receive a $150 rebate when buying a Street Fighter Alpha. 

All they have to do is trade in the following CPS II B- 
boards: Super Street Fighter II Tournament, Super Street Fight- 
er II Turbo, Super Street Fighter II, Dungeons and Dragons, 
Alien vs. Predator, DarkStalkers, and Eco-Fighters. 

Operators need to check with their local distributors for 
more information on this rebate offer. 


Taito shifts marketing 
effort in North America 


Taito America, long one of the world’s largest manu- 
facturers and operators of coin-op arcade games, has 
recently revised its marketing approach in the North 
and South American markets. 

Distribution of new coin-op products will now be 
handle out of Taito headquarters in Japan. The com- 
pany’s United States subsidiary, Taito America, will 
no longer distribute new products, but will continue 
to fully support its customers and distribute existing 
inventory products. It will also conduct all licensing 
arrangements for both the consumer and coin-op 
markets. 

“This change in marketing strategy will not keep 
Taito America from offering the same high-quality ser- 
vice to its customers,” explained executive vice presi- 
dent of coin-op and consumer sales Paul Hirose. “We 
will continue to provide our traditional level of ser- 
vice, including customer support, board repair, parts 
and technical service assistance.” 

For service information, contact Taito America at 
its new address: 1351 Barclay Blvd., Buffalo Grove, IIl. 
60089; (708) 520-9280; fax (708) 520-1309. 
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ACCEPT NO SUBSTITUTES 


Introducing the Maximizer skill crane line. Providing the best products at the low- 
est prices. That’s how we became the leader for Plush in the Skill-Crane Industry. 
Listen to what the competition has to say, then check with us and compare. Our cranes 
cannot be beat. 

Place your orders now and we'll throw in the sound effects package and a Free DBA 
with stacker. This offer is limited, so hurry and call one of our friendly representatives 
at the number listed below. 

Special pricing to National Crane Network operators. Call today for your free 
Woe ouertyuitetect 











Cain-Of News 


WGES gives special 


Multimedia vendors will 
have their own facility in the 
Sands Convention Center at 
the Winter Consumer Elec- 
tronics Show to be held in 
Las Vegas Jan. 5-8. The 
event will showcase PC con- 
nectivity, communications, 
and entertainment all under 
one roof. 

The Sands will house PC 
hardware, the Multimedia 
Pavilion, entertainment soft- 
ware, on-line software and 
services, Internet products 
and services, and mobile 
connectivity devices in over 
189 net square feet of exhib- 
it and meeting room space. 

Audio, video, cellular, mo- 
bile, home theater, and small 
office/home office exhibitors 
will continue to be housed in 
the Las Vegas Convention 
Center, while the Sahara Ho- 
tel will house specialty audio 
and adult video exhibitors. 
The Mirage, which last year 
housed home theater products, will no longer be used as an 
exhibit facility. 

“CD-ROM developers and hardware manufacturers have 
requested a separate facility where retailers and the media 
can focus exclusively on these products and services,” said 
Jonathan Thompson, CES staff vice president. “We are an- 
swering them with their own stand-alone show in the Sands.” 

In addition, CES has negotiated an increased amount of 
meeting rooms for the WCES, which allows hardware and 
software exhibitors flexibility in terms of floor presence and 
the costs associated with attending the show. 

“Historically, the winter show has been where hardware 
manufacturers launch new products and technology that will 
shape the year,” Thompson explained, “Most software com- 
panies need to be at the winter show to be seen by retailers, 
talk about technology, and initiate their marketing plans for 
the year. That marketing momentum allows these exhibitors 
to discuss trends and development plans for Christmas. So 
offering the option of either booth or meeting space makes 
sense for those exhibitors.” 

Counted among show exhibitors are Compaq, Crompton’s 
New Media, Davidson & Associates, Disney Interactive, Fox 
Video, Hewlett Packard, GTE Interactive, IBM, Microsoft, 
Novell, Philips, and Toshiba, as well as the on-line services 
provided by Prodigy, America On-Line, and CompuServe. 
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this one from WCES ‘94 are expected. 






focus to computing 


“Multimedia heaven” would be a good way to describe the upcoming Winter Consumer Electronics Show. Crowds like 


MCMOA planning 
for the future 


The Michigan Coin Machine Operators Association 
has retained the services of Lewis N. Dodak of Dodak 
& Associates for lobbying and consulting concerns. 

MCMOA has also relocated to a new office in the 
Michigan National Tower, 124 W. Allegan, Suite 1510, 
Lansing, MI. 48933; (517) 371-8005; fax (517) 371- 





4477. 


Association president Scott Bright reports that MC- 
MOA will be recruiting new members, establishing 
fund-raising committees, working on convention and 
tournament activities, establishing membership com- 
munications, and advocating for industry concerns in 
the legislature. 

Upcoming events include a fall fund-raiser, a pin- 
ball tournament in January, a dart tournament in Feb- 
ruary, a foosball tournament in March, and the annual 
convention to be held in March in Ann Arbor. 
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THE WORLD'S CHOICE IN SKILL REDEMPTION! 
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FULL COURT FEVER 
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e The best Kiddie Basketball e The new standard in alley rollers e Patented rotating basket 

e Unique score and time indicators e Highest value / best price e Plywood / steel construction 

e #1 redemption game in market eA MUST for KIDDIE locations e Real baseball action and sound 
e 1—4 players e Built-in Progressive / Linkable 


INNOVATIVE CONCEPTS IN ENTERTAINMENT, INC. ® 1501 Kensington Ave., Buffalo, NY 14215 USA @ Tel: 716-833-0481 © Fax: 716-833-1342 





Increasing revenue and profits will once again be the focus of the 19th Na- 
tional Nightclub & Bar Convention and Trade Show in Las Vegas. 


Nightclub and bar show 





looks at bottom line 


Increasing revenue and profits will once again be the fo- 
cus of the 19th National Nightclub & Bar Convention and 
‘Trade Show at Bally’s Grand Hotel in Las Vegas. 

This year’s convention, scheduled for Jan. 8-10, is the 
largest trade show in the United States targeted to nightclub, 
tavern, and bar professionals. It will offer a packed exhibit 
hall displaying the latest products and services as well as a 
venue for promotions and marketing seminars and work- 
shops. 

“This year’s show will offer not only the same quality in- 
formation and entertainment our attendees expect, but also 
exciting new events, panels, and seminars organized by lead- 
ing businesses and organizations in the industry,” said show 
producer Ed Meek. “Owners and operators from all across 
the United States and many other countries will attend the 
show and we are positive they will be more than satisfied.” 

Seminar topics include lighting and sound, coin-op, food, 
buying media, radio and print advertising, general promo- 
tions, hiring practices, security, and legal issues. A number of 
sessions will also deal with bar operators’ most pressing 
problems, such as liquor liability risks, smoking restrictions, 
and political controversies. 

Exhibitors at the show will include Anheuser-Busch, Jim 
Beam Brands, Hiram Walker, Heublein, ESPN, Turner 
Broadcasting, Tropical Illusions, the American Amusement 
Machine Association, Moyer Diebel, Berg, Core Systems, and 
M.T. Entertainment. 
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State executives to 
meet in Las Vegas 


The AMOA’s 1996 Council of Affiliated States meeting 
will be held Feb. 15-17 at the Alexis Park Resort & Spa in Las 
Vegas, Nev. 

State association heads gather at the Council of Affiliated 
States each year to discuss issues affecting their individual 
groups as well as the industry as a whole. 

The meeting will get going on Thursday, Feb. 15 with a 
cocktail reception. Meetings will be held on Friday from 8 
a.m. to 4 p.m. with a dinner following from 6 to 8 p.m. The 
final session will be held Saturday from 8 a.m. to 12 p.m. 

For more information, contact AMOA’s Kim Rundle at 
(800) 937-2662. 


AMOA makes advisory 
labels available 


In response to public concerns about the content of a lim- 
ited number of commercial video game products, the AMOA 
has created an interim parental advisory sticker label system. 

The system is based on the AAMA’s content disclosure 
system. Labels are available to members for a nominal fee. 
For more information, contact AMOA headquarters at (800) 
937-2662. 


Companies 
on the move 


Coin Concepts Inc. has recently moved to a 
new and expanded facility which the company 
says will facilitate better service for its cus- 
tomers. 

The new address is 19 Lexington, Ave., East 
Brunswick, NJ 08816. Phone and fax numbers 
remain the same: (908) 390-9009; fax (908) 390- 
3313: 

Another company pursuing expansion is KIC 
Products, the manufacturer of cleaning cards and 
Supplies for thermal printers, magnetic stripe 
readers, dollar bill readers, and other automated 
data collection equipment. 

The new address is P.O. Box 56, 24 Pine St., 
Peterborough, NH 03458-0056. Phone and fax 
numbers remain the same: (603) 924-6205: fax 
(603) 924-7663. 
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Coin-Op News 


¢ The United States Supreme Court heard oral arguments 
last month in a case, Seminole Tribe versus the State of Florida, 
that could decide the role of the federal government in regulat- 
ing gaming on Indian reservations. The tribe has sued to re- 
quire the state to negotiate a gaming compact under the feder- 
al Indian Gaming Regulatory Act. 

¢ The National Indian Lottery will produce revenue for each 
of the 50 states, generating $106.5 million in new money for 
state treasuries, according to an impact study conducted by an 
accounting firm for the Coeur d’Alene Tribe. The states also 
can expect another $38.6 million in added taxes on lottery 
winnings, the study said. The tribe has also filed suit to compel 
long-distance phone carriers to provide service for the lottery. 

¢ The National Indian Gaming Association (NIGA) has come 
out strongly against a measure approved by the House Ways 
and Means Committee that would levy a 35 percent corporate 
tax on tribally-operated gaming enterprises. “The House tax 
proposal is much more than an Indian gaming issue,” said 
NIGA chairman Rick Hill. “It endangers tribal sovereignty at its 
core. Sovereigns do not tax sovereigns.” The proposal was in- 
cluded as part of the budget reconciliation bill, which was tak- 
en up by the Senate last month. 

* Federal and state agents staged a raid at the Eastern 
Shawnee Tribal Complex in Oklahoma, where they seized 55 
video pull-tab dispensers along with tribal records relating to 
the machines. The tribe contends that the machines are simply 
video versions of the Class II paper pull tabs which are permit- 
ted under state and federal law and have been operated at the 
tribal bingo establishment. 

¢ A federal court has thrown out a lawsuit filed by the state 
of New York against the Oneida Indian Nation over its alleged- 
ly unauthorized operation of video gaming machines known as 
Instant Multi-Game. The nation also reports record setting at- 
tendance of 44,428, up 32 percent from last year, at its Turn- 
ing Stone Casino in Turning Stone Recreational Park over the 
Labor Day weekend. 

* New Horizon Kids Quest has been contracted by Seven 
Cedars Casino and the Jamestown S’Kallam Tribe to provide a 
multipurpose child care and entertainment center at the casi- 
no. The 15,000-square-foot facility will feature the following: 
Kids Quest, an hourly child care center for casino guests; New 
Horizon Child Care, a child care center for casino and tribal 
employees; and a supervised video arcade. 





Gary Benson of High County Promotions in Fort Collins, Co., 
has been appointed president and chairman of the Valley National 
Eight-Ball League Association board of directors. 

Benson has been an active board member for the past several 
years, was the recipient of the Warren Kelley Meritorious Service 
Award, and is VNEA’s international championship tournament di- 
rector. 

Jerry Derrick of Derrick Music in Charleston, W.Va., was elected 
charter holder director-at-large, and Jerry Dunbar of Dunbar, 
Dabros-Mumaw in South Bend, Ind., was elected 3rd vice president. 

These newly appointed board members will join the following 
slate of officers: 

1st Vice President and Chairman of the Executive Committee— 
Gary Nelson of Stansfield Vending in LaCrosse, Wis. 

2nd Vice President and Treasurer—Vince Leavy of Western Au- 
tomatic Amusement in Ontario, Canada. 
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Distributor awards 
presented at AMOA 


Both Merit Industries and Williams Bally/Midway pre- 
sented awards to their distributors at AMOA ‘95 in New 
Orleans. Here’s a look at the winners. 


Williams: 

Top Domestic Sales—Betson Enterprises 

Top Increase in Domestic Sales—Mountain Coin Machine 

Top Domestic Sales Volume Per Million Population— 
Music Vend 

Top Export Sales—Nova 

Top Increase in Export Sales—Unidesa 

Top Export Sales Volume Per Million Population—General 
Vending 


Bally: 
Top Domestic Sales—Betson Enterprises 
Top Increase in Domestic Sales—Cleveland Coin Machine 
Top Domestic Sales Volume Per Million Population 
American Vending 
Top Export Sales—Nova 
Top Increase in Export Sales—Unidesa 
Top Increase in Export Sales—Playcenter 
Top Export Sales Volume Per Million Population—Player 
Special Diffusion 
Midway: 
Top Domestic Sales—Betson Enterprises 
Top Increase in Domestic Sales—C.A. Robinson 
Top Domestic Sales Volume Per Million Population— 
Greater Southern 
Top Export Sales—Nova 
Top Increase in Export Sales—Seon Jin 
Top Export Sales Volume Per Million Population— 
General Vending 


Merit Industries: 

Sales Performance—Betson Pacific and Cleveland Coin 
Machine 

Distributor of the Year—Betson Enterprises 

International Distributor of the Year—Nova 

Outstanding Sales Performance—Betson Enterprises 

Growth in Dart Sales—Avranches Automatic and James 
Industries South 

Market Penetration—Moss Distributing, James 
Industries, and T & M Distributing 








VNEA announces new board of directors 


Manufacturer Director—Paul Huebler of Huebler Industries in 
Linn., Mo. 

Secretary—Chuck Milhem of Valley Recreation Products in Bay 
City, Mich. 

New inductees into the VNEA Amateur Pool Player Hall of 
Fame have also been named. They are: Dick Callier (D & R/Star), 
Anthony Falcigno (Collier Games), Blain MacNeil (Town & Country 
Music), Carol McElhaney (Derrick Music), and Louis Salazar (High 
Country Pool Leagues). 

In addition, the VNEA has awarded Lifetime Sanction Cards to 
three members for their stellar efforts and commitment to the con- 
tinued success of the association. They are: Roger Rasmussen of 
Music Service in South Dakota, Richard Hawkins of D & R/Star in 
Minnesota, and Gene Urso of Madison Coin Machine in Wisconsin. 
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But not that much of one. 

See — and hear — our new HyperBeam”™ Powered Digital 
Thunder” at your nearest NSM Distributor. A combination of now 
micro-second-measured CD change speed, ultra-performance 
technology and a “you’ve-absolutely-got-to-hear-it-yourself” sound. 
There simply isn’t another jukebox that comes even close. 





And that’s no exaggeration. 


ab hy 
Digital Thunder Wall’ 


NSM M.U.S.1.C. 


NSM-America 
1158 Tower Lane e Bensenville, IL 60106 
Phone: (708) 860-5100 FAX: 5144 


™ “Digital Thunder,” “Digital Thunder Wall,” and “HyperBeam” are trademarks of NSM - Bingen, Germany ¢ Bensenville, Illinois © Copyright 1995, NSM - Bingen, Germany ¢ Bensenville, Illinois 
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NANI seminar brings 
networking center 
Stage for operators 


The message was loud and clear: networking is the wave 
of the future. 

A forward-thinking crowd at the AMOA Expo ‘95 tech- 
nology seminar on the National Amusement Network Inc. 
listened attentively to the message, delivered by Frank 
Seninsky of Alpha-Omega Amusements, John Klayh of TV- 
phone, Gene Urso of Madison Coin Machine, and Jason Ro- 
bar of Microsoft. 

NANT is a joint venture of AMOA, EDS, and TVphone. It 
is a networking system that has the capability to connect 
games between locations within a community and across the 
country for the purpose of encouraging competitive play 
through on-line, interactive tournaments with prizes. The 
system is an add-on to current technology. Industry manu- 
facturers have been given NANI’s technical specifications. 

Announced in 1994, the system has completed a test pe- 
riod at selected locations in Kansas and Ohio. The test game 
was Midway’s NBA JAM Tournament Edition. Although not 
new, the game has a following and testing during the proto- 
type development phase indicated a jump in revenue at 
every location. 

‘Test site participants included A.H. Entertainers, Big City 
Vending, C.M. Distributors, Chilton Vending, Elum Music, 
Gem Music, Hawk Vending, Lee Complete Vending Service, 
Lorain Music, Neon Amusements, R & Z Vending, Red Baron 
Amusements, Shaffer Services, Stebleton Music & Vending, 
United Distributors, and Wyandotte Music. 

Klayh put the objective of NANI in a nutshell when he 
said, “NANI is designed to help operators make more money 
with existing games.” 

In brief terms, this is how the NANI system benefits oper- 
ators: 

1. ‘Tournament prizes attract new players and more plays. 

2. Increases revenue and extends the life of older games. 

3. Gains detailed demographics and lifestyle information 
on players. 

4. Provides remote diagnostics and remote programming. 

O. New revenue streams come from on-screen advertising 
on a local and national level. 

6. Maximum security and maximum flexibility. 

The test period has been a learning curve and revealed 
some areas where improvements will be made, including 
technical glitches and simplification of the installation and 
operating instructions. Point-of-sale merchandising was em- 
phasized as a critical element in the success of NANI. 

Klayh explained, “Even in the learning phase we brought 
revenue up. Forty percent of the players polled during the 
test period asked to become permanent members. And 
there’s a new dynamic going on—test games draw more 
women. 

“NANT is fostering innovation in this industry. It is forcing 
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John Klayh (1) of TVphone talks with an AMOA Expo ‘95 attendee after the 
technology seminar on the National Amusement Network Inc. 


manufacturers to recognize that operators want drastic 
changes in the way business is done.” 

What comes next? According to Klayh, “Operators must 
encourage manufacturers to make NANI-compatible games.” 

Phil Elum of Elum Music came up from the audience and 
spoke operator-to-operator to detail some basics: “The 
games look the same on the outside except for the card 
swipe and the printer on the front. The phone line comes in 
with a standard jack. A small 486 computer is in the back of 
the game. 

“Prizes can range from movie tickets and gift certificates 
to color TVs and VCRs. There is a great deal of learning in- 
volved; for instance, it is necessary to keep a lot of the plastic 
ID cards on hand, and the information required from the 
players must be brief.” 

Advertising possibilities with NANI were termed limitless. 

It was mentioned that the movie and T’'V industries are in- 
terested in its advertising potential and may even be able to 
supply prizes to ease the load on that end for operators. 

Jason Robar of Microsoft was on hand to close the session 
with an impressive film about searching and selecting games 
from a veritable warehouse of titles. Robar asked: “How can 
we expand the growth of this industry? In the past it has 
been to buy a proprietary box for an extraordinary amount 
of money. If you had to build a new movie theater to show 
every movie you would be out of business. 

“There has to be a standard environment that allows the 
costs to be reduced and brings in a rich community of devel- 
opers. We are working on a 3-D interface because 3-D 
games are what the user really wants.” 

Robar mentioned the new Windows ‘95, on which the 
popular video game DOOM can run 20 percent faster than 
on previous DOS-based systems. 

Added Robar: “This industry has relied on a small hand- 
ful of companies to provide games. Sometimes they deliver a 
hit and sometime they deliver a miss. What if you had thou- 
sands of games to choose from? 

“Microsoft is aggressively moving into the entertainment 
industry to deliver great content. The future is in network- 
ing. The goal is to reduce your costs and increase your prof- 
its. Microsoft is ready and willing to help.” 
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The players agree: 
“We have created the greatest 


Golf game ever!” 
--Peter Jacobsen, Professional Golfer 

























One to Four Can Play. 


SI) (=Toi ©) al-me) am Malasts 
Beautifully Designed 
18-Hole Golf Courses. 


Stroke and Skins Play. 


Intuitive Golf Controls Allow 
for Hooks, Slices, Backspin 
Long and Short Shots. 





Reverse Angle and Instant 
Replay Camera Views. 


Varying Tee Zones and 
Pin Positions. 


Leaderboard and one 
Competitive High Score 
Features. ee 





PX} [06-1 f:10)(-m@re)tar-(0[-) a 
and Difficulty Settings. — 


» Complete JAMMA 3 
Compatible Horizontal Kit. 








"= Contact fol UT ae Motor: | BIT} ig] elt] co) mre) a OF- | |b 


BULLDOG AMUSEMENTS INC. INCREDIBLE TECHNOLOGIES, INC. 
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Coiu-Of News 


“> Company president Thomas Leon reports that Amuse- 
ment Equipment Exchange Inc. in Rock Island, Ill, has 
closed its doors. Leon, who has been in the industry 
for 26 years, cited a number of reasons for the closure, 
including a severe decline in sales. The company dealt 
largely in used equipment. 

“> The Chicagoland Antique Advertising, Slot Machines, 
and Jukeboxes Show will be held Nov. 18-19 at the 
Pheasant Run Resort in St. Charles, Ill. The bi-annual 
event brings together the leading collectors, dealers, 
and enthusiasts of coin-op machines, antique advertis- 
ing, jukeboxes, carnival sideshows, and saloon, bicy- 
cle, gambling, entertainment, and related collectibles. 

“> The 50PLUS Series printer and Series 60 slip printer 
was featured by Ithaca Peripherals at the Retail Infor- 
mation Systems Conference ‘95 held at the Navy Pier 
in Chicago, Ill., Sept. 17-20. The 50PLUS printer, in- 
troduced earlier this year, offers high-speed printing 
for the point-of-sale industry. The Series 60 is used in 
applications requiring document or form printing. 

“> Acclaim Entertainment recently announced that its 


first titles for the Sony PlayStation system, NBA JAM: 
Tournament Edition and Street Fighter: The Movie, sold 
out at retail stores nationwide. The titles were sched- 
uled to be back in stock last month, and the company 
has plans to introduce four additional titles for the sys- 
tem before the end of the year. The company has also 
released its new video games based on the Warner 
Bros. film “Batman Forever.” 


“> Bally Gaming, through its distributor Bally France, has 


reportedly shipped 4,850 of its slot and video ma- 
chines to that country. The country has 120 casinos. 
“France is one of the most prestigious and renowned 
markets for gambling, and to know Bally machines 
have become the game of choice there is impressive,” 
said international sales director Keko Mottes. 


> Another first on the World Wide Web: Jackpot Zone, 


an entertainment and gaming web site that allows par- 
ticipants to compete against thousands of points and 
prizes with the help of Las Vegas odds makers. In ad- 
dition to a host of professional and college sporting 
contests, users will be invited to determine the out- 
come of all types of events in which the outcome is un- 
known. The address is http://www.jackpotzone.com 
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HMS MONACO 


135 West 20th St. * New York, New York © 10011 WAKE UP 
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GIFT BOX CRANE KITS 


HMS Monaco introduces three kits to merchandise the new Fun Merchant's 
Magnetic Gift Box Crane. We've filled the special factory watch boxes with a 
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flashy array of quartz watches, LCD watches, fancy bracelets, novelties and 
more to tempt your players. Simply choose your desired price per play (50¢, 


75¢, $1.00), and then select from these outstanding kits: 
o 


Deluxe Watch & Jewelry Kit 
#WB-100 Kit ¢ 72 pieces 
$380/Kit ($5.28 Avg./pc.) 


Regular Watch & Jewelry Kit 
#WB-200 Kit ¢ 72 pieces 
$190/Kit ($2.65 Avg./pc.) 


Novelty Kit 
#WB-300 ¢ 72 Pieces 
$190/Kit ($2.65 Avg. /pc.) 


To place your orders, call toll free: 
i-800-777-090 I 
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Renew your 
subscription 
to stay current on 
industry issues 


Phone: 
(504) 488-7003 


(504) 488-7083 
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GIVE THEM A FISTFUL OF 
FUN WITH NATIONAL TICKETS! 


Count on National Ticket Company for machine-issued tickets for all 
of your redemption games. Stock “1 COUPON” tickets are available 
for immediate shipping. We can also design a ticket just for you with 
your logo and exclusive copy. You'l/ always win with National tickets! 








The Ticket Eater”! — 

Don’t forget to ask about hove ) 
Ticket Eater, our ticket Home Office 

counter/shredder. Counts and National Ticket Company ——e ™ 


shreds 13 tickets per second. PO. Box 547 | 3 
Shamokin, PA 17872 
ORDER DEPARTMENT 
1-800-829-0829 
PS TOLL-FREE FAX 

National 50272" 
Other Information 1-717-672-2900 
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Int'l Fax 1-717-672-2999 
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Coia-Ofp News 


Incredible Technologies debuts tournament system 


Incredible Technologies held its first International Tour- 
nament System competition at AMOA Expo ‘95 and award- 
ed prizes to players with the top scores. 

Players matched their skills on Peter Jacobsen’s Golden Tee 
3D Golf games that were located in the company’s three 
booths in different parts of the exhibit floor. 

Games were hooked to a regular telephone line that al- 
lowed the machines to exchange and update tournament in- 
formation. At the end of each play the machine automatical- 
ly dialed a 20-second phone call to the ITS central computer 
where new score information was downloaded to the main 
computer, which processed all the data. Scores were dis- 
played on both the game monitor and a dot-matrix display 
mounted on the top of each game cabinet. 

Golden Tee game designer Larry Hodgson said, “We chose 
an easy to play three-hole course for the AMOA tournament. 
Even though the course was short, it still had a lot of great 
challenges for new and experienced players.” Future public 
tournaments will offer 18-hole courses, and on occasion spe- 
cial nine-hole courses. 

The company’s Richard Ditton explained, “We set up the 
machines to call in after every play at the convention to demon- 
strate the concept. Even with the constant high volume of calls 
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to our central computer, we had no problems or glitches.” 

Plans are underway for a public tournament test of 25 to 
50 games. Ditton added: “We heard a lot of great ideas from 
operators and distributors. Things like neighborhood tour- 
naments and special hole-in-one nights can all be handled 
through our ITS system, and we plan to incorporate them 
into the tournament games.” 

Following the test run, an ITS tournament version of 
Golden Tee 3D Golf will be made available as early as Janu- 
ary 1996. Other games, such as the company’s World Class 
Bowling, will soon follow in a tournament version. ‘Tourna- 
ment upgrades and trade-ins will be offered to owners of ex- 
isting Golden Tee 3D Golf and World Class Bowling games. 
For more information, contact Scott Morrison at Incredible 
Technologies, (708) 870-7027; fax (708) 870-0120; or Bill 
Cravens at Bulldog Amusements, (206) 869-6400; fax 
(206) 869-6401. 

Tournament winners were: Dave Patterson, Dave 
Swearengin, Steve Epstein, Kevin Smades, Doug Hardina, 
Kalei Asing, Pete Entringer, Tim Dirnberger, Chris Lee, Dan 
Corwin, Brian Sweet, Michael Lansing, Drew Pawlak, Paul 
Banttari, William Smythe, Tiff Provost, Mike Fitzgerald, 
Roger Sharpe, and Kent Lyman. 


Jays We) to Uperators: 


Me) Money Down?! iG) Payments For 120) Days! hig Kidding? 





FINANCING PROGRAM! 


Yes, it's true! Merit Industries is offering financing terms of 

NO MONEY DOWN, NO PAYMENE FOR 120 DAYS!) | 
15 equal monthly payments isn't due until the 4th month. This 
means you have 18 months to pay for your investment! Just 
purchase a minimum of 10 MEGATOUCH video games or 10 
SCORPION dart boards and you'll be eligible to take advantage 
of this incredible factory-assisted financing. Call today (or see list) 
for the name of your nearest participating authorized distributor! 
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“Voted MOoscPlayealNnovativeyNEWalechnology nc 
two consecutivelyears by AMOA operators 


* Made REPLAYS liSGOtedlOpylen LOGaulOn Piece Se: 
eleven months strargnt: 


*Freight, tax and filing fees paid by customer-not financed. Customer interest rate: 10.95 APR. 


Coiu-Ofp News 


The AMOA Wayne E. Hesch Foundation, which 
numbers among its activities the awarding of annual 
scholarships to worthy students, got a boost this year 
when nearly $100,000 was raised during AMOA Expo 
‘95 in New Orleans. 

Part of the funds came from on-site daily drawings for 
equipment and supplies donated by manufacturers, dis- 
tributors, and suppliers. A travel voucher was awarded as 
the grand prize each day of the show. 

The Hesch Scholarship Program, administered by 
AMOA’s Education Foundation, was established in mem- 
ory of AMOA’s 1978-79 president. Over 200 Hesch 
scholarships, including 35 this year, have been awarded 
to young people since the program began in 1985. 

Scholarship applications for the 1996-97 school year 
were recently mailed to all AMOA members. Recipients 
will be announced at the AMOA mid-year board meeting. 
For more information, contact AMOA headquarters, 
(800) 937-2662 or (312) 245-1021. 


Buy 10 Megatouch’s! Net $8,500 


Hesch Foundation raises funds 








A special note of thanks goes to this year’s 80 con- 
tributing companies: Ace-Acme, Action Lighting, ALD 
Plush, American Changer, Amusement Emporium, 
AA/Rock-Ola, Arachnid, ARMS Intl., Asahi Seiko, Auto- 
matic Products, Bay-Tek, Bob’s Space Racers, Bonita 
Marie, Bottleson Dart, Capcom Coin-Op, Chicago Lock, 
Classic, Coin Concepts, Coin ConneXion, Dart Mart, Data 
East, Drew’s, Dynamo, ESD, Gemini Tech., Great Ameri- 
can Billiards, HMS Monaco, Happ, Hot Hits, Huebler, 
Imagination Leisure, Imonex, J-S Sales, Kemac, Konami, 
Machine-O-Matic, Mars, Medalist, Merit, Mission Crane, 
Music Operators Service, Namco, Nancy Sales, National 
Ticket, New Orleans Plush, NSM, Oriental Trading, Pana- 
max, Planet Earth, Play Meter, Plush Appeal, Premier, 
Red Baron, RePlay, Roger Williams Mint, Rowe, Sega, 
Silent Partner, Small Change, SNK, Spotlight on Hits, 
Taito, Thomas Billiard Ball Mfg., TWi, Tornado, U'S. 
Games, Valley, Wico, Williams, and XCP. A 

















PARTICIPATING DISTRIBUTORS 


before your first payment! 


Here’s how: 


e Megatouch games average about $100.00 
per week*. After split, that leaves $50.00 
net profit. 


e Over 120 days (17 weeks) each Megatouch 
game nets $850.00. 


e You've purchased 10 Megatouch games. 
Therefore, you've earned $8,500.00 
BEFORE THE FIRST PAYMENT IS DUE! 


With “Operator-Friendly” 
financing like this, your 
Megatouch games will pay for 
themselves out of the cashbox! 


* Based on actual operator testimony. 








Dedicated to the Street Operator's Success. 
INDUSTRIES, Inc. 1-800-523-2760 * 215-639-4700 * FAX 215-639-5346 











The Industries Finest System Cabinets and Cranes 
The Finest System Cabinet Available 


CGI-19SD ¢ 
KIDDY DRIVING CABINET 


e Sharp Image Picture Tube 

e Heat Treated Melamine Wood 

e Metal Angle Reinforcing at Joints 

e Peter Chou Computer Power Supply 
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CGI enter + 
maaitslarclialancalmeiaele ae 


1-800-336-GAME 














ecis 3" 
DELUXE MODEL 


CGI-25MC MINI-CABINET 25" " 
SIT DOWN CGI-25 25" SIT DOWN 


ARCADE PACKAGE 


e Super Jamma System 

e@ One Year Parts & Labor 

ANE: it-10) (Mam =Jt-(e),@m=J(0(- MCI e-\iAm-lale Ma (-re| 
e Easy Slide Out Drawer System 

e All Front Service 

e Extensive Use of Plywood 


e Winner everytime in all e Tempered Glass 
nateye(=1f-We) e)iela e Claw Adjustment 

e Multiple Pricing Section e Front Door Access 
Option e 1 Year Parts and Labor 

e Sizes from 24" Candy e Chasing Rope Lights 
Crane, 28", 35", 43", e Optic Plush Counter 
Singles & Doubles, 53" Oe} ifo)a) 

e Programmable Electronics e Aluminum Extrusion 

Pel) Gi at-(e. ¢-le(- NY li tle) (= /Extensive Metal 

e 5 Vibrant Colors MBilcolelelareyey 

e Large Plush Capacity 





1235 E. Francis St. Suites A-B-C 
Oval t-la(emmOr-lililelaalt-Mmce W Ace mm Oley. \ 


Tel (909) 930-5828 Fax (909) 930-5824 




















Foosball 


- Formica on |" MDF core 
- ABS injected legs 


- Available with angled corner top with | goalie OR 
flat corner top with 3 goalies 


- Anti-cheat ball return system 


Power Hockey 

~ All cabinet-qrade*/.” plywood 
- Formica top with wearguard finish 

~ ABS injected Legs 

- Solid aluminum underrail '/2" x 2" 

- Includes electronic scoring bridge with table light 


- Internal puck drop mechanism 
= Full'/." HP blower 


Pool Table - Can be converted to 220V 
- Cabinet grade ?/.” plywood 








- Unitized composite ball return system 
- ABS injected legs 

- Special dome shakeproof washers 

- Magnetic 2'/," or 2/s" cue ball 

- Hinged and locked trap door 

- Steel slate supports 

- Die cast chrome plate corners 

- Modular coin box housing 

- Rails and slate covered with 21 oz cloth 
- Poplar wood top frame and rails MADE IN U.S.A. 
- L sizes available 





All Great American Billiard Products are available in custom colors and can be converted to most foreign currencies - Call For More Information 


24 Stafford Court - Cranston, Rhode Island 02920 - Tel: 800-831-2011 - (401) 463-5587 - Fax: (401) 463-6673 



























elcome to the extraordinary 
Py world of Zombie Raid, 
4 American Sammy's new 
Bice 2-player dedicated video gun game. 
: Players use specially designed sawed-off 
shotguns with pump action reload to fight 
their way through the graveyard, through 
castles and dungeons and even through 
the mad scientist's laboratory. Battle all 
kinds of ghastly creatures, like zombies 
and other frightful beings. You may feel 
like you're lost in a horror movie! 


myriad of secrets have been 

programmed into the game for 

added dimension. Can you 
discover how to get extra life? Can you 
find a way to escape the forces? Can you 
defeat the evil? The challenges are 
endless! 
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FEATURES: 
2-Player Upright Gun Game 
25" Monitor 


Cabinet Quality Built with 
Tongue & Groove Construction 


Cabinet Height Designed for All 
Ages 
Guns Mounted to Cabinet 


Guns with Pump Action, 
Never-miss Reload 


Operator Adjustable 


Specifications: 
Height: 76" 
Depth: 41" 
Width: 31" 
Weight: 400 Ibs. 





—— American Sammy Corporation 
© £ \©@ 901 cambridge Drive - Elk Grove Village, IL 60007 USA 2 tae eemeaararen 
: Phone: (708) 364-9787 - Fax: (708) 364-9831 
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i ii GAMES FOR THE WHOLE FAMILY! | 
























Sing Simon: says Sak my: ‘lit Ss . : = 
~ and Magic Mr. X wants you to ) oe 
find the Magical X.. ‘These tic. ~ “ 

| fac toe themed games are ms Ne a 

> sa'must.for.any family AN mo 
_ entertainment center! eae ey) = 
80" Hx 87"L x3). 5" Ww 3 oS SS : 
700 ths... ies Listed. | 7 Way: BS ™ 

| ee = 
Step right u up saa say ¢ Coin Greus, the = sill ‘ 


- coin drop game with a bonus.wagon feature 

~ which comes with a Coin Circus Junior 
adapter kit, Coin Circus Junior is great — 
~ for Children’s Entertainment Centers where: 
skill isn’t necessary to play and win! 


52” Hx 50.5" Lx 30"W. 350 Ibs. UL Listed 


“Kids Ages 2 and up can aye os vith Sanrio (0 Lid.’s lovable ian 
Keroppi™”! One large button makes game play easy! Follow Keroppi™ 
___ through the Obstacle. Course or an a Treasure Hunt!’ Available in ticket 
version of capsule vending version. Keroppi™ and characters aré trademarks of 
SANRIO CO, ITD. Used under license. © 1998,-1995 SANRIO CO., LTD. 


58” Hx 36” D.x.24"W 250.Ibs, 


BANDITS 
" Step into the Old West! Seven Bandits init in your way, nid you're gonna | 
: need to set ‘em up and shoot ‘ent down in this ricocheting, ~~ style mK r 
field that will fill your cashbox with gold! ty. 


67.5" q x 30.5” Dx 28” W 350 Ibs. 


eee for more information contac American Sommy Corporation or your local Distributor: 
1 ny Cor © 901 Cambridge Drive © ‘Elk Grove Village, IL 60007 © (708) 364- 9787 © Fax (708) 364-9831 





Who's News 


Mondial tans LaMore 


Mondial Distributing Inc. has appointed 28-year 
vending veteran Tom LaMore to the newly-created posi- 
tion of vice president of vending sales. 

LaMore will be responsible for Mondial’s vending 
lines in its five offices: Springfield, N.J.; Philadelphia 





Tom LaMore 


and Pittsburgh, Pa.; 
Rochester, N.Y., and Nor- 
wood, Mass. 

Commented Anthony 
Yula, senior vice president 
of Mondial, “We created 
this position to help us 
take advantage of the re- 
sources we already have in 
our five offices, and to en- 
able us to work much 
more closely with our 
vending suppliers. 

All of us at Mondial, and 
our family of vending sup- 
pliers, are looking forward 
to working with Tom and to 
his success in expanding our 
customer base and increas- 


ing market share for all of the lines that we represent.” 
LaMore served as vice president of Rowe Interna- 
tional’s vending and currency group prior to joining 
Mondial. Before that he held various management po- 
sitions with Mars Electronics International and The 


Vendo Co. 


Gonzalez joins 





HanaHo Games 


Debbie Gonzalez has joined HanaHo Games USA, a new 
company that exhibited the video redemption gun game 
Ghosthunter at the recent AMOA Expo ‘95. 





_— 
Debbie Gonzalez 


PLAY METER 


Gonzalez is the vice presi- 
dent of marketing for the 
firm, which will specialize in 
redemption equipment. Her 
duties include directing mar- 
keting efforts in both the 
United States and overseas. 

She may be reached at the 
HanaHo office in Irwindale, 
Calif., (818) 813-7487; fax 
(818) 960-5774. Gonzalez 
was formerly the sales direc- 
tor at Planet Earth Enter- 
tainment. 
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Mayoni promotes Hart 


Mayoni Enterprises has promoted Julie Hart to the position 
of sales manager. Hart was in the Mayoni sales department for 
one year prior to the move. She has 12 years of experience in 

oth domestic and interna- 
tional sales with other manu- 
facturing companies. 

Mayoni, which makes a 
wide variety of impulse ma- 
chines and vending units, is 
diversifying into the kiddie 
ride market with the intro- 
duction of its Dolphin ride 
that talks, rocks, and plays 
musical tunes. Hart joined 
company president Isaac 
Ben Yehuda in unveiling the 
ride at the recent AMOA 
Expo “95. 


Bally Gaming names 
Levine and Griffin 





Julie Hart 





















George Levi 





Bally Gaming Inc. has promoted George Levine to cor- 
porate development manager and Linda Griffin to sales 
representative for used equipment. 

Levine has been in the gaming industry for 16 years in 
both Atlantic City and Las Vegas. Said Steve Sutherland, 
vice president of sales for Bally Gaming, “George’s exten- 
sive industry experience, knowledge of the marketplace, 
and contacts within the business will assist the company 
in fulfilling a critical function.” 

Levine is charged with the responsibility of guiding the 
company in new jurisdictions and expanding its market 
share across North America. 

Griffin has been with the company for six years in oth- 
er capacities, including as international sales assistant. She 
will be responsible for the sale of reconditioned gaming 
machines, which offer a less-expensive alternative to 
many start-up casinos and are popular in international 
markets. 


NOVEMBER 1995 








Take it to the streets 
with... 


e Complete operator 
adjustable payout 
percentaging to 
maximize profit 





¢ Operator selectable 
basket value and 
timer setting to 
adjust difficulty 


¢ Compact size is right 
for any location 





¢ Two ticket 
dispenser units 
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e Dazzling graphics and 
flashing lights pull 
players into the game 






Hig 
bho 
—— 


¢ Simple and innovative 
ell er-leinlelamee)alice) miele 
all skill levels 


A must for your mix. 
DYolammilccnelelmelamaalis 
soon to be classic 
sport novelty game. 


A 





Height: Lr Depth: cwreaactvey ATARI 
75 inches (190 cm) 35 inches (89 cm) oe ts 
Width: Weight: Time Warner Interactive 
31.25 inches (80 cm) 350 pounds (159 kg) 675 Sycamore Drive 


Milpitas, CA 95035 
(408) 434-3700 





™ & © 1995 Atari Games Corporation/Time Warner Interactive. All rights reserved. Hoop It Up is the registered trademark of Streetball Sports Ventures Partners. Licensed to Atari Games Corporation/Time Warner Interactive. 








Who's News 






Coin Controls Inc., the 
North American division of 
the coin handling manufac- 
turer Coin Controls Interna- 
tional, has appointed 
Ronald Rollins as general 
manager. 

Rollins brings over 20 
years of senior-level experi- 
ence in the coin-op sector, 
having previously served as 
vice president of Coin 
Mechanisms Inc. and later 
as president of his own 
company, Effective Solu- 
tions and Products Inc. 

In his new role, Rollins 
will be responsible for all 
aspects of Coin Controls’ 


commercial operations with 
his primary focus being on 
business development and 
sales. He also joins the 
company’s Management 
Board of Directors, where 
he will participate in all 
board level discussions and 
the implementation of glob- 
al strategy. 

“Our appointment of 
Ron Rollins to this senior 
position clearly demon- 
strates our commitment to 
the U.S. market,” said 
David Orton, managing di- 
rector of Coin Controls In- 
ternational. “With Ron at 
Coin Inc., it is clear that all 
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Coin Controls taps Rollins 
as manager 


Ron Rollins 
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the elements of future pros- 
perity are now firmly in 
place, allowing us to exploit 
the challenges of tomorrow 
to maximum effect.” 
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Acclaim 
appoints 
DeRose 


Acclaim Entertainment 
Inc. has appointed James 
DeRose Jr. as president of 
Acclaim Interactive Soft- 
ware, its North American 
home software division. 

This move is designed to 
solidify the company’s expe- 
rienced management team 
and reflects a policy of con- 
tinued diversification. 

DeRose will oversee all 
domestic operations as they 
relate to the company’s inter- 
active and entertainment 
software projects for personal 
computers and next-genera- 
tion video game systems. Be- 
fore coming on-board at Ac- 
claim, DeRose was president 
of Mattel USA, the domestic 
division of one of the world’s 
mega-toy companies. A 
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Call about our Winter SPECIALS! 


NOVEMBER 1995 


Mission Crane 


Service, Inc. 





he finest 


equipment. 


Bigger 
profits. 


What more 
could an 
operator 
want? 


How About: 
—@ A Nationwide Support Staff? 
—@ Profitable Corporate 


Accounts? 
@ 50 to 100% Higher Revenues? 


The Leader In Quality 


At Mission Crane Service, Inc. we 
have taken the skill crane to a 
new level of quality and re- 
liability. Our Premier line 
is designed for "image- 
conscious" and "family- 
oriented" clients, like 
major restaurant chains 
and fine hotels. 
@ Solid wood cabinetry 
@ State-of-the-art 
mechanics 
@ Stained-glass graphics 
@ ETL Listed 
@ Certified by National 
Games Laboratory 
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“We know skill cranes 
inside and out™ 


Michael Lewis, president, Mission Crane Service, Inc. 


The Leader In New Accounts Plus we are negotiating new contracts 
The Group Operator™ Program gives every day, which translates into great 
local operators access to regional and new opportunities for you. 

national accounts. We secure the 
contracts, operators provide uniform 
service and merchandising. 

m@ Specific geographic territories 
@ Location testing program 


If you'd like more consistency in your 
route — and more profits — call us to- 
day for further information about our 
unique Group Operator™ Program. 






@ Dedicated contact Mission Crane Service, Inc. - 
for problem solving image-conscious" and profit- 
@ Full monthly conscious. Now, with exciting new 
accounting service opportunities for operators 
‘five Toad ta around the country. 
Profits 
Our skill cranes 
typically yield 50 


f#lission 
hi Crane Service, Inc. 
igher revenues | | | | 
A World Leader in the Skill Crane Industry 
compared to other 1641 South Sunkist Street 
2 skill cranes, servicing Anaheim, California 92806-5183 
some of the biggest restau- (714) 456-0550 © Fax: (714) 978-3056 


rant chains and hotels in the country. Toll Free 1(800) 692-2529 


to 150 percent 





Group Operator and Built Like Fine Furniture are service marks of Mission Crane Service, Inc. 


Geyoud the Playfield 





Williams Bally/Midway hosted a distributor reception 
the evening before AMOA Expo ‘95 opened to showcase 
its lineup of new products. Above, seen sampling the 
strategy of Open Ice, (|-r): David Goudeau of Southland 
Distributing and Jim Wittler and Lou Larson of Betson 
Pittsburgh. Below, at the same time game designer Larry 
DeMar (c, by Johnny Mnemonic) walked distributors 
through the challenges of the new Williams pin. 





PLAY METER 


42 


As if things were not hot enough at New Orleans’ Ernest 

N. Morial Convention Center in September when games 

deemed illegal were removed from the AMOA Expo ‘95 ex- 
hibit floor, a convention fea- 
turing spicy sauces and 
peppers was just getting 
Started. At an adjacent hall 
the Talcott ‘95 Gourmet 
Foods Conference and Trade 
Show introduced such new 
products as Cranberry Salsa 
and Mad Dog Liquid Fire 
Hot Sauce. 
Play Meter’s Carol Ann 
Lally Longacre and Steve 
White, pictured with South- 
ern humorist and cookbook 
author Justin Wilson, visited 

the show during its Sept. 23-25 run. Over 190 companies 


displayed specialty products, from the private label hot sauce 
firm Acadiana Pepper Co. to brick oven manufacturer Wood- 
stone Corp. Among the other items exhibited were jams and 
jellies, mustards and relishes, pastas and pizzas, and coffees 
and teas. An extensive list of seminars and cooking demon- 
Strations completed the agenda. 





Brushing up on redemption skills was the goal of a re- 
cent seminar conducted by Steve McCaul, director of re- 
demption for Mondial Distributing. Tri-state area (New York, 
Connecticut, New Jersey) operators gathered at the Westch- 
ester Marriott to learn more practical tips on setting up a re- 
demption counter. Joining McCaul were Pete Walton and 
Chris Slimmer of Smart Industries, Brian Duke of Lazer- 
Tron, and Gary Warner of Coin Concepts. The factory repre- 
sentatives gave presentations from their own perspectives, 
including discussing successful operations they have seen 
across the country. 

McCaul has conducted seminars in New York, Pennsylva- 
nia, and Massachusetts since May. He plans to continue the 
sessions every six months in cities where Mondial has branch 
offices. He is available for consultation at (800) 394-9966. 

What were the results on this latest outing? Said McCaul: 
“The operators who attended the seminar were already 
quite well informed on the basics of operating redemption. 
But even the ones who have had a lot of experience told me 
they picked up a few tips that will help them do even better 
with their existing redemption equipment.” 
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@ /icket Redemption Or Amusement Version 
@ One or Two Player Shooting Game 

@ Quick Mechanical Action 

@ Qualifying Bonus Round 


Dimensions: Large Cabinet Small Cabinet 


Height em 39" 
Width 34" 25 
Depth 72" (adustable) 
Weight 300 Ibs. 


19 Lexington Avenue 

East Brunswick, N.J. 08816 
908-390-9009 
1-800-462-COIN 

FAX 908-390-3373 
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IFECA joins in sponsoring ATEI 
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The Amusement Trades 
Exhibition International has 
expanded the scope of its al- 
ready mega-event by adding 
a dedicated Parks, Rides & 
Family Entertainment sec- 
tion featuring products and 
services for the FEC market. 

To support that move, the 
International Family Enter- 
tainment Center Association 
joins as an official sponsor of 
the upcoming show set for 
Jan. 23-25 at Earls Court in 
London, England. 

ATEI exhibition manager 
Peter Rusbridge commented, 
“Our association with IFECA 
will be of tremendous bene- 
fit to our exhibitors, giving us 
access to potential new cus- 
tomers from across the Unit- 
ed States as well as other 
FECs worldwide. I am de- 
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lighted that we have been _ The packed registration area as it looked at ATEI ‘95 will have an even more diverse crowd in ‘96 with the addition of 
able to further strengthen _ the Parks, Rides & Family Entertainment section. 


our international profile with 
this exciting new initiative and look forward to developing 
our relationship with IFECA in the future. 

The IFECA provides important educational and infor- 
mational products to its members, including a monthly in- 
teractive question and answer forum, Fun Fax, and the bi- 


BGI now supplier 
for Australia 


Bally Gaming Inc. Australia Pty. Ltd., has won approval 
to be listed as a manufacturer and supplier of gaming ma- 
chines and restricted equipment in Victoria, Australia. 

Noted George Drews, president of BGI Australia: “This 
region opens up to Bally one of the more important 
worldwide gaming machine markets, especially consider- 
ing the opening next year of the major new Crown Casino 
in Melbourne.” 

The company is a wholly owned subsidiary of Las Ve- 
gas-based Bally Gaming Inc. This announcement marks a 
total of 47 jurisdictions around the world, including Indian 
tribal facilities, to be licensed within the parent company. 
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monthly newsletter “Fun Extra.” 

Commenting on the new agreement, [FECA executive direc- 
tor Carole Sjolander said, “ATEI is known as the premiere coin- 
op event in Europe. The addition of the Parks, Rides & Family 
Entertainment section makes our sponsorship a natural.” 


Italy adopts new law 
on automatic machines 


On Sept. 13 the 10th Senate Committee on Industry 
officially approved new regulations governing amuse- 
ment and gambling machines in Italy. 

The law extends the possibility of winnings for those 


automatic games in which the skill factor predominates 
over the chance or hazard factor. 


The law is comprised of three articles: Article 1 cre- 
ates a clear distinction between gambling machines and 
amusement or skill machines; Article 2 concerns the 
manufacture and importation of the devices; and Article 
3 establishes the means for implementing this law, as 
well as sets forth the penalties and sanctions for viola- 
tion of the law. 
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Tuteruational Scene 


Pelika Ray opens new 
arcade in Finland 


Pelika Ray Oy, the new company that took over amuse- 
ment machine operations after a law broke the monopoly of 
Raha-Automaattiyhdistys earlier this year, recently opened 
its newest arcade in central Finland. 

Now the Pelikaani arcade chain has 12 high-standard 
amusement machine locations in the largest cities in Finland. 
The new arcade features about 35 top games in the space of 
270 square meters, according to Kaj Ekblad of Pelika Ray 
Oy. Included are Sega Rally, Cyber Cycles, Ace Driver, Day- 
tona USA, Cool Riders, Cruis’n USA, Virtua Fighter 2, MK3, 
Tekken 2, WWF Wrestlemania, Point Blank, the latest Neo- 
Geo kits, and new pinball titles. 

The opening of the new facility coincided with the famous 
1000 Lakes Rally, which resulted in a Sega Rally tourna- 
ment. Based on its success, Pelika Ray Oy will arrange a na- 
tional Sega Rally tournament during the fall months to find 
the best video game rally driver in the country. 





— De ‘Nef 
From left: Scott Henneman of Oasis Gaming and Borre Moe and Bjorn 


Kristiansen of Lotteriterminaler A.S. shake hands in Oslo, Norway, after 
signing a contract. 


Oasis to provide 
ITVM units to Norway 


Oasis Gaming, a division of International Gamco Inc. 
in Omaha, Neb., has signed a lottery contract with Lot- 
teriterminaler A.S., a Norwegian firm providing lottery — 
products for Norwegian humanitarian organizations. 

The contract is for placement of 1,000 Oasis touch 
screen Instant Ticket Vending Machines to assist fund- 
raising efforts of such groups as the Norwegian Cancer 
Society and National Association for Public Health. 
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International Calendar 


1995 


African Gaming and Amusement Exhibition, 
GAMEX S.A., Gallagher Estate Exhibition & Confer- 
ence Center, Johannesburg, South Africa. Contact 
World’s Fair Exhibitions, +44 (0) 161 624 3687; fax 
+44 (0) 161 665 1260. 


December 7-10 
1st Supergames Moscow, Krasnaya Presnya Interna- 
tional Exhibition Centre, Moscow. Call +44 (171) 
286-9720; fax +44- (171) 286-0177. 


December 16-19 
Amuse World ‘95, Koex Korean Exhibition Center, 
Seoul, South Korea. Contact KAMMA, +82 2 237 
2582; fax +82 2 237 2583. 


January 20-23 


|nterschau ‘96, Munich Trade Fair Center, Munich, 
Germany. Contact U.S. representative Jerry Kallman 
Jr., (201) 652-7070. 


January 23-25 

ATE International, Earls Court 1 Exhibition Hall, 
London, England. Contact ATE Ltd., 0171-713- 
0302; fax 0171-713-0446. 


January 24-27 
IMA ‘96, Frankfurt Fairgrounds, Frankfurt, Germany. 
Contact Petra Lassahn, +49(0)211-90191-83-33; fax 
+49(0)211-90191-83-27. 


March 21-23 


Leisure Asia ‘96, Singapore International Convention 
and Exhibition Centre, Singapore. Contact Leisure 
Asia Pte. Ltd., +65-2 90-5810; fax +65-292-7577. 


April 2-4 
Gulf Leisure Parks & Fun Centre Show, World Trade 
Centre, Dubai, United Arab Emirates. Contact Gerry 
Robinson, +44 (0) 1905 61 32 56; fax +44 (0) 
1905 72 47 68. 


June 4-6 
African Amusement & Attractions Exposition, Gal- 
lagher Estate, Midrand, South Africa. Contact AIC 
Conferences Ltd., Johannesburg, South Africa, (27) 
(11) 463-2802; fax (27) (11) 463-6000. A 
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Valerie Cognevich 





Left: You’re never too old to have fun! 
Here we are at Sega Park. That’s ATEI’s 
Peter Rushbridge (1) and Cash Box Inter- 


national’s Jack Rodios playing the game. 


Right: | couldn’t resist this shot of a foun- 
tain outside of the Bass Brewery when we 
took a tour. You've heard about two things 
you don’t need to see being made: laws 
and sausage. Please let me add brewing 


beer to that list! 
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Off the record! 
Journalists meet in London 


hat’s your angle?” was one of many thought-provoking questions posed to over 
20 journalists at the third annual Inward Mission in London. Sponsored by The 
Amusement Trades Exhibition International (ATEI) and the British government, 
the three-day event in early September gave journalists a rare opportunity to 
meet with British manufacturers, get to know each other, and answer questions 
like that mentioned above. 











And how would I answer the question? At first it seemed like it would be dif- 
ficult to find the right answer, but after some consideration, it seemed clear. My 
angle, and that of the other journalists from around the world who represent the 
coin machine industry, was to hear how the British market perceives other mar- 
kets—the American market in my case—and to find out firsthand more about the 
British market. 

Sonia Meaden, ATEI’s new chairman, explained about ATEI and its participa- 
tion in the Inward Mission: “ATEI’s function is to provide the world’s leading man- 
ufacturers with a professional forum in which they can launch their products to 
the most influential gathering of senior buyers. To continue to answer this need 
ATE! has to keep up with the rapid pace of change which is occurring within the 
industry. To address these changes ATEI will be launching its Parks, Rides & Fam- 
ily Entertainment section at the 1996 show.” 

She continued, “The message I would like for you to take home to your read- 
ers is first that ATEI is moving with the world amusement industry, that it is 
adapting to change and attempting to answer the needs of the market. Second, 
the introduction of the Parks, Rides, and Family Entertainment section means 
that ATEI is an exhibition relevant to everyone who earns their living from the 
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ATEI ’96 
excellent business 
opportunities from 
every viewpoint. 


* BUSINESS 


: / 
Sialilelsie S 'e lf you want added profits for your business, 
‘ you simply cannot afford to miss ATEI ’96. 








BUSINESS 


Every year leading buyers from every part of 
the world meet at ATEI for one important 
reason - to do business. 
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These figures will grow even further in 1996 
with our new dedicated Parks, Rides and 
FEC business section. 


r4°) 


20 


Apply for your free badges before 6 January 1996 
with details of each visitor:- 


rT EPT 


, . 
c 4 
a= > = | sg x | @ 
—— j 
> . 


By Fax: +44 171 713 0446 

By Email: atei@fastnet.co.uk 

Or Post: ATE Ltd., 40 Moor Street, 
Coventry, UK, CV5 6EQ. 


Bee eye 
> $ t - : 7 
4 on 


( 


4 


i 
23 


ue inn 


vr os” QL), 


\ ga 










KODAK 5037 EPT 


F spaneiaamennmeen 
' ¥e ™ 4 
{ SS 
Sucue : 
a 
\) "See 


2 
22 


ATE INTERNATIONAL 


LONDON . JANUARY 23 24 25 1996 


Seley. Gi Tek bw a aa 


Err 


4 


37 


2? 
21 


© 

in 
x 
< 
© 
© 
x 


9 oe : 
- ) = 


= 20A 


— . een ee cao 
ee ] 3 
> ‘fg zy . 
’. At - 


AK SO37 EPT 








Peter Rushbridge, and Alex Fierek. 
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We talked with Jerome Chandiram and his 
daughter Olivia who visited the center after com- 
ing from a movie. They ate at McDonald’s and 
then won several cute toys from the crane. 


a * a8 


They were the perfect hosts, (I-r): ATEI’s Chris Jones, Samantha Byrnes, 








Here | am talking with one of the many British manufacturers stopping to 


find out about the American market. 





Here we are! Journalists represented Australia, Canada, Czech Republic, Germany, Ireland, Italy, 
Japan, Spain, Taiwan, and the United States. 


coin machine industry and the broad 
leisure market. 

“And third, I'd like for you to ex- 
plain that ATEI is fully aware of all of 
the services international visitors re- 
quire when they are away from home.” 

The ATEI exhibition is generating 
an international audience, and the rea- 
son why is obvious. The coin machine 
industry, while prominent in many 
countries, is now maturing or begin- 
ning in others. Whichever the case, 
every country has its own needs and 
demands and companies from all 
countries are looking to fill those 
needs. For example, many British com- 
panies we talked to during the Inward 
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Mission expressed their desire to break 
into the American market. But they 
admitted that they were not sure exact- 
ly how to do that. 

Conversely, they told me that there 
is a demand for product from the 
American market, and quite a bit of 
equipment could be sold there. But 
one hindrance is that Americans are 
often naive about the European mar- 
ket in general. Here’s one such com- 
ment: “In the United States each state 
is governed by a set of rules and then 
there are federal rules applicable to all. 
However in Europe, although the land 
mass may not equal that of the states, 
the countries are all quite different. 


90 


There are different governments, dif- 
ferent rules, different languages, and 
many other considerations. Americans 
sometimes don’t realize just how dif- 
ferent each country really is over 
here.” 

One common thought was heard 
from just about all those I talked with 
about the American market: “Are you 
people crazy over there about taking 
so long to get a dollar coin!” British 
manufacturers pointed out that there 
had indeed been some opposition 
when they were trying to pass pound 
coin legislation, but it has been so suc- 
cessful they are now assessing the pos- 
sibility of a two-pound coin. They are 
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amazed that America has had such a 
difficult time accepting a dollar coin. 
They elaborated on the many advan- 
tages. One advantage is the obvious 
ability to increase much deserved rev- 
enue from equipment. “Being forced to 
use low denomination coins or, heav- 
en forbid, a bill acceptor is forcing op- 
erators to settle for less than they de- 
serve in revenues,” noted one 
concerned manufacturer who has 
been exporting equipment into the 
states. “We just shake our heads when 
we see the political wheel grind to a 
halt on the dollar coin.” 


“Americans some- 
times don’t realize 
just how different 
each country really 
is over here.” 


Brewers role in industry 

Brewers play a central role in the 
development of the amusement indus- 
try in Britain. The Inward Mission 
showed firsthand how the brewers are 
diversifying their interests into broad- 
er electronic leisure markets. Bass was 
the case study, and the journalists trav- 
eled to middle England to visit one of 
the company’s family entertainment 
complexes and then took a tour of the 
brewery itself. 

Bass’s Hollywood Bowl in Leicester 
features bowling, video games, fast 
food (McDonald’s and Wendy’s), and a 
bar for the more mature clientele. Bass 
has the largest managed pub estate, 
some 2,700 outlets on which to base 
development. Bass plans to develop 
pubs that are centered around elec- 
tronic leisure and will be building its 
broader entertainment business using 
electronic leisure as the primary offer. 

Roger Withers, immediate past 
president of BACTA and a director of 
Bass Leisure, Barcrest, and ‘Tote Direct, 
addressed the group at the Bass Brew- 
ery facility. He pointed out the impor- 
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Quality control personnel at Hoffman & Hoffman 

checking diameter of token with micrometer 

e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


e You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN &y HOFFMAN 
P.0. Box 896, Carmel, CA 93921 
























FAX: 408-649-3318 


tance of breweries in the British elec- 
tronic leisure industry since they own 
the majority of pubs where games are 
played: “There are 65,000 pubs and 
most are corporately owned. The pub 
comes in many shapes and sizes, but 
most have long employed music and 
games to entertain and earn rev- 
enues.” 

He added, “The leisure retailing 
market will demand bigger and more 
sophisticated venues and the brewery 
retailers, ever looking for growth, will 
certainly develop that market. The 
brewers will bring hospitality, food, 
and drink and our industry brings elec- 
tronic leisure. We can all do it, our sys- 
tems and businesses can easily support 
the larger venues, the increasing tech- 
nology.” 

The visit to the Hollywood Bowl 
proved interesting. It was a little 
strange for this American to see AWP 
(amusement with prizes) machines 
standing right in the middle of the 
game room because they are not al- 
lowed to be played by anyone under 
18. The manager explained that they 
simply tell anyone under that age who 
may try to play the machine that they 
can’t. Would that work over here? It 
would no doubt be much more compli- 
cated. Anyway, bowling lanes, two 
fast-food restaurants, and a comfort- 
able bar completed the complex. Ac- 
cording to Withers, there will be more 
places like it opening. 

Sega's place 

A final trip to a family entertain- 
ment complex, this time owned by 
Sega, proved another eye-opening ex- 
perience. Again, there was a working 
combination of bowling, fast food (Mc- 
Donald’s), game room well stocked 
with every type of equipment imagin- 
able, and two bars (one for those 
watching the bowling activity and the 
other for just going to a bar). 

Sega told us that it is in the process 
of planning more such developments 
all over Europe. 

After three days of meeting with 
British manufacturers, visiting family 
entertainment centers, and getting to 
know fellow journalists, we all left re- 
alizing that it really is a small world 
after all. A 
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I feel compelled to write in the 
wake of constant negative media bom- 
bardment during the past year con- 
cerning the gaming issue (in 
Louisiana). 

My father and mother started an 
amusement business on a hope and a 
dream in 1948. I can remember my 
mother helping my father unload the 
one or two amusement games they 
owned and bringing them into the liv- 
ing room for repairs. My father 
thumbed a ride to his few locations in 
the early years to make collections and 
repair devices. 

But after 47 years, nine children (all 
of whom have worked in the family 
business at one time or another), good 
times, lean times, and taxes, they are 
still active in their business today. It 
was a gamble, but like most American 
business enterprises built upon integri- 
ty, fair pricing, good service, and a gen- 
uine concern for their employees and 
fellow man, they were a success. 

As general manager and stockhold- 
er I have watched and taken part in 
our growth over the years. Housed in 
our facility on Luke Street in Lafayette 
are three separate companies, all fami- 
ly owned with no outside investors. 
We employ approximately 25 people, 
many with 15 years of service or more. 
Like most other members of our com- 
munity they go to church, coach kids, 
pray often, help their neighbors when 
called upon, pay taxes, and spend their 
paychecks locally. 

As for myself, I served six years as a 
director at the national level for the 
Amusement & Music Operators Asso- 
ciation and an additional three years 
as vice president of the same organiza- 
tion. I served as vice president and in a 
founding capacity for the Louisiana 
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Guest Commentary 


Louisiana operator addresses 
media portrayal of video poker 





G. David Goudeau Jr. 
Gerald’s Amusement Machines 
Lafayette, La. 


“Ts the church 
bingo 
fund-raiser 
wrong? You be 
the judge, but 
don't for a 
moment deny 
that it’s 

gambling.” 
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Amusement & Music Operators Asso- 
ciation. I then served as that organiza- 
tion’s president for three years. 

Our companies have collectively 
been members of, and supported, such 
worthy causes as the Lafayette Cham- 
ber of Commerce, National Federation 
of Independent Business, Big Broth- 
ers/Big Sisters of Acadiana, Boys Club 
of America, U.S. Chamber of Com- 
merce, and local and state peace offi- 
cers associations. For more years than 
I can remember we have donated used 
equipment to worthy non-profit orga- 
nizations including local churches and 
schools in our area. 

The point is this: not everyone in 
the gaming industry is associated with 
organized crime, circumventing the 
law, ashamed to be seen in public, af- 
ter Johnny’s lunch money, and anxious 
to corrupt the minors and general pub- 
lic of Louisiana. 

We have stood silent for a long 
time, while the media portrays the im- 
age that if you have anything to do 
with the gaming industry you are a 
second-class citizen and guilty by asso- 
ciation. Other than the paid-for com- 
mercials that ran during the last leg- 
islative session I have not read, seen, or 
heard one comment from the media 
unless it deliberately left negative con- 
notations. It’s the “in” thing right now, 
herd instinct at its best, and obviously 
good press. 

There is another side of the coin I 
think you should see, even though you 
never intend to support the gaming in- 
dustry or put one quarter into a poker 
device. The money spent in video pok- 
er devices stays in the local communi- 
ty and the state with the exception of 
the original cost of the devices, which 
are manufactured out of state. Such is 
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And on his arrival at JVL with its latest 

technical marvel Concorde I, Mort has this to say: 

“After years of searching for a young, innovative engineering 
firm, I have found a company that was able to take my 15 

years of experience and develop a product that the industry 

so desperately needs and justly deserves. 
The Concorde | is the first touch screen 
counter top with 21st century technology and 
state-of-the-art Super VGA graphics 


Da a. tek 


1-390 EDGELEY BLVD., CONCORD, ONTARIO, L4K 





S20, 


offering a collection of strategy type adult 

entertainment games. And all this at operator affordable 
prices.” 
equally amazing machine. The Concorde I will be on display 
at all trade shows in 1995 and 1996. 


Discover for yourself the amazing company and the 


For further information contact your local 
distributor or call Mort Ansky toll free at 


1-800-296-6657. 


CANADA. PHONE: 800 296-6657 FAX: 800 296 


-668 1] 


Guest Commentary 


not the case where floating and land- 
based casinos are owned by multimil- 
lion dollar companies in Las Vegas and 
Atlantic City and money is wire-trans- 
ferred to out of state accounts. 

Many well-known south Louisiana 
families own restaurants, bowling cen- 
ters, hotels, and taverns where video 
poker revenues afford raises, upgrade 
service, add employees, and in many 
cases keep the doors open. Many, if 
not most of these owners, are just like 
you and me. They have families, pay 
taxes, vote, work hard, and try to raise 
their families the best way they can. 
They have had to go through an exten- 
sive background check in order to 
qualify to get a license for their estab- 
lishment. Every year they must supply 
tax clearance certificates to the state 
indicating that they are current in all 
taxes owed to the IRS as well as the 
state. 

We are proud to be in partnership 
with each of our customers, both large 
and small, and I can assure you that 
many of these people have served this 
community with distinction. I doubt 
that they are less civic-minded as a re- 
sult of video poker profits. 

Of particular concern to me is the 
recent negative reactions I have re- 
ceived from political candidates I have 
supported or wish to support. We all 
vote for and/or support those candi- 
dates who best reflect our views. 
Whether you live in Oklahoma, Ohio, 
or Louisiana, you are more inclined to 
vote for the candidate who promises to 
address the potholes in front of your 
home, or the one who assures you that 
they will improve drainage on your 
property. You weigh issues like welfare 
reform and make a decision on who 
best represents your position and inter- 
ests. It’s not illegal, immoral, or wrong, 
and it has been the American way 
since our founding fathers created this 
precious democracy. 

Recently my contributions are less 
welcome and my presence cumber- 
some. (“I would like to invite you to 
my fund-raiser but I would prefer 
that you don’t make a contribution.”) 
Did I suddenly become a second- 
class citizen, or did the candidate in 
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question become more moral? 

Neither of the two is correct. When 
you discuss issues that concern you 
with any candidate or elected official 
you are lobbying to express your 
views. Insurance, tobacco, chemical, 
and even environmental agencies pay 
millions to lobby their causes. Why 
should I be any different? 

And if I make a contribution from 
my personal account, how in the world 
does the candidate know if the funds 
were derived from gaming or amuse- 
ment proceeds. I sure can’t tell. For all 
I know the $100 I gave last year came 
from the money my wife won playing 
church bingo the night before. 


“ Video poker 
revenues afford raises, 
upgrade service, add 
employees, and in 
many cases keep the 


doors open. ”? 


I would like to address one final is- 
sue. I have heard a variation of the fol- 
lowing from several opponents of the 
gaming industry: “I don’t want our 
children growing up thinking that gam- 
bling is a lifestyle that will get them 
anywhere and produce success.” 

Isn’t the bedrock and absolute core 
fiber of our national economy based 
upon the rise and fall of the stock mar- 
ket? That’s about as pure a form of 
gambling as I can think of. The poten- 
tial for a return on your investment is 
directly tied to the risk involved, and 
none of us are naive enough to think 
that homes and businesses have not 
been lost as a result of market fluctua- 
tions. 

If you own stocks, bonds, or mutual 
funds you are a gambler by associa- 
tion. This entire country, and especial- 
ly Acadiana, owes a debt of gratitude 
to the local oil and gas men and 
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women who daily risk fortunes on the 
next well they drill, with nothing more 
than a hope and a prayer and odds 
that are not in their favor. If you or 
your family business draws so much as 
a dime from their risk you profit from 
their gamble and are guilty by associa- 
tion. You gamble with your paychecks 
all the time: “Can we get an extra thou- 
sand miles on the old tires before mom 
and the kids have a flat at night?” 

I could go on, but if you’re honest 
with yourself gambling is acceptable. 
What kind is evil, immoral, and unac- 
ceptable? 

Is the church bingo fund-raiser 
wrong? You be the judge, but don’t for 
a moment deny that it’s gambling. 

Does the single mom who won 
$200 on the office football pool need 
to feel ashamed? Bourree, dominoes, 
and bush tracks existed in Acadiana 
long before the media's attempt to at- 
tack the video poker industry. 

And for the record, video poker ex- 
isted illegally before the state approved 
it and that was precisely the reason the 
Legislature voted it into law. Millions 
of dollars that should have gone to the 
state coffers weren't, but now are. The 
exact figure to date is in excess of 
$400 million, not including taxes gen- 
erated for local municipalities. 

Finally, if you think that by voting it 
out it will just go away, think again. It 
will go back to the way it used to be— 
illegal. I'm sure that the Indian casinos 
are thrilled at the prospect of closing 
down video poker in their surrounding 
areas, as they are supported by out of 
state money and don’t pay taxes. So 
long Louisiana dollars! 

I suggest that it is time for legitimate 
establishment owners to stand up and 
be counted. We don’t prey upon the 
weak, poor, and destitute. We don’t co- 
erce adults to play. We totally disap- 
prove of minors so much as touching 
the devices. If you are as proud of your 
reputation and your employees as we 
are, join us and let your voice be 
heard. A 

G. David Goudeau sent this letter to 
newspapers throughout Louisiana; The 
Crowley Post Signal printed the letter in 
its entirety. 
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ob | For a Very Special Year! 


...a year made memorable for Valley Recreation Products because of 
the strong and continuing support of so many. Each one of you has helped 
make 1995 a “stand-out” year! 











Our 50th Anniversary 


... the most satisfying milestone. But reaching our “Golden 
Jubilee’ hasn't always been easy. It could only have hap- 
pened with the help of so many people. Employees willing to 
stay late to solve the problem, whatever it was. Suppliers who, 
somehow, met another impossible deadline. Editors who knew 
the importance of some “Valley News” and made room for it in 
the current issue. Distributors who treated our products as “special”, even though they 
handle other coin equipment. Operators who chose "Valley” even against deals they 
“couldn’t afford to turn down’. 





It’s obvious who built these fifty years. And it’s obvious what we cherish most. You. 
And the relationships we enjoy every day. 


Manufacturer ”“Most Played 
of the Year Pool Table” 


An honor awarded to us Every year since 1982, 

by voting members of we have been recog- 

A.A.M.A. ...an honor nized by the A.M.O.A. 

that “re-commits” us to membership in this most 

work even harder to gratifying way, affirming again and again our 
keep your confidence commitment to build the highest quality 

and support. possible into our products. 





Thank you — our friends — for making it all worthwhile! 





Commitment To Excellence 


VALLEY RECREATION PRODUCTS, INC. 
333 Morton Street, Bay City, MI 48706 / (517) 892-4536 © FAX (517) 892-6513 / SALES (800) 248-2837 
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Mexican fun center 
sets new standards 


At 3 p.m. the crowds could be seen lining the upper senting the best the industry has to offer. In fact, last Decem- 








floors of the Perinote Mall, peering down over the atrium ber’s devaluation of the peso delayed construction for three 
railing in anticipation of the good time that would spring months and prompted the majority owner, Grupo 
forth from the ground level just as surely as the ferris wheel O.N.E.S.A., to reach deeper into its collective pockets for 
that lingered before their eyes, inactive for but a few min- funding. 
utes more. Grupo O.N.E.S.A., which is headed up by Ernesto Felix- 
The scene was the grand opening of Perimagico, a Diaz, Ignacio Carral Kramer, and Kessler, also operates close 
75,000-square-foot family entertainment center that is lo- to 50 locations around the country. They include the video 
cated on the first two floors of the mall just north and redemption chain Coney Island, which consists 


of facilities that are between 9,000 and 16,000 
square feet, and a chain of smaller video ar- 
cades known as Chis Pas. The other primary 

investor in Perimagico is the company 

Abapisa, with Ruben Huitron and 

Moises Villoa being the prin- 

ciples. Together, they 
7~ form the operating com- 
pany Peridiversiones. Per- 
imagico was designed by 
the Los Angeles, Ca.,- 
based Duell Corp. 

Kessler said that even with a less- 
than-thriving national economy he 
is confident in the long-term op- 
portunities in Mexico. “The peso is 
stabilizing and people are still com- 
ing for their entertainment,” he 
said. “They are just not coming as 
frequently and our prices have to 
reflect that.” 

Single tokens at Perimagico sell 
for two pesos each, although vol- 
ume sales actually average 1.6 pe- 
sos, or Close to 26 cents, per token. 

And none of the games are 


of central Mexico City. Earlier in the 
day, Perimagico had been filled 
with the sound of almost 
5,000 invited guests playing 
the games and enjoying the 
rides. But this was the mo- 
ment of truth! 
Perimagico’s grand 
opening had been adver- 
tised on the radio and bill- 
boards around the city, and 
the message had clearly been 
received. When the magic hour 
arrived, eager patrons came _ 
swarming down the escalators, ‘ 
deterred only momentarily 
by the vast menu of enter- | 
tainment options. There’s \ 4 | f 
the perennial ferris wheel, a v 
roller coaster, bumper cars, sev- 
eral other carnival-type rides, a video 
and redemption arcade that boasts 278 
games, and a soft play area that can ac- 
commodate 350 children at one time. In 
addition, Perimagico has two restaurants 
and a souvenir shop and is themed from 













floor to ceiling with decorations that Perimagico director general Mike Kessler priced above three tokens per 
complement the carnival atmosphere. gives mascot Globy a hug. play, with the exception of the 
“We've spentalittleextramoneyon ~~~. four Virtuality Series 2000 pods 
decorations and theming because we want everybody com- which go for 12 pesos per play. 
ing in here to experience the “\WOW’ factor when they According to Kessler, the fun center will draw primarily 
haven't spent a dime yet,” said Mike Kessler, director gener- from a customer base of seven million people who live with- 
al of Perimagico. “Entertainment is more than just having in a six mile radius of the location. However, advertising, 
games to play.” promotions, and word of mouth is likely to bring customers 
To say that Perimagico is impressive is an understate- from all areas of the city, which has a total population of ap- 
ment. The $11 million project has been in development proximately 22 million. 
since April 1994, and despite an economic shakeout in Initial figures indicate that the facility played host to close 
Mexico late last year, no expense has been spared in pre- to 13,000 visitors between 3 p.m. and 10 p.m. on Sept. 30, 
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Top left: Fire Chief is one of the rides at Perimagico designed by the Italian company S.B.F. Top middle: Customers line up at Perimagico’s 
redemption counter. Top right: The soft play area designed by Omni can accommodate up to 350 children at one time. Bottom left: A bank of 
Skee Ball and Skee-Ball Lightning games line one wall of the redemption area. Bottom right: The children’s area includes kiddie rides, 

a ball pool, and several other exciting attractions for younger customers. 


grand opening day. Perimagico has, in 
fact, been open since early August, av- 
eraging 35,000 people a week without 
any publicity or advertising. 

On grand opening day, Club Per- 
imagico had already signed up 55,000 
members who will receive discounts 
and a birthday party invitation. 

This information is easy to track at 
Perimagico, Kessler explained, because 
all operations are connected to TAMS, 
the Total Amusement Management 
System, which monitors all sales at spe- 
cific intervals or in real time. “All 278 
of our games are controlled by an elec- 
tronic metering device and those report 
to the system,” he said. “We have live- 
time checking of each machine.” 

Employees at the fun center total 
150, including five electronic techni- 
cians, two mechanics, and two electri- 
cians who handle all maintenance and 
repair in house. Perimagico also offers 
free transportation home to employees 
who work late hours closing the facility 
at night. 

“We're completely self-sufficient,” 
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Kessler said. “The only outside contract 
we have is for security.” 
Major attractions 

It’s not hard to imagine visitors ex- 
periencing the awe that Kessler speaks 
of when they come down the mall es- 
calator into Perimagico. The first thing 
their eyes light on is the 75-foot ferris 
wheel, which reaches through the atri- 
um into the top three levels of the shop- 
ping center. 

Peridiversiones bought the ferris 
wheel, along with three other rides, 
from the Italian firm S.B.F. They in- 
clude a 54-person swing dance, or 
state-of-the-art tilt-a-whirl, known as 
the El Wacala; the Fire Chief ride, a 
fire-engine-themed carnival ride that 
takes visitors for a spin; and the Cactus 
Convoy, a 10-truck train ride that is set 
in a Southwestern environment and 
can accommodate 40 riders at a time. 

Also on the main floor is a children’s 
ride, the Little Scrambler, which has 
three four-person cars mounted on 
large arms that catapult the smaller pa- 
trons in a reverse motion around the 
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platform; and El Bumpo, the 15-car 
bumper car arena. The former ride was 
built by Ei Budge in the United States, 
while the latter was purchased from LE. 
Park Soli in Italy. 

Rumbling above these attractions is 
the 14-car indoor roller coaster, which 
cost close to $1 million on its own. The 
ride lasts for approximately two and a 
half minutes, and includes a fog and 
laser light show when the coaster stops 
briefly in a pitch dark tunnel at one end 
of the track. Peridiversiones purchased 
the coaster from Zierer in Germany. 

“Every ride is a family ride; you're 
able to go on everything with your 
child,” said Kessler, explaining that a 
wide range of ride packages can be 
purchased. “And the amazing thing is, 
it’s all covered. We hope for rainy 
days!” 

The second-level of Perimagico is 
known as Play Mobil, and unlike the 
lower floor a nominal admission en- 
trance fee is charged. The area’s main 
attraction is a three-story Omni soft 
play area that offers more than 30 ac- 
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Top left: Perimagico has the only Spiral Fall game by Namco outside of Japan. top middle: The $1 million roller coaster winds its way above the main floor at 
Perimagico. Top right: Marty Glazman of Williams Bally/Midway (1) and Kenji Hisatsune of Namco relax at the grand opening. Bottom left: Little Scrambler 
gives smaller children a chance to enjoy the fun center’s rides. Bottom middle: Skee-Ball custom-designed six midway games for the facility’s arcade. Bot- 

tom right: Ernesto Felix-Diaz (r) and Ignacio Carral Kramer head up the operating company Peridiversiones. 


tivities and is 115 feet long by 45 feet 
wide. Adjacent to the soft play struc- 
ture is an area dedicated for toddlers. It 
features kiddie rides as well as tone 
stones and a stool organ. 

Play Mobil offers party rooms that 
overlook the attractions on the main 
floor and a quiet room for parents to 
read, watch television, or just simply re- 
lax. It is located next to the soft play 
and toddler areas and has large picture 
windows overlooking all the fun. “That 
way the children can always see their 
parents while they are playing,” Kessler 
explained. 

A security system has also been put 
in place at Play Mobil that ensures each 
child’s safety. Parents and children are 
issued individual arm bands that speci- 
fy the total number of people in each 
party, and these bands are checked at 
the exit gate. “A child can’t get out of 
here without the adults that are sup- 
posed to be with them,” Kessler said. 
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Rounding out the experience is Cafe 
Play Mobil, a snack bar which serves 
American-style fare such as hamburg- 
ers, hot dogs, chicken tenders, and piz- 


Perimagico. And it’s true. 

Walls are lined with brand new sit- 
down simulators from Namco (Ace Dri- 
ver) and Sega (Ridge Racer), all linked 


“The idea is to present something to 


the Mexican market that they have 
never seen before.” 


za. A second restaurant, the Hollywood 
Cafe, has a similar menu and is located 
on the main floor between the rides 
and the arcade. There are also five food 
carts situated throughout Perimagico 
that serve cotton candy, popcorn, ice 
cream, cookies, and a Mexican pastry 
called a churro. 
A visit to Coney Island 

“Of the 278 pieces, we don’t have 
one filler,” says Kessler of the Coney Is- 
land video and redemption arcade at 
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together whenever possible to achieve 
their full effect. Sandwiched in between 
are deluxe versions of Cruis’n USA 
from Midway and totally refurbished 
versions of older games such as Out 
Run by Sega. In one corner of the video 
section there’s Namco’s Galaxian the- 
atre, and in the other players do battle 
in one of five cyberworlds created by 
Virtuality. Sprinkled throughout these 
larger units are the newest in stand-up 
videos and pinballs, all placed to best 
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Buy Rainbows 


most, cranes are their 
only business. They 
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anes that are not 


Here’s what : 
the pros have to say... 


“We have been very pleased with the performance of the Rainbow Crane Company and 
the equipment that they manufacture.” 
Randy Fagundo — V. P., Sugarloaf Creations, “Worlds Largest Crane Operators” 


“We have sizeable crane operations in four large cities and run hundreds of jumbo cranes. 
Our city managers tell us they want Rainbows for their growth. They cite the machine’s 
looks, reliability and ease of service as reasons. Most importantly, they tell us that 
Rainbows result in more revenues per machine.” 

David Chazen — President, Win Stuff, (sister company of Good Stuff Toys) 


“The Rainbow Crane is the most technologically advanced and appealing machine on the 
market today. We have replaced other cranes with the Rainbow and realized increased 
revenues instantly.” 

Kevin Theisen — American Coin Company 


“We highly recommend Rainbow Cranes for several reasons: 1) Quality of 
Manufacturing, 2) Reliability, 3) Outstanding ongoing technical support, and 4) Rainbow’s 
classy looks have allowed us access to many high-volume accounts.” 

Ken Higgins and Bill Emerson — Northeast Coin Company 


“We have experienced a sales increase of over 40% in locations in which we have replaced a standard jumbo crane with a 
Rainbow Crane!! The machines are paying for themselves with the increase in revenues. Furthermore, we have found that 
locations which were once concerned that the arance of a crane may be offensive to their clientele are really pleased with 
__ the attractive appearance of your machine. Folly dhe wedidity of the echnology is remarkable. Machines in operation is what 
_ keeps our Vending Division in business, and it’s rare to have service calls or down time with the Rainbow Crane 
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accommodate customer 
flow. 

The redemption 
game area of the arcade 
is built around six mid- 
way pieces custom de- 
signed for Perimagico by 
Skee-Ball and positioned 
directly across from a 
bank of the company’s 
traditional Skee Ball and 
Skee-Ball — Lightning 
games. Redemption 
makes up about half of 
the total number of 
games, and Kessler said 
that the facility’s impres- 
sive redemption counter 
is there to keep player 
interest high. 

“We don’t mark the 
redemption items up,” 


he said. “If you spend five dollars, 
you're going to get an item that cost 
five dollars. ’m not in the retail busi- 
ness. I’m in the fun business. I make 
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For information contact: Dale Electronics, Inc., 122 23rd Street, Columbus, Nebraska 68601. Phone (402) 563-6308. Fax (402) 563-6418. 
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From left: Frank Gumma and Ron Bolger of American Vending Sales, Sal Mirando of 
Coastal Amusements, Mike Kessler of Peridiversiones, Marty Glazman 
of Williams Bally/Midway, and Tom Milks of Virtuality. 


my money in the coin slots.” 

A majority of the games, more than 
90 percent, were bought through 
American Vending Sales in Chicago as 


SAVE YOUR COINS! 





you can afford. 


128 x 32 
192 x 64 
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eep your games earning a profit. Use Dale 
high quality Graphic Displays for all your 
new and replacement needs. 


Dale can supply the right display to fit most 
pinball and redemption machines at a cost 


Available in all popular sizes. 


128 x 64 
256 x 64 


part of a $1.6 million 
order. Kessler said that 
Coastal Amusements 
in New Jersey also 
provided a good deal 
of assistance in mak- 
ing their games user- 
friendly for the local 
clientele. “For our 
business, they went 
out of their way to put 
Spanish chips in their 
games,” he explained. 
In addition to the 
games purchased 
through American 
Vending, Kessler and 
Felix-Diaz travelled to 
Japan and purchased 
a number of pieces di- 
rectly from the larger 
manufacturers. The 


games include _ pachinko ma- 
chines, as well as several games not 
seen on this side of the Pacific: 
Sega’s Speed Soccer and Namco’s 











Plus many 
more! 
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Spiral Fall, originally a roulette- 
type casino game now outfitted 
with a ticket dispenser. 

“We bought many new prototypes 
that people couldn't have seen even in 
the United States,” Kessler said. “The 
idea is to present something to the 
Mexican market that they 
have never seen before.” 

Looking ahead 

With Perimagico up 
and running, the operating 
company Peridiversiones 
has big plans for the fu- 
ture, not only at the flag- 
ship location but in other 
areas as well. 

Kessler said they plan to construct a 
25,000-square-foot addition to the 
center near the end of the year, that 
would include go-karts or possibly 
Namco’s Drift King ride, as well as laser 
tag. “We're leaning toward Laser 
Storm,” Kessler said. 

Beyond that, phase two of the cen- 
ter’s development would involve devel- 
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oping 17 adjacent acres earmarked for 
an outdoor amusement park, possibly a 
larger roller coaster, water park, or 
miniature golf facility. 

All of this has also improved busi- 
ness at the mall, which had seen atten- 
dance decline in recent years, Kessler 


“We've spent a little extra money on 
decorations and theming because we 
want everybody coming in here to 


experience the ‘WOW?’ factor when 
they haven't spent a dime yet.” 





said. In addition to Perimagico, the mall 
also offers a 32-lane bowling alley and 
a movie cinema. 

“Since we opened, we have in- 
creased visitorship to the mall by 50 
percent,” Kessler said. “People are now 
thinking of this mall as a place to have 
fun. We're a destination location.” 

There are also plans to do five 


Sal Do 
qeuw << 











U.S.A. +S 





, 


more centers during the next two 
to three years in Mexico, including 
one at the other end of Mexico 
City. Other potential sites include 
Guadalajara and Monterey. 
According to Kessler, the group at 
Peridiversiones can envision a consortium 
made up of the operat- 
ing company and a 
number of small manu- 
facturers pooling their 
resources to develop 
quality entertainment 
centers. 
“There are indepen- 
dents like us out 
there putting togeth- 
er beautiful projects like this and 
working hard to help the industry as 
a whole,” he said. “This is an experi- 
ment, and Perimagico is the control 
group. The only way for the experi- 
ment to work, is for us to do the con- 
trol group right the first time in order 
judge future expansion.” A 
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50% More Speech! 
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, Outside U. S. & Canada 708/345-7700 
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The faces are familiar— 
Gary Stern, Joe Kaminkow, 
Shelley Sax—but as Gary 
is adamant to point out, 
“Sega is one brand, one 
company.” 

Although Sega Pinball 
is 10 years old, its lead- 
ers hail from even 

vaster experience. 

Gary Stern, for exam- 

ple, grew up in the 

pinball business—lit- 

erally. His father, Sam, 
is a legend pinball historians 
never overlook. Sam and partner 
Harry Williams laid the foundations 
of pinball itself. They founded 
Williams, and later Gary had his own 
company, Stern Electronics. 











Sega Pinball: nearly 10 years 
old with founders at the helm 


Joe Kaminkow was also weaned in 
the industry; his father is a well- 
known figure in industry circles. Joe 
spent much of his career at Williams 
and Gottlieb and was in on the 
ground floor with Gary and Shelley 
when Data East announced plans to 
enter the pinball market a little over 
10 years ago. As our readers proba- 
bly know, Sega bought Data East Pin- 
ball Inc. late last year and changed its 
name to Sega Pinball Inc. At that 
time, it was announced that the com- 
pany would expand its focus, encom- 
passing redemption games as well. 

Shelley began in the industry in 
1979 working at Stern 

Electronics. She was 
with Gary and Joe 
when they started Data 
East Pinball in 1986 
and is now a vital mem- 
ber of Sega Pinball. I 
love her self-proclaimed 
title JOAT, which of 
course means jack-of-all- 
trades! 
We had quite a few 
questions for both Gary and 
Joe, and they graciously 
answered them all. Here’s 
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what they had to say: 

Q: Why is Sega Pinball manu- 
facturing redemption games? Isn’t 
that competition for Sega USA? 

A: (Gary): Sega Pinball is entering 
the redemption field not to compete 
with Sega USA but to work with Sega 
USA. In fact, Sega USA will be selling 
in the domestic market the redemp- 
tion games that Sega Pinball designs 
and manufactures. And Sega Pinball 
is already manufacturing some of 
Sega USA's other products. 

Redemption games are mechani- 
cal games. As a pinball manufacturer 
we are experienced with mechanical 
games. Although production quanti- 
ties of a redemption game are much 
less than a pinball machine model, 
there is a lot of engineering and man- 








ufacturing set-up work, and those 
costs must be amortized over far few- 
er games. But it is the same type of 
work that we do for our pinball ma- 
chines. 

We already have experience with 
redemption games. We handled Data 
East redemption games during the 
latter period of our ownership by 
Data East. We also designed the pro- 
totype of The Mask coin roll down, 
with the mechanical engineering fin- 
ished and reworked by Data East. 

We recognize that with its cyclical 
nature the pinball business is at a 
lower level. We have adapted our 
business with the intent to make few- 
er pinball machines and at the same 
time broaden our product base to in- 
clude redemption games and manu- 
facturing for Sega USA. 

Q: Is this a good time to get into 
the redemption market? 

A: (Gary): We understand that the 
American redemption market is get- 
ting crowded. Yet with the games we 
showed at the recent AMOA show— 
Cut the Cheese and Sega Sports—we re- 
alize there is still a market for good 
redemption games. We must remem- 
ber that the redemption market has 
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expanded to become a worldwide market. The Far East uses re- 
demption games already. The European market is behind in open- 
ing FECs but it’s started and more are planned. In Italy, redemp- 
tion games were recently legalized. Parts of South America are 
beginning to use redemption games. Therefore, there are opportu- 
nities throughout the world. 

Q: We’re curious about how you choose a particular 
license for a pinball machine. 

A: (Joe): That’s one of the more challenging aspects of my job. 
It’s hard to stay a step ahead of future products. Sometimes you 
make decisions based upon the talent in the front and behind the 
camera. Sometimes you jockey and have to consider two or three 
different titles for a particular time slot. Sometimes it’s simply a 
gut reaction to a script or a feeling you get on the back lot. 


“Licensing is important because it 


helps get the first quarter and it 
expands the player base.” 





We try to time our pinball’s release with the international and 
domestic release of the movie. At other times, like with Jurassic 
Park, we try to hit the domestic market head on. We all read, read, 
read like crazy here. We devour magazines and trade rags, and 
talk to friends within the movie and licensing community for that 
little edge on a movie before the other companies find out. We 
read dozens of scripts a month. We also have group readings. We'll 
read a script out loud, like you would at an audition, to see how a 
movie’s dialogue plays out. We’ve had a few we really hit on and a 
few that we passed on that others did well with. I still wonder 
whether “Forrest Gump” would have been a good pin. If it’s a good 
game the awareness level of the movie only adds heaps of money 
to the cashbox. 

A: (Gary): To avoid tipping our hat too far toward the future, | 
can state that we have licensed the two strongest and highest earn- 
ing movies in the world this summer and fall. Keep in mind that 
movies that open in the United States in the summer often open in 
Europe in the fall. Number one was Batman Forever, a title with a 
long history and for which another sequel is already planned. In 
October $20 million was allocated for advertising for the video 
tape release, appropriately starting on Halloween. Subsequent 
events like a second movie or video tape advertising aid long-term 
earnings. When the “Batman Forever” movie was released, we had 
reports of increased earnings on our original Batman pinball. 

Our Apollo 13 is based on the number two movie of the sum- 
mer. It’s a movie that will have subsequent events, including the 
video tape release, and I’m sure many publicized Academy Award 
nominations. What a great theme for a pinball! It lends itself to 
moving rocket ships, moving moons, and 13-ball multiball play. 

I'd like to add that it is important to pick a theme that would be 
good for pinball machines even without the support of a licensed 
title. Space travel (Apollo 13’s theme) has historically lent itself to 
good games. 
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Q: When you license a theme, are you appealing to the younger play- 
ers or the older ones? 

A: (Gary): Because our market is older, we need to pick titles that appeal 
to older players. Not too old, of course! Thus, we have learned to stay away 
from cartoons that appeal only to young players. 

Q: What has been the most significant feature on pinballs lately? 

A: (Joe): We’re always doing so much to improve the quality of our games, 
but I'll talk about a few of the most significant features. I think our novice fea- 
ture will prove to be very significant. Licensing is important because it helps 
get the first quarter and it expands the player base. 

Our solid-state flippers make flipper service virtually a thing of the past. Of 
course, the dot-matrix display that we pioneered is now showing up on other 
products in the industry. In the future our new four-color process on the play- 
field will change the way we see pinballs. Instead of 10 or 12 colors, our play- 
fields will have virtually millions of colors; it’ll set the standard for all to fol- 
low. Our Apollo 13 is one of the most beautiful games in the history of the 
business. 


“| feel like testing should be my 
middle name. All we ever seem to do is test 


parts, refine parts, test games, try concepts; 
test, test, test, and then test some more!” 





And there’s portals. It’s the only easy to use an icon-based system that | 
know about in our industry. The system allows easy access via icons, just 
point and click. You can easily go in and out of audits, adjustments, and diag- 
nostics, and even quit with a touch of the button. We even have Dr. Pinball, a 
built-in diagnostic package to answer commonly asked questions in pinball 
repair. 

Q: Can you explain the new novice feature? Was it designed to bring 
in new players? 

A: (Joe): We’ve been doing little tricks to make our game kinder and gen- 
tler for players. The time select feature was the next logical progression. At 
game start a player can choose novice play, and he'll be guaranteed a certain 
amount of time to play, no less than two minutes. Halfway through the game, 
the multiball lights for the novice. The novice setting allows our pinball to be 
good for every skill level. The bottom line is that it’s designed to bring in new 
players. We want to expand our player base and have the novice feel he is 
getting value. 

Q: One more vital question for Joe. How extensive is the testing done 
on new machines? 

A: (Joe): I feel like “testing” should be my middle name. All we ever seem 
to do is test parts, refine parts, test games, try concepts; test, test, test, and 
then test some more! We have to because we try to make our product very 
reliable. As a former operator myself, I understand the plight of the operator. 
That’s why we have an 800 number (1-800-KICKERS). My door is always 
open and a few operators a week call and give me comments and suggestions. 
We take operator suggestions to heart. We listen and that’s one of the reasons 
we constantly strive to get better. 

Q: Will the emergence of another pinball company have a significant 
impact on the industry? 
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A: (Gary): History has 
shown that the pinball market 
will support three-and-a-half 
or four pinball manufacturers 
or product lines. In the 1960s 
it was Chicago Coin, Bally, 
Williams, and Gottlieb. In the 
1970s it was Stern, Bally, 
Williams, and Gottlieb. In the 
1980s it was Data East, Bally, 
Williams, and Premier. In the 
1990s _ it’s Sega, Bally, 
Williams, and Premier. Many 
have tried to be number five. 
Italians and Spaniards have 
tried; Atari tried; Wico tried; 
and Alvin G. tried. Someone 
will fall off of the bench—it 
surely won't be Sega. 

Data East (now Sega) did 
not have an easy time. We 
showed our first game in five 
months after starting the com- 
pany. We found problems that 
had to be corrected, but they 
were problems that could 
only be found after thousands 
of games were in operation 
under different environments 
and in different parts of the 
world. Now after nine years, 
especially since some changes 
we could afford after being acquired by Sega, I'll put our 
quality up against anyone's. 

The point is that it takes time and a lot of games in the 
field to thoroughly sort out a good product. It takes a lot 
of money invested not only by the manufacturer but also 
by the distributor and the operators. 

Q: That leads to another pertinent question. Are 
distributors still a vital link in the scheme of things? 

A: (Gary): They are indispensable. Importers provide 
service and technical advice to operators and sub-dis- 
tributors in Europe. The same is true in America. World- 
wide, distributors are necessary for replacement parts 
distribution. As a manufacturer there is no way we could 
set up to sell to thousands of operators worldwide. We 
need distributors to make a market and to provide fi- 
nancing. We could not directly deliver to operators in 
America or in the export markets proper service, advice, 
and so forth. And we would by no means be capable of 
dealing in the used game market. 

Q: Is there a big market for pinballs overseas? 

A: (Gary): We are currently exporting about 72 
percent of our games. Our largest market is Western 
Europe, where we have one importer for each and every 
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country there. 

Q: You said that the pin- 
ball market is a little slow 
right now. Do you see it 
picking up soon? 

A: (Gary): The pinball mar- 
ket has always been cyclical. 
I’ve seen it cycle up and 
down time and again. And I'll 
see this cycle time and again 
in the future. It’s affected by 
many factors including other 
product such as video games 
and redemption pieces. In 
Europe I'd include as an af- 
fecting factor changes in laws 
covering soft gambling 
games, those that allow oper- 
ation of low-stakes-in and 
low-stakes-out slot machines. 

Another factor is the num- 
ber of pinball machines sold 
in the recent past. In 1992 
and 1993 a lot of pinball 
machines were sold. These 
are just beginning to age, to 
play slow. And the new 
games like Apollo 13 have 
innovative new mechanical 
features like spaceships, the 
moon, and 13-ball play. 
Games like this will interest 
players in playing new games. 

Jack Rodios of CashBox International in Australia 
charts the pinball market much as someone might chart 
the stock market. He sees a pick up in the pinball market 
in 1996. 

Q: How big is your R&D staff? 

A: (Gary): Our design and R&D staff is our entire 
company plus some outside consultants. What do I mean 
by that? Led by Joe, my partner, we have an excellent 
design and engineering staff including about 25 pro- 
grammers, artists, mechanical engineers, and techni- 
cians. But no design could be completed without the 
help of all of our personnel: purchasing personnel to find 
suppliers for devices, to get sample parts, and to advise 
our engineering staff; purchasing and accounting to en- 
sure that a game is affordable; production personnel to 
advise on manufacturing issues and to help prepare a 
game for the line; sales personnel to advise from the be- 
ginning of the design as to its application in the market; 
technical service personnel to advise of past and poten- 
tial issues; and even factory laborers to help make sam- 
ples. The design of a pinball machine at a company like 
ours includes the involvement of everyone. A 
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The Fun Expo, official trade show of 
the International Family Entertainment 
Center Association, held its fifth annual 
trade show and convention in Orlando 
in early October. Attendees numbered 
over 7,000, and that, according to Fun 
Expo officials, did not include exhibitor 
personnel and kids! 

It was a show to take seriously with 
over 800 booths and 40 seminars. The 
show has been growing steadily during 
its short history, but still a significant 
portion of the attendees are newcomers 
in various stages of developing and 
planning FECs. 

“I don’t think there’s any place else 
to get as much information as this show. 
I’ve been to every seminar I could 
squeeze in and I’ve worn my shoes out 
walking the aisles on the exhibit floor,” 
said one attendee. 

Phil Cornick of P & E Vending 
added, “This show really knows its mar- 
ket: families. You can see it in the way 
the management considers the needs of 
the families attending the event, such as 
the child care area provided.” 

Bob Broyles, Muncie Novelty Co., 
noted, “Other vendors told us we were 
missing the boat not showing here.” 
Added David Broyles, “At a lot of shows 
you see the same people. These are new 
faces who know what they want.” 

Scott Behm, American Game Adven- 
tures, agreed, “This has been a strong 
show for us in terms of inquiries for 
both our Hi Striker and Gopher Shooting 
galleries. The FEC industry is definitely 
expanding.” 

Anita Rybicki, Klopp Coin Counters, 
had this to say: “This is one of the best 
shows for potential customers. I’ve 
talked to at least 15 new people every 
day.” 

Brad Veatch, Carousel International: 
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“We've seen a lot of foreign attendees, 
as well as those from Florida and the 
East Coast. It’s been a wonderful show. 
We’re meeting a lot of new people. I’m 
pleasantly surprised and will probably 
double the size of our booth next year. 
At AMOA and ACME we see our exist- 
ing customers. The same people are 
there. This seems like it’s all new.” 

An operator agreed, “Anyone who is 
planning to invest as much as is needed 
for a good FEC has a lot of research to 
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do. Fun Expo makes it possible to do 
most of that research in one place. If I 
couldn't get to a certain seminar, then | 
bought the tape.” 

The seminars ranged from motivat- 
ing your employees to food service 
strategies for non-professionals and a 
myriad of subjects in between. We cov- 
ered several of them, and you can read 
the highlights following this story. 

While the seminars educated atten- 
dees on many “how to” subjects, the ex- 
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system allows endless variations to every game. Call for 
more information about S TA RG AT E™ and other 
exciting themed laser tag games. It just isn’t laser tag 
unless it’s Laser Storm laser tag. Call today! 


Be 10) Re Py a 


(303) 751-8545 FAX (303) 751-8546 


“Laser Storm Inc. ¢ 7700 Cherry Creek S. Drive ¢ Denver, Colorado 80231 
STARGATE™!™ & ©1994 Le Studio Canal + (US) All rights reserved 


Laser Storm and the Laser Storm logo are registered trademarks of Laser Storm, Inc. 








Grand Prix’s Karen Mann and Ron Mangenman (1) 
confer with Arnold Kaminkow on Benchmark’s 
new Spin For Tickets. 


Bonnie Theard of Play Meter and Mike Robinson 
of Betson Pacific think this Costume Factory char- 
acter is just ducky. 


In front of Six Gun Saloon, (\-r): CCl’s Gary Warn- 
er and Stacey Martin, NECO’s Bob Donnelly, and 
Goodtime Emporium’s Daniel Hayes. 


booth. 
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“Cute mascots!” says Computers Etc.’s Greg 
Sanchez to Cowan Costumes’ Carole Wheeler (c) 
and Karen Cowan. 


Bill Luni (1) and Dan Dinnebeil of Classic take a 
shine to a furry creature from Stagecraft Inc. 
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From left: Winfield Group’s Gene Peacosh, Amer- 
ican Coin Machine’s Jeff Crouse, Winfield 
Group’s Ann Winfield, and Classic’s Dan Din- 
nebeil by Water Works. 


Bay-Tek’s Larry Treankler and Lisa Basten watch 
as a couple of lads try their new Shoot-N-Hoops. 
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By Catch-N-Win and Whack’N Win, (\-r): Phil Cor- 
nick of P & E, Mike McWilliams of Specialty Coin 
Marketing, and Bob Cornick. 


Lenore Fromm of Randy Fromm’s Arcade School 
at the Play Meter booth with Bullwinkle’s Interna- 
tional’s namesake. 


r’s Michae 
Magyari (c) with Northeast Import’s Peter Quinn 
(1) and Robert Vittitoe. 


From left: Theresa Sanchez and Marty Miller of 

Marty Miller Marketing, Jack Cohen of Safari 

eats) and Randy Gordon of Marty Miller Mar- 
eting. 
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Bob’s Space Racers has been the 
redemption ticket to ride since 1970. 
With Bob’s you know that you are get- 
ting games that are in tune with today’s 
game players — true redemption games 
and proven money makers. Operations 
of all sizes have come to depend on 
Bob’s because of their decades of suc- 
cess, quality construction and legendary 
service. Bob’s also offers more than just 
games, they can provide time-tested 
operating methods and complete facili- 
ties design services. Call for complete 
information on games and services. 


427 15th Street 
Daytona Beach, Florida 32117 
Telephone: 904-677-0761 


FAX 904-677-0794 





© Bob’s Space Racers, 1993 


Sidewinder A Patented Game of Bob's Space Racers Designers and manufacturers of games since 1970 
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hibits provided a range of things to do it 
with. Here’s a sample of the categories 
of products shown: animated charac- 
ters, robots, and costumes; bumper 
boats and cars; carousels both for adults 
and kids; coin-op and arcade games; 
computer software; currency changers 
and counters; designers and developers; 
facility maintenance and equipment; 
feasibility studies; FEC construction; 
FEC design; food and beverage equip- 
ment and product; franchise/turnkey 
opportunities; furniture, fixtures, carpet, 
and theming; go-karts; inflatables; insur- 
ance and financial services; kiddie rides; 
laser tag; lockers and security systems; 
major rides (non-coin-op); miniature 
golf and driving range equipment and 
design; merchandise; photo booths; re- 
demption; signs and banners; simula- 
tors; soft play; sports games; tents and 
structures; ticketing and admission sys- 
tems; vending equipment; virtual reali- 
ty; and water games and rides. 

Whew! There was so much to see, 
but who could resist having your hand 
waxed? Yes, a line formed in front of the 
booth and you wondered what was go- 
ing on when you saw everyone with 
their hands up in the air. “This takes me 
back to when I was a kid and I'd drip 
wax on my hand and make a mold. Of 
course, my mom would yell at me not to 
do it. Now I just couldn't resist,” said one 
gentleman with a hand full of wax. This 
was only one novelty showgoers had 
fun trying. 

Food products 

Since many FEC owners or potential 
owners are considering adding food ser- 
vice of some sort, there were about two 
dozen companies touting their wares. 
There was pizza, funnel cakes, churros, 
popcorn, cotton candy, a variety of oth- 
er candies, slush puppies, Naturice 
(yum!!!), and Hawaiian Julep. 
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George McAuliffe, new IFECA president. 


Naturice’s John Henthorn was busy 
serving up 14 all-natural fruit-based re- 
freshers that combined flavors such as 
strawberry, banana, and orange. “Par- 
ents like it because it doesn't give the 
kids that sugar high; it doesn’t have the 
sucrose. Families are looking for more 
healthy drinks. Customers appreciate 
the vendors who take the extra effort to 
provide such items,” he said 

On another aisle Dianna Blackburn 
of Perky’s Pizza gauged her booth’s traf- 
fic one way: “We're so popular we ran 
out of cheese! We made 75 pizzas in 
one day.” Perky’s offers an all-in-one set- 
up that interested attendees looking for 
a convenient food package. 

Soft pretzels, funnel cakes, churros, 
character cookies, and frozen carbonat- 
ed (Arctic Blast, Icee) and non-carkon- 
ated (Arctic Freeze) drinks are the stock 
in trade for J & J Snack Foods. A compa- 
ny representative said he had seen a lot 
of sole proprietorships instead of corpo- 
rations at the show. “This is more an en- 
trepreneur’s show,” he stated, as he 
quickly filled a basket with freshly 
cooked pretzel bites for a waiting group. 
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New on the J & J menu 
soon: churros filled with 
fruit or bavarian and 
chocolate creme. For 
now pretzels are their 
number one item. 

Computer software 

At ARMS Internation- 
MO OTS al, Lou Cappetta was 
happy with the crowd 
that came to his booth: 
“We’re seeing more peo- 
ple who have centers up-and-running. 
This show is always good for us.” 

Added Rhonda Fletcher, “It’s still a 
developer’s show. Compared to last year 
we are seeing more people getting into 
the business. Most are interested in our 
point-of-sale party scheduling package. 
They are becoming more involved with 
redemption and understand the need to 
control their redemption counter. They 
are interested in inventory tracking and 
customer data bases that tie in with 
that.” 

Bill Gustafson at Fun Center Soft- 
ware has been exhibiting at the show 
for two years. “Most definitely the ma- 
jority of people we see are new to the 
business,” he said. “Those who have 
come by the booth are newly open and 
now realize they need a data manage- 
ment system.” 

David Parish and Michael Jorgensen 
of Innovative Computer Systems wel- 
comed visitors and explained the ICS 
Tot Tracker point-of-sale management 
system for fun center operations. A 
touch screen edition upgrade will soon 
make it even easier to follow every as- 
pect of daily management. Tot Tracker 
covers everything from employee time 
tracking to customer database tracking. 

Designers/developers 

Potential FEC operators were offered 
a choice of consultants to help them get 
started on the right foot. Feasibility stud- 
ies are the place to begin. “If anyone de- 
cides to open a store, he should have a 
professional conduct feasibility studies 
before any other plans are made,” not- 
ed one exhibitor. “If he fails to begin at 
the beginning, he may luck into success 
or more likely he’ll fail miserably. I’ve 
heard some say that a feasibility study is 
something they can save money on. | 
tell them to think again.” 
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At the Falgas booth little Heather takes a pony 

ride while mom snaps pictures. In the back- 
round, (I-r): Falgas’ Jose Colomer, Eddie 
anchez, Clara Fernandez, and Nelson Lora. 


Sunfun’s Alan Prescott (I) joins Larry Berke (c) 
and Mike Seibert to discuss Design Plus’ top-rat- 
ed Striker. 


Lazer Storm’s Al Watson (c) talks with Finley’s 
Fun Center’s Guy Rohlf (1) and Mike Finley. 


Just Kiddie Ride’s Sean Kiernan (I) and Rich Ste- 
neck show the Flintstones’ Dino ride to AMOA’s 
Kim Rundle. 


PLAY METER 


Two fine gentlemen: R.H. Belam’s Bob Haim (I) 
and Capcom’s Tim Jackson. 
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“Hey, this is fun!” says Zamperla’s David Martin 
(1) and Valerio Ferrari as they sample their 
teacup-spinning ride that drew interest from par- 
ents and children alike. 
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Standing in the aisle, (I-r): Harris Miniature 
ours Glenn Lynn, Patrick Boylan, and Trudi La- 
ey. 


By Mini-Max, (\-r): Doug Minter of Tip Top 
Amusements, Paula Russell of Southland Dist., 


Kelly Stites of Gametime, and Chris Brady of Dy- 
namo. 
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Raceway USA’s Dan Carr (c) greets Putt ‘n Go’s 
Esther and Brian Dunlop. 


From left: Gary Gouse and Steve Toranto of Birm- 
ingham Vending, Darren Decatoire of Konami, 
and Charles Caplan of Birmingham Vending. 


Doron’s Bill Murray (1) and Larry Carlson (r) were 
simulator ride tour guides for CCl’s Stacey Martin 
and Jeff Lankiewicz as they prepare to embark on 
an adventure in the SRV. 


Renee Flamand of the Condolodge checks dis- 
count phonecard dispensers by Hamilton Mfg. 
with Richard Mann (c) and Gary Calhoun. 
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Kiddie Rides USA’s Brian Carasik (r) is joined by 
visiting sister Karen and nieces Rosie and Leah. 
Joe DeMarsico is at left. 


Rebecca’s Joe Nazzaro and Debora Cherry wel- 
come Jumbo & Dumbo’s Liz Pinske. 
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The expansive Bob’s Space Racers booth fea- 
tured a wealth of redemption games. 


an an, = De 
Big smiles from the EMT kiddie ride folks, (I-r): 
Alicia Sadoff, John Margold, and John Tracy. 


PLAY METER 


Pn 


mm] il 
Lie semen”. 
" 
x“ 
LS 
i . 
: wea 


» 


- 


“a @ NX 


The Elite Play group, (I-r): Lee Stein, Nancy 
Chevres, Cindy Case, Bob Fuller, Charlotte 
Fuller, Joe Stevens, and Tiwa Carbin. 


American Changer’s Jerry Vaughn and Harry 
Steinbok display a line that includes eight mod- 
els of changers. 
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Skee-Ball’s Reggie Moultrie talks with MN Recre- 
ation’s Cheryl Dicken. 
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Moss Dist.’s Nancy Hardt (r) with the Williams 
crew, (I-r): Tom Cahill, Jim Greene, Krista Woss, 
Andy Lycke, and Marty Glazman. 
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Mr. Gatti’s meets Oriental Trading, (I-r): Rami Za- 
khour, Jim Kristoe, Sondra Doyle, Joe Esser, Jim 


Barclay, Mike Gordon, Gary Lauber, and Mike 
0’Malley. 
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HMS Monaco’s Lee Anne Bullard in conversation 
with Bailey Enterprises’ Art Bailey. 


Tenderfun’s Jeff Kagan (r) discusses soft play 
with Grand Lake’s Thomas and Norriko Watson. 


ru 


Sega’s Anthony Taylor (I) stops to talk with Happ 
Controls’ Frank and Sue Happ. 
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At Leisure Time Development Inc. 
the design and construction of family 
amusement parks and miniature golf 
courses is a 20-year specialty. Accord- 
ing to the company’s Stephen Skelton, 
FECs are still a fast growing segment of 
the recreation industry: “Some places 
are saturated markets, but there are still 
all kinds of spots available. There is also 
a lot of rehabilitation work underway 
on older miniature golf courses. Race 
tracks have really come into their own 
in the last three years with better safety 
and equipment that withstands use on 
the tracks and makes it a lot more prof- 
itable.” 

Tobey Levallen of Adventure Golf 
Services is seeing some of the same situ- 
ations: “We've seen a big increase over 
last year of prospective operators. A 
large number have their land but have 
not decided on the attraction mix. We 
do site planning for overall center devel- 
opment, not just miniature golf. We’re 
also doing a lot of renovations of exist- 
ing miniature golf facilities.” 

Over at Edison Brothers Entertain- 
ment, Thom Jackson was engaged in de- 
scribing the EASE program—Entertain- 
ment and Attraction Solutions by 
Edison. The program grew from re- 
quests for information and guidance 
from the longtime entertainment facility 
operator. Services can be as much or as 
little as needed depending on the cir- 
cumstances. 

Of particular interest are the helpful 
handbooks: a Redemption Handbook 
that covers everything from ordering 
tickets and tokens to promotional in- 
structions and setting payout and win 
ratios; a Safety Manual for rides, electri- 
cal safety, accident reporting, and 
equipment handling in general; and an 
Operations Manual that takes an own- 
er/operator through the daily routine 
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from cash control to customer relations. 


“These are building blocks,” said 
Jackson. “We ask clients about their spe- 
cific needs. We thought there was a spot 
for what we offer, but we’ve been over- 
whelmed.” 

Coin-op equipment 

The American Amusement Machine 
Association sponsors a booth for its 
members. Many have started out in the 
booth and are now branching out with 
their own booths. Tim Jackson of Cap- 
com explained why they did just that: 
“We have the opportunity of bringing 
diverse products to the FEC market. We 
have video games, redemption, and 
now pinball. In the AAMA booth we 
were limited in our presentation. We 
wanted to get as much exposure as pos- 
sible, especially now that we have a pin- 
ball. We are reaching out to FECs be- 
cause we know that our type of 
equipment is vital to their success.” 

Tom Cahill of Williams said, “I con- 
sider this a location show because FECs 
are locations. Although we don’t sell di- 
rect to locations some don’t understand 
why. We explain that we are like the De- 
troit car manufacturers. You don’t buy 
direct from Detroit, you buy from local 
distributors. It’s the same with our prod- 
uct and we have a chance to explain 
that. 

“The Fun Expo is a different show 
with different people than we see at 
AMOA or ACME. Some are seeing 
equipment they've never seen before 
and it gives us a chance to present our 
games to them. While we're helping 
them understand our industry, we can 
explain how important it is to be work- 
ing with an operator. You can't build a 
million dollar building, then call some- 
one and tell them to bring on the ma- 
chines. It takes much more planning.” 

Mike Kubin of Data East added these 
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comments: “It’s so re- 
freshing to see such en- 
thusiasm at a show. For 
some it’s the first time 
they’ve seen our games 
even though some have 
been out a few months. 
There is a different 
group of operators at 
this show. I saw more 
operators in 1-1/2 
hours here than I did 
the whole three days at AMOA.” 

A few more comments we heard 
from our coin-op manufacturers: 

“The newcomers don’t differentiate 
between operators and distributors.” 

“This group of people is looking for 
more professionalism than we project 
sometimes.” 

“Everyone in the coin machine in- 
dustry owes it to themselves to come to 
this show if for no other reason than to 
see what’s going on and who is in- 
volved. You can come in the morning 
and leave that evening if you don’t have 
time to stay the whole time. It’s not 
much of an investment but could be vi- 
tal to your own business.” 

“This show is forcing all of us to look 
at our own industry through different 
eyes. It’s like we are stepping back and 
taking a look from a distance. There’s a 
rude awakening in store for some.” 

“The FEC industry is simply an ex- 
tension of an industry that’s been 
around for a hundred years. Just like 
many other things that have taken their 
rightful place in the industry, FECs are 
no different; it’s just expanding the in- 
dustry—the entertainment industry that 
is. 

It seemed obvious to some that the 
FEC market is beginning to peak and 
we will soon be seeing a weeding out. 
Here’s a few comments we heard: 
“Everyone and their brother wanted to 
open an FEC in the past few years. Now 
that they are open, people are realizing 
that they didn’t have a clue about how 
to be successful.” 

“There are too many FECs opening 
up by too many people who didn’t do 
their homework.” 

“I know of places that opened up and 
were in trouble six months later. The 
owners forgot that games have to be up- 


NOVEMBER 1995 












Z CARD FEVER 


if You Draw 3 Of A Kind With 
Aces, Tihreses, Or Sevens, 

10 Fever Spins Are Awarded. 
Draw 4) Of A Kine 

Ane] Win 15 Fever Spins. 


NUMBER WINDOW 
FEVER 


if A Winning irlane! ie Achieved, 
The Number Window Will 

Beg i nmiOkS 21) saeimli heoomlesS 
Ss or 7s Appear in The 
Nudie mai el OA ORC ip 
SI SAVES ew AY age cl amma f 
Four Of Any Other Number 
Appear in Thus Numiar Wind 
5 Fever Spins Are Awarded 


Wie ORS cRheenhe olan ie ones eneiranccc 
OMe Oo nel imaceey\itc imine wy ARG acl exs) 
COlomScheme we OlonswAVallalale 

InclidesRecdm Ss |Wem@ hangcwAncE®che rss 


Aaj istablesmeatumes) 


) EE (615) 793-5510 
anmacturing Fax: (615) 793-5512 


5935 Old Nashville Highway 
Lavergne, TN 37086 








Wh 


Ma WAZ 
y, 


Wy CAA 


co 


ze... 
Birmingham Vending’s Chuck Arnold (1) and Fred 
Cyrway (r) visit with Imagination Leisure’s Dick 
Simon. 


Magic Mountain’s Brian Murtha (c) looks over li- 
censed plush with Laramie Interests’ Stephen 
Chernin (r) and Allen Ramey. 


Ride Development’s Jack Dean (c) looks on as 
Whispering Wheels Rink’s Pat Blanford samples 


the latest bumper cars. 


From left: Peridiversiones’ Mike Kessler, Amuse- 
ment Consultants’ Melvin Getlan, Michael Get- 
lan, Ron Getlan, and Mitchell Stern. 


aD 
The Lazer-Tron bunch, (I-r): Kelley McDonald, 
Brian Duke, Susan Jessee, Kevin Heyes, Norm 
Petermeier, and Matt Kelly. 


Diane Riggles (I) talks with Macon Putt-Putt’s 


From left: Ken Wynn Il, Charles Caplan of Birm- 
ingham Vending, and Joe Dillon and Jim Greene 


of Williams Bally/Midway. 
PLAY METER 


wax hand impressions at the Wax Fun booth. 
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Candy mixes come first at S&B Entertainment as 


Paula Russell of Southland Dist. joins the line for 
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From left: Victoria Strickland of Little Squirt 

Sports Park; Rhonda Fletcher, Chris Weimann, 


Lou and Bonnie Cappetta of ARMS; and Darren 
Prouse of Pro West Amusements. 


Odyssey Fun World’s Bruce Pomroy (c) checks 
out laser ware from Vegtor’s Richard Plauche (I) 


and Jonathan Plauche. 


XCP’s Darrell Rademacher (r) and Michael 
Machael (1) talk with the Varsity Club’s Juan Gar- 


Cla. 
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Pentes Design’s Hardin Minor calls the action as 
kids play in the Ball Fall. 
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Coin ConneXion 

The Gold Standard ™ 

in Route-Management 
Call or write for more information: 

1821 W. 12th Street, Suite 204 

A Sioux Falls, SD 57104-4025 
The Gold Standard In Route-Management Phone: 605-331-5575 
Fax: 605-331-5574 
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dated, rotated, and fixed. Can you be- 
lieve that someone would spend hun- 
dreds of thousands of dollars putting in 
the best lighting, best materials, plush 
decorations and then think they’re 
done? Well, they're doing it every day.” 

“I don’t like hearing negative 
thoughts from people but I have got to 
be honest, some of these people are go- 
ing to lose their shirts if they do what 
they are talking about doing.” 

Despite some dire predictions, there 
was obvious enthusiasm about the FEC 
market, and that was nowhere more ev- 
ident than in the interest generated for 
other trade shows. 

Kim Rundle of the Amusement and 
Music Operators Association told us 
that a lot of people she talked with did- 
n't know about the association or its an- 
nual trade show. “A lot of exhibitors are 
interested in exhibitor information. We 
gave out over 250 pens and over 200 
program books from our recent show in 
New Orleans. We captured 75 
prospects.” 

Peter Rushbridge, who is in charge of 
the Amusement Trades Exhibition In- 
ternational (ATEI) in London was 
equally happy with the reception to his 
show: “I’ve had a good response from 
exhibitors who are looking to show 
their products at our show.” 

Awards reception 

George McAuliffe, vice president and 
general manager of Edison Brothers En- 
tertainment, was installed as president 
of the IFECA during the group’s annual 
awards reception and membership 
meeting during the show. 

Ed Pearson, vice president/general 
manager of seattle FunPlex (Seattle, 
Wash.) was elected vice president and 
president-elect. Harold Skripsky, who 
opened Enchanted Castle (Lombard, 
Ill.) was elected treasurer. 
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Joey Herd, director of operations at 
Jungle Jim’s Playlands, was honored for 
his service as IFECA’s first president. 
“Joey was the pioneer who set us on the 
right road and had the vision of what 
IFECA could be,” McAuliffe said. 

Lisa Voorhis Jagmin completed her 
term as a director and treasurer of [FE- 
CA and was honored with the presenta- 
tion of the first director’s service plaque. 
“Lisa is the first of our chartering board 
members to complete a term on the 
board. We'll long remember her contri- 
butions both in guiding the association 
during these formative years and for 
her care and diligence as our first trea- 
surer,’ McAuliffe noted. 

Three new directors began their ser- 
vice with the board meeting held Au- 
gust 10 in Orlando, Fla. They are Phil 
DeAngelo of The Morey Organization, 
Karyn Gitler of Discovery Zone, and 
Tim Sorge of Swings N Things Family 
Entertainment Center. Continuing their 
service on the board are Shane Huish of 
Huish Family Fun Centers and Gary 
Warner of Coin Concepts. 

IFECA presented nine awards to 
FECs and two to industry suppliers. 
Shane Huish of Huish Family Fun Cen- 
ters presented the awards which recog- 
nize excellence in design, promotions, 
customer and community service. 

In his inaugural remarks, IFECA’s 
new president George McAuliffe said 
that standards in FEC operations are 
important to the industry. “When the 
consumer sees one family entertain- 
ment center, that impression carries 
over to all,” he said. “Both excellence 
and the lack of it affect us all.” 

Those winning awards include: In- 
ternational Pavilion in Roebuck, S.C. 
(Best Use of Theme); Skate Depot in 
Cerritos, Calif. (Best Brochure); Magic 
Mountain Family Fun Center in Colum- 
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bus, Ohio (Best Use of 
Logo); Seattle FunPlex 
in Seattle, Wash. (Best 
Promotion); Magic 
Mountain Family Fun 
Center (Best Communi- 
ty Service); Seattle Fun- 
Plex (Best Advertising 
Campaign); The Jungle 
in Petoskei, Mich. (Best 
New or Renovated Fa- 
cility); Doran Precision 
Systems (Best Customer Service); and 
Jaleco’s Spider Stompin’ (Best New Prod- 
uct). 

Exhibit award winners were Wisdom 
Industries for Best Exhibit of four or 
more booths and Hands On ‘Toys for 
Best Exhibit of three booths or less. 

Silent Auction 

For the second year, Gary Warner of 
Coin Concepts and a crew of hard-work- 
ing industry members put together a 
successful auction program that brought 
additional funds to the IFECA for edu- 
cational programs and other association 
needs. 

This year a live auction followed the 
silent auction, adding a certain verve to 
the occasion. Approximately $120,000 
in retail merchandise was offered at the 
silent auction. 

Among the 98 available items were 
a Doyle Hoop Shot basketball game do- 
nated by Edison Brothers.; a Premier 
Soccer table from Imperial Export, a 
Smokin’ Token coin drop game from Sei- 
del Amusement Machine Co.; a Super 
Chexx hockey game from ICE, a Tic Tac 
Toe game from Skee-Ball Inc.; a 
Ghosthunter redemption video by Hana- 
Ho; a Double Cross redemption game by 
Coin Concepts; a Ticket Eater from Del- 
tronic Labs; two subscriptions to Play 
Meter Magazine; a Candy Crane from 
Smart Industries; and a supply of candy 
crane mix from Laramie Interests. 

Bargain hunters were in heaven as 
they browsed through the items on dis- 
play at the entrance to the show. Sincere 
thanks to Silent Auction Committee 
chairman Warner and his loyal assis- 
tants: Lori Treankler, Karen Gitler, and 
Sondra Doyle. A 
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It's Here! 


ELECTRONIC VOUCHER SYSTEM 


A solution to tracking game data and credit data 


Eliminates Ticket Printers 


Customer Key 


Downloads credits, machine number and 
transaction numbers into player key 


Nae Stores up to 10 transactions (Route Version) 
tL A lh i a Sac with 20 years memory (no batteries needed) 


Unlimited transaction for 
Casino Networked Systems 





Display Reader 


: Stand alone unit that transfers data from the 
Various Keys are available to access Key to the Reader 


other features of the system 


a Accumulates four separate totals 
Components for games are easily installed 


without direct connection 
to the main Gaming Computer Board 


Reader shows corresponding totals for each 
type of Key 


Software, Player Tracking, and other versions of 
the system are available. (no wiring or batteries needed) 


Converts credits of any denomination to dollars 





Call 618-485-2724 For More Details 


Not for sale in states or municipalities where prohibited by law 


ACTION |i 
TRACKER 
(mtn!) COMPANY 


426 E. Main, P.O. Box 276 « Ashley, Illinois 62808 
For More Information Call: 618-485-2724 ¢ Fax: 618-485-6618 
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At the AAMA booth, (I-r): Gail Rubin of American 
Laser Games, Mary Hermanson of Jaleco, Dar- 
ren Decatoire of Konami, Angela Orlando of 
AAMA, and Mick White of Tornado. 


Meltec’s John Adams looks on as Kathrine Lude- 
man (c) and Maria Martines play Cavemania. 


Mark Trotter of Photo Vend shows the latest in 3- 
D photography to Moss Dist.’s Nancy Hardt. 


‘Ad 


Brady Dist.’s Jack McKinney (1) and American 
Sammy’s Rick Rochetti with the redemption 
video, Keroppi’s Playground. 
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Max Fujimoto (1) and Drew Maniscalco of Data 
East are proud of the company’s new video, Chain 
Reaction. 


DUCTYING 


Fun Industries’ Cindi Johnston takes a ride on the 
gumball truck as Astro Dist.’s John Nelson 
demonstrates. 
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Great American Toy’s Cliff Brechner (1) with Nam- 
co Cybertainment’s David Bishop. 
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From left: Anthony Hana of Hanaho, Jerry Mon- 
day of Century Vending, and Debbie Gonzalez and 
Conway Ho by Hanaho’s Ghosthunter. 
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Dan Highcove of Rhode Island Novelty with buddy 
Paul Spiegel (r) of Active West. 


Carousel International’s Brad Veatch (1) and Tom 
Reid next to their new blue metallic race car. 


' be "os jo e%e J 
a ih. = eae eee ° 
3 "ve ‘* oe . ~ » k 
ed ge. 
® . "* .* 
' nes , sero 
" ; tid . . 
S % as ; ’ 


Planet Earth Entertainment’s Valerie Bechtold (r) 
looks at the new Treasure Falls with The Game 
Room’s Ken Lambourne. 


NOVEMBER 1995 








INSIST ON THE TOP OF THE LINE. 
ASAHI SEIKO 


Coin Hoppers ® Card Dispensers ® Coin Doors ® Joy Sticks © Coin Selectors 
Escrow/Diverter Units ¢ Bill Dispensers © Replacement Parts 


oN 


ee 


4029 S. Industrial Rd., Las Vegas, NV 89103 © (702) 794-2920 © Fax: (702) 794-0644 


co 
* ae 


a 
N\ 

\ 
at\\ 


TS 


DUBLE 
AL REVO 


eT COAST MFG. INC. 


| AE 
ee 
44, - 


* 
<4 
OS 
“0% x 





Loe 

S55 ; 

eae : : 

eit : 
oe ‘ . . . 
ee, : 
’ — ° 

ve j a & , 
. Bae my! 
_ _- 





Scott Shaffer (1) of Shaffer Dist. with Tim Jackson SGD’s Dennis McGregor talks miniature golf with West Coast’s Danny Wollmann (1) with Uni Star 
of Capcom by the new Pinball Magic. Love Associates’ Oshella Love. a ls By std Silva next to the Revolution 
gumball machine. 





From left: Emilio Porte of Jeico visits with Na- The Ascension Productions gang, (I-r): Kenn Van Brook’s Virgil Vance (r) and Jack Spence 
tional Ticket’s Bill Owen, Bill Alter, and Ken San- Schurek, Kelly, Doug Wilson, Daisy, Troy Schev- show tokens to World Waterpark Association’s 
toro. elle, and Bridgette. Sydelle Strickman. 


Stam 





an a 
From left: David Bishop (Namco), Jane Atkins : a 
(Take Ten), Valerie Cognevich (Play Meter), Bri- The Seidel team, (I-r): Fran Rakel, Ed and Phyllis Q-Zar’s Paul Sorbelle and model Jennifer wel- 
an Duke (Lazer-Tron), and Dale Walker (Amuse- Seidel, Bob Rakel, and Debbie and Chuck Ohler come visitors interested in the company’s turnkey 
ment Services). next to Smokin’ Token games. laser game system. 
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Go Bonkerz’ David Stroup (1) gets the laser low- Taking a short breather, Funtime Playground’s 


Advanced Games and Engineering’s David Hodge 


down from Ultra Zone’s Drew Pawlak (c) and Bri- Ray Kowalski (I) and Scott Byrne. (1) and J.R. Fishman watch players enjoy the 
an Sweet. Snack Attacker. 
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nformation overload” could well describe the feeling 
of attendees after an intensive four days of viewing 15 
aisles of fun center-appropriate product and sampling a ma- 
jor share of 40 educational seminars. 

They came in search of information and left satisfied, 
with arms full of printed data and heads full of ideas. ‘They 
heard conflicting statements, from “This is a growth indus- 
try” to “This might not be the best time to enter the market.” 

Sorting through all the information and making a deter- 
mination based on an individual set of circumstances is part 
of the research process. One common thread that ran 
through all the seminars was, “Do your homework!” In 
keeping with that goal, following are excerpts from four di- 
verse seminars. 

Year Two and Beyond 

Panelists: Jane Adkins, Take Ten Corp. and Brass Ring 
Carousel Corp.; Rick Iceberg, C.J. Barrymore’s; and Roger 
Robinson, Friendly Fun Centers. 

Iceberg struck a note with the crowd when he said he 
had stared bankruptcy in the face on more than one occa- 
sion. “There’s a lot of guessing that goes on,” he conceded 
as he explained that over 20 years the driving range at his 
center had moved five times. More smiles accompanied the 
statement: “If you can glean a few ideas and make your 
next payroll, you'll be happy for a few weeks.” 

One of those ideas: marketing for corporate parties. He 
suggested making a video presentation of your center's at- 
tractions that can be mailed to companies in the area as a 
promotion for your business. “When someone comes to 
check out your facility, treat them like royalty,” he said. 
“Putting money into a tape became an inexpensive invest- 
ment for us.” 

He couldn’t emphasize employee training and motivat- 
ing enough. He found it incredible to see the money spent 
in opening a center, yet management “throws out a mini- 
mum-wage kid to handle it.” He suggested developing a 
fact sheet on your organization: “Employees should know 
everything about the facility; test them. Any kind of train- 
ing is better than nothing. Remember that the dumbest an- 
swers on the part of your employees make you as a busi- 
ness person look bad.” Lead by example, he espoused, and 
provide the best customer service. 

Adkins covered general operations issues for year two, 
such as viewing the center from the eyes of the customer: 
Can they find everything easily or do they have to strug- 
gle? Are all games working properly and employees famil- 
iar with them? Have you maintained the enthusiasm and 
pizzaz of opening day? Is your facility state-of-the art? Do 
you buy licensed prize merchandise or cheap closeouts? 
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Adkins believes in making “To Do” lists for employees and 
living by them; upgrading the facility and preparing for the 
future; being vigilant about maintenance; and learning 
everything you can about the industry through attending na- 
tional conventions, belonging to state and national associa- 
tions, and subscribing to trade magazines. 

“Don’t spend all your money at one time and have noth- 
ing left for growth,” she said. Also, “Your employees are not 
baby sitters or change makers.” And, “Don’t just sit back 
when you open and say ‘job well done.’ Your job is never 
done.” 

Strategic planning is Robinson’s credo. He asked, “If you 
don’t know where you are going, how will you know when 
you have arrived?” 

His best advice: first determine what business youre in, 
have a mission statement and a business plan, update the 
plan annually but with five-year goals in mind, know who 
your customers are, look at your strengths and weaknesses, 
and think about your competition. 

According to Robinson, “We are in the expectation fulfill- 
ment business, the recreation business, the entertainment 
business. We’re in the fun business.” 


High-Tech Forum: Laser Attractions 

Panelists: Peter Beale, Illusion Inc.; Jim Kessler, 
Lasertron; and Bob Morgan, Paramount Parks. 

The burning question seemed to be: How do we expand 
our market beyond 14-year-old boys? 

Beale discussed two major trends in entertainment: pas- 
sive and interactive. He maintained that women would be 
greater participants in competitive games given the right en- 
vironment and learning period. He addressed the customer 
issue by saying, “Our customers are computer-literate and 
game savvy and are only interested in what is new and great. 
There is no loyalty.” 

Beale feels that future entertainment must be 1) reconfig- 
urable/modular, 2) interactive, and 3) networked. “The fu- 
ture is very exciting,” said Beale. “We have an audience that 
wants this technology. FECs create a social environment. We 
have to be prepared to make investments intelligently and 
attract people out of their homes.” 

Morgan cited two important elements: stay ahead of the 
game and invest in the future. “Know your budget,” he cau- 
tions. “The least expensive is not the worst, and the most ex- 
pensive is not the best.” 

“The big theme now in corporate America is team-build- 
ing,” he noted. “Laser games can be put to good use on week- 
nights for adult laser parties that start at 6 p.m., which means 
food sales.” 

Morgan successfully gets double duty from a soft play unit 
in one center by changing it into a laser tag arena at night. 
Players are allowed to climb in the soft play unit but not on 
top of it. Black lights show off the day-glo colors. This works 
because there is a staging area leading to the soft play area 
that separates it from the rest of the fun center. 

Kessler addressed the fear that laser tag is a fad. “There is 
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a good future for laser ex- 
periences,” he said. “Offer- 
ings of the past, like Pho- 
ton, used bulky equipment. 
Yes, it didn’t last, but peo- 
ple made good money. It 
was ahead of its time.” 

What is his player base? 
“We find that our players 
are 55 to 57 percent male, with more women joining in. 
Women like to compete but want to learn in private.” 
Kessler believes that “Birthday and group sales lead to all 
other sales,” and “If you stop improving your business you 
won't survive.” 

Some laser tag basics: space requirements average 
2,000 square feet; pricing can range from $4 for a five- 
minute game (or three games for $10) up to $8.50 for a 30- 
minute session. 


New Opportunities for Operators 

Panelists: David Bishop, Namco Cybertainment; Valerie 
Cognevich, Play Meter magazine; and Dale Walker, 
Amusement Services. 

Cognevich led off by taking a look into the past of the 
coin machine industry. “To fully put into perspective our in- 
dustry today and where we're headed, I'd like to take a look 
at the past. It’s incredible to believe that pinballs and juke- 
boxes were the mainstays of the business just 20 years 
ago,” she said. “There were many who viewed video games 
as simply a passing fad. No one could have imagined how 
technologically advanced our industry would become.” 

She continued, “Although we are all looking to the most 
advanced equipment and technology to enhance bottom 
lines, there’s some good equipment from the past that can 
be included in your FECs. Take air hockey, for example. It 
epitomizes the concept of interaction, which is the new 
buzzword in the industry. Children and adults can play to- 
gether and enjoy their experience. 

“The same can be said for foosball and pool. Both could 
possibly be right for your particular location. Both are great 
interactive pieces that kids and adults can enjoy. I can re- 
member when my kids were small there was only one place 
in town for them to go. However, there was no place for 
parents to even sit down so I'd watch the clock, hoping they 
would be ready to leave as soon as possible. It’s very im- 
portant to think about parents as well as kids.” 

David Bishop told the audience that this is a tough busi- 
ness and sometimes something that looks good at the time 
can in retrospect be all wrong. 

“The industry of the future will be less entrepreneurial 
and more corporate,” he explained. “Sega, for example, has 
formed a new company with MCA and is poised to do some 
dramatic things.” 

He added that the locations will become destination lo- 
cations and smaller sites will begin to dwindle. “Only 10 


Jane Adkins of Take Ten Corp. con- 
fers with attendees after the semi- 
nar, Year Two and Beyond. 
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years ago malls were des- 
tination locations; now 
they are not much more 
than giant convenience 
stores,” he said. “It goes to 
show you how things can 
change.” 

Bishop noted that to re- 
main competitive there 
will be a high price to 
pay. “Attractions that will 
attract and entertain our customers will not get cheaper. 
But we will have to provide them or we'll lose our market 

share.” 

He added that the independent chains will still be out 
there but they won’t be the best locations: “The indepen- 
dents will have to compromise somewhere because they sim- 
ply won't be able to afford the type of investment the corpo- 
rations can.” 

However, he noted that even the big corporations cannot 
focus on individual localities. “The corporations can excel 
from a product standpoint, but cannot focus on the local 
communities. That’s where the smaller operations will have 
the upper hand if they take advantage of it,” he explained. 

Dale Walker advised FEC owners or potential owners on 
how to choose and work with an operator. He pointed out 
that often when someone is new to the industry they are not 
familiar with what an operator or distributor really does. He 
explained that a distributor is the marketing arm for manu- 
facturers, while an operator is the one who provides equip- 
ment to locations. 

He told the audience that they should expect the operator 
to spend time with them and get to know their needs: “I would 
suggest that you work closely with an operator long before you 
open. They should be involved in the process and inform you 
on how certain laws may affect your business.” 

Walker gave some tips on how you should expect your 
operator to equip your location. He said, “Your operator 
should know you well enough to know what type of equip- 
ment you need and what will work in your location. Expect 
extras like a bill changer, jukebox, or training for employees.” 

And finally, he gave some insight into what to expect in 
the way of servicing the account: “Anyone with money can 
buy games, but don’t forget that they have to be serviced. 





George McAuliffe (1) of Edison 
Brothers Entertainment chats with 
Paul Levy of Mark Reed Inc. follow- 
ing the seminar, Identifying the Best 
Location for Your FEC. 


icity eee nier 4 





At the seminar, New Opportunities for Operators, (I-r): Barbara and Michael 
Stark of Texas, Dale Walker of Amusement Services, Valerie Cognevich of 
Play Meter, and David Bishop of Namco Cybertainment. 
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That’s where your operator comes in; he knows how to fix 
the games.” 

Walker then hit on the following topics: game rotation, 
merchandise rotation (“Games and merchandise both need 
to be fresh. They must be changed on a regular basis”); 
community involvement (“Your operator through his in- 
volvement in the local community can bring people into 
your location”); and being a resource to the customer (“You 
should expect your operator to be a confidant, someone to 
advise you in your business”). 


Identifying the Best Location for Your FEC 

Panelists: Pat Esgate, Esgate & Associates Inc.; George 
McAuliffe, Edison Brothers Entertainment. 

Esgate gave a detailed presentation of the steps that must 
be taken before embarking on a planned fun center includ- 
ing market area definition, competition analysis, site analysis, 
demographic/lifestyle analysis, concept analysis, competitive 
strategy, projections of attendance, anticipated initial invest- 
ment, and projections of net income before taxes. 

Esgate cautioned attendees about ring studies that take 
into account only population figures without looking at the 
total configuration, such as physical and psychological bar- 
riers to what may otherwise appear to be an ideal FEC site. 

She regards a center’s graphic identity as critical. “Your 
logo, stationery, brochure, and signage are your calling card 
and say who you are,” maintains Esgate. “A word to the 
wise: don’t wait to the end of the project to work on your 
graphic identity. Do your business professionally—hire a 
good graphic designer.” 

Esgate also recommends paying attention to soft costs 
such as rent; insurance; architect, lawyer, accountant, an 
consultant fees; pre-opening and grand opening expenses; 
loan costs; permits and licensing fees; and working capital. 

A parting comment: “Make sure you don’t deal with peo- 
ple who deal in theory only because they have never had 
to make payroll.” And, “Don’t believe that someone can do 
a feasibility study without coming to see your proposed site 
and the vicinity.” 

In answer to an inquiry about children’s entertainment 
centers, Esgate said, “The children’s market is still viable. 
But you have to have more than soft play, birthday parties, 
and food to keep people interested. It’s a pretty risky place 
to be without at least four different attractions.” 

McAuliffe’s definition of an FEC is a center that’s bigger 
than 20,000 square feet, with attractions partly indoors, a 
variety of age-group equipment, and usually is pay-as-you- 
go. “Game rooms are fine and have their place,” said McAu- 
liffe, “but the future is the FEC.” 

General recommendations from McAuliffe: by year 
three, it’s time to change attractions; if a mall offers cheap 
rent it’s cheap for a reason; price attractions according to 
what your market can afford; choose revenue sharing on 
game room equipment; and remember that a fun center is 
an on-going investment. 
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Mary Clare Patterson of Woody’s Play House draws a crowd of fellow atten- 
dees interested in her second-year FEC experience. 


Give yourself a dose of reality, says McAuliffe: “Be hum- 


ble. Forget your successes in other businesses. It’s not going 
to be as great as you think it is. FECs must deliver change if 
they want repeat business. Nothing is unique for very long.” 


Can one successful operation be repeated again in exactly 


the same manner? Said McAuliffe: “Every single location is 
different. Don’t think you can do something exactly as some- 
one else does.” 


Teens are important customers to McAuliffe: “We need 


Friday and Saturday night teens. We set the standard: you 
are welcome if you adhere to the rules.” A 
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2961 Drywall Drive ¢ Myrtle Beach, South Carolina 29577 ¢ (800) 232-6467 































PLAY VEGAS STYLE BLACKJACK WITH VEGAS RULES 

CAN BET UP TO $100.00 PER HAND PER STATION 

BLACKJACK CAN SPLIT / DOUBLE DOWN 

INSURANCE PAYS: 2 TO 1 

MULTIPLE DECKS: 1 TO 8 DECKS by 
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MONITOR CABINET AND HEADER: 


HEIGHT: 84” 
WIDTH: 60” 
DEPTH: 30” 


INDIVIDUAL PLAYER CONSOLES: 


HEIGHT 43” 
WIDTH: 21” 
DEPTH 22” 


(ASSEMBLED) 120” X 76” 


39” COLOR MONITOR 
CABINET COLORS - BLACK OR GREEN WITH CHROME TRIM 
C V U HIGH SECURITY BILL ACCEPTORS W/STACKERS $1, 5, 10, 20, 50, 100 
STAINLESS STEEL PLAYER CONTROL PANELS WITH EASY TOUCH BUTTONS 
ADJUSTABLE CREDIT VALUE FROM .05 TO $1 PER CREDIT 

RECEIPT PRINTER 

DUAL SPEAKERS 

VOLUME CONTROL - AUDIO PROMPTS 

ADJUSTABLE TIMER SETTINGS 

PROGRAMMABLE DATE, TIME, AND LOCATION 





LOCKED STACKERS ON BILL ACCEPTORS 

INTERNAL BOOKKEEPING - FOR AUDITS ON EACH STATION WITH TOTAL INS AND OUTS. 
BACKUP HARD METERING 

DUPLICATE COPIES OF ALL PRINTOUTS 

BATTERY BACKUP - GAME WILL RUN FOR 10 MINUTES WITH NO POWER - ELIMINATES ALL 
SURGES OR BROWN OUTS. 





This game was built by a family with over 40 years of experience in the coin-op 
business. Now, you can purchase this fine machine for your own. 


2961 Drywall Drive - Myrtle Beach, South Carolina 29577 + (800) 232-6467 


Offered for sale in legal jurisdictions only. 
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AMOA USA, AMOA Australia, BACTA, EUROMAT, and JAMMA. 


W acon. to the first monthly report dedicated to indus- 
try issues as experienced by the officers and board of direc- 
tors of AMOA. It appears that the majority of AMOA mem- 
bers, and more so non-AMOA members (unfortunately there 
are still a few), don’t really know what duties the association 
and its officers perform on a monthly basis. I hope you will 
find this insight interesting. 

I have been president of AMOA officially since Sept. 25, 
at the end of AMOA Expo ‘95. Nothing dramatic has hap- 
pened so far. Everyone is catching their collective breath af- 
ter a successful trade show. Successful, unless you are one of 
the five exhibitors who suffered partial or total booth shut- 
downs due to some unusual Louisiana gaming laws. 

It was an unfortunate situation. From what I have heard, 
the exhibitors were very professional and understanding in 
dealing with the situation. Other than that, I have heard very 
positive remarks about the show, including 1) the layout of 
the floor was improved, 2) sales were good for manufactur- 
ers, and 3) attendance was good but light. 

I remember a show in 1981 when | did not hear people 
say attendance was “a little light.” I have heard it at just about 
every trade show since. Perhaps that show in 1981 is what 
we use for a comparison. I’m not sure, but this year’s expo 
had one of the best attendance counts in years. 

[ have a difficult time understanding how much time and 
effort go into coordinating our trade show. The association 
has a great staff in our Chicago-based management compa- 
ny, Smith-Bucklin. They have a way of making it look easy, 
and they deserve congratulations. 

In addition to myself, new officers include Gene Winstead 
of Minnesota, secretary; Don Hesch of Illinois, treasurer; and 
Jerry Derrick of West Virginia, first vice president. As officers 
our job is to represent the association domestically and inter- 
nationally. We are also part of an executive committee which 
steers the association’s primary issues, along with the rest of 
our board, comprised of 48 members. 

Most of the states have annual meetings and extend an invi- 
tation to the AMOA president. The purpose is to afford an op- 
portunity to visit with operators in that state and share infor- 
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Randy Chilton, AMOA President 


An inside view 
of our national 
association 


mation about what the national association is doing for them, 
as well as promote membership and board participation. 

The president attends the ATEI show in London, Eng- 
land, sponsored by BACTA. The president also attends the 
JAMMA show in Japan and the ACME show in the United 
States. The purpose of these trips is for the president of 
AMOA to participate in summit meetings with leaders of the 
other organizations. 

These are some of the most beneficial and informative 
meetings that occur all year. Bringing the leaders of each or- 
ganization together to discuss current issues in each other's 
part of the world leads to a global approach to problem-solv- 
ing in our industry. 

The Europeans are in the middle of a very important tax 
issue. The Japanese are interested in our progress with the 
dollar coin and the video content issues, as is AAMA. The 
associations have agreed to a joint marketing program where 
each association promotes the other’s trade shows. 

The president may be called on to testify in Washington, 
D.C., on an industry issue, as was the case with Craig John- 
son and R.A. Green III, past presidents of AMOA. Also, the 
president is involved in the day-to-day activities of the asso- 
ciation such as budgeting, planning, etc. It is a rewarding yet 
demanding job. 

This year the association has made a policy decision that 
travel responsibilities will be divided among all four officers. 
This move is a welcome change. Now, instead of traveling 
constantly all year long, each officer will travel on a regular 
basis over a four-year period. It then becomes more man- 
ageable for those who have businesses to run. 

Our board is dealing with some important issues in the 
next few months. We must face the realities of our trade 
show and make decisions regarding gaming equipment, 
which may have an effect on the location of our trade show. 
We have the National Amusement Network (NANI) test in 
full stride. Our government relations committee is dealing 
with the dollar coin, video content, and other issues critical 
to our industry. 

To name all of the projects going on concurrently would 
be far too numerous. Suffice it to say, the entire board is 
keeping busy making a positive difference in your business. 

If you have any questions or comments regarding issues 
you would like to see discussed, contact me at (316) 262- 
3538; fax (316) 262-6200; or E-mail: rchilton.fn.net 








This is the first ‘AMOA Agenda” report. Future reports are 
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SNK CORPORATION OF AMERICA 20603 EARL STREET, TORRANCE, CA 90503, U.S.A. TEL: (1)310-371-7100 FAX: (1)310-371-0969 

SNK CORPORATION SNK BLDG., 18-12 TOYOTSU-CHO, SUITA-SHI, OSAKA 564, JAPAN TEL: (81)6-339-5577 FAX: (81)6-338-7175 

SNK ASIA LIMITED SUITE 807, TOWER 1. THE GATEWAY, 25 CANTON ROAD, TSIM SHA TSUI, KOWLOON, HONG KONG_ TEL: (852)2-730-0420 FAX: (852)2-375-3203 
SNK EUROPE LIMITED 11 ALBEMARLE STREET, LONDON WIX 3HE, ENGLAND TEL: (44)1-71-629-0472 FAX: (44)1-71-629-0474 


NEO GEO DO BRASIL AV. EUCLIDES 56, JABAQUARA, SAO PAULO, BRASIL TEL: (011) 588-2300 FAX: (011) 588-2770 
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ATTRACTIONS: 


BLADES OF BLOOD/SAMURAI 
SHODOWN III: 

Blood is thicker than water, and without evil 
there cannot be good. Twelve warriors collide, 
five of which are making their debut, all with 
thrilling new moves and blood chilling attacks. 
In each of us, there is a good and evil side. This 
is also true of the characters in BLADES OF 
BLOOD/SAMURAI SHODOWN III. You 
choose which alignment your 
character takes (good vs. evil) 
Each character has two sets of 
special moves which is 
dependent upon which 
alignment you choose. If you 
want your character to have 
the most vicious and 
graphically violent moves 
possible, you will want to 
choose the character’s evil mode. In contrast, 
although not quite as vicious but still promising 
to be very violent, the character’s good mode 
will give you special moves with more of a 
tactical edge. In essence, with two sets of moves 
per character, you have double the amount of 
characters to choose from. BLADES OF 
BLOOD/SAMURATI SHODOWN III: not only 
promises more options, strategies, and special 
moves, but it also promises to be the most brutal 
NEO*GEO game ever. 





WORLD TOUR GOLF: 

Fore! It is so real, you may even hear yourself 
yell while playing this ultra-realistic simulation. 
There are six different golfers to choose from, 
each with individual strengths, and four different 
courses to play on. This game comes nothing 
short of realistic. A full club selection is at your 
disposal, but make sure you take caution to wind 
as you drive, chip, and putt your way to victory. 


PUZZLE DE PON: 

In the tradition of Taito’s Bust-A-Move, 
PUZZLE DE PON delivers exciting puzzle 
action to the NEO*GEO. The object of this 
outstanding puzzle game is to shoot bubbles up 
to other bubbles of the same color. Shooting 3 
bubbles of the same color together causes them 
to burst. Sound familiar? But there is more, the 
minds at Visco have added a clock that limits the 
time and they’ ve placed an icon in the center of 
the screen. Your goal is to release the icon in the 
center of the screen by clearing away the bubbles 
that surround it. Other features include, a 
“bomb” bubble that blows up sections of bubbles 
at atime. There is also a wild card “star” 
bubble. This wild card bubble turns into the 
color of whatever bubble it touches and then 
knocks the same color bubbles off the screen 
regardless of the bubble’s position. These added 
features completely change the strategy of the 
game while still retaining the FUNdamentals. 


GOAL, GOAL, GOAL: 

The name says it all. Whatever goal you are 
trying to reach, you will reach it with this 
exceptional title. All the great soccer playing 
territories are covered in this game’s team roster. 
You also have the ability to choose team 
strategies and formation. In the area of control, 
GOAL, GOAL, GOAL, has no competition. 
You have outstanding player to ball dynamics 
and the shot power meter allows you to control 
the power of your shot. The overall realism 
experienced in this game is beyond words alone, 
you have to play it. Capitalizing on the success 
of the world’s favorite and much heralded past 
time, you will score big with this soccer 
simulation, but make sure you stop for a second 
to hear the crowds scream Goal, Goal, Goal! 
This title also has the Spanish language option. 





CURRENT 
NEO°*GEO HITS 


VOLTAGE FIGHTER/GOWCAIZER: 
After defeating a character, you can take or add 
one of the defeated character’s special move to 
your arsenal of special moves. 


STAKES WINNER: 

You are a jockey and you strategically race a 
horse based on it’s attributes. Delivers realistic 
Horse Racing action! 


AERO FIGHTERS 3: 

Capitalizes on the Aero Fighters success and it 
now adds a lot more power-ups and bombs. You 
also have a greater variety of planes to choose 
from. Each plane has different types of missiles, 
bombs, and guns. 


PULSTAR: 

305 megs, the largest meg game yet. The first 
NEO*GEO game to utilize the computer 
rendered graphics technology. 


KING OF FIGHTERS ‘95: 

You have the ability to choose any characters 
and assemble to one team. Also, a secret 
password allows players to use the boss 
characters. 


KABUKI KLASH: 

A weapons fighting game based on the popular 
Anime Series. Each character has three power 
levels of magic moves that give the game 
diversity in it’s gameplay. 

*Please note that older NEO*GEO titles are 
available as well. Please contact your authorized 
SNK Distributor or Doug Momii at SNK. 


THE INSIDE 
TRACK 


You asked for it and we have delivered. SNK 
brings out titles for all niches. We have puzzle 
games, shooters, sports, and fighting. Contact your 
authorized SNK Distributor or Doug Momii at SNK 
for more details. 

SNK implements a new Customer Survey 
Program...Many of you may have noticed colorful 
survey card floating about in the industry trade 
publications as well as in NEO*GEO product. We 
have begun this new program to help us better serve 
you. Please take the time to fill it out and return it to 
us, there is a free gift waiting for you. 

Increase your earnings...Install a full 
size marquee into your NEO*GEO and 
operate it as a single slot and watch 
your earnings soar. See “Tommy’s 
Tech. Tips” for more details. 

Kristine Bowman, who was our 
previous Customer Service Representative, is now our 
new Sales Assistant. Good job and congrats to her! 

Doug Momii is our new Customer Relations 
Associate. Doug will be calling on you to make sure 
that you are informed on current product information 
and to make sure you know who is your local 
Distributor. Please extend Doug a warm welcome, 
and please feel free to contact him with any questions, 
comments, or suggestions. Doug can be reached at, 
(310) 371-7100 ext. 120. 

Doug is also responsible for our new Customer 
Survey Program. He will read each and every 
response we receive and he will make sure your 
comments and suggestions are heard. 

Regarding the new 64 bit system... SNK’s 
Chairman, Mr. Eikichi Kawasaki, has committed to 
continued high level support of the NEO*GEO 
through the end of this decade. 

With the number of NEO*GEO Systems 
exceeding the 800,000 mark worldwide, continued 
support is inevitable. 


TONNY’S TECH. TIPS 


TECHNICAL TIPS FOR THE NEO*GEO 

The “NEO*GEO FLEXIBLE MARQUEE” 
should be installed using the instruction below. 

1. Two pieces of clear plexiglass 1/16” 
thick will be needed for the installation. 

2. These two pieces of plexiglass must be 
cut to fit the cabinet marquee area where 
they will be installed. 

3. Once this is done, place the flexible 
marquee between the two pieces of 1/16” 

plexiglass and install the resulting unit as 
you would a one piece marquee. 

Via national feedback from distributors and 
operations alike, installation of this marquee has 
proven to increase earning substantially. Please 
install this marquee for your own increased earning 
and benefits. 

*This is highly recommended for installation 
to be operated as a single slot cabinet. 

When installing a NEO*GEO 2 slot kit with a 
“Jamma Harness” the sound must be wired for 
stereo sound. Serious damage can occur to the 
sound section if this is not done. The harness Pin- 
Out for a 2 slot kit is slightly different from the 


The new 64 bit system is a product aimed towards 
the specialty market. SNK is striving to bring the 
same high quality, interchangeable software design 
to the large scale sitdown format. This new system 
will not supersede our current system, it will 
compliment it. 


FEED BACK 


We have received many constructive 
responses from our newly implemented 
Customer Survey Program. 
Thanks to all of you who have 
participated. All of your Pe 
comments are greatly Siesssasats: 
appreciated. Below please find a SS 
sampling of these responses: 





”T find your product to be of very high quality in 
graphics as well as appeal. I commend 
NEO*GEO on not sticking to just fighting games. 
I hope you will continue to offer a variety.” 
Anthony Kealoha 
HIGH SCORES UNLTD. (CA) 


Ed’s response- Thanks Anthony for your input, 
we are trying to provide a variety of software 
titles. We understand that the NEO*GEO is a 
chameleon piece that is applicable in any 
location. In order to maintain this universal 
appeal a melange of titles is a must. 


”Keep me up to date as to what your 
company is offering” 
Ron Rudnick 
R&R AMUSEMENTS (AZ) 


Ed’s response- Hey Ron, you asked for it and 
now you've got it. This newsletter and our new 
Customer Survey Program are just a few 


standard Jamma Pin-Out. The test wired must be 
moved from Pin 15 to Pin M. A wire must be 
added at Pin 26 for the select button. Consult your 
kit installation manual for specific instructions. 

If there are any questions about this, 
contact SNK’s Service Department for help. 

Never transport a NEO*GEO Cabinet or kit 
with a cartridge installed in the main board. This 
can result in the bending of pins on the edge 
connector of the PCB and/or damage to the 
cartridge PCB(s). 

If the game exhibits strange problems relating 
to the programming, it may be caused by improper 
data in the backup RAM. Clear the backup RAM 
by setting all 8 of the hard dips on then turning the 
power off and on. The screen will display “Work 
RAM Test’. Leave it on for a minute, then power 
down and reset the hard dips to the original 
settings. Note: This will clear all bookkeeping and 
reset all cartridges to factory default settings. 

If there are any questions, the SNK Services 
Department can be contacted Monday thru Friday 
7:00am to 5:00 pm PST at (310) 371-7100. 


examples of how we intend on keeping you up to 
speed on what is NEO NEWS! We will continue 
this trend, so if you have some specific ways in 
which you’d like information communicated to 
you, just give us a buzz, we'd love to hear 

from you. 


”Give us more adult product. Things for the 
bar/tavern market. Why not trivia?” 
Jim Marsh 
HART NOVELTY INC. (WA) 


Ed’s response- As you’ ve seen in this issue of 
NEO NEWS, SNK plans on bringing out more 
bar/tavern oriented pieces. Titles such as, Stakes 
Winner, Puzzle de Pon, and World Tour Golf are 
just some examples of these titles. We’ve also 
had our customer survey inserted in Nightclub 
and Bar magazine to obtain input from those 
bar/tavern owners and operators. We will 
consider developing a trivia game. If you have 
any other specific game genres you'd like to see, 
let us know. 


CALLING ALL 
COUNTER 
TOPS... 


WE WANT YOU TO 
CONVERT... 


We have had tremendous response to the 
conversion of old Merit and Nintendo counter 
tops to One Slot NEO*GEO. Thanks to all of 
you who responded. For those of you who are 
interested in converting your old counter tops to 
a cash lucrative one slot NEO*GEO, all you have 
to do is order a one slot conversion kit, a piece of 
software, a common coin chip and you’re ready 
to go. We have plenty of titles available that will 
lend itself to the tavern market, such as: Stakes 
Winner, Aero Fighters 3, Pulstar etc... and soon 
to be released titles, such as, Puzzle de Pon and 
World Tour Golf. 

SNK makes access to information easy ... 

For any up to date product information, please 
do not hesitate to contact: 

Your Authorized SNK Distributor or 

Mr. Tracy Tate-National Sales Manager 

(408) 358-8522 or JKYAZ@AOL.COM. or 

Mr. Jeff Yantz-Eastern Regional Sales Mer. 

(517) 893-2611 or 

Mr. Doug Momii-Customer Relations 

Associate 

(310) 371-7100 Ext. 120 
For technical information, please 


contact our Service Department at 
(310) 371-7100, Extensions 183 & 114. 


EXPRESS YOURSELF 


We appreciate any questions or comments you may 
have. Please send all correspondence to: 





SNK CORPORATION OF AMERICA 
20603 Earl Street 
Torrance, CA 90503 
Attn: NEO NEWS 











“Midsized 
businesses say 
finding qualified 
employees is one 
of the most 
Significant tests 
they face, second 
only to dealing with 
government 
regulations.” 





Channing Hayden 
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Surveys are great. They answer the 
burning question: What’s the buzz? 
(So, I grew up in the ‘60s). The fourth 
annual national Survey of Small and 
Midsized Businesses is no exception. It 
gives interesting insights into the small 
and midsized business view of the 
economy, labor, finance, technology, 
trade, and health care, along with one 
or two surprises. 

Over 900 responses, weighted by 
the U.S. Census Bureau data, allowed 
Arthur Andersen’s Enterprise Group 
and National Small Business United 
(NSBU) to identify these as the most 
important concerns of small business 
Owners as a group. 

Optimism tempered with caution 

Small and midsized businesses 
continue to report increased revenues 
and profits. They’re optimistic about 
next year despite concerns over fu- 
ture economic conditions. Employee 
compensation and hiring are increas- 
ing, but so is the worry over finding 
qualified workers. 

Nearly three-quarters of the re- 
spondents anticipate increased sales, 
and 65% expect profits to rise. Half 
foresee a boost in employee compen- 
sation, and almost a third predict 
growth in the number of their em- 
ployees. 

On average, small and midsized 
businesses anticipate a 6% increase 
in revenues and a 5% increase in 
profits during the next 12 months. 
Businesses in the north central and 
southern United States are more opti- 
mistic in this regard than their peers 
in the West. This year profits in- 
creased 2.6%, up from the 2.1% in- 
crease posted in 1994. Revenues in- 
creased an average of 4%, about the 
same as last year. 

Within the past 12 months, 29% 
of the companies hired additional em- 
ployees compared to 20% the year 
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Small and midsized 
businesses speak out 


before. On average, employee com- 
pensation increased 2.9%, double the 
1.4% reported in 1994. Fifty percent 
of the companies increased employee 
compensation, up from 42% last year. 

The average growth in employ- 
ment was 1.6% this year, eight times 
the average 0.2% increase in 1994. 
Companies hiring the most employ- 
ees were also most likely to out- 
source, or hire independent contrac- 
tors, for operations like payroll and 
insurance administration. 

“The good news is that what we're 
seeing then is real growth,” says John 
Evans, The Enterprise Group’s 
deputy director. “Companies that take 
advantage of outsourcing can meet 
increased external demands without 
overextending their internal re- 
sources and draining their financial 
resources. When they do hire, these 
companies can concentrate on finding 
employees who are essential to the 
company’s main or core operations.” 

The challenges facing small and 
midsized businesses have changed. 
Amid declining concern about sever- 
al economic issues, distress over a 
possible recession has increased. Cur- 
rently 42% say a recesssionary envi- 
ronment is a challenge to their busi- 
ness, up from 35% last year, but less 
than the 52% who expressed such 
concerns two years ago. 

However, the fastest growing con- 
cern among these business owners is 
a lack of qualified workers. This year, 
25% say that finding capable employ- 
ees is a major challenge to their com- 
pany’s success, up from 20% last year 
and 13% in 1993. 

Labor challenges 

The problem of finding qualified 
employees is especially acute among 
companies that increased sales and 
revenues by more than 10% in the 
past 12 months. Thirty-four percent 
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of them reported the lack of qualified 
workers among their primary chal- 
lenges. 

“Concerns about qualified workers 
and labor costs have been increasing 
steadily for the past few years,” Evans 
says. “These concerns send a message 
to educational institutions: those enter- 
ing the workforce are having trouble 
keeping pace with today’s market- 
place.” 

According to Evans, the national 
educational system needs to evaluate 
how it’s preparing students for the re- 
ality of work. “Leading organizations 
use work-team models that require, 
among other things, strong communi- 
cation and interpersonal skills,” he 
notes. “But too many college graduates 
are not prepared to work in teams or 
groups. We need to work with our na- 
tion’s educators to redefine technical 
competence and identify the work 
skills required in an environment that 
demands constant innovation.” 

Geographically, companies in the 


north central and southern regions are 
more concerned about finding quali- 
fied workers than companies in other 
areas. Midsized businesses (those with 
100 to 499 employees) say finding 
qualified employees is one of the most 
significant tests they can face, second 
only to dealing with government regu- 
lations. 

Typical of the entrepreneurs they 
are, small and midsized businesses are 
already working on the solution to this 
problem. Sixty-seven percent plan to 
invest in training programs. The aver- 
age investment is 2.6% of revenue, but 
13% plan to invest 5% or more of 
their revenue in training. 

“More and more often, small busi- 
ness owners are forced to hire and 
train their own workforce,” explains 
Gary Kushner, chairman of NSBU and 
a small business owner from Kalama- 
zoo, Mich. “Increasingly, they can’t 
find the qualified workers they need.” 

While many companies are training 
to offset new hires’ lack of skills, 10% 
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cite the cost of training as one of the 
top challenges to their future growth 
and survival. Among hiring leaders— 
those that increased employment more 
than 10%-—nearly one in four say 
training costs are among the most sig- 
nificant problems they face. 

“Because the success of an entre- 
preneurial organization rests in the 
hands of its people, hiring, training, 
and keeping qualified workers is para- 
mount to the company’s survival,” says 
Nancy Pechloff, managing director of 
The Enterprise Group. “But the owner 
must meet that challenge in a cost-ef- 
fective manner and, given the break- 
neck pace at which technology is 
evolving, cost-effective training is not 
an easy task.” 

Marshall Gerber, Arthur Ander- 
sen’s director of human resources, ad- 
vises, “Small and midsized companies 
should not give up on developing their 
own strong workforce. One option is to 
share training with customers and ven- 
dors that will benefit from the in- 
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creased expertise. More vendors will 
offer their customers training with 
their product or services, especially as 
the levels of product sophistication in- 
crease. It’s a win-win situation that 
small and midsized businesses can 
leverage not only for their employees, 
but for their customers too.” 
The hidden problem: 
cash-flow management 

Seventy-seven percent of small and 
midsized businesses report they were 
able to obtain adequate financing 
within the last 12 months. Of the 42% 
that sought a bank loan or other line of 
credit, 85% were successful, up from 
74% last year. 

Overall, companies able to obtain fi- 
nancing showed stronger performance 
than their peers. Of companies with 
adequate financing, 62% posted rev- 
enue increases in the last 12 months, 
compared to only 44% of those with- 
out adequate financing. Revenues 
grew an average of 4.8% and profits 
were up 3.3% at companies with suffi- 
cient financing. 

Their underfinanced counterparts 
saw revenues increase by 1.4% and 
profits move up a paltry 0.2%. In addi- 
tion to lower revenue and earnings 
growth, underfinanced companies are 
more likely to be troubled by payroll 
tax filing, wage-reporting require- 
ments, and state and local taxes. 

Surprisingly, well-financed and un- 
derfinanced companies share an al- 
most identical outlook for the future— 
expecting an average increase of 6.3% 
in sales and 4.7% in profit. Sixty-eight 
percent of the inadequately financed 
companies expect revenues to increase 
next year, 62% anticipate profit to 
grow, and 30% foresee an increase in 
hiring—expectations that are about the 
same as those of their well-financed 
peers. 

“It’s easy to get excited about 
prospects for growth, especially when 
the economy is improving. But many 
companies underestimate the capital 
required to finance the increased sales, 
profits, or employment they project in 
the accompanying expansion,” warns 
Richard Robbins, a partner with The 
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Profile: high-tech entrepreneur 


1. Operates a high-growth company with an increase of more 
than 10% in sales, profits, or employment in the last 12 months. 


2. Subscribes to an on-line service. 


3. Eighty-four percent report that all their office-based employees 


have personal computers. 


4. Is twice as likely to have employees surfing the Internet. 


5. Plans to spend an average of 8% of revenue on technology in 
the next 12 months compared to the 4% other small and midsized 


businesses plan to spend. 


Profile: low-tech entrepreneur 


1. Forecasts new hires and sales 1% less than average, profits 2% 
less than average. 


2. In business 16 years or more, longer than the 14-year average 


of small and midsized businesses. 


3. Has less formal education; 44% are college educated com- 
pared to 69% of computer-equipped companies. 


4. Only 15% export compared to 26% of small and midsized 


businesses overall. 


Enterprise Group. “They may face a 
shortage of cash when they overex- 
tend to seize a new business opportu- 
nity or when the economy experiences 
a downturn. Suddenly, capital is more 
difficult to obtain and more expen- 
sive.” 

The credit crunch may be over, but 
this year’s survey found many small 
and midsized companies unwittingly 
suffer from inadequate financing. And 
those that do may be overly optimistic 
about their performance during the 
coming months. 

What’s a small business to do? 
“Strike while the iron is hot, when per- 
formance is strong, by arranging up 
front financing that includes your best 
estimate for growth over the next few 
years,” advises Robbins. “You don’t 
want to go back to the well every 


” 


year. 
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High-tech means high growth 

Growth-oriented small and mid- 
sized businesses are aggressively using 
new technology. Eight in 10 have com- 
puters and nearly six in 10 have them 
for all their office-based employees. 
Forty-three percent upgraded their 
computer system within the last 12 
months and 30% plan a major up- 
grade in the next 12 months. 

Many small and midsized business- 
es are venturing into cyberspace. 
Twenty-two percent subscribe to an 
on-line service like CompuServe or 
America Online. Thirteen percent 
have employees who regularly access 
the Internet. 

“Computer technology (on-line ser- 
vices in particular) is proving to be the 
great equalizer in the marketplace, en- 
abling small and midsized businesses 
to access information previously avail- 
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able only to large companies,” explains 
Lowell Selvin of The Enterprise 
Group. “Using the Internet, for in- 
stance, companies can find everything 
from Securities and Exchange Com- 
mission filings to available office 
equipment.” 

Computers help keep diverse oper- 
ations connected without incurring ad- 
ditional overhead. Twenty-four per- 
cent of small and midsized businesses 
use a network of interconnected per- 
sonal computers, while 15% have em- 
ployees who regularly sign in from re- 
mote locations via modem. 

In contrast, 19% of small and mid- 
sized companies do not use computers 
at all. They’re less optimistic about the 
future and feel tax burdens more heav- 
ily. Financing may be part of the prob- 
lem: over one in four of these compa- 
nies said the lack of available capital is 
one of their most significant problems. 

Going global 

Twenty-six percent of small and 
midsized companies now export their 
goods and services, up from 20% in 
‘94 and 16% in 1993. These most ag- 
gressive companies are using world- 
wide markets to support above-aver- 
age gains in revenues, profits, and 
employment. 

Although midsized companies are 
twice as likely to export, nearly one in 
four of the smallest companies (fewer 
than 20 employees) are also tackling 
markets outside the United States. And 
they’re finding that seeking foreign 
markets is a strategy that works. Dur- 
ing the last 12 months, those that ex- 
port had significantly higher than aver- 
age increases in revenues, profits, and 
employment. 

Furthermore, companies that ex- 
port tend to be more optimistic about 
the future and more aggressive in mak- 
ing changes in their operations than 
nonexporting companies. 

Exporters foresee an average rev- 
enue increase of 8% next year, com- 
pared to the average 6% increase ex- 
pected by all small and midsized 
companies. Fifty-five percent of the ex- 
porters report they have developed 
new products and services during the 
last 12 months. On average, companies 
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that export earn 14% of their revenue 
from foreign markets. 

Canada is reported to be the num- 
ber one source of foreign customers 
for 20% of U.S. small and midsized 
companies, up from 16% in 1994. De- 
spite the passage of the North Ameri- 
can Free Trade Agreement, Mexico 
lags behind our northern neighbor 
serving as an export market for 10% of 
the companies, down from 12% in 
1994. 

Regardless of the markets they 
serve, one business location specialist 
says that the increase in export activity 
by small and midsized businesses fore- 
shadows a migration to full global de- 
ployment. 

“Small and midsized business own- 
ers will replicate the pattern of other 
U.S. companies that go global,” ex- 
plains Dan Malachuk, director of 
Arthur Andersen’s worldwide Busi- 
ness Location Service. “First they’ll 
sell, then produce in foreign markets, 
followed by management and research 
activities. To that end technology can 
help companies—even those with short 
cycle times—to communicate and pro- 
duce where the economics are most fa- 
vorable.” 

“Without a doubt, more small and 
midsized businesses are going global, 
but only the most aggressive are doing 
more than getting their feet wet,” says 
The Enterprise Group’s Evans. “It’s un- 
fortunate that so many entrepreneurs 
discount exporting because they be- 
lieve it to be complex or costly, when 
in fact there are a number of tax bene- 
fits. Foreign sales corporations, or 
FSCs, are just one incentive on sales 
abroad that many small or midsized 
business owners use to reduce federal 
tax costs and shore up capital.” 

Health care costs 

Only 24% of small and midsized 
business owners, down from 42% in 
1994, perceive health care insurance 
benefits as being among the most im- 
portant challenges to their future 
growth and survival. In part, this very 
notable decrease can be attributed to 
the slowdown in the rate of increase in 
premiums. (Which may be attributed, 
in part, to the rate of increase of Re- 
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publicans in Congress.) 

The average increase in premiums 
fell to 9% in 1995, continuing a three- 
year slide from 14% in 1994 and 22% 
in 1995. At that rate we can expect in- 
surance premiums to begin decreasing 
sometime in 1997. Perhaps that is not 
as ridiculous as it sounds. My compa- 
ny, small by the survey’s definition (un- 
der 20 employees), had a 14.2% de- 
crease in health insurance premiums 
effective Aug. 1. Maybe there is hope. 

“The good news is that the rate of 
increase in health care insurance costs 
has slowed, partly as a result of the 
health care reform debate,” says 
NSBU chairman Kushner. “The bad 
news is that premiums are still escalat- 
ing for small and midsized businesses 
at three times the inflation rate.” 

Midsized companies had an aver- 
age premium increase of 6% in the last 
12 months, while the smallest compa- 
nies report an average increase of 
10%. Thus, the smallest businesses 
were most likely to cite health care in- 
surance as a significant challenge. In 
addition, 72% are in favor of a pro- 
posed 100% deduction on medical in- 
surance premiums for the self-em- 
ployed. Not a_ surprise. What's 
surprising is that apparently 28% do 
not support the proposed tax deduc- 
tion. 

“Although they have fared much 
better than smaller companies in nego- 
tiating their health care insurance ben- 
efits, midsized companies should not 
become complacent about costs,” 
warns The Enterprise Group’s Evans. 
“The issue may be especially acute 
among family owned subchapter S 
corporations that can’t deduct health 
care costs. With taxpayer-financed 
health plans in crisis, and another Clin- 
ton plan in Congress, we haven't seen 
the last of health care reform.” 

Additional information on the sur- 
vey can be obtained from Laurence 
Haywood of The Enterprise Group, 
(313) 507-1295; or Linda Gimbel 
with NSBU, (202) 293-8830. & 

Channing Hayden 1s a New Orleans 
businessman, writer, and management 
instructor at Tulane University. 
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Thanks For Making 
Us Number One! 


We have you to thank for making us the number one route-management software in 
the business for the last 11 years. Dedicated to the more than 1100 users like yourself, 
we at Silent Partner are committed to offering the best program in the world. And with 
users in the United States, Canada, Mexico, Australia, Argentina, Venezuela and New 
Zealand, it’s a commitment we stand behind. 

Thanks for your business and support these last 11 years. We couldn’t have done it 


without you. 


Tami Norberg, 
C & N Sales, MN 


Randy Chilton 
Chilton Vending, KS 


Jerry Derrick 
Derrick Music, WV 


Don Hesch 
A.H. Entertainers, IL 


Craig Johnson 
TATAKA, UT 


Eugene Urso 
Madison Coin Machine, WI 


Jim Stansfield 
Stansfield Vending, WI 


R.A. Green, III 
Rosemary Coin Machines, SC 


Robert Herman 
Ace Amusements, NY 


Doug Gapter 
Gapter Amusement, WV 


Jim Hayes 


Alan Chambers 
Chambers Music, UT 


Louis Manolios 
P-N-L- Vending, PA 


Anthony Storino 
Majestic Amusement, NJ 


Lee Wesson 
Peachtree Music & Amusements, WV 


Glenn Anderson 
Microworlds, HI 


William Beckham 
Red Baron Amusements, OH 


Jimmy LaCost 
LaCost Amusements, IL 


Mike Leonard 
Coin-Op Specialists, MI 


Ross Todaro 
TAVS, TX 


Richard Holley 
Southeast Game Brokers, FL 


Norm Pozner 
Amusement Vending, CO 


Kenny Price 
Price Music, WV 


James Smith 
S & F Amusement, NC 


Russell Mawdsley 
Russell-Hall, MA 


Nick Stratas 
Top Music, AL 


John Estridge 
Southern Games, TN 


Walter Bohrer 
Hastings Distributing, WI 


Richard Babich 
Colorado Game & Vending, CO 


Larry Van Brackel 
A. Van Brackel & Sons, OH 


Edward Velasquez 
Velasquez Automatic Music, IL 


Silent Partner, Inc. 


Doug Minter 2509 Country Club Drive ¢ Springfield, Illinois 62704 
Tip Top Amusement, NV 917-787 -42«3«~2 


FAX 217-787-4293 


Gem Music & Vending, OH 


Silent Partner: Go With The Name You Know! 





Michael C. Getilan 


I just got back from the AMOA 
Expo ‘95 in New Orleans. I had a great 
time playing games and seeing old 
friends. The show had great equip- 
ment and some new innovative ideas; 
of course, the game prices reflect this. 

These are my picks for the best of 
the show. I indicate where I have been 
able to test some of the newer pieces 
in my arcades or family entertainment 
centers prior to the show. 

I am looking at the newest of the 
new. I haven't included MK3, for ex- 
ample, because I am assuming that 
everyone has jumped on the bandwag- 
on early enough to have earned well 
with the original version and is waiting 
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tona (as opposed to the recent Rally by 
Sega). Great game. Three tracks with 
great feedback in the steering wheel. 
Eight seats can be linked, which is 
good if you have the space and the vol- 
ume, since more players really are 
more fun! 

The question is, what are we going 
to do with all of the Daytonas that are 
displaced? | think that Sega is bringing 
out these products too soon. These are 
not regular videos with the normal 
short shelf life; they are super products 
with longer life expectancies and 
should be offered to the public a little 
slower. Expensive, but it’s Sega. 

As a second choice, Rave Racer by 


“Entertainment value is really needed ata 
time when the industry is suffering criticism 
for too many quick coin games.” 


for the update to the new Ultimate ver- 
sion coming soon. Hats off to the folks 
at Williams Bally/Midway for the 
whole program. It’s nice to see a com- 
pany looking out for the operators. 

Best New Simulator: Alpine Racer by 
Namco. I liked it when I played the 
prototype in Reno at ACME; I love it 
now. Great presentation and challeng- 
ing game play. I saw all types of people 
trying the game on the show floor. This 
is an attraction piece that should ap- 
peal to a whole new group of players, 
as well as regular players who have re- 
ally not seen this type of piece before. 
Hopefully, it will generate additional 
incremental income as an attraction 
primarily for FEC and large facility op- 
erators, who at least can listen to the 
price without falling down. 

Best Driving Simulator: Indy 500 by 
Sega. This game is really the next Day- 
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Namco can be linked in any number, 
up to eight seats for large operations, 
then unlinked for use in street opera- 
tions to extend the life of the product. I 
like Indy 500 better, but Rave Racer is 
a good driving game, also with three 
tracks. 

Cyber Cycles by Namco is almost in 
a Class by itself. This motorcycle simu- 
lator is linkable for up to four bikes 
(like Suzuka). In my initial testing, I re- 
placed a four-bike Suzuka with a four- 
bike Cyber Cycles and more than dou- 
bled income, which has continued for 
eight weeks at the time of this writing. 

Best Dedicated Video: Fighting 
Vipers by Sega. This is an extension of 
Virtua Fighter IJ in an urban setting. 
Great graphics; fast action; new, 
unique moves; and lots of wild stuff 
happening. Think of it as the MTV 
generation in a fighting game. I want- 
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ed to keep playing, but I had to let oth- 
er people play! The only bad point—as 
usual—Sega will not be offering this 
game as a kit. Very expensive, but it 
should be considered, especially if 
your game room is in any city in Amer- 
ica. 

Best Video Kit: Marvel Super Heroes 
by Capcom. Part of the Capcom system 
and rebate program, this game incor- 
porates more of the popular Marvel 
characters. If you were successful with 
X-Men: Children Of The Atom, then this 
will be a winner for you. Great anima- 
tion-style graphics, and the moves of 
the characters are consistent with the 
cartoons on TV. 

TWIs Area 5/ is a great game, and 
if | broke things down even further, it 
would be my vote for best gun game. 
It is my second choice for best kit on 
the issue of price, but it is an outstand- 
ing game with a clear picture and fast 
action. Dedicated units will come first, 
kits much later. 

Tekken II is another great game that 
is testing well. As a fighting kit it is a 
standout, but I will be interested in 
how well it will do in the arcades 
against Fighting Vipers. But for the 
street operator it should earn excel- 
lently. 

Best Pinball: Batman Forever by 
Sega. I have had Batman Forever out 
for some time now; it has been per- 
forming wonderfully. With the video 
about to be released, and the addition- 
al exposure from the pay-per-view and 
cable presentations, it should have a 
long, long life. Just think of all the free 
advertising from Warner Bros. stores 
alone. And they are preparing to start 
filming Batman IV. 

I also liked Pinball Magic by Cap- 
com. I will have to see how it performs 
on test. It has new design features that 
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SMART REDEMPTION CENTER 


The first of its kind, totally self-contained, 
SMART REDEMPTION CENTER: gives 
Fla hVam eler-1t lela Mm iat-Me)e)elelaceialinvamcom-> ¢ey-liremlalcommagl= 
at-re(-1in)e)ele)amlalele-jcatamm ol-cer-lUl-Y-mialeMmallelam-y-leel alae 
vending unit will vend merchandise from ticket 
g-Tel-lale)itelam 


PROUDLY MADE 
LS | = 
U.S.A. 


The SMART TICKET CENTER‘: is 
a high volume, security, ticket accep- 
tor/shredder that prints out receipts for 
redeeming at the Redemption Counter. 
This unit features a Bar Code reader for 
identifying ticket value and vendor 
Coter-1ifolaMmmel-jl ale Mr: lm =1-|amOvele(-Meelalalc-le Mme) s 
the redemption ticket. 










SMART PRIZE CENTER 


The “Attendant Free’ SMART PRIZE CENTER 1 i is per- 
fect for all locations with limited space. This unit can be 
Tal <=ro Mm of-1alV--1a Mme) eM commcolelmma-vel-Jin)e)d(e)ammet-lil--Me-lale Mm g-) e)(-[e-1-) 
Redemption tickets with “Ticket Credit” to the player. Players 
use their “Ticket Credit” towards the purchase of merchan- 
olET-Migelumiat-mUcalelelmelalie 


DIMENSIONS: 


SMART REDEMPTION CENTER 
EACH SECTION: 
31” wide x 36” deep x 78” high 

(96” high with Marquee) 


SMART TICKET CENTER 
27” wide x 27” deep x 60” high 


SINS Sd 174 
41” wide x 36” deep x 78” high 


SMART TICKET CENTER 


SMART 

INDUSTRIES, CORP.,MFG. 
1626 Delaware Avenue 

Des Moines, lowa 50317 USA 
(515) 265-9900 1-800-553-2442 
Fax (515) 265-3148 








FOR MORE INFORMATION 
CONTACT YOUR AUTHORIZED 
DISTRIBUTOR OR FOR REFERRAL 
CONTACT US. 
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BIG BERTHA 


INDUSTRIES CORP., MFG. 


1626 Delaware Ave. 

Des Moines, lowa 50317 U.S.A. 
(515) 265-9900 1-800-553-2442 
FAX (515) 265-3148 55 








SHOOT TO WIN JR. 


Sari’ 
















Features 
¢ 5 Skill game,options 
¢ Skill joy stick control 
¢ $1.00 aith& $5.00 
bill acceptor 
¢ Fully“adjustable claws 
¢ Microprocessor dameboards 
- 1" square steel frame tubing 
¢ Double com mechanisms 
¢ LED Credit / Timer readout 
¢ Adjustable game timer 
¢ Rope Lights 
¢ Sound System 
¢ Tamper Resistant / 
Coat hanger proof 


Options 
- Photo eyesprize Counter meter 


- Push button control available 
¢ Graphics package 


Dimenstons 


-60' wide x 35iddeep x 76 high 





SMART INDUSTRIES CORP, MFG. 
1626 Delaware Ave. 
Des Moines, IA 50317 USA 
(515) 265-9900 1-800-553-2442 
FAX (515) 265-3148 
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FEATURES: ee <2 


eGas Plasma Display a 
eCoin Shooter , 
eMoving Targets 
eMoving Football 
eLarge Coin Box with Separate 
Lock 
eHigh.Security "T-Handle" Lock 
System 
eFull Front Door for Easy 
Access 
eStereo Sound 
eAction Graphics on the 
Display 
eTicket Dispenser 


DIMENSIONS: 


31" wide | SMART INDUSTRIES CORP., MFG. 
36" deep 1626 Delaware Ave. 
78" high Des Moines, IA 50317 USA 
| (515) 265-9900 1-800-553-2442 
FAX (515) 265-3148 
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are supposed to eliminate many ser- 
vice problems before they start. 
Sounds like a game I’d want on my 
route operations. ‘Jesting soon. 

Best Kiddie Ride: Batmobile by Just 
Kiddie Rides. Still the best kiddie ride 
purchase I have made all year, for all 
the reasons listed above. 

Best Redemption Game: Hoop It Up 
by Time Warner Interactive. Small 
footprint, big game. It’s fun, different, 
and has entertainment value (some- 
thing that is really needed at a time 
when the industry is suffering criticism 
for too many quick coin games). The 
basketball interface device is a visual 
draw to the piece, plus it is a very com- 
petitive game. It also has a single ticket 
vend option giving it an additional pro- 
motion ability even in a non-redemp- 
tion setting. 

My second choice is a little game 
that seemed to be on everyone’s lips— 
Chicken Dash by Konami. Even though 
this is a quick game (and not forgetting 
my previous comments), it has real en- 
tertainment value, and it is different. I 
will be very interested to see what hap- 
pens on test. 

Colorama by Bromley is a great 
game, but may not be legal in many 
states. I heard that it is testing well and 
generating good income numbers. 
Let’s see if the Bromley crew can make 
a version that we can all use. 

Mouse Attack by Tickets N Things 
(shown in The Game Room booth) is a 
children’s game that is perfect for chil- 
dren’s entertainment centers. It has 
cartoon-quality graphics and easy to 
understand game play. 

I am looking to test the newest 
game from Benchmark Entertainment, 
Spin For Tickets. This is a game with a 
big presentation and real appeal. It is a 
quick game, and it will take a lot of 
practice to master the movement of 
the control wheel. 

And keep on the lookout for Turf 
Wars by Smart Industries and Six Gun 
Saloon by Coin Concepts Inc. Both 
games have real potential, but will 
need some further tweaking before 
they are ready. 

And lastly, Strikes and Spares by 
Premier is an interesting redemption 


PLAY METER 


piece. It’s easy to play, and since you 
are bowling all 10 frames, it seems like 
you are getting your money’s worth. I 
think it could also be a viable tavern 
piece (without the ticket dispenser). 

There were more games there of 
course, but these are the ones I will try 
first. Everybody has the same chal- 
lenges in operating games; first on the 
list is to watch your budget and stretch 
the money as far as it will go. Buying 
right is the best tactic for this goal. I 
hope this information helps. 

Readers with any comments or ad- 
ditional information can reach me care 


of this magazine. I look forward to 
hearing from you. & 


Michael C. Getlan 1s the director of 
operations for Amusement Consultants 
Ltd. in New Rochelle, N.Y., a 43-year-old 
family business that operates over 5,000 
games in more than 40 game centers in 
12 states. He is an expert on FECs and a 
sought-after seminar speaker at major 
industry trade shows. Getlan has agreed 
to review games at both ACME next 
spring and AMOA next fall. 


In our December issue: 


¢ Coverage from the NAMA show 
¢ Year in Review 


¢ Spotlight on bulk vending 
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Greetings from New 
Orleans, home of the 
blues, gastronomic 
delights extraordi- 
naire, and the House 
of the Rising Sun. But 
in case you were en- 
joying all that this 
city had to offer, were 
really busy else- 
where at the show, or 
just didn’t have a 
chance to seriously 
browse, let’s take a 
look at what’s new 
and unique from the 
redemption 
merchandise 
companies. 


Francine A. Burrier 
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This customer had a difficult time picking out the softest, cutest plush in the Hugfun booth. 


Ace/Acme 

Looney Tunes are a specialty for 
Ace/ACME, and they do so well that 
the ‘96 line-up will see Tweety Bird 
and Foghorn Leghorn. “From playing 
cards to cloisonne pins to lifesize 
stuffed animals,” explains Jack Kelly, 
“you will surely find what you're look- 
ing for here.” Christmas merchandise 
is ready and waiting, and get prepared 
for the Olympics with Olympic Bears 
that will be available in 1996! 


Bonita Marie 

George Ritacco of Bonita Marie In- 
ternational says the brand new cata- 
log themed “A Little Bit of Christmas 
Around the World” is surely a winner. 
The company’s universal Christmas 
holiday crane mix is just in time for 
the holidays and perfect for any loca- 
tion. Included are hand painted gift 
boxes, carousel horse tree ornaments, 
snowman sipper mugs, collectible or- 
naments, and cute collectible vinyl 
holiday ornaments mixed with plush 
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toys. The company also offers a super 
deluxe watch crane mix for Smart 
and Betson watch cranes. A fantasy 
mix, 3-D rotary pack, and a rainbow 
rotary mix add colorful variation to 
any rotary. 


Dillion Importing 

Dillion Importing Co. offers more 
than 2,700 different redemption items 
explains Elliot Schnitzer. This 63-year- 
old company sells stretch animal pens 
that are definitely a must for any re- 
demption center. These cute wild ani- 
mals are standing upright dressed in 
suits, and the cap to the pen is kept in 
their dress shoes! Another notable 
piece is a small plasma ball (better 
know as a laser ball) which you should 
consider if higher ticket value mer- 
chandise is offered in your FEC. If 
you're into the morbid, or just need 
some great Halloween stuff, eyeball 
rings and necklaces are a must. Also, 
there’s a complete line of licensed 
watches including Batman, Mortal 
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“especially when I have to 


make a service call across town.” 


“That is why I make sure that my locations all 
have Wurlitzers spinning the music. Depending 
on the travel time and the reason for the ser- 
vice call, labor costs alone can easily run up 
to $100 or more. Wurlitzer’s modular design 
and positioning of internal components allow 


for quicker maintenance, service, 





a small surcharge to do the change-over, but 
with a Wurlitzer, its quick and easy. And do 
my accounts like that big, boot-stomping 
sound. Wurlitzer offers a 500-watt peak-power 
amp which is ideal for the watering holes with 
back rooms. No need for me to install a sepa- 


rate amp. You know...Wurlitzer has 


collection and disc changes. Several Wu RLIIZ7 E R been making jukeboxes for 62 years. 


of my locations will sometimes schedule theme 


nights when special music is required. I'll add 


Don't know why they waited so long... they’ve 


been in business for 140 years.” 


Kedemfption Report 


Kombat, Star Trek, Disney, Sesame 
Street, and many more! Oh, and by the 
way, make sure you also ask about 
small crane items. 


Duzall Toys 

Duzall ‘Toys surely does it all! David 
Marcus pointed out fimo rings, wood- 
en letter beads, die-cast boxed cars, 
suction balls, wind up helicopters, mu- 
sical toy pagers, a ring display with ad- 
justable stone rings, light rope neck- 
laces that glow in the dark after you 
snap them, and even battery operated 
motorboats for use in your redemption 
center. Who wants to own a limo? 
Now, with Duzall’s toy limousine, you 
can (and when you can’t find a parking 
space you can slip it in your pocket). 
Have you ever seen a toy jumbo jet? 
This one simulates departure from the 
terminal, taxiing to the runway, take- 
off, landing, and taxiing back to the ter- 
minal. It’s complete with small doors 
that automatically open to let passen- 
gers off, and sound effects. Make sure 
that you demonstrate this one. 


Fable Toys 

Not only does Fable Toy Corp. sell 
just to redemption and crane opera- 
tors, but Randy Siegel noted that 
amusement parks love the variety of 
plush sizes ranging from three inches 
up to 60 inches! He also boasts over- 
sized Team NFL slippers that are great 
for any sports fan. The Soft Natural 
Sea Life line includes seals, dolphins, 
whales, and sharks, all of which have 
babies. This company’s new ‘96 items 
are Cows, pigs, horses, happy dogs in 
several colors, and monkeys. Don’t for- 
get, pre- packs are available! 


Frieder the Source 

Frieder the Source made its debut 
at the show as an electronics merchan- 
dise distributor. Keith Ayres demon- 
strated toys and tools, trim line 
phones, portable stereos, car speaker 
boxes, a discman, and remote con- 
trols. Not only does the company car- 
ry brand name products, but also 
new/factory refurbished electronics 
for those operators that would like to 
upgrade their center with more expen- 
sive electronics. 
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“Looney Tunes 
are a specialty 
for Ace/ACME, 
and they do so 
well that the 
‘96 line-up will 
see Tweety Bird 
and Foghorn 
Leghorn. 












Good Stuff 

Hank Mackin explains that Good 
Stuff only carries licensed merchan- 
dise. Ninety percent of these vinyl toys 
are cute icons such as a bomb-shaped 
vinyl toy with a cartoon explosion. 
They bear the images of ever popular 
cartoon figures. Bette Boop tree orna- 
ments shaped like a tree, drum, and a 
present, as well as the Cartoon Net- 
work hammer, are all part of the line- 
up and are great items if your crane or 
redemption center needs a_ boost. 
Good Stuff also carries sport coolers 
which are a great redemption item for 
dad. 


The Great American Toy Co. 


A new company to join us at the 
show this year is the Great American 


King Plush’s 
Angel Mingie 
was eager to 
Show the soft 





plush is retail 
quality and 
affordable.” 
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Toy Company. Take note of exclusive 
custom designs on stuffed toys includ- 
ing the jester bear and top hat bear as 
well as custom imprint items and li- 
censed products. Call Clifford Brechn- 
er today for your own tour through the 
merchandise catalog. 


HMS Monaco 

While visiting HMS Monaco, the of- 
ficially authorized manufacturer for 
Betson’s gift box crane kits, Bruce 
Haber showed a new kit that includes 
special merchandise packaging. Lucite 
boxes containing a metal insert attach 
to a small petri dish which attracts the 
magnet in the crane. The contents of 
these gift boxes can include watches, 
jewelry, and licensed sports product. 
While you're looking at the sportswear 
don’t forget new licensed collegiate 
mascot shirts, and college football hel- 
met shirts. Other licensed T-shirts in- 
clude Bette Boop and Looney Tunes. 
For boxed jewelry for rotary operators 
HMS has created three outstanding 
new kits themed for specialty locations 
including country western, car and 
truck logo kits, as well as fancy coin 
replicas. 


Hugtun Int'l 

Looking for soft, quality plush? 
Why not try Hugfun International? 
William Jiang, asserts that only soft 
quality plush will be found at this com- 
pany. Crane pre-packs and redemption 
items are a specialty in addition to sea- 
sonal merchandise for Easter, Hal- 
loween, Mother’s Day, graduation and, 
of course, Christmas. 


Kemac 
A megaphone that changes your 


voice into either a robot, baby, or mon- 
ster voice was not only popular by 
those reliving their second childhood 
at the show, but is sure to be a hit on 
any redemption center. 

For a scared child that hates the 
dark, the Globear is the perfect item. 
The whole bear, including the fur, 
glows in the dark. It is non-toxic, says 
Maggie Mitchell. A canned California 
earthquake will surely get anyone’s at- 
tention, and a robot claw will certain- 
ly get a good scare out of any cus- 
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tomer. Electric neon clocks, musical 
tummy dolls, and shark keychains are 
just a few more of the hit items Kemac 
carries. 


King Plush 


King Plush never sells carnival type 
hard plush. Angel Mingie was eager to 
show the soft plush that is not only re- 
tail quality, but affordable for your re- 
demption center. Pre-packs are avail- 
able for those cost conscious 
customers. 


Laramie Interests 


Laramie Interests carries a variety 
of redemption merchandise including 
sports packs, trade up items, and sea- 
sonal items. Stephen Chernin insists, 
however, that the company’s special- 
ties are crane pre-packs and licensed 
goods. 


Nadel and Sons 


Novelties abound at Nadel and Sons 
Toy Corporation, a full-line redemption 
company. Claude Brewer demonstrat- 
ed puzzles, figurines, magnets, ships in 
bottles, paper weights, stationery, 
hardware, and other gifts, as well as 
bulk crane and capsuled merchandise 
which represent only a small percent- 
age of the merchandise in their cata- 
log. 


Nanco/Nancy Sales 


How about something for racing 
fans? Nanco/Nancy Sales now sells 
NASCAR/Indy Motor Speedway li- 
censed vinyl formula racers and stock 
cars explains Bob Bauer. Also try the 
NBA plush bounceable (that’s right, 
bounceable) ball, in eight and 18-inch 
sizes, for redemption and cranes (the 
secret is that you inflate the center). 


New Orleans Plush 


New Orleans’s Plush Inc. specializes 
in custom pre-packs for crane and 
plush in all sizes and prices. You ask, 
“how is the company’s quality?” It’s as 
good as you would find in any depart- 
ment store! Make sure you let Darleen 
Hansen know what your specific re- 
quirements are since New Orleans will 
try to fit all needs. 

It also carries licensed merchandise 
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“HMS’s Bruce 
Haber showed a 
new Kit that in- 


Cludes special 
merchandise 
packaging.” 





that includes ever popular Disney mer- 
chandise and remember the high end 
plush is outstanding! 


Novelty Liquidators 


If you want variety in your redemp- 
tion center, try Novelty Liquidators. It 
specializes only in buy-back merchan- 
dise, so great deals from this company 
are almost expected. Mark Woods 
pointed out Power Rangers, seasonal 
merchandise, keychains, plush, pogs, 
glow in the dark chalk, and battery op- 
erated toys, all of which were amazing- 
ly inexpensive. Inventory changes con- 
stantly and on average, six to seven 
new items are added each week. 


One Stop Toys 

One Stop Toys Co. is your one stop 
shop for some of the most well recog- 
nized figures of years past such as our 
old friend, Mr.Peanut, and the crazy 
Three Stooges, to name but two. Tony 
Lawlor also displayed licensed Wheel 
of Fortune plush for fans of the most 
widely watched game show. Not only 
does this company carry licensed pre- 
packs for candy cranes, but actually 
manufactures its own “Loading Zone” 
candy crane, and designs its own 
plush. 


Oriental Trading 

Oriental Trading is expanding into 
licensed products such as Tiny Toons, 
Animaniacs, and Power Rangers! For 
those first-timers, let Karen Gayer and 
Sondra Doyle recommend some intro- 
duction to redemption kits that not 
only offer a great assortment, but qual- 
ity merchandise as well. For those of 
you who arrange birthday parties, 
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“Happy Sacks” are birthday packages 
in a bag that may include chalk, a chi- 
nese yo-yo, klacker, crayons, a finger 
puppet, play money, tattoos, spider 
rings, and a gold coin. Although some 
assembly is required, these great little 
bags can be a time saver when orga- 
nizing a party, especially when you 
consider that a 144-piece kit is $150. 
In addition to toy-ware, plush, and 
novelty, seasonal merchandise for Hal- 
loween, Christmas, Valentines Day, 
and other holidays is available in 
abundant supply, and come in handy 
when arranging seasonal themes. By 
the way, celestial health balls in cloi- 
sonne are still a great tension reliever. 


Play-by-Play 

Small sculpted playfaces for cranes 
and redemption are new products 
available at Play-by-Play, and a total of 
25 licensed characters including Coca- 
Cola and Harley Hogs. Leslye Hillman 
also added that Hanna Barbera is an- 
other exciting new addition to their 
line-up. The sports line of NFL, basket- 
ball, and baseball continues to be pop- 
ular as well as cross licenses on Flint- 
stones and NFL. Everything is sold in 
various sizes, and crane merchandise 
is available for one-stop buyers. 


Playball! 


Playball! Why not? As popular as 
sports are to so many of our customers, 
the goodies carried by this firm—so 
aptly named—is enough to tickle any 
sports enthusiast’s fancy. Allen Harris 
revealed merchandise like cards, 
sports plaques, team balls, sports cards, 
and novelty cards with Star Trek and 
Mortal Kombat. There are also Tribute 
sets of Star Wars and Pocahontas. Re- 
member to group sports merchandise 
and try to develop a theme when ar- 
ranging it in your displays. 


Plush Appeal 

Plush Appeal’s Daryl Fletchinger 
boasts that all items sell well including 
NFL T-shirts that are rolled for use in a 
crane. These can be sold as a separate 
pre-pack or mixed with plush for extra 
appeal. Plush Appeal prides itself on 
the fact that there are no more than 
three identical pieces of merchandise 
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in its pre-packs for maximum variety. 
It is interesting to note that pre-packs 
are packaged in 72-piece bags for con- 
venience. The premium line starts at 
$6 and is always expanding. Also 
available are five different dollar mix- 
es with plush, plush with novelty, plush 
with sports, sports with promotional li- 
censed goods, license and recognizable 
(Looney tunes, etc.) customized pre- 
packs, or seasonal mixes. 


Plush-4-Play 


Plush-4-Play is not only a merchan- 
dise company with quality plush, but a 
crane manufacturer as well. Chuy Es- 
calera demonstrated a plush crane 
called the Prize Factory, a jumbo crane 
which is surely able to live up to its 
name by the large amount of merchan- 
dise it can accommodate. 


Prizes! 

Prizes! (prizes and more prizes) fea- 
tures a variety of redemption items in- 
cluding its Hutch softy sport balls. 
These come in NFL, basketball, and 
major colleges, and Tom Portale says 
they are definitely hot items. He added 
that T-shirts, pogs, and playcaps/slam- 
mers for cranes are hot, too. There is 
also a complete line of seasonal mer- 
chandise. 


Pulse Marketing 


Upscale electronics are everywhere 
at Pulse Marketing! Arthur Umansky 
demonstrated eight styles of color LCD 
hand held games, a walkman, hand 
held casino games, Fisher Price items 
for the kiddies, and Swiss Army watch- 
es. Especially for kids are keyboards 
that make music, play radios, and tele- 
phones. 


Rebecca's 


A Doodle Writer is a neat new item 
that is a cross between a plasma ball 
and a etch-a-sketch (it looks like a glass 
ball with floating lights). Rebecca’s Joe 
Nazzaro also showed a bowling pin 
calculator, a new item that would be 
great for bowling operators. Sunglass- 
es are a hot item, either for the beach, 
skiing, or just everyday use; slit and 
steel frames are the most popular. 
Amoeba, another neat sticky item, re- 
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sembles silly putty and gak, even 
bounces and comes in bright colors in- 
cluding neon. Practical jokers always 
head for the complete stock of gags, 
most especially, disappearing ink as 
well as other selected items in Rebec- 
ca’s practical joke line. 


Rhode Island Novelty 

NFL blow-up hats from Rhode Is- 
land Novelty are a great accessory for 
any sports fan at kick off time. Dan 
Highcove also recommends the mini 
college basketballs! Although full-line 
redemption merchandise is available, 
service here is the specialty; orders are 
shipped same day, and prices are ex- 
cellent. 


Star Track 

Star Track’s Frank Santos holds his 
hottest piece of merchandise, a Red 
Dog plush animal, while he explains 
the regular and seasonal pre-packs 
available for rotary and cranes. 
Looney Tunes merchandise, neon 
clocks, plush, keychains, and pencils, 
are only a few more items this compa- 
ny offers. There’s also Christmas nov- 
elty, plush, and sports plush pre-packs. 


United Plush 


United Plush will cater to operators 
of all sizes, big and small, explains Rick 
Jones. Plush is made in its own factory 
and ranges from carnival to retail qual- 
ity. Pre-packs include plush and plush 
with licensed goods. 


Wideway 


Wideway’s Steven He is proud of 
the softness of his company’s plush. He 
explains that it’s all custom made and 
works well both in the redemption 
center and in cranes. 

Although it was difficult to pull my- 
self away from all of the jazz, food, and 
shops in the French Quarter, I was glad 
I took the time to discover the abun- 
dance of new and unique merchan- 
dise. It is always difficult to see every- 
thing, but if there’s something you are 
looking for one of the companies is 
bound to have it. Give them a call if 
you have any questions. Now where 
shall I go for lunch? A 
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Only one show gives you ALL the tools 
you need to grow your family 
entertainment business: Leisurexpo ’96. 


¢ Over 525 booths featuring 
thousands of new products! 


Only Leisurexpo ’96 lets you see and 
evaluate products for every area of your 
business, in one place, at one time. 


¢ The industry’s best 
educational program 


Only Leisurexpo ’96 offers over 30 FREE practical 
seminars on how to market your product...increase 
profitability...get financing...lower insurance costs ee 
...and more. — 
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Ready, aim, fire! The serious side of tough competition can be seen in the faces of players and specta- 
tors alike. 





And the winners are, (I-r): Valley’s Jim Hall, winners Teena Marie Cunningham, Dave Kelly, Teri Taylor, 
and Paul Lim, along with Dave Kristal, Bill Nemgar, and Jim Roe, all of Valley. 


A full year ago hundreds of dart play- 
ers opened Valley’s ninth annual tourna- 
ment campaign, taking aim at the season- 
ending championships. Coming from 
every corner of the country, the darters 
competed for the opportunity to go to 
the Sahara Hotel and Casino in Las Ve- 
gas, Nev., for the North American Cham- 
pionships. They were also hoping to earn 
spots on Team USA, which travels to Eu- 
rope during the fall to compete in the 
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Valley World Cup. 

When the big day arrived, there were 
322 players in Las Vegas ready to step up 
to the throw-line. They came from 22 
states and represented close to 100 opera- 
tors who provided year-long support for 
the Valley Gold. 

The first evening’s highlight was the 
Wipe Out mini-tournament, in which 
players with long leads and almost certain 
victory in their sights were repeatedly 
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Ninth Valley Gold 


322 players 


knocked off the top of the hill when their 
opponent matched the leading score, 
sending the frontrunner back to the start- 
ing score. The exciting event was deemed 
a success in breaking the ice and prepar- 
ing entrants for the main event. 

Serious play got underway the follow- 
ing day on 96 Valley HB electronic dart 
games. The format was a modified round- 
robin with men playing 501 Double-Out, 
501 Double-In/Double-Out, and Cricket. 
Play for the women was 301 Double-Out, 
301 Double-In/Double-Out, and Cricket. 

Preliminary action whittled the field 
down to eight men and eight women for 
the finals. Male competitors included Ken- 
neth Flannery, Darryell Strickland, Walter 
Spach, Tom Rumandi, John Kuffer, Jimmy 
Damore, and eventual winners Dave Kel- 
ly and Paul Lim. Women’s finalists were 
Pam Dischler, Merideth McKee, Sharon 
Sonntag, Sandy Green, Michelle Ruccki, 
Claudia Liron, and winners Teena Marie 
Cunningham and Teri Taylor. 

Cunningham, Taylor, Kelly, and Lim 
were all awarded crystal-like wedges, and 
will travel to Europe for the international 
competition. Thousands of dollars in cash 
and prizes were also given out to semifi- 
nalists and finalists who did not qualify for 
Team USA. Travel expenses and lodging 
was provided for all contestants at the 
championship in Las Vegas, known as the 
Valley Gold. 

The aura of excitement at the event 
was enhanced by the presence of a dart 
supply booth courtesy of Trident Darts, a 
shirt booth sponsored by Laramie Screen 
Printing, and a jukebox and changer dis- 
play provided by Dave Palmer of Moun- 
tain Coin in Las Vegas. 

A large contingent of the Valley tour- 
nament staff was also on hand to see to 
the needs of competitors and ensure 
smooth progression of each phase of the 
event. Attending were vice president of 
sales and marketing Doug Blair, tourna- 
ment director and coordinator Dave 
Kristal, national service manager Bob Cor- 
rigan, West Coast sales representative Jim 
Roe, Midwest sales representative Jim 
Hall, and consultant Bill Nemgar. 

The Valley Gold, through local qualifi- 
er tournaments, is a proven and popular 
way to expand dart game play and prof- 
its. For complete details on how to get in- 
volved, contact Dave Kristal at (800) 
248-2837. & 
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Capcom unveiled the nearly complete Marvel Su- 
per Heroes. 


Greg Reeves 
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At first the AMOA 
Expo seemed to be 
downsized and less 
extravagant than in 
years past. Upon en- 
tering the exhibition 
hall attendees were 
not struck visually by 
a mega-display or 
greeted by company 


spokesmodels, — but 
rather eased into the 
show. 


Most of the multi- 
level displays, built for 
major manufacturers 
and usually seen on 
the convention floor, 
were replaced by 
hanging banners and 
signs that were visible 
from all parts of the 
hall. From a well-posi- 
tioned Play Meter 
booth I began the ex- 
citing task of discover- 
ing as many of the fu- 
ture offerings as 
possible. 

Capcom Coin-Op 

The wide Capcom exhibit caught 
my attention first, not to mention the 
rows of free-play fighting games wait- 
ing to be challenged. Scores of the re- 
cently released Street Fighter Alpha 
were spread around the display, as if to 
say, “If you have not purchased me yet, 
what are you waiting for?” With one of 
the few universally recognized themes 
in video, and probably the smoothest 
game play for veterans and beginners 
alike, Alpha should be on every opera- 
tor’s list. 

More exciting to see was the un- 
veiled Marvel Super Heroes fighting 
game, resembling last year’s popular X- 
Men: Children of the Atom but with 
more familiar characters such as Iron 
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Man, the Hulk, and Spider-Man. The 
game was not entirely complete, but I 
was addicted nonetheless. 

Hidden among these two offerings 
was Night Warriors-DarkStalker’s Re- 
venge and Cyber-Bots. Not really con- 
sidered a sequel, Night Warriors is 
more of an update kit adding two new 
playable characters to the roster, and 
an additional special move or two to 
the returning creatures. With a current 
Saturday morning cartoon, DarkStalk- 
ers can only increase in popularity with 
the kids. 

Quite different in look and feel is 
Cyber-Bots, a fighting game using ar- 
mored machines and combat exoskele- 
tons fitted with missiles, drills, and the 
like. It resembles last year’s Armored 
Warriors by featuring Japanese mecha 
that is so popular in animated films. 

Capcom displayed its wizardry with 
the release of Pinball Magic. Seven 
masters of illusion challenge the player 
to a series of tricks such as levitating a 
ball and the Top Hat skill shot, all in 
preparation for the ultimate master of 
magic—Matra Magna. 

Sega 

Sega beckoned with perhaps the 
most numerous equipment releases of 
the show. First up was the licensed Bat- 
man Forever from Sega Pinball. It must 
have been difficult to secure the license 
for the game but it was well worth it. 
All the actors’ voices have been digi- 
tized and combined with a playfield re- 
sembling Gotham City in its entirety. A 
new pin feature allows two players to 
assume the roles of Batman and Robin, 
and it actually customizes game play 
depending on which character is cho- 
sen. 

Two new driving simulators from 
the company that brought us Daytona 
USA were revealed, beginning with the 
eight-player linked cabinets of /ndy 
500. The texture-mapped polygon 
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graphics system perfectly mimics 
the three tracks of this Formula 
One race, with perhaps the highest 
attainable racing speeds of any 
current simulator. 

Parked behind these were a 
pair of twin linked Sega Rally 
Championship games, much resem- 
bling Daytona but with a Euro- 
pean off-road track feel that re- 
quired high skill to maneuver. I 
found Rally to be the most fun of 
the various driving games at the 
show, but it was a close race. 

Nearby, the sequel to the most 
accurate shooting simulator was 
displayed, with twice the speed of 
polygons formed per second than 
its predecessor. With this en- 
hanced technology, Virtua Cop 2 
allows scenarios with high-speed 





Simple to play and just plain fun is Konami’s Ultra Sports. 


movement such as the car chase 
through the city or in the underground 
subway. 

The closest attempt at capturing the 
fun of a carnival ride can be found in 
Sega’s Rail Chase 2. The entire game 
takes place on a rail car that infiltrates 
a dictatorship empire much resembling 
the Germany of World War I. The 
bench seat rocks and pivots in response 
to screen actions, while the player fires 
a machine gun at soldiers, planes, and 
other rail cars. This game weighs half a 
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Sega’s Virtua Fighter Remix was shown in the Titan system cabinet. 


ton, so make room for it! 
Two simulators I regret 
not getting a chance to 
play were Virtual Striker 
and Sports Fishing II. 
Both strive to make their 
respective sport as realis- 
tic as possible, with the 
characteristic movements 
of real soccer players in- 
corporated into the for- 
mer game, and sensitive 
rod/reel handling com- 
bined with true fishing 
footage for the latter. 
Sega un- 
veiled a 
new cabinet 
system, Ti- 
tan, with 
durable 


polyurethane construc- 
tion, upper control panel 
coin mechs, and an easy 
kit-switching feature. Vir- 
tua Fighter Remix was dis- 
played in a Titan cabinet. 
It is a slightly touched-up 
version of the kit that 
started polygon fighting 
game popularity. Charac- 
ters are rendered better 
and a few new moves 
have been added to keep 51. 
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it from becoming obsolete now 
that its sequel has upped the 
ante on visuals. 

Also in the new cabinet was 
my favorite pick of the show 
for fighters: Fighting Vipers. 
Offbeat characters such as a 
bullfighter, rollerblader, and 
skateboarder do battle a la 
Virtua in environments sur- 
rounded by walls, gates, or 
fences. This way you can slam 
your opponent into obstacles. 
One particular arena is located 
on an airport runway as jumbo 
jets lift off just shy of the fight- 
ers in an amazing display of 
polygon technology. Sega 
should have a great year with 
this abundance of top-notch 
titles. 

Williams Bally/Midway 

Williams Bally/Midway had a very 
comprehensive floor exhibit combined 
with an informative and entertaining 
hourly seminar. Topics primarily dealt 
with new equipment such as Midway’s 
Open Ice, a digitized two-on-two ice 
hockey game in the tradition of NBA 
JAM. 

Real players from the NHL can be 
chosen for their characteristic strengths 
and weaknesses, and all the familiar 
hidden codes for a “flaming puck” or 
“big head” mode are present. Surpris- 
ingly, Cruis’n USA was on display. 





An unreal graphics display of alien invasions highlights TWi’s Area 
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Namco’s Alpine Racer had players standing in line to sample the 3-D skiing 


experience. 


In addition, the already released 
professional wrestling-themed WWF 
Wrestlemania was exhibited, which fea- 
tures digitized likenesses of eight cur- 
rently popular wrestlers. 

However, the big news from Mid- 
way was the update board for the sin- 
gle most popular fighting game fran- 
chise, Mortal Kombat. Ultimate MK3, 
with new finishing moves, four added 
characters, an an attractive new mar- 
quee and logo was on hand and always 
unoccupied. Besides its obvious mar- 
ketability, Ultimate contains scenarios 
that will not be present in the upcom- 
ing home versions, which will increase 
its long-term arcade interest. 

On hand was Bally’s previously re- 
leased pin, [Indianapolis 500. “Built to 
move fast” is the statement on the flyer, 
but I must admit skepticism for current 
pins. Most seem to change nothing but 
backglass art. Game play often tends to 
be consistent but rarely becomes origi- 
nal enough to stand out. Williams 
breaks this mold with /ack-Bot, the 
third in a series of nostalgic themes 
with true entertainment value. 

The original Pin-Bot was a classic, 
and this sequel greatly resembles it, 
though with improved features. Players 
join Pin-Bot and his bride Machine at 
an intergalactic casino where cheating 
is allowed. People who enjoyed pins 
from the mid-’80s should love this one, 
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and it happens to be my pick for best 

pin. Honorable mention goes to the 

other Williams pin, johnny Mnemonic, 

based on the movie of the same name. 
Konami 

Konami's new Ultra Sports line be- 
ing shown proved to be some of the 
simplest and yet engaging games of the 
show. Five-A-Side Soccer and Ultra 
Hockey were featured in a standing 
cocktail table-like format, with a track- 
ball (easily the most enjoyable control 
system existing) and a shoot/pass but- 
ton. 

The field is seen from a top view 
with the opponent’s goal closest to the 
player. The object is to roll the puck or 
soccer ball across the field, avoiding 
the opposing team and scoring a goal. 
None of the technical complexity of 
other current sports games is present, 
just good old fun. 

A large gun simulator called Crypt 
Killer was on hand, sporting amazing 
texture-mapped graphics of tomb inte- 
riors, catacombs, and labyrinths. Play- 
ers are assaulted by zombies, skeletons, 
and floating monoliths, all the while fir- 
ing their pump-action reloading 
weapons. 

American Laser Games 

ALG@’s sole showing was Orbatak. | 
have not been as drawn to interactive 
laserdisc games, but I definitely loved 
Orbatak. Using only one trackball (yes!) 
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per person, players roll metal spheres 
around a field attempting to slam oppo- 
nents until their life bar reaches zero. 

Obstacles include ejection panels, 
teleport poles, and goals that cause the 
sphere to fall off the platform. The 
company claims it will bring players 
back because of its sheer simplicity, 
and [| believe it will. 

Namco 

Namco also had several offerings 
surrounding an imposing display. The 
game most in demand for a trial run by 
attendees was in this booth, actually 
causing lines of people to form in front 
of each of the four linked simulators. 
Alpine Racer (chosen 1995 Best New 
Equipment), probably the most amaz- 
ing player interactive game, utilizes a 
pivoting and rotating platform that one 
stands on to control a downhill skier on 
the screen. 

The now almost standard simulator 
graphics package, polygon/texture 
mapping, was used to perfectly repre- 
sent the conditions of a snow-covered 
mountains complete with trees, other 
skiers, lifts, and all the hills, dips, and 
flags characteristic of professional ski- 
ing. This one is huge, so I only expect 
so see it at large family fun centers. 

Nearby Namco showcased an up- 
date game for the Ridge Racer series, 
Rave Racer. Much of the same scenery 
of city and country course is incorpo- 
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rated, but by no means is it a recycled 
game as the graphics are as sharp as 
ever. 

The view change button is avail- 
able; so is a new steering wheel jarring 
effect that responds to obstacles. 

Opposite Rave Racer was Speed Rac- 
er, a game licensed from Japanese ani- 
mation and made into a simulator. The 
nostalgia alone makes this game worth 
playing, but one then discovers how 
enjoyable it is. 

Twin models were showcased, 
linked to allow four players access to 
the same race. It features bench-like 
seating and cabinet decor straight out 
of the cartoon. I discovered the control 
panel utilizes a jump button and three 
action buttons along with the steering 
wheel. Four different characters, in- 
cluding Racer X and Snake, can be cho- 
sen to use weaponry such as guided 
missiles and oil slicks. This one is truly 
for all ages. 

Namco scores a breakthrough in 
fighting games with the new time-re- 
lease character system found in Tekken 
2. All fighters return with added 
moves, but the real interest is that a 
new additional character surfaces au- 
tomatically once a week (on a timer) 
for several months to keep players re- 
turning. 

A higher possible number of com- 
bos and the unique right side/left side 
side attacks make Tekken 2 stiff compe- 
tition for Sega’s similar fighting for- 
mats. Only one Air Combat 22 was on 
hand, so it was difficult to get a chance 
to play it, but from what I could see the 
game could be used to train Air Force 
pilots. I will definitely review this one 
in a future article. 

The last Namco piece was released 
prior to the show and was present as a 
reminder of its high speed and timeless 
appeal. Cyber Cycles allows choice of 
classic, modern, or futuristic bikes in 
rural or tomorrow’s urban locales; tilt- 
ing bike frames also increase player 
participation. An interesting note: 
Namco’s booth sported a large image 
of Pac-Man as their logo, a tribute to 
the earlier days of video. 

SNK 

A few new SNK Neo-Geo kits were 

on display, the most impressive were 
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King of Fighters ‘95 and Kabuki Klash. 
King reunites past warriors from the 
Fatal Fury and Art of Fighting franchis- 
es, along with new characters to do 
tournament battle in various parts of 
South Town. 

Just as last year’s edition, players use 
teams of three fighters against each 
other, though now up to eight teams 
can be chosen. What’s more, a team 
edit mode has been added which al- 
lows customizing a new team from any 
of the existing 24 characters. This 
means several hundred combinations 
for beginners who are only familiar 
with a few choices, or for veterans to 
construct the ultimate devastating 
team. 

Kabuki can be described as a sim- 
pler Samurai Shodown. Characters 
have a more cartoonish look and bat- 
tles take place in fantasy settings. It’s in- 
teresting but pales in comparison to 
Shodown. 

Time Warner Interactive 

TWi showcased Area 51, a gun 
game with an unreal graphics display 
of alien invasions. I knew the game 
would be cool as soon as I saw the 
lighted sculpture of the game’s alien 
menace towering above the booth. 

Two players assume the roles of 
government soldiers to purge the 
hangars of Area 51 from the alien pres- 
ence. Visuals are an incredibly realistic 
looking combination of polygons and 
stop-motion animation, covered with 
glowing texture similar to Killer Instinct. 
Fans of “The X-Files” should love this 
one because of its government-alien 
connection combined with the most re- 
alistic graphics for a shooting game at 
the show. 

Taito 

Next I went to the manufacturer of 
unusual games to see what Taito had to 
offer: Dangerous Curves, a simulator, 
and Bust-A-Move Again, a sequel to the 
surprise sleeper hit of the year. 

Instead of two bike frames or two 
car seats, Curves combines one of each 
to allow a choice of sports car or mo- 
torcycle for the race. Players can test 
the speed and handling of each vehicle 
through the multiterrain course. I ex- 
pect to see future games of this sort 
from other manufacturers. 
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With quite a different theme, Bust- 
A-Move Again presents the addictive 
puzzle game with new power-up bub- 
bles and beautiful background scenes. 
Players can now challenge the comput- 
er as they would another person. A 
cheap kit that’s proven fun to play 
makes this one a winner. 

Fabtek 

Fabtek showcased Viper Phase 1, a 
Raiden-like kit for two players that oc- 
curs in deep space against alien em- 
pires. Better graphics, but nothing over- 
ly original. 

Premier 

Gottlieb’s Waterworld the pinball 
was shown at the Premier Technology 
booth. A licensed game following the 
storyline of the big-screen movie of the 
same name, it faithfully recreates loca- 
tions in the film on a well-constructed 
playfield. 

American Sammy 

One of the many gun simulators was 
released by American Sammy. Entitled 
Zombie Raid, the game sports cartoon- 
like horror graphics, graveyards, and 
tombs with undead and werewolf pro- 
tagonists and a pump-action shotgun. 

Jaleco 

Game play in Jaleco’s Desert War 
was akin to Sega’s classic Choplifter, 
though from a top view and with more 
enemy fire. 

Conclusion 

One word characterizes this year’s 
AMOA Expo: balance. There was no 
overwhelming amount of any one type 
of game, but rather a balance among 
fighting kits, driving simulators, pinball 
machines, and shooting games. Fur- 
thermore, many games previewed 
were sequels, updates, or enhanced 
versions of past titles. 

Texture-mapped polygon technolo- 
gy has progressed from two or three 
top simulators to become the standard 
visual expectation of new equipment. 

Once again, I have to admit that I 
don't envy the street operator who 
must buy equipment that gets further 
out of his reach in size and affordabili- 
ty. Yet I can’t help but be delighted by 
the continually improving games. & 
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For years, we have been telling 
readers of this column and our clients 
to transfer their businesses to their 
kids during their lifetime. Waiting until 
after death to complete the transfer 
has always been and still is an expen- 
sive waste of tax dollars. Now the IRS 
agrees. Here’s the story. 

The issue concerns the value of 
your business for tax purposes. Sup- 
pose you have four kids (all work in 
the business—Success Co.). If you wait 
until you die, then leave 25 percent of 
Success Co. to each of the kids, the IRS 
will value 100 percent of the business, 
focusing on the total value of the busi- 
ness, instead of each one-quarter part 
being left to each of the children. 
What’s the result? No discount for a 
minority interest. 

Suppose you transfer Success Co. to 
your four kids, 25 percent to each, 
during your life. This time, the IRS fi- 
nally agrees with us: the focus is on 
each one-quarter of the business trans- 
ferred separately to each of your kids. 
How does the result differ now? The 
shares transferred to each child are en- 
titled to a minority discount. With mi- 
nority discounts running in the 20 per- 
cent range, stop for a moment and 
figure out what a lifetime transfer of 
your business might save your family 
in taxes. (Tell your professional to see 
Technical Advice Memorandum 
944001.) 

Are you thinking along these lines? 
“Sure I want to save taxes. But I’m not 
going to give up control of my business 
as long as I can draw a breath.” If so, 
you are perfectly normal and typical of 
the closely held family business own- 
ers who seek our advice. Well, there is 
an answer to your save-taxes-but-want- 
to-retain-control dilemma. In a word, 
recapitalize. This is a tax-free maneu- 


Irving Blackman 


PLAY METER 


Transferring a business 
to the future owners 


ver where you wind up owning all of 
the voting stock (say 1,000 shares) and 
all of the nonvoting stock (say 
100,000 shares). Now you can give 
each of your kids 25,000 nonvoting 
shares. You will get a minority dis- 
count, and you will also keep control 
of the company as long as you live. 
Neat! 

Want to learn more? Send for these 
special reports: “How to Value Your 
Business for Tax Purposes,” “Transfer 
Your Corporation to the Next Genera- 
tion Tax Free,” and “How You Can 
Beat the Estate Tax Legally.” 

Avoiding the life insurance tax trap 

It is rare indeed that I look over the 
life insurance program of a business- 
owner client without finding a poten- 
tially expensive tax blunder—some- 
times the income tax, sometimes the 
estate tax. Usually both. What’s the 
most common mistake? It is having the 
corporation own one or more policies 
on the owner’s life. Lousy tax plan- 
ning! No, the insurance is not the mis- 
take. But the way the policy is being 
held will enrich the IRS, instead of 
your family, down the road. 

Let me explain. The most common 
reason a business buys life insurance is 
for so-called key men insurance or to 
fund a buy-sell agreement. When you 
die, the corporation collects the insur- 
ance proceeds on your life, say 
$500,000. First, the good news: the 
entire proceeds are free of the regular 
income tax. Sorry, but the rest of the 
news is all bad. Very bad. 

Suppose your corporation is a C 
corporation (a tax-paying corporation). 
Do you know that the corporation can 
be hit by an Alternative Minimum Tax 
(AMT) as high as 20 percent, or 
$100,000? Ouch! Now that you’re 
gone, the family decides that your wife 
Mary should have the balance, now 
only $400,000 after the AMT, to live 
on. Sorry, but that payment is a taxable 
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dividend. Mary must cough up anoth- 
er $160,000 in income taxes. 

If you operate as an S corporation, 
the results are a bit better. No AMT, so 
there is a full $500,000 to distribute 
to Mary. But wait! Did anyone ever tell 
you about this tax-horror rule: to the 
extent that your corporation has prior 
C corporation earnings, every dime of 
those earnings must be paid as a tax- 
able dividend before the $500,000 in- 
surance proceeds can be distributed 
tax-free. Put another way, if your cor- 
poration has $500,000 in C corpora- 
tion surplus, the entire payment to 
Mary will be socked with current in- 
come tax. 

What can you do now? Whether 
you operate as a C corporation or as an 
S corporation, get the insurance out of 
the corporation and into your own 
name. Simply buy it from the corpora- 
tion for its cash surrender value and 
have the ownership transferred into 
your name. Now, Mary can collect the 
entire $500,000 and use it all, free of 
any current income taxes. Also, re- 
member that insurance proceeds paid 
to a family member instead of the cor- 
poration are not subject to the claims 
of corporate creditors. 

One more point: now that you have 
the insurance out of your corporation, 
who should own it? The answer is an 
irrevocable life insurance trust (ILIT). 
This delightful tax-saving animal not 
only avoids the regular income tax and 
the AMT, it legally avoids the estate 
tax. Think about it. Your family gets 
every dollar of your insurance pro- 
ceeds. The IRS gets none. Don't wait. 
Get your insurance out of your corpo- 
ration and into an ILIT. Converting 
your taxable insurance into tax-free in- 
surance is the single best tax move you 
can make. It’s easy to do. Do it! 

Want to learn more about how to 
win the insurance tax game from be- 
ginning to end? Send for these special 


NOVEMBER 1995 


“lar “fifo 


reports: “How to Make Money Out of 
Your Closely Held Corporation,” “Pay 
Zero Estate Tax the Super Trust Way,” 
and “How You Can Beat the Estate Tax 
Legally.” 

Don’t foot the company bill 

Do you own a closely held business 
that operates as a corporation? Then 
chances are you travel on company 
business, entertain, use your auto, and 
incur other business expenses. And 
most likely your company’s policy, be- 
cause of a custom or written plan, is to 
reimburse employees dollar for dollar 
for all business expenses incurred in 
the course of employment. A common 
practice. And, assuming all expenses 
are properly substantiated, the best tax 
course to follow. 

But what do we see all too often in 
the real world of business? Because 
you own the business, the reimburse- 
ment seems like you're paying your- 
self. So you foot the company expens- 
es out of your own pocket, figuring 
you ll deduct those expenses on your 
personal tax return. Unfortunately, this 





Introducing the BULLET... 


Ask about our new 15’ Bullet Shuffle- 
board with the “Armour Top” surface. 


A scaled down size with a scaled down price. 


too is a common practice and catches 
many unwary business owners in a tax 
trap. 

Here’s a real-life story that tells you 
how and why the tax-trap is sprung. 
Even though your business logic may 
seem sound, according to the Tax 
Court (Cavitt, TC Memo 1990-366), 
your personal deduction for business 
expenses is simply not allowed. 

Here’s the sad story. An employee 
claimed deductions for legitimate 
meals and lodging expenses that his 
employer would have reimbursed if 
asked. No way, said the court. Why? 
Even though the expenses were enti- 
tled to be deducted (by the employer), 
the fact that the employee chose to pay 
them out of his own pocket was unnec- 
essary. The law in this area is clear: 
only ordinary and necessary expenses 
are deductible. What is the result? ‘The 
expenses were nondeductible, the 
court ruled. 

What should you do? Always—and 
I mean every single business expense 
item that is deductible—take the reim- 
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Diggin’ for Profits! 


mw Life Like Controls 
mw Realistic Sounds 
m Flexible Scoring Programs 
m Large Cash Box 

= Auto Ball Counter 


bursement. How often? Weekly. 
Monthly. Even quarterly is acceptable. 
What is most important is to get the re- 
imbursement on a regular and consis- 
tent basis. That way, your company is 
assured of its deduction and, best of 
all, the reimbursement is tax-free to 
you. 

Want to learn how to capture every 
dollar of business expense you are en- 
titled to under the law? Send for these 
special reports “The Complete Guide 
to Building Your Automobile Deduc- 
tions,” “Your Entertainment Deduc- 
tions,” and “Your Travel Deductions.” 


Irving Blackman 1s a senior tax part- 
ner in Blackman Kallick Bartelstein, a 
CPA firm specializing in closely held 
businesses. He has agreed to consult with 
readers of the column. His tax hotline 
number is (312) 207-1040. The ad- 
dress to send for the special reports (at a 
nominal cost) is Book Division, 300 
South Riverside Plaza, Chicago, IL 
60606. & 
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= Pingate With Battery Backup 


mw We Can Customize Games With Your Logo 
mw Triangular Scoring Unit — Easily Seen From Any Angle 


w Individual Timers for 15-21 & 51 Pts 
gw Expiring Time Warnings 
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SPECIFICATIONS 
LOCATION: Length 11' 


= Great for Family Theme Parks 
gw Available With or Without Redemption 
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Width 5’ Fence 3’ Cab 


Height 6'1” 


Weight 700 Ibs. prox. 


Length 9’ 
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Once bitten, twice shy. The old 
parable is taken to heart by many peo- 
ple and applied to a wide range of hu- 
man experiences. Unfortunately, when 
applied to products, it precludes the 
ability of a manufacturer to recognize 
a weakness or error in production, cor- 
rect it, and offer a quality product to 
those who might have been previously 
unsatisfied with a earlier release. 

Such, I believe, is the case with 
Mighty Power, a Taiwanese manufac- 
turer of power supplies for the amuse- 
ment and gaming industry. Williams 
got badly burned when it installed an 
early run of power supplies from 
Mighty Power in thousands of Mortal 
Kombats and NBA Jams. It turned out 
that the electrolytic capacitors in the 
power supplies had suffered contami- 
nation from a solvent bath used during 
the manufacturing process, causing 
premature failure. 

If you have a big stack of these pow- 
er supplies that you’ve been unable to 
repair, the solution probably lies in the 
replacement of all the electrolytic ca- 
pacitors. Unfortunately, it’s not very 
practical to perform this type of repair 
so many of these otherwise well-made 
power supplies have ended up in the 
trash or scrapped for parts. Williams 
has since switched to Peter Chou pow- 
er supplies and has not looked at 
Mighty Power since. 

Based on this, I have been wary of 
recommending Mighty Power. Howev- 
er, during a recent conversation with 
Tom Happ of Happ Controls, the topic 
of power supplies was raised and 
Mighty Power’s improved reliability 
was mentioned specifically. Happ Con- 
trols is a Mighty Power distributor. 

“We sell thousands of these power 
supplies.” said Tom. “The level of cus- 
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A mighty powerful, mighty 


Small power supply from 


Happ Controls 


Mighty Power power supply model 80:0027.UL 


tomer satisfaction [with Mighty Pow- 
er’s reliability] is very high. Unfortu- 
nately, Williams really took a hit on 
them.” 

To prove the point, Happ Controls 
sent me a new Mighty Power power 
supply, model 80:0027.UL for evalua- 
tion. Typical of Mighty Power designs, 
the unit is quite compact, offers high 
current output and, perhaps most im- 
portantly, is UL rated for safety. 

Our industry has risen to the chal- 
lenge of meeting strict Underwriter’s 
Laboratory standards for the construc- 
tion of new (and, in some cities, used) 
equipment. For the entire video game 
to qualify for UL approval, it must be 
made of UL-approved components 
and sub-assemblies. Naturally, this re- 
quirement extends to the video game’s 
power supply. 

One of the criteria for UL testing is 
temperature. If the internal tempera- 
ture of the power supply at its hottest 
point (at the switching transistors or 
output rectifiers on the heatsink) is too 
high, it will not qualify. One way to 
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meet the temperature requirement is 
to abandon the idea of a compact unit, 
build a larger enclosure, and add an 
exhaust fan. With that in mind, video 
game manufacturers began using the 
more expensive, “computer type” pow- 
er supplies in an effort to satisfy safety 
requirements. 

With their built-in fans, these power 
supplies were promised by some as the 
solution to power supply failure in 
video games. In reality, their track 
record for longevity is certainly noth- 
ing to write home about. The power 
supplies with fans seem to fail in the 
same manner as the compact power 
supplies. That is to say, the most com- 
mon problems are still transistor fail- 
ure, diode failure, and output filter ca- 
pacitor failure. 

In my opinion the small, fanless 
power supply (the type with the screw 
terminals on the side) is just as good or 
even better for most video game appli- 
cations. Of course, as a technician I’m 
always looking for the easy way out 
when it comes to repairs! 


NOVEMBER 1995 


Tecleul t “Tattoo 





Manufacturing considerations 
notwithstanding, from my point of 
view it’s usually easier to swap out the 
smaller power supplies than their larg- 
er, fan cooled cousins. I don’t have to 
worry about mounting schemes that 
differ between brands of power sup- 
plies or using those stupid machine 
screws to mount them. A couple of 
wood or sheet metal screws is all it 
takes to mount a compact power sup- 
ply. Also, I don’t have to worry about 
the location of the on/off switch or 
whether or not there’s an extra AC 
plug. Repair is easier, too, since less 
disassembly is required to get to the 
printed circuit board. 

This new power supply from 
Mighty Power is a small, screw-termi- 
nal power supply that will deliver a 
high-current output and still run cool 
enough to meet the strict, UL stan- 
dards. It seems to be a well-engineered 
and well-built power supply. First of 
all, it’s just about all heatsink! The en- 
tire power supply is mounted on a 
chassis that is actually a large, finned 
aluminum heatsink. The switching 
transistors and the +5 volt and +12 
volt output diodes are clamped firmly 
against the heatsink. 

Instead of using two individual 
diodes for the +12 volt output, the 
+12 volt diodes are combined in a sin- 
gle, TO-220 package. That’s how this 
compact power supply is able to run 
cool enough to pass UL tests. It’s rated 
at a full 15 amps for the +5 volt out- 
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put, 3 amps at +12 volts, and 1 amp at 
-5 volts. This is more than enough for 
just about any application in video 
games or other coin-operated ma- 
chines. 

The component layout is very inter- 
esting in this power supply. Most of the 
parts are arranged in neat columns 
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prices. 
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across the printed circuit 
board. This arrangement 
can make troubleshooting 
easy. [his is especially true 
if you have an unusual fail- 
ure and you have a good 
power supply to compare 
with the bad one. Compar- 
ison testing Is a great way 
to troubleshoot when 
you're not familiar with 
the circuit or you don’t 
have a schematic diagram 
(as this power supply 
comes with absolutely no 
documentation of any 
kind). 

You can simply go down 
each column, one compo- 
nent at a time, comparing resistance 
and/or diode test readings between 
the good and bad units. When you find 
a difference between the two, you've 
probably located the bad part. An au- 
toranging meter really helps with this 
type of troubleshooting because you 
don’t have to bother resetting the me- 
ter range for different values of resis- 
tors. 

Electrical testing in my _ shop 
showed the output to be quite clean; 
free of spikes with only 25 millivolts of 
high-frequency (50 khz) ripple. The 
sample I tested uses two-stage output 
filtering for the +5 volt output. For you 
non-technical types, that’s a good 
thing! 

It also boasts over-voltage and over- 
current protection on all three outputs. 
An LED indicator shows you when 
you have output from the + 5 volts. It 
even has a 5mm x 20mm power fuse 
that’s in a genuine fuse holder! For op- 
eration on 230 volts (not a concern 
here in the United States but important 
for the export market) the unit has a 
switch that selects the AC input volt- 
age. 

For further information, contact, 
Happ Controls, 106 Garlish Dr., Elk 
Grove Village, IL 60007; (708) 593- 
6130; fax (708) 593-6137; e-mail 
tom.happ@happcontrols.com. A 
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Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


‘It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It’s working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”. . . The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 


If you want to take more of these 
to the Bank every week... 


Just Push the Right Buttons, — 
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High Security Token Dispenser 
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Larry Menten 


Although “Battle Tech.” is normally reserved for game 
repair solutions, there have been numerous requests in my 
e-mail box for a complete guide to MK3. Due to the over- 
whelming inquiry into this subject, and the new update re- 
leased last month, I feel it’s ttme you know everything your 
customers may not know. 

The following list of moves have been condensed into 
one-letter chains. Here is what the single letters mean: 


Forward = F Back=B Up=U 


Down = D Low Punch = LP 
High Punch = HP Block = Blk Low 
Kick = LK High Kick = HK 
Shang Tsung: 


Flaming Skull1:B,B,HP 

Flaming Skull2:B,B,F,HP 

Flaming Skull3:B.B.R.F,HP 

Eruption:F,F,B,B,LK 

Fatality 1 :(Next)Hold LP,D,F,F,D,release (Bed Of Spikes) 
Fatality 2 :(Next)Hold LP,Run,Blk,Run,Blk,release (Steal 
Your Soul) Animal:(Sweep)Hold HP,Run,Run,Run 
(Killer Serpent) 

Friendship:LK,LK,Run,Run,D (Bird From Joust) 
Babality:Run,Run,Run,LK 

Pit:U,U,B,LP 


Combos: 
1)LK,HP,HP,LP,B+HK 
2)Eruption,D+HP,Skulls(1-3) 
3)HK,HK,B+HK 


Morpheus: 
Cyrax:Blk, Blk, Blk 
Jax:F,F,D,LP 
Kabal:LP,Blk,HK 
Kano:F,B,B,Blk 
KungLao:Run,Run,Blk,Run 
LiuKang:360’s 
NightWolf:U,U,U 
Sektor:D,F,B,RUN 
Sheeva:F,D,F,LK 
Sindel:B,D,B,LK 
Sonya:RUN+BIk+LP 
Styker:F,F,F,HK 
SubZero:F,D,F,HP 
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Mortal Kombat 3 
revealed V2.0/V2.1 
move list 





Kung Lao: 

AirKick:D+HK (in air) 

Teleport:D,U 

HatToss:B,F,LP 

SheildSpin:F,D,F,Run 

Fatality 1 :(Sweep)D,D,D,Run+Blk (Spinning Death) 
Fatality 2:(Next)F,F,B,D,HP (Deadly Hat Kill) 
Animal:(Next)Run,Run,Run,Run,Blk (Turns Into Leopard) 
Friendship:Run,LP,Run,LK (Frisbee Hat) 
Babality:D,F,F,HP 

Pit:D,D,F,F,LK 


Combos: 

1)LK,LK,B+HK 
2jnF.LP OP LE.LEAK 
3)HP,LP,HP,LP,LK,LK,B+HK 


Sindel: 

Fireball:F,F,LP 

Float:B,B,B,F,HK 

AirFire:B,DB,D,DF,F,LK 

ShriekWave:F,F,F,HP 

Fatality 1 :(Next)Run,Run,Blk,Blk,Run+Blk (Skin Ripping 
Scream) 

Fatality 2 :(Sweep)Run,Run,Blk,Run,Blk (Spinning Hair) 
Animal:(Next)F,F,U,HP (Turns Into Killer Wasp) 
Friendship:U+Run,U+Run,U+Run (Kicks A Football) 
Babality:Run,Run,Run,U 

Pit:D,.D.D,D.LP 


Combos: 

1)HK,HP,HP,LP,HK 
2)HK,LP,HP,B+HK 

3)HK,HP,AP,B+HK 

4)HP,HP,HP,LP,B+HK 

OJLK,AP.AP,LP AK 

6) 

7)HK, HP, HP,D+HP,JumpKick,AirFire 


Liu Kang: 

HighFire:F,F,HP 

LowFire:F,F,LP 

BicycleKick:Hld LK 4 sec 

FlyingKick:F,F,AK 

AirThrow:Blk (in air) 

Fatality 1 :(anywhere)Hold Blk,U,D,U,U+Blk+Run (MK1 
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Machine Drop) 

Fatality 2 :(anywhere)F,F,D,D,LK 

(Flames Of Death) 

Animal:(Sweep)D,D,D,U (Turns Into Dragon) 
Friendship:D+Run,D+Run,D+Run (MK Logo Shadow 
Puppet) 

Babality:D,D,D,D,HK 

Pit:Run,Blk,Blk,LK 


Combos: 
1)HP,HP,LK,LK,HK,B+HK 
2)HP,HP,Blk, LK,LK,HK,LK 
3)HP,HP, Blk, HK,LK,LK,HK 
4)HP,HP,LK,LK,HK,B+HK 
5)HP,HP,BIk,LP 
6)HP,LK,LK,LK 
7)HP,HP, Blk, LK,HK,HK,LK 


NightWolf: 
Bow/Arrow:D,DB,B,LP 
Sheild:B,B,B,HK 
AxeUppercut:D,DF,F,HP 
ShadowCharge:F,F,F,LK 


Fatality 1:Hld Blk,U,U,B,D,release,Blk,Blk (Moonlight Dis- 


integrate) 

Fatality 2:B,B,B,D,HP (Lightning Strike) 
Animal:F,F,F,D,D (Turns Into Red Wolf) 
Friendship:D+Run,D+Run,D+Run (Transform Into 
Raiden) 

Babality:F,B,F,B,LP 

Pit:Run,Run,Run,Blk 


Combos: 
JHP,HP,LP,AxeUppercut,HP 
rE LP B.D FAP 
JHK,HK,HP,HP,LP,HK 
JHP,HP,AxeUppercut,HP,HP,ShadowCharge 
JHK,HK,HP,HP,LP,B+HK 
JHK,HP,HP,LP,AxeUppercut,ShadowCharge 
JHK,HK,LP,HP,LP,HK 
JHK,HK,HP,HP,LP,B+HK 
9)HP,HP,D+LP 
10)LK,LK,B+HK 
11)HK,HP,HP,LP,AxeUppercut,AxeUppercut,Shadow- 
Charge 


Sektor: 

HeatSeeker:F,FD,D,DB,B,HP 
Missle:F,F,LP 
TeleportUppercut:F,F,LK 
Fatality 1:(Sweep)LP,Run,Run,Blk (Compaction) 
Fatality 2 :(Sweep)F,F,F,B,Blk (Flame Thrower) 
Animal:(Next)Hold Blk,F,F,D,U,release (Turns Into Bat) 
Friendship:D+Run,D+Run,D+Run (Carnival Game) 
Babality:B,D,D,D,HK 
Pit:D,D,D,Run 

Combos: 
1)HeatSeeker, TeleportUppercut,Run,LP Jump 


PLAY METER 


Kick,HK, Teleport,Missle 

2)? LELP 

3)HP,HP,LK,B+HK 

4)HeatSeeker, TeleportUppercut,Run,LP,Missle 
5)HP,HP,D+LP,JumpKick 
6)HeatSeeker,Run,HP,HP,D+LP,walk up,HP,JumpKick 


Sheeva: 
FireBlast:D,DF,F,HP 
Teleport:D,U 
GroundStomp:B,D,B,HK 
Fatality 1 :(Next)Hold HK,F,B,F,F,release (Skin Pull) 
Fatality 2:(Next)F,D,D,F,LP (Pounds Into Ground) 
Animal:(Next)Run,Blk,Blk,Blk,Blk (Turns Into Stinging 
Scorpion) 
Friendship:F,F,D,F,HP (Spinning Plates) 
Babality:D,D,D,B,HK 
Pit:D,F,D,LP 


Combos: 
1)HP,HP,LP,F+HP 
2)HP,HP,LP,B+HP 
3)HP,LP,HP,B+HK 
4)HP,HP,LP,HIld BJHK,HK,LK,HK 
5)HP,HP,LP,HP,B+HK,B+LK,B+HK,B+HK 
6)HP,HP,LP,F+HK 
7)HK,HK,LK,B+HK 
8)HP,HP,D+LP,F+HP,walk up,HP,FireBall 
9)HP,HP,D+LP,HK,HK,LK,B+HK 


Sonya: 
Ring Toss:D,DF,F,LP 
LegGrab:D+LP+Blk 
FlyingPunch:F,B,HP 
FlyingKick:B,B,D,HK 
Fatality 1 :(anywhere)Hold Blk+Run,U,U,B,D,release (Kiss 
Of Death) 
Fatality 2:(1/2Screen)B,F,D,D,Run 
(Blob Of Death) 
Animal:(Next)Hold LP,B,F,D,F,release 
(Turns Into Hawk) 
Friendship:B,F,B,D,Run 
(Does A Weird Dance) 
Babality:D,D,D,F,LK 
Pit:F .F,.D,HP 


Combos: 
1)HP,HP,LP,B+HP 
2)HK,HK,HP,HP,LP,B+HK 
3)HK,HK,HP,HP,LP,B+HP 
4)HK,HK,HP,HP,LP,B+HP,B+LK 
5)HK,HK,B+HK 


Stryker: 
BatonSwing:F,F,HK 
HighGrenade:D,DF,F,HP 
LowGrenade:D,DB,B,HP 
BatonStrike:F,B,LP 
Fatality 1 :(Next)D,F,D,F,Blk (Explosives) 
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Fatality 2 :(Far)F,F,F,F,LK (Taser Gun) 
Animal:(Sweep)Run,Run,Run,Run,Blk (Turns Into T-Rex) 
Friendship:LP,LP,Run,Run,LP (Traffic Guard) 
Babality:D,F,F,B,HP 

Pit:F,U,U,HK 


Combos: 
JHK,HK,HK,HP,HP,LP 
JHK,HK,HP,HP,B+HK 
)LK,HP,HP,LP 
)Run,HP,HP,D+LP,BatonThrow 
)LK,HP,HP,D+LP JumpKick 
J)LK,HK,B+HK 
7)HP,HP,D+LP 
S8LK,HP,HP,D+HP JumpKick,BatonStrike 


SubZero: 
Freeze:D,DF,F,LP 
IceClome:D,DB,B,LP 
Slide:B+LP+BLK+LK 
HailStorm:D,DF,F,HP 
HailStormForward:HCT,B,HP 
HailStormBackward:HCB,F,HP 
Fatality 1 :(Next)Blk,Blk,Run,Blk,Run (Freezing Ice Breaker) 
Fatality 2 :(Sweep)F,B,B,D,B,Run (Shattering Ice Dust) 
Animal:(Next)Hold BIk,U,U,F,F,U,U,U (Turns Into Polar 
Bear) 
Friendship:LK,LK,Run,Run,U (Frosty The Snowman) 
Babality:D,D,D,B,B,HK 
Pit:B,D,F,F,HK 


Combos: 


LP,HP,LK,HK,B+HK 
7)DeepJumpKick,Freeze, DeepJumpKick,Freeze, (repeat 
process) 
8)DeepJumpKick,Freeze, DeepJumpKick,IceClone,Deep- 
JumpKick, 

IceClone,(repeat IceClone/JumpKick process) (Only in 
corner) 


9)HP,HP,LP,B+HK 
10) HK,HK,B+HK 

Jax: 
FireBall:B,F,HP 
2FireBalls:F,F,B,B,HP 
GotchaGrab:F,F,LP (tap LP repeatedly) 
DashSlam:F,F,HK 
GroundSlam:Throw Opponent(HP repeatedly) 
EarthQuackPunch:LK 3 sec 
BackBreaker:Blk (in air) 
Fatality 1 :(Far)Run,Blk,Run,Run,LK 
(The Giant Stomp) 


Fatality 2 :(Next)Hold Blk,U,U,D,F,U,release,hit Blk again 
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(Killer Arm Blades) 
Animal:Hld LP,F,F,D,F,release 
(Turns Into Lion) 
Friendship:LK,LK,Run,Run,LK 
(Jump Rope) 
Babality:D,D,D,D,LK 
Pit:D,F,D,LP 


Combos: 
1)HK,HK,HP,HP,BLK,LP,B+HP 
2)HP,HP,BLK,LP,B+HP 
3)HP,HP,BLK,B+HP 
4)HP,HP,LP,BLK,B+HP 
5)HK,HK,D+HP,Blk,LP,HP,B+HP 
6)HK,HK,B+HK 
7)HP,HP,BIk,LP,LK,B+HP 


Kabal: 
Spin:B,F,LK 
Fireball:B,B,HP 
GroundSlice:B,B,B,RUN 
Fatality 1 :(Sweep)D,D,B,F,Blk (Oxygen Head Pop) 
Fatality 2 :(Next)Run,Blk,Blk,BIk,HK (Scream Of Death) 
Animal:(Next)Hold HP,F,F,D,F,release (Turns Into Rhino) 
Friendship:Run,LK,Run,Run,U (Toast Some Marshmallows) 
Babality:Run,Run,Run,LK 
Pit:BIk,Blk,BIk,HK 


Combos: 
1)Spin,HP,HP,Spin,HP,HP(repeat,InCorner) 
2)HP,HP,D+LP,D+HP 
HHH? LEAP 
4)Spin,HP,HP,B+HK 
5)Spin,HP,AP,D+HP JumpKick, FireBall,GroundSlice 
6)LK,LK,HP,HP,HK,B+HK 
7)LK,LK,HP,HP,LP,D+LP 
8)Spin,LK,LK,HP,HP,D+HP,JumpPunch,Fireball,Ground- 
Slice 
9)JumpKick,Spin,GroundSlice,Run 
up,LK,LK,HP,HP,D+HP, 

JumpKick,FireBall,GroundSlice 


Cyrax: 
Net:B,B,LK 
Transport:F,D,BLK 
Explosives:B,B,D,HK 
CloseBomb:LK,B,B,B,HK 
FarBomb:Hld LK,F,F,F,HK 
AirThrow:D,F,BLK,tap LP repeatedly 
Fatality 1 :(anywhere)D,D,D,U,D,HP (Helicopter Slice) 
Fatality 2 :(anywhere)Blk,D,D,F,U+Run (Self Destruct) 
Animal:(Next)Hold Blk,U,U,D,D,release (Turns Into Killer 
Shark) 
Friendship:360’s + Run (Knee Dance) 
Babality:F,F,B,HP 
Pit:Blk,Blk,Run,Blk,Run 


Combos: 
1JHPAP.LE.LP 
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2)HP,HP,LK,B+HK 

3)HP,HP,HK 

4)Net,FarBomb,HP,HP,LP,CloseBomb, Uppercut,Close- 
Bomb,Uppercut (repeat) 
5)LK,B,B,HK,D+HP,CloseBomb,D+HP 
6)HP,HP,HK,HP,HK,B+HK 

7)LK,AK,B+HK 

8)HP,HP,HK,HP,HK,B+HK 


Kano: 
CannonBall:LK 3 sec 
KnifeToss:D,DB,B,HP 
KnifeUppercut:D,DF,F,LP 
AirChoke:B,DB,D,DF,F,LP 
AirToss:BLK (in air) 
Fatality 1 :(Next)Hold LP,F,D,D,F,release (Skeleton Pull) 
Fatality 2 :(Sweep)LP,Blk,BIk,HK (Eye Laser) 
Animal:Hld HP,Blk,Blk,Blk (Turns Into Spider) 
Friendship:LK,LK,Run,Run,HK (Bubble Gum) 
Babality:F,F,D,D,LK 
Pit:U,U,B,LK 


Combos: 
LAPAPLP 
2)HP,HP,LP,B+HK 
3)HP,HP,LP,HK,B+HK 
4)HP,HK,LK,B+HK 
5)HP,HP,AHK,LK,B+HK 
6)HP,HP,D+LP,JumpForward,CannonBall 
7)HP,HP,D+LP,D+HP,JumpKick 
8)HK,HK,LK,B+HK 
9)HP,HP,D+LP,D+HP JumpKick,AirThrow 
10)HP,HP,LP,KnifeUppercut 


Smoke: 
ScorpionsSpear:B,B,LP 
TeleportUppercut:F,F,LK 
Disappear:Hld Blk,U,U,Run 
AirThrow:Blk in air 
Fatality 1 :(full screen)U,U,F,D (Blow Up World) 
Fatality 2 :(sweep)Hold Run+Blk,D,D,F,U (Bomb Down The 
Throat) 
Animal:(1JumpAway)D,F,F,Blk (Turns Into A Bull) 
Friendship:Run,Run,Run,Run,Run,HK (Blow The Horn) 


Babality:D,D,B,B,HK 
Pit-P F,D.CK 
Combos: 
HPAP LP 
2) P AP LEAP 
3)JumpKick, TeleportUppercut,walk up,HP,Spear 


4)JumpKick, TeleportUppercut,walk 
up,HP,Spear,HP,HP,LP,HK 
5)JumpKick, TeleportUppercut,walk 
up,HP,Spear,HP,HP,LK,AK,HK,B+LP 


Combos that work for every character: 
1)HP,HP,D+HP, JumpKick 
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2)HK,HK,B+HK 
3)LK,LK,B+HK 

4)HK,LK,B+HK 
5)LK,HK,B+HK 


Two-player vs Codes/Ultimate Kombat Kodes Symbol to 
Number Legend: 


O- MK Dragon 

1- Original MK Logo 
2- Ying Yang 

3- Number three 

4- Question mark 

5- Lightning Bolt 

6- Goro 

7- Raiden 

8- Shao Kahn 

9- Skull 


Two-player vs Codes: 


O1-Fight Smoke- 205205 

02-Fight Shoa Kahn- 0 335 6 4 
O3-Fight Montaro- 969 1 4 1 
04-Fight Noob Saibot- 7 6 9 3 4 2 
O5-Player 1 1/2 energy-033000 
O6-Player 2 1/2 energy-000033 
O7-Player 1 1/4 energy- 707000 
08-Player 2 1/4 energy-0 00707 
09-Fight in Dark- 6 8 8 4 2 2 

10-No Power Bars-98 7 1 23 
11-Psyco Fighting- 985125 

12-No Throws- 1 0 0 1 0 0 

13-No Blocks- 0 200 2 0 

14-No Fear (message)- 2 8 2 2 8 2 
15-Hold Flippers (message)- 9 8 7 6 6 6 
16-No Knowledge (message)- 1 2 3 9 2 6 
17-Galga-642468 
18-RandomFighting- 4 6 0 4 6 O 
19-UnlimitedRun- 4 6 6 4 6 6 


Ultimate Kombat Kodes: 


01-Get 1 Free Credit 1094276835 
(may not work on 2.1) 

Q2-Add Smoke to Character Select Screen- 
1090222234 


Some Basic Information You May Want To Know: 

1) 2.0/2.1 Merceys:Hld Run,D,D,D,Release 

2) 1.0 Merceys:D,D,D,Run 

3) 1.0 Pit/Subway/Tower:F,F,F,Run 

4) To do Friendships/Babalities don’t use BLOCK on 
winning round 

5) All Friendships/Babalities can be done anywhere on 
screen 

6) All Pits are done Next to the person A 
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Redemption games need light—light 
from light bulbs—to make the game 
play properly. Unlike a video game, re- 
demption games may contain up to 
five different types of lamps. Some are 
critical to the score display and others 
are just for the attraction of the game. 
Skee-Ball, for example, uses five differ- 
ent types of lamps: #74 for the score 
display; #73 for the ball count; #906 
lights the Free Game, Winner, and 
Game Over lamps; two standard 50- 
watt household lamps to light the tar- 
get area; and a 25T8DC for the red 
dome winner light on top. 

The following chart gives a descrip- 
tion of which lamps are required for 
which games. The lamps on the list are 
ones that are factory spec. Sometimes 
a different lamp will fit in the lamp 
socket and work, but it might draw 
more current than the lamp driver cir- 
cuit can handle, or the lamp might 
burn brighter with more heat and melt 


Coin 
Lamp 


Game 
Name 


Bank It 
Barnyard Babies 
Big Mouth 

Boom Ball 
Cyclone 
Dinoscore 

Hoop Shot (RED) 
Knock Down 


900 
999 
161 
161 


194 
161 


Monkey Mole Panic 259 


Neck-N-Neck 
Rock N Bowl 
Roll For Gold 
Simple Simon 
Skee-Ball 
Skee Toss B.C. 
Slap Shot 
Spider Stompin’ 
Twenty One 
Wacky Gator 
Wheel ‘M In 


161 


161 
161 
161 


o7 
194 
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Light up your life 


the plastic around it. Use caution if you 
choose to use a lamp different from the 
factory spec. 

If you are in a pinch and need to re- 
place a #74 score lamp on your Skee- 


ry on which lamps are burned out. An 
E segment lamp on the ball count dis- 
play could be burned out and you 
would not know if the player was play- 
ing the eighth or ninth ball! 


“Use caution if you choose to use a lamp 
different from the factory spec.” 


Ball, you can use the center segment 
lamp in the “ones” score. Since Skee- 
Ball scores in the “tens” only, the game 
does not use this lamp. But remember 
to replace it for the next time you're in 
a pinch! 

The lamp segments in both the 
score and ball count on Skee-Ball are 
labeled A-G in a clockwise direction 
starting at the top most segment with 
G being the center segment. Some- 
times a quick glance at the ball count 
display will not give you the whole sto- 


Timer or 
Select 


89 
906 
10 Watt DC 
10 Watt DC 
906 


Display or 
Score 1 


73 


81 


(i. 
10 Watt DC 44 
89 
161 
44 
47 


44 

10 Watt DC 
47 
161 


1819 
44 


136 


Display or 
Score 2 


All Skee-Ball lanes now being 
shipped come standard with a very re- 
liable LED score display; no burned- 
out segments should be encountered. 
A word of caution: Always change 
lamps with the game power off. 

Note: In my September article, | 
failed to credit the proper folks for the 
Ball Crane idea. The credit goes to 
John McKee, Greg Heer, and the Brick 
Road people in San Diego, Calif. for 
this concept. & 


Game Over’ Attract 
Attract 1 Lamp 2 


FID fis 


F2O0T12 


FIST TS 


FIDT18 
FIslis 


906 


PISLIS 


PISTIS 
FISTIG PiIslTis BL 
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IAAPA past and present: 





Top: A ferris wheel dominates the skyline at the 
1993 IAAPA outdoor exhibit in Los Angeles. 


Bottom: Brian Carasik of Kiddie Rides USA shows 


off the company’s product on the show floor at 
IAAPA ‘94 in Miami Beach. 
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ver the 78 years since its found- 
ing, the International Association of 
Amusement Parks and Attractions has 
been called many things and its mem- 
bership rolls have been made up of 
many different interests. But its color- 
ful past mirrors that of the industry it 
serves, and its efforts have always and 
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the evolution of fun 


continue to reflect the needs of those 
who provide fun and entertainment 
around the world. 

IAAPA was founded in the United 
States even as World War I was raging 
on the European continent. In early 
1917 showmen from all over the coun- 
try gathered at the Congress Hotel in 
Chicago, IIl., to discuss the possibility 
of organizing an association for their 
industry that would provide for “com- 
mon defense and advancement” of the 
business. From this meeting emerged 
the National Outdoor Showmen’s As- 
sociation (NOSA). In 1918, it officially 
became the first national organization 
for the amusement park and outdoor 
entertainment industry. 

The immediate task confronting 
NOSA was to protect the industry from 
unjust legislation and to promote its 
best interests where the need existed. 
NOSA was successful in eliminating 
the amusement tax on outdoor amuse- 
ments and receiving special considera- 
tion from the government in obtaining 
deferments from military service for 
amusement men because of the impor- 
tance of recreation to the armed forces 
and the civilian population. 

As time went on, however, it be- 
came evident that the amusement park 
segment of the group was carrying 
most of the responsibility. Eventually, 
the membership in NOSA gradually 
decreased until it consisted almost 
solely of amusement park owners and 
managers. 


NAAP is born 


‘To address that issue a special meet- 
ing was held in January 1920, just one 
month prior to the annual NOSA con- 
vention, at the Fort Pitt Hotel in Pitts- 
burgh, Pa. Andrew S. McSwigan, presi- 
dent of Kennywood Park in Pittsburgh, 
hosted the meeting where it was decid- 
ed to form a new organization devoted 
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Volunteer members keep 
good times rolling 


Enthusiastic and active members 
enable the IAAPA to accomplish its 
goals and maintain high standards. 
Five volunteer officers, the executive 
director, and a board of directors co- 
Ordinate and oversee the wide variety 
of services offered by the association. 
The extensive number of committees 
and councils, chaired and staffed by 
many of the organization’s 4,000 
member volunteers, include: 


e Administration Committee 

e Allied Association Council 

e Association Relations Committee 

e Convention Program Committee 

e Education Committee 

e Entertainment Committee 

e Executive Committee 

e Exhibit and Trade Show 
Committee 

e Exhibitor Awards Committee 

e Finance Committee 

e Financial Management 
Committee 

e Food Committee 

e Games Committee 

e Government Relations Committee 

e Hall of Fame Committee 

e Insurance Committee 

e International Council Operating 
Committee 

e International Council 

e Manufacturing and Sales 
Committee 

e Marketing/Public Relations 
Committee 

e¢ Membership Committee 

e Merchandising Committee 

e Miniature Golf /Family 
Entertainment Center Committee 

e Music Royalty Committee 

e Nominating Committee 

e Personnel Committee 

e Planning Committee 

e Publications Committee 

e Rider Operations and 
Maintenance Committee 

e Safety Committee 

e Service Awards Committee 

e Smaller Amusement Parks 
Committee 

e Space Allocation Committee 

e Trade Show Site Committee 

e Waterpark Committee 
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strictly to protecting and advancing the 
interest of amusement parks. 

Thus, in February 1920 at the Au- 
ditorium Hotel in Chicago NOSA was 
dissolved and the National Association 
of Amusement Parks (NAAP) was 
born. The purpose of the new associa- 
tion was five-fold: 1) present papers on 
various topics such as new devices, ad- 
vertising, stunts, picnics, and insur- 
ance; 2) monitor and influence feder- 
al, state, and local legislation; 3) deal 
with insurance problems; 4) cultivate 
working relationships with fairs and 
carnivals and promote mutual con- 
cerns; 5) promote safety. 

NAAP also recognized from the 
start that its principal work was to safe- 
guard the exemption on amusement 
taxes, which had originally been se- 
cured by NOSA. And in 1922, when 
the House Ways and Means Commit- 
tee attempted to double admission tax- 
es, NAAP was able to defeat the in- 
crease and eliminate the entire tax on 
admissions of less than 10 cents. 

During this period of time, the asso- 
ciation’s trade show also came to life 
with three manufacturers displaying 
samples of new amusement devices on 
the floor of the second annual NAAP 
convention. The following year’s show 
saw 45 exhibitors, and the new associ- 
ation and trade show met with such 
enthusiasm and grew so rapidly in sub- 
sequent years that larger and larger 
venues were required. 

The NAAP prospered in those early 
years, even weathering the 1929 stock 
market crash and the Great Depres- 
sion that followed through the assis- 
tance of loyal members who, in addi- 
tion to their annual dues, often 
advanced monies to keep the group 
afloat. 

“In spite of the condition of the time 
through which we have passed since 
the holding of our last annual conven- 
tion, the association has grown from 
174 to 182 members,” reported NAAP 
secretary Alfred R. Hodge at the 1930 
Convention and Trade Show. 

NAAP’s next step grew out of the 
rapid growth and development of the 
swim industry during the 1920s. In 
1930 a number of leaders in that in- 
dustry formed the American Associa- 
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tion of Pools and Beaches (AAPB). The 
principal aim of this new organization 
was to educate its members largely in 
sanitation. However, after four short 
years AAPB concluded that it would 
be better served as part of NAAP. At 
the end of the 1934 annual meeting of 
the NAAP, a new organization known 
as the National Association of Amuse- 
ment Parks, Pools, and Beaches 
(NAAPPB) was formed. 


to the industry 

In the late 1940s and early 1950s, 
the concept of themed amusement 
parks began to take root in the ideas 
developed by Charles Wood (The 
Great Escape), Walter Knott (Knott’s 
Berry Farm), and Bill Koch (Holiday 
World). But in 1955, Disneyland was 
created and the industry changed in a 
way no one could have predicted. 
Imagination and fantasy became the 
most important ingredients to the 
amusement park experience. The 
NAAPPB hosted it summer meeting 
that year at the new park, and Walt 
Disney spoke to attendees about the 
creation of Disneyland. 

While rooted in the United States, 
the association also represented inter- 
national interest almost from the start. 
Fine amusement parks in Europe such 
as Tivoli in Denmark, Liseberg in Swe- 
den, and Blackpool Pleasure Beach in 
England participated and contributed 
to the organization. However, in 1961, 
after much discussion regarding the 
composition of the organization, it was 
decided that a concerted effort should 
be made to bring parks outside the 
United States into the association. 

At the same time, the swim club, 
pool, and beach members chose to end 
their affiliation with the association. 
The following year the association be- 
came known as the International Asso- 
ciation of Amusement Parks (IAAP). 

Growth continued throughout the 
decade, and at the 50th anniversary in 
1968 then-association president Har- 
ry J. Batt Jr. celebrated that ongoing ex- 
pansion. “Today we hear some of the 
self-proclaimed prophets who annually 
predict the death of our industry,” he 
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said. “But our industry’s business vol- 
ume and capital expenditures continue 
to grow...the machinery, the men, the 
brains, the ability to smooth our road 
ahead are all present. And the vehicle 
by which these talents and resources 
can be effectively used is also pre- 
sent...it’s the International Association 
of Amusement Parks. With the help of 
each one of you, IAAP will marshall 
these talents and resources to solve 
our problems and achieve our goals.” 


The modern association 

In 1972, the group made its fifth 
and final name change. With the emer- 
gence of waterpark facilities and relat- 
ed locations, the organization became 
known as the International Association 
of Amusement Parks and Attractions 
(IAAPA). 

By the mid-1980Os, there were only 
about 500 to 600 amusement parks in 
the United States, and while most of 
them were still family owned and op- 
erated, the emergence of regional 
theme parks owned and operated by 
large corporations was beginning to 
change the face and nature of the in- 
dustry and the association. 

To meet these changes and their im- 
pact on IAAPA, a strategic planning 
committee was formed to study and 
make recommendations for future 
strategies. Some of the most critical is- 
sues considered by this committee 
were developing international prod- 
ucts and services and inviting other 
amusement industry segments to join 
the association to ensure growth. 

In order to become more global in 
scope, [AAPA established the Interna- 
tional Council to give advice and direc- 
tion regarding programs and services 
for members outside the United States. 
And to address the expanding amuse- 
ment industry, the association formally 
invited miniature golf courses and fam- 
ily entertainment centers into the asso- 
ciation in 1988. 

At present, [AAPA continues its tra- 
dition of serving the global amusement 
industry by providing cutting edge 
products and services. In the first few 
years of this decade, the association 
also reached new heights as an inter- 
national organization. The group elect- 
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ed Bo Kinntorph of Liseberg park in 
Gothenberg, Sweden, as its first non- 
American president in 1992. Interna- 
tional participation from 61 countries 
additionally rose to 27 percent of the 
association’s total membership. 

The annual convention and trade 
show has become the largest industry 
exhibition on Earth, providing an ex- 
clusive marketplace for attendees to 
view the latest trends in equipment, 
food, technology, and entertainment. 
It also provides an opportunity for sell- 
ers and buyers in the industry to meet 
under one roof. 

Supplementing the trade show, 
IAAPA provides a wide range of edu- 
cation and training for its members, 
bringing the very best talent from 
within and without the industry for the 
purpose of improving performance 
and promoting professionalism among 
its members. Since 1990, IAAPA has 
exploded with new and exciting edu- 
cational opportunities for its member- 
ship worldwide. 
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In addition to an outstanding lineup 
of workshops and seminars presented 
at the annual show, IAAPA’s educa- 
tional department has also produced 
10 training videotapes focusing on 
guest safety, employee safety, ride op- 
erator safety, games, merchandising, 
supervisory management, food ser- 
vice, hospitality, ride maintenance, and 
disability etiquette. Each of the tapes is 
accompanied by a training manual and 
available in a number of foreign lan- 
guages. 

IAAPA has hosted a series of inter- 
national seminars in countries around 
the world including France, Japan, 
Brazil, Mexico, Germany, Canada, and 
England and will continue to bring 
quality educational opportunities over- 
seas. This year the association opened 
nine offices to help service internation- 
al members. They are located in Brazil, 
Denmark, England, France, Germany, 
Hong Kong, Mexico, The Netherlands, 
and Singapore. 

In 1992, IAAPA premiered its cus- 
tomized on-site training programs, 
which bring industry experts from 
around the globe to various member 
facilities to train employees. And after 
several years of research, the associa- 
tion hosted the inaugural Amusement 
Industry Institute Program at Cornell 
University in 1993. The mission of the 
institute program is to provide continu- 
al training for top level managers in 
the industry. 

Protecting the amusement industry 
worldwide from aggressive govern- 
ment regulation, the association’s orig- 
inal goal, has remained a top priority 
as well. [AAPA has been active in the 
debate over mandated health benefits, 
year-round and extended school years, 
minimum wage, and other labor issues 
and safety standards. Additionally, the 
association continues to work closely 
with national amusement industry or- 
ganizations to achieve universal safety 
and operations standards. 

It is these fundamental goals which 
unite the industry and continue to 
make IAAPA a vital part of the ever- 
changing and expanding amusement 
and entertainment industry. A 
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Kiddie Rides USA ............. 1200 
Kineux Group si0c0rcnxccnecens 5427 
Kings River Casting ............ 2847 
Kohler Mix Specialties .......... Bis 
DA Pe weap cuisencdianudaes 3706 
EMO unovvGoeoawabualankuesn eee 400 
Landmark Entertainment ...... 1852 
Landscape SIUCIUTES ....255 50%: 956 
Larry Harmon Pictures .. ; 5. ..0«%. Leo 
The Larson COs. x ocadeedended ec 3362 
LAVCOl TAG asic tie taceeadaw ewes 2746 
Laser Media NC: ..csccceksdsan 3208 
Laser Star TOGh.. .ass 0 ce danedss 1000 
LASet SOU xa ce ew tc eb seer sade 3862 
Laservate SyStems ...52..600084 2310 
Leer TO TG on een ees cuncaeens 3540 
LOSerVWOFIG «x csnkewhodradnenes 3427 
Lavi INGUSIIES .ac so ocdesno sas 1040 
Lawrence Metal Prod. .......... 3126 
Lazer-lvon COMP: .caccs esse aes 2952 
Leisure Activities ............... 159 
Leisure & Rec. Concepts ........ 2418 
Leisure Asia PTE ............. 5422 
Leisure Entertainment ......... 5107 
Leising Liles 5<d55s0% devs aniee en 522 


You May Already Know There's Big Money In Sales 


% 
4 ; i 
er sn Munnyeasny i nad? SEH Baraca a teed aa 


Of Pre-Pald Phone Calling Cards, But Maybe You'd 


Top Financial 
Forecasters Are 
Calling The Pre- 
Paid Call Card 

Industry The 

Biggest New 

FFFFFFS 

Boom Of The 

Decade With No 

Limits In Sight. 
Now You Can 
Catch The First 

Wave of This : 

New Mega $$$ § 
Money Stream. 

GLOBALCOM 
Can Put You In 
Business Today 
With Vending 
Units & Turnkey 

Programs. 

Call Toll Free! 


800. 
741-0393 


PLAY METER 


.. Trade Marked Calling Cards ... 
Available For Counter Sales ... 


=< 


ZS 
-S 
= 
= 





| Like To Know How Easy It Can Be! Globaicom Has 
| The Answers and The Vending Equipment You Need ! 


WHY SHOULD YOU CHOOSE GLOBALCOM VENDING PROGRAMS ? 


No one outdoes us at quality manufacture of vending machines. 
Our state of the art equipment guarantees trouble free operation 
and loss prevention. With our cutting edge technology your 
equipment can’t be outdated. You'll get hands on training from our 
top-flight staff. With our low cost startup and big discount for 
volume units you'll add a terrific new money maker to your routes at 
costs that can’t be beat. You’ll keep on eaming as satisfied buyers 
return to recharge thelr cards. We'll continue offering the latest 
technology Innovations to make your end even bigger. We've got 
the Ideas and equipment you need! CALL TODAY! You'll be glad 
you talked to the professionals at Globaicom! 


YOU'LL WANT TO KNOW MORE ABOUT THESE GREAT FEATURES! 
Phone Links Through Major World Carriers ... 
Lowest Rates Buyers Can Find Anywhetre ... 
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Leisure Media ...i0<s0000000- S0Ok 
Leisure Time Dev. ............. H213 
Lemon Chill & Moore.......... 3059 
LOWS JEWENY so ceveveewedasce 3625 
Lexington SCONELY + icceccaeses 3730 
Liberty Tay CG, .«tnccwiensiecusas it 
LifeformationS ....2.24..s0056. 1443 
Lateline PHOROS «shes edevaeewens 353 
LAV OTOUS o4062040eed eae enswon 200 
LAE, OUD 22h ted ccee dances 2646 
Lord Cultural Resources ....... 2661 
a:La. Garment Silkscreen ....... 3811 
LubeCon Systems ...60<cses0s 3804 
Lich D6Gs ING o504stwereneen’ 9604 
Limmnenyie Ih, 1c0cctcusacevees 3857 
MAD, Trading C6... iccdacdss xe 659 
Madvac ........-...0ceeecuees 2972 
NM. Al Hokair Group ....200.2.6: 0528 
MBI Products C0. 4 vick dese acess 5110 
MeO INGUSITICS 40650000044 hs 2040 
MDG Foo/Siioke . ...0+s22s0504+ 3710 
Mac Lee Products ............. 2745 
Machine-O-Matic.............. 2768 
Mack Promotions... 2.466046. 1326 
MacKenzie Laboratories ....... 3200 
Magic Ice Products). 054.044: ol) 
NMAGREDO. vcccceusseancenesd es 9912 
Mahoning Valley Mig. ......... 2030 
Mainstreet Menu Systems ...... 30235 
WIGGESUIC ING, cys nie ne we swears 1504 
Man Made Wonders ............ 844 
Mariah Entertainment ......... 2880 
M. O’Brien Productions ........ 5222 
WEAtS EOIGEONIGC asc cvengee eens S115 
Mask US. .iucausvccuweespansre 5214 
MGSO CONDe .4.0k sn xt cneees ees 3128 
Master Pitching Machine ....... 1700 
Masters of the Chainsaw ....... 5704 
Matt’s Supreme Cones ......... 3905 
Wiaurer SONNE... 6 660k cw weeds 546 
MAR PUGE pos euenGn vex menewons 3272 
McFadden Systems. .....:5««s4, 3718 
McKay Data Systems ............. 34 
CR bcs wxcw awed dsckiwwn es 5306 
MediaMation ................. S5f2 
Mee Industries ................ 3556 
bel LS: i ee re 2736 
MGIC 4 ucinhvewal-pasrobeesees 2924 
Mexicana de Souvenirs ......... 5612 
Midland Productions .......... 3442 
Niter COS? 2x ciaxcecsaceaaws 2809 
The Millenium Group ........... 646 
WNL xodobéxXuee eee baddwe ks 2143 
Minotaur Amusements ........ 3008 
PU COD: aciccasdeesdinesomss 2478 
Miracle Recreation ............ 5201 
DUG MEE ni2k dees okesceundnede 958 
PLAY METER 


Mobil Chemical... 52si0¢00005 3507 
MOMMIES cei craavnesceratiase: 3068 
MOOG TIE: cuciseenntexeradaece 3536 
Morea MI... vdcveanreeienee 2800 
DICH COPD: icccnacencesncw aks 3022 
MOtHS ATCHtGCls 006520000 5228 
blomis COSHiInes: <<+4cxavewevxns 900 
NIGHONDAGE so snvidnsecasewsys 3568 
MUCUS cs. cxiueeiecvean sete 14 
Muncie Novelty C0. 1.54 0.60.00: 726 
Wuseum Services: <2s%<s0e00s 05 3459 
Nadel & Sons Toy Corp. ........ 1900 
Nameco-AMerca < .iycsesccsavass 5900 
Namey Sales U0... cosine aes es 1812 
Lhe Nassel OG. ¢ssxacnadivex end 3959 
Nation’ Pizza PrOGUCIS 405444000: 106 
Natl. Rock/Sculpture .......... 2556 
Pratl: TICK CG wc ecw ew nn gere aaa’ 1542 
Natural Chemistry ............. 3908 
Natural 9 (USA) Co. ............. 124 
Naughton Insurance . ...... 6.664: a0 
Nauta Bussink .4..000+<00s-0085 2970 
Net! BIerprise®: hx iusewsscdae nv: 7124 
Nel-igeh LADS .ic.ces in dndewan 9103 
Ne NGL EIOUSS Sao ij paswesasya 5129 
Netane Polynesian Prod. ....... 9008 
New Braunfels Gen.Store ....... 1300 
New Wave Rides .............. 1659 
Newbern Molding .............. 2111 
Newara Capital Corp. .......... 1246 
DUCE GN (dks icewievendedens 2859 
INO Fault Industries: «io ..css.4: 9402 
NOG INGUSIIES ¢cicc ch dinscass 3822 
Northeast IMpOFe s.i<asca0scwa oe 456 
Novelty Liquidators .i4.6%<<ks« 907 











Search & Rescue Heli- 
copter--The kids like the feel 
of flying for 
themselves. Great 
Income Producer 


800-535-4279 
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For All Your Kiddie Ride Needs 
All Parts Are Made and Manufactured In The U.S.A. 
We Offer A One Year Warranty On All Parts 


Wal-Mart Semi Truck-- 
Here it is. The Managers 
favorite kiddie ride. 
Internal cashbox and dle. 

lots of potential. 


Kiddie World, Inc. 


Route 2, California, MO65108 314-796-4232 


Rides Can Be Customized With Special Image Promotive Decals For Brand Advertising, 
by Color, and Sound Effects (voice messages) 

Other Rides We Manufacture: Carousel, Trans Am Car, Shuttle, Bigfoot Truck, 

Brush Buggy and 4-Wheel Quad Runner 


O.D. Hopkins Asso cse+c0c0s5s 2510 
Od the Boars ..0.cs0seseess0s. 5122 
Olympus Flag & Banner........ 3074 
OM ewepaxeardepsvedwendoncs 2136 
(ne Stop Toy CG.. o6o4cesas<3- 9604 
Opryland Productions ........... 706 
Oregon Rides c20s0r0ecys saved ue 960 
Ordue Mecanique ..i2.60.010 0: 303 
Oriental Trading Co. ........... 1152 
Original World Models .......... 112 
Orlando Special Effects ........ 2776 
Orlando Theatrical ....5 6 5-<6¢s0%«- 741 
CHTHO-KIGCTIOS 5 iiscexs sae eee anaes 925 
Otterbacher Mfg. .............. 2110 
Pee acccedesnrenaweebuare 1342 
PSL MGS 6 wesc sdnneoes 1652 
PEM POUmMIN CO): sévescihandues 946 
PUT DRGUSGIGs: 4 iseedenagexsine 3207 
PAE LA: wie dade kiana dao 2868 
Pacific Photo Express: ......0++. 9610 
PAgeanwry VWVOMIG o6s2dosse~ esd 2423 
Paves Ot TMG ccc cvendinecexes apes: 
Paris Playground Equip. ......... 207 
POP VON si atheveneciaxess 1800 
Patil GsbOrme ASSOC, 4.6escs ass L625 
Pane <4 Sh oeiva ewe ninbeneubes 960 
Pearls, Findings & More ........ 3242 
Peavey BICCWromies: 24s c0eseures 3636 
Pelton Marsh Kinsella ............ 28 
Peninsula Vending ............. 5411 
The Penny Men .icessceevcuess 2012 
Femtes PIA adc ndenadéuedeenews 2360 
FOOD VISION «i sixs40saeweenas 3007 
Peppers Sport Optics ...6564<.: D220 
Pepe NG UG on tis ares eweuess 2500 


Lucky Star Horse--Lifelike 
with a real leather saddle or 
an authentic fiberglass sad- 
One of the best money 
producers of all times. 
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POICV My s8aie te rteederautes 1641 
Performance Pyrotechnic ...... 3675 
FPertormance Rides ...4c0s00s 0s 2941 
Perky's Food S€rvice a asciscas xs 3162 
Peter Ulesen @ ASSOC, oi vane ends 829 
Petersen COMCTE 2c. icusseaees 1344 
Philadelphia Toboggan......... 2a30 
PROCUIS (9AMIGS soy hos cse neon 9013 
Pioneer INGUBIFICS vg si ean sawes 941 
Pizazz Play SYStEMS s.4.cacssx 2668 
Pizzas of Eight Systems .......... 410 
Planet Darth Bete . 4s snaceecs 1053 
Pisce Ligmper Os 45 +sseses'es 9503 
Play Dy Play IOyS os.cccesdeces 3052 
Fay LICQOG 24 3 nncerevardndaws 3077 
Playground Concepts .......... 2562 
Playland Services Intl. .......... 1762 
Play Meter Magazine .......... 7036 
a ee ee ee ee ere 326 
FONG: ch craves uenneeks 9412 
PIQVOMIEL (ine ses scedededoanes 1446 
Poler G2 WAU) cc cn citer rwwune Z052 
POI CD, 0 dk aeets ei semenss 536 
Poma Transportation .......... 2ST 
Precision Dynamics ........... 2029 
FREMUEE Fas widugecnveeanvens 3630 
Premier RICGS o44cc<000200cnwxs 3731 
Prony MIE 6.¢sskeecaa een <hex 9010 
Pressure Patch Products ........ 3912 
Preston AMMSEMEMS: « o.5¢s:0 462003 1418 
Pree! LUNG. sc satcccaveee wae 9226 
Prize Trak Systems  .o6ssccccaa ss 408 
Prof. Bloodgood’s Photo ........ 2812 
Project Control of Texas ........ 1528 
PROprOCOSS COND. 6 euch xuwews 158 
ProSlide Technology ........... 3000 
Prosport Creations ......5..«+; Jo20 
OMUAAING: ciccekeecacedennhennes 424 
OSC Audio Products .........6... 804 
Quick Silver Dev. ............... 205 
Rt ER DOGS aides avdsaneeens 2009 
RA, Pussnert & Asso. 6003509 9508 
Ride Development Co. ......... 2340 
BAG, MIGGRGN os cc cveewaiceeness 3618 
ae lo ny 3518 
RK. Humes Enterprises .... 2... +: 1905 
Ro. ROMS BUG. vc ciceses eae 3178 
BA JOCINOIGRY 4.c:ccendendasss 3243 
Ral ROOM USA. a5 ses66se ee cds 9504 
Rambow Crane o.1¢ecsdessaars 1008 
Rainbow Symphony ........... 5109 
Rati MCNQUY ccaseseexexeeee 3220 
(oR RAVIOUe Ud: : «cbs wsnnee ss 3146 
RE, PCI prises sane os'ednans 1400 
Red Hogan Enterprises ......... 309 
Reflectone Leisure: «2.205.565. 3526 
POROUS S5¥4nareek ae Kedededtous 406 
PLAY METER 






+800-225-27: 


we “ef , 
er a 


+ 





were) 


\ ww 
e Same day shipment —=— 
on stock orders. 
e Receive custom 
orders in 3 weeks. 
e FREE design service. 
e Buy direct from the 
Mint and save. 


Check Our Quality. 
Request Free Sample Pack. 


Roger 
Williams 
Mint” 


79 Walton Street, P.O. Box 2350 
Attleboro, MA 02703-0350 
In Massachusetts call (508) 226-3310 
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Revercnon USA. cscvcd sda anew 2762 
The Rexrott Corp. «602 ssa0%«. 3743 
Reynolds Polymer Tech. ....... 9420 
Rhode Island Novelty .......... 3606 
Rhythm & Hues Studios........ 3200 
R. Crane Productions .. <<... 3652 
R. Davis Promotions ........... S07%Z 
Ride @ Sn0wW ENG. snes xnesa02. 3344 
Ride Salety LOSE er cwk sisi e wuss 3861 
Roberts Amusements .......... 5307 
THE HODGE FACIOly 2462455400: 2440 
Rock/Waterscape Systems ....... 228 
ROCKOLIMAN -vinwditind Giana eons 9328 
Roger Williams Mint ........... 20929 
Rosco LabGratones: i656. 4% 654 +0 3918 
Rotocast Carousel csc ensce ex 3226 
Rouse-Wyatt Assoc. ............ 3312 
ROW: «cnceuncanncecneaeass 657 
ROVE DIGGS <.6c2scnnnneeesen ne 204 
ke VOW COPD, Gacrvesd annus as 1560 
Pe cxgiudeddncusandnweaws 3628 
SOOO ODONS cavevveiiewi eau 1360 
S05 Sports Power ....4022505 1352 
5&3 Waterproof .............. 9525 
OD Ls pe elccudunsds adennan eats 1018 
Sporting Goods Discount ....... 1126 
SLD Ligne 5.52 oi5 eae aeacass sG22 
SVEALIN. AL. Mast I6s vs vice wi s.e's 3740 
Dil MiG snpehe ne kee skendonwewes 5114 
Safari Thatch & Bamboo ......... 46 
SACOG UO, cianniewewewn vas D127 
Safe Stride of Ozarks ........... 5514 
St. Lawrence ING. o.04:6 6.60 0das 2976 
SOU. seb kecoetideadusets 2936 
Sanoyas Hishino Meisho ....... 2607 
Sarasota Producing Co. ........ 3605 
SON ein cibeaedsadsueivnkdenn 2118 
NCCIONY WERE anda adusiedka jones 3756 
Scenic Technologies ........... 3668 
SCHANIE CONE 2 kecachaewacens 2700 
school Health Corp. 4x: vsicsav x 209 
Ste Famt MIG, ys disuse aennaws 2141 
W. Schwarzkopf Rides ......... 3431 
Scollon Productions ........... 2408 
SCOUICIDUG cccutvdessesewsarws D221 
DOCS Van ccneoenyhudesdnehaaees 5016 
Dees ENICrprises 6. enesc tied eases 129 
Seidel Amusement Machine ....2600 
SSING AMICLICE vc nec nine cecawned 404 
Sener MIG. 2. i avcwsaceusncawas 2412 
sentinel LOCKOIS ..1c50a2s0e5%- 3506 
Server PrOdues cossvscceeued es 2978 
SOVEM-LGIOD 505545 bs Oddawe o4s 1136 
DEWIOL USA cciekeuws unvkbuwodes 43 
Shaller Engineering ............ 3612 
mnaom Toy UG. s6cadeadsereaws 307 
Sherman Specialty Toy .......... 505 
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oni NN OutCe: ccieesdivierece- 5320 
SNOOMIC Stal s4s0xeneaeseeny es 1660 
SHOW Biz TOL: nes a eens sd eae’ 1442 
Show-Me Mig. ....0cciaravaces 2452 
Show Technologies ............ 5019 
Showmen Supplies ..........65- 212s 
Showscan Entertainment ...... 3932 
Shumaker Products... 24... s.4s 5615 
sions & Shapes Intl, «0 ...<ss0+e4. 24 
PME seeckeeeiwe vex yawns 2468 
SICA CHOU vcuceweretous cena ot27 
sippers Dy DESIGN: c.acscadaness 5318 
eKee-Ball ING ..-.cc ove secs esws 1636 
See POL: ccuscuwew ee enackess 1329 
Slush Puppie Corp, «.6.<0es<0. 2529 
Smart Industries Corp. ......... 3318 
Smother ING. 25 eae dnn ios cwes 2676 
AZ AIOG cn tinsccaiaserswadees 9023 
DOR TOY .asane adhe tedawsasnnd se 256 
Solutions Engineering ......... D320 
SOMat & WOSEl 5 cae cnvkxewess 2344 
Soundelux PION... i... 60% .4 3658 
Souther Goll Ist. 64.40 269een¥ 313 
sonthern Trek BOdy cai vseKee sx 800 
ppace Walk Dale ci veveesvewes 5426 
| tC) 2, | ne a a ee eae 3676 


SOACONAU ING: +cxscncveveaanes: BOIS —“TeE-NetIne.. cccsevenccasisanes 5405 
PANG SONS 434 casayeawws ss S10 Texacratt ING, cscvessisvardxsss 3027 
Specialty Vehicles .............. 507 ‘Texas Dept. of Commerce........ 104 
epors Tower (NG. .45 2ss0xesnees 1465 ‘Texas Smokehouse Foods ...... 3304 
DIIOCEIE, buy wncsecayeekeuedse 2425  Thatching Advisory ........... 3805 
Standard Change-Makers ...... 3206 Themed Enter Assoc. ........- 3356 
Slat ie TA, ostcdacenarsevsds 104) ‘Theta Systems 2. cisvesesennaxs 3426 
Stone Productions ............. 2459 Thomas Gregor Assoc. ......... 3742 
Story & Clark Piano ............. 156 Thomson Training/Simulation ...652 
PMC IN acuk es whee gheekes DOTS “TROrberAS§OC. «00nccveas 259s 3009 
sirayLight COPD, 4 csdsicasaveuy 5413 Thought Balloon Co. .......... 5506 
UMUC LO. i nveencrecaaneeea BOS -S-D SRUCUIGS 6.52600 cenn nas’ 3736 
SUneS POMS 4454 x250xcawds B609 ‘Thrler Carle, ..icccssavescs. 5319 
ite: | 6 ee re ra COOF "WORN TM ctasndsiadeieawevn ee 3036 
PUPCIOL IM. dan ae he eeee enews WIS “Wen (Apa: . a wscaccccsaveasxs 3040 
Sweet Melodies Studio ......... SOG). “lonisbd COM 1 cicxccraabendues 2856 
Swett & Crawford ............. 5308 ‘Top Gun Auto Painting ........ 3504 
DCE CG: os 0sns iis eeniesaes oFO% “To TOS isicsvduasets tanderss 2874 
TMC Communications ......... peu «6 “Totally Pun 0. sce sscisscierdes 3762 
SMC TACO MARCY <i esccesiawens 5526 ‘Tourist Attractions Magazine ...... 37 
TOG FIBCTICR S640 c0n0epenenenas 238 low BOY U0, 2.4 sccccoxenseesas 9020 
Seprell LOOOUS: cccieuxiserdinss Siz rater Transit. .i4i.csscciasaaes PAA | 
Taylor & Asso. ...essesessaeseas 718 = Trak-Air/Rair ................. 2527 
TOP: oxqaseakencienerekies 1346 ‘Treadway Industries ............ 452 
VGCONGN nt sinha vi diiwicawes 3552 ‘Triangle/Expercolor........... 2644 
Tenderfun Playgrounds ........ Woe. “Tropic Lessin oscccvigadsv eaves O11 


ilghulplalgisdapoled stalelatah gl elapalahaliat 6 siiat ladle tatalalalaloialslarsle tatalatagnl 


* s STAR TRACK inc 
x Name Brand Redem 





* Bottle Caps 
ePoison eDC Comics 
eSports Foils eDisney 
eRipper eOdd Cuts 

* Slammers 
eMetal eBig Foot 
eTorpedo’s Spinners 
eHologram eLasers 

* Containers 
e 1,4, 6, 12 oz. Sizes 

* Rotary Dish Kits 

* Bottle Cap & 
Slammer Crane Kits 

* Slam-it T-Shirts 

* Playing Boards 


=a" ante 


Return’s 


PLAY METER 


yey *& Novelty Crane Kits 3¢ & up 





oe * Pocahontas & Batman 


148 ALLEN BLVD., FARMINGDALE, NY 11735 * 
FOR A FREE CATALOG CALL 1-800-733-5013 vi 


mption Prizes * over 2000 ITEMS * * 





Super Balls * Whistles 
Compass * Die Cast Cars 
Stickers * Tattoo’s * Pinballs 
Bubbles * Key Chains * Candy y 


* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
JjI* 
* 
* 
* 
* 
* 
* 
* 
* 


% Looney Tune Clocks 
* TV’s, Camera’s, Watches 
* Stereo Radio, Alarm Clocks 
* Walkman Radios, Speakers 
* Sport Clocks, Phones 

F 


3 3 3b te 






* 3-D Watches «J 
* Key Chains 
* Plush Toys 
* Photo Buttons = 
() * Alarm Clocks + 
© * Hackey Sak Balls 














* Poodles, Lions, Cubs 
* Bears, Monkeys, Cats 

* Elephants, Dogs, Tigers 
% Looney Tunes, Gorilla’s 


* Plush Pak’s 80¢ to $3 average 
* Sport Pak’s $1.25 average 
%* Candy Crane Kits 3¢ & up 


ra Looney Tunes Puzzles 
* Board Games 

% Robots, Trucks, Vans 

* Barbie Doll * Books, Dolls 
%* Remote Control Cars 

* Racing Slot Cars Sets 


We PII III II HII IK HI II IH I IKI HII IKI IK IKI IIIA IAA AKA IK 


* Bottle Cap & Slammer Kits 
* X-Rated Adult Novelty Kits 
* Toy ¢ Sunglasses ¢ Electronic Kits 
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Tschu-Tschu Trains ............ 3508 
Wunmels @ MDGS: ccs cetcsdvard 9618 
Turnpike Amusement .......... 5619 
DWiSter DISMAY s..scsexeiecesds 1804 
TCA OIE: «sve bhadausweehaaucu 808 
Us NOY CO: 4 ce awateteveduweaes 1100 
IGASONG: ca ccnvveesebesuccews 3826 
Uncommon Cents 2.566 .0ieass: 370 
Uni-Ghde Trailer... s..s.sc see. I7Dz2 
RIMIGHe PIOQUAS «04 cxcaxsneseaes 9614 
United Marketing ..0.16<<siss. 9703 
United THe OO. ccascceccesaess 2460 
Universal Container ............ S118 
Universal Lighting .....5.+++0s- 3174 
Upkeeper Corp. cccsccvvsieeeas 1907 
WECHIANE BESO. cakceueexe tases 1805 
WODLMer 308 io ycteepeee nates 3922 
VGS Systems ENG. ..4s.vevecaws 3110 
WLP MGINCUDS. 04s eenwead2 ewan 2028 
Ve PROQUCHONS 44sec exnee dae 2044 
Woo. LIPO ¢ veeerberacveeeeeds 2524 
Valley Crest Landscape .......... 952 
Valley View Specialty .......... 3604 
VOUS TING cee ae vekeseesaca 3927 
Vantage Lighting «2 ...06+«<e06. 3926 
VERN. abantdicousweeusesouans 2911 


MEW TMU, 40 dha handonwces ZADZ 
Vergnugungsbetriebe 3-D ...... 1600 
WICKES vwicwkvduveioeedscaoued 3202 
WIC POG 46.605 09x45 eae 2422 
VINOPOING cca xatesiansedecams 3600 
Wittial CONCEIS cascccuewswn wns 3410 
Viral Dynamites 24... .65%.<«s. 3446 
MIPHallty FMCG 53 0605Ksencexes 3946 
VISIONZ SHIGIOS . 24 ceinwcsaees 1546 
WIQCOD ‘vnenducesyerkneteeeasen 128 
The Vivid GID <ss++0sa0ss ees 3462 
Von Roll Tramways ............. 954 
W.A. Benjamin Electric ........ 3053 
VOL POUEE 5 i spiakatogenned anes 418 
WSA Productions .......606+«; 2906 
Wabash Valley Mfg. ............ 1122 
Walco Materials .ic0s2cs0se08 9608 
Waltzing Walers i osscs2eseenss 944 
Wapello Fabrications ............. 32 
Water Pun Products... 024 <as20ds 41 
Water Safety Products ......... 202 
Water SK SHOWS «0.50055 00snees 26 
Water Technology 1146 6555-045 3125 
WET WANS 4o¢ieseweesecnsexein<s 4-4 
Waterloo Tent & Tarp ..<:isasa. 2009 
Waterworks Inth, ...2<0<si00.4% 9707 
Wausau Tile Ine... cuinavanges 2073 
Wave LUC csncidedetuvesesiaons 730 


BEST QUALITY 
& LOWEST PRICE 


e Parts 


¢ Original New and Used PC Boards 


For Video Games 


¢ Power Supplies with Display 


Pushbuttons 
e Meters (12V and 6V) 


Why Not Earn More? 


Fax Us Today 


We Will Meet Our 
Competition’s Prices 
Contact Us Now! 
Compare And We Win! 


CLE-lectronic Co., Ltd. 


P.O. Box 20-146 


Tainan, Tatwan ROC 
886-6-2895901 (Rep.) 


FAX: 886-6-2896575 ya fg 
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From the makers of 
Smokin' Token™ 


Wyey Ine sven Siar dines aneeecs 3100 
Weather Block Shelters ........ 5624 
Webcoat Products ..........<6. 3076 
Weldon, Williams & Lick ....... 1704 
WES CACO sce onacvetesesiaien 926 
West Coast Mfg. ............... oe rAd 
West Coast Netting ............ 3923 
ARON, gut hacdceesadeabesaes 518 
Western Goll ..cscsavetnvavesaends 8 
VWnirley IMgusimes |. <.1020s00 4. 2640 
Whitewater West .............. 1026 
IGA ciceatededusasucaueentes 5212 
Wildfire Inc. ..664s0ie0cee sens 3642 
Vile ENGI OTISGS 6 acc scnawasns.s 2743 
Wisdom Industries ............ 1036 
Wittek Golf Supply ............ 2436 
Wild PYOQUCIS © ¢cvctonaeeasncas 3925 
Worksmian Trading... .2<.<sas4: 5309 
World Division USA ........... 2608 
World Waterpark Assn. ........... ot 
World’s Fair Magazine ......... Jo0f 
Worldwide Entertainment ....... 445 
FO ING: Axchenwasdesekesereus 2858 
PICS SUG. co sxicakntaveaeeacewndus 261 
Zambelli Fireworks ............ 5305 
POMMICNG so dckkeavcidens ook exes 2618 
Zierer GmbH/USA ............ 1618 
PUIOUICS 6 ons noted Geese 2508 


See it First at [AAPA 
Booth #2600 


8436 Washington PI NE 


Albuquerque, NM 87113 USA 
505-821 -6878eFAX 505-821-6876 
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Workshop 
program 
highlights 


The IAAPA has identified 13 major 
areas of interest to its membership, 
and this year’s 77th Annual Conven- 
tion and ‘Trade Show in New Orleans 
addresses all of them: finance, food, 
games, legislation, marketing, mer- 
chandising, miniature golf and family 

entertainment centers, personnel, 
rides, safety, small amusement parks, 
technology, and waterparks. 

Whew! How much does it take to 
adequately cover such a myriad of 
topics? Forty-five sessions is the an- 
swer. Here is a rundown of the educa- 
tional program by day: 


Tuesday, Nov. 14 


9:00-11:00 a.m. 
Buyer Beware: Hear what buyers 


and sellers have to say about select- 
ing and purchasing merchandise. 
10:00 a.m.-12:00 noon 
E-Tech in the FEC: Can the little 
guys compete with the big guns? 
Michael Getlan of Amusement 
Consultants Ltd. moderates, with a 
panel that includes Cindy Aylward 
of Basix, Roberta Perry of Ed- 
wards Technologies, and Matt 
Walton of Illusions Inc. 

Marketing Exchange: A round- 
table discussion that covers group 
sales, promotions, and special 
events. Discover new marketing 
strategies that you can adapt to 
your particular circumstance. 

Generation X: Managing the 16- 
to 29-Year-Old Workforce: Discover 
effective methods to motivate this 
age group. The session is headed by 
Bob Losyk of Innovative Training 


Solutions Inc. 


1:00-2:00 p.m. 
Birthday Parties: Successful party 


packages make for happy customers 
and their parents, who will extoll the 
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Wednesday. Nov. 15 
Thursday, Nov. 16 
Friday, Nov. 17 
Saturday, Nov. 18 


(All indoor exhibits shown in Ernest N. Mori 


tractions shown adjacent to Hall F entrance.) 


Special Events 


Wednesday, Nov. 15 


8:00-8:30 am. Business Meeti 
8:30-10:00 a.m. Ais 
ment presentation 
6:00-7:30 p.m. 


also Miniature Golf 


Center Reception 


Thursday, Nov. 16 
11:30 am.-2:00 p.m. 


730-11; 
30-11:30 p.m. Reception and buffet, Hilton Grand Ballroom 
(by ticket only) 
4:30-6:00 p.m. 10th Annual Brass Ring Awards 


Friday, Nov. 17 


10:00 a.m.-3:00 p.m. 
Luncheon at Bella 


9:00-7:00 p.m. Waterpark Reception and Fashion Show and 
se Golden Wave award winners 
‘(OO0-7:00 p.m. goa Amusement Business Association and 
owmen's League Member Reception 


Saturday, Nov. 18 


6:30 p.m. 
(by ticket only) 


virtues of your facility. Mare Shade 
of Frappeurs Baseball Center mod- 
erates; Pat Esgate of Esgate & Asso- 
ciates is the speaker. 

Marketing Trends 2000: Find out 
how the Internet fits into marketing 
strategy today. Marketing research 
specialist Diane Nijs leads the way. 
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Exhibit Hours 


11:00 am.-6:00 p.m. 
10:00 a.m.-6:00 p.m. 
10:00 a.m.-6:00 p.m. 
10:00 a.m.-4:00 p.m. 


Sheraton Ballroom 
What’s New Theatre, multimedia and entertain- 


b 


Personnel Reception and Uniform Fashion Show: 


Luncheon for Owners and 
Morial Convention Center 


Spouse’s French Market Tour and Cajun Carousel 


Annual Banquet, Sheraton Ballroom 









al Convention Center; outside at- 















Sheraton Ballroom 







and Family Entertainment 






general managers, 
(by invitation only) 










LunaRestaurant (by tickets only) 











1:00-3:00 p.m. 


Designing Training: Shared expe- 
riences from seasoned operators will 
help you mold your staff into a 
team. Melanie Landano of Nellie Bly 
Amusement park heads the session, 
which includes speakers Joe Barron 
of Kennywood Park, Julio Gutierrez 
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IAAPA 1995 TRADE SHOW FLOOR PLAN 





New Orleans Convention Center 
Trade show: November 15-18 = Workshops: November 14-18 
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Current as of September 15, 1995 
Important: This map provides a general overview of the IAAPA trade show floor. 
Booth numbers, exhibitors, and locations shown may have changed since publication. 
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of Selva Magica, Susan McConnell 
of Splashtown Waterpark, and Scott 
Waters of Premier Parks. 
2:00-4:00 p.m. 

Red Hot and Gold: Cost-effective 
display techniques are at the top of 
the agenda; a slide presentation is 
planned. Moderated by Donna 
Raphael of Santa Cruz Beach Board- 
walk. 

Trends in FECs: Tap into a wealth 
of information from a stellar panel 
that includes Steve Dooner of Dis- 
covery Zone, Donna Lloyd of Putt- 
Putt Golf Courses of America, Terry 
Weerts of Celebration Station, and 
Tom LeBouf of Knott’s Camp 
Snoopy. 
2:30-3:30 p.m. 

Defining Your Corporate Mission 
Statement: Become more focused to 
create better strategies in your par- 
ticular situation. Robert Williams of 
Calaway Park and Robin Oldring of 
Oldring Consulting direct the ses- 
sion. 
3:00-4:30 p.m. 

Coaching and Counseling Employ- 
ees: Adopt new techniques to handle 
difficult employee situations. Scott 
Waters lends his expertise. 


Wednesday, Nov. 15 
4:00-6:00 p.m. 

Evaluating Your Financial Perfor- 
mance: Paul Borchardt of Wonder- 
land Amusements presents the 
1995 season finance survey; a 
roundtable discussion and reception 
follow. 

Government Relations: The focus 
is rider responsibility legislation and 
the impact of extended and year- 
around schools. Meet Randy Davis, 
new director of government rela- 
tions for IAAPA. 

Trends in Food Service: Alterna- 
tive retail revenue-raisers, particu- 
larly food service, are explored. The 
speaker is [ra Blumenthal, president 
of Co-Opportunities. 

Family Entertainment Center 
Roundtable Discussion: Leslie Hutch- 
eson of Sportsworld moderates, with 
shared experiences from Peg Carna- 
han of Recreation and Entertain- 


PLAY METER 


Peg Carnahan of Recrea 
Seminar. 


ment Consultants (go-karts), Michael 
Getlan (games), Marc Shade (batting 
cages), Ken Wynne III of Palm Bay 
Greens (miniature golf), and a repre- 
sentative for bumper boats. 

Motivate Me! (interpreted session): 
Need an incentive program for sea- 
sonal and full-time staff? Cost-effec- 
tive programs discussed in this ses- 
sion are designed to increase quality 
in guest services. On the panel are 
Joe Barron, Susan McConnell, Julio 
Gutierrez, and Scott Waters (the 
qualified team from Designing 
Training). 


Thursday, Nov. 16 


8:00-10:00 a.m. 


Financial Concerns: Among the 
topics are debit cards, automatic 
teller machines, remote purchasing, 
and credit card processing; also po- 
sitioning yourself for a loan and re- 
turn on investment analysis. 

Food Facility Design: One hour 
covers basic principles for putting 
together a well-organized food ser- 
vice operation, plus tips on menu 
development; the second hour in- 
cludes the [AAPA guest survey of 
food service expectations and in- 
sights from Kirk Duncan of High 
Mountain Co., a 20-year food ser- 
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tion and Entertainment Consultants confers with attendees after a 





vice veteran. 

Guest Relations: Learn how to in- 
crease repeat business from a 
knowledgeable panel that includes 
Ben Jones of Recreation and Enter- 
tainment Consultants, Doug Lipp of 
G. Douglas Lipp & Associates, 
Michael Getlan, and Julio Gutierrez. 


9:00-10:00 a.m. 


Getting to Know Your Future 
Guests: Determine marketing strate- 
gy by considering your park, current 
guests, and non-guests. Elzo Moere- 
ma of InterView Research Bureau 
and Pelle Johannisson of Liseberg 
take the reins of this session 


2:00-4:00 p.m. 


Legal Roundtable: Legal experts 
look at trends in legislation that will 
impact the amusement industry. 


4:00-5:30 p.m. 


Case Study- Operations of a Small- 
er Amusement Park: Ray Dubois of 
Playland Amusement Park and Tom 
Frame of Whalom Park take a myth- 
ical small park and recommend 
measures to streamline operations, 
reduce labor costs, and improve 
profitability. 

Food Service Employees: A tough 
crowd to find and keep. Susan Mc- 
Connell offers some strategies for 
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coping and improving in this area. 

Ride Maintenance: Mechanics and 
experts consider testing procedures 
and interpret manufacturer recom- 
mendations. Tom Mehrmann of 
Knott’s Berry Farm moderates; 
speakers include Jeff Abendshien 
and Brian King of Triodyne Recre- 
ation Engineering. 

4:00-6:00 p.m. 

Public Relations- Cheaper than Ad- 
vertising and More Effective: Learn 
how good public relations can bene- 
fit your bottom line and facility at- 
tendance. Bob Maxwell of The 
Maxwell Co. joins Shirley Chung of 
Ocean Park to shed light on the sub- 
ject. 

Go-Karts: Current trends in this 
popular attraction are discussed by 
Ben Jones and Steve Hix of the In- 
ternational Recreational Go-Kart As- 
sociation. 

Time Management: Prioritizing is 
one of the answers to a case of work 
overload. Court Huish of Huish 
Family Fun Centers presents meth- 
ods to make the most of your time. 

Lifeguard Vigilance and the Heim- 
lich Maneuver: The first half focuses 
on improving training, the second 
half looks at the Heimlich Maneuver 
as the first option in emergency cas- 
es. The panel includes Dr. Heimlich, 
inventor of the maneuver; Dr. John 
Hunsucker of the University of 
Houston; and Jeff Ellis of Ellis & As- 
sociates. 


Friday, Nov. 17 


8:00-9:00 a.m. 

Northern Exposure: How to make 
the most of indoor space to use your 
center all year. The moderator is 
Ken Wynne III, speakers include 
Tim Ruedy of Knott’s Camp Snoopy, 
and Marc Shade. 


8:00-10:00 a.m. 

Waterpark Roundtables: An idea 
exchange featuring John Mauch of 
the National Intelligence Network 
and Dr. Scott Deitchman of the Cen- 
ter for Disease Control and Preven- 
tion. Also included—waterpark 
themes and what’s new at water- 
parks. 


PLAY METER 


Safety: Charles Carroll of 
ASET Corp. and Jason Freeman 
of Riverside Park take a look at 
the care of guests and employees. 

Future of Themed Entertain- 
ment: Buzz Price of Harrison 
Price Co. scrutinizes the out-of- 
home entertainment market and 
where it is headed. 


8:30-10:00 a.m. 

Case Study for Smaller Amuse- 
ment Parks: Mark Kane of Skee- 
Ball and Ray Phillips of Gulliv- 
er’s Kingdom look at a model 
park and review its programs and 
procedures. 


9:00-10:00 a.m. 

Edutainment (interpreted ses- 
sion): Combine education with en- 
tertainment for maximum effect in 
your facility. Dean Friedman of Cool 
Stuff For Kids moderates; speakers 
include Denise Weston of Playworks 
and Nancy Leman of FEC Systems. 

4:00-5:30 p.m. 

Park Operations: Practical infor- 
mation for improving everyday op- 
erations, moderated by ‘Tom 
Mehrmann. Panelists include Gregg 
Picon of Knott’s Berry Farm, Pat 
Helbling of Paramount’s Great 
America, and Chris Campbell of 
Opryland. 

Case Study for Smaller Amusement 
Parks-Administration: An opportuni- 
ty to review long-range planning, fi- 
nance, and marketing, conducted by 
Dan Aylward of Silverwood and 
Ruth Davis of Indiana Beach. 

4:00-6:00 p.m. 

Security: How to design and im- 
plement security awareness pro- 
grams, with the help of former po- 
lice officer Kevin Takcas and 
members of the New Orleans Police 
Department. 

Maximizing Profits in Your Games 
Operation: Alan Kanter of Myrtle 
Beach Pavillion moderates a pro- 
gram that covers redemption and ar- 
cades, plush midway displays, and 
more. 

4:30-6:00 p.m. 

Selling an FEC: Ken Wynne III 

and speaker David Norton of Nor- 
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Michael Getlan of Amuseme 


sought-after speaker whose 
energy. 


nt Consultants Ltd. isa 
Sessions are filled with 


ton Auctioneers answer questions 
on assessing and marketing the sale 
of your facility. 


Saturday, Nov. 18 


8:00-9:00 a.m. 

Insurance for FECs (interpreted 
session): Controlling cost is the main 
focus of the session led by Randy 
Butler of Butler & Associates Insur- 
ance. 


8:00-10:00 a.m. 

Succession Planning: Michael Get- 
lan moderates a session that charts 
long-term survival of your facility. 
Ross Nagar of Arthur Anderson is 
the speaker. 

Fi-Tech Roundtable Discussion: 
Economic planning, project develop- 
ment, and trends in themed enter- 
tainment are important topics in this 
last-day seminar moderated by 
Roberta Perry. 


9:00-10:00 a.m. 

Insurance for Amusement Parks: 
Steve Wild of K&K Insurance mod- 
erates a session that looks at pre- 
venting claims, settling them for less, 
and saving on insurance. He is 
joined by Pat Hoffman of K&K and 
Bob Murphy and Chris Rogers of 
Rollins Hudig Hall/Albert Ruben. A 
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CE a 


ye 


77/7 
= 100 fickets 


factured under license from Avenicar 
d om 


Manu 


American Laser Games 
presents Mad Dog’s Lucky 
Gold. The company’s first re- 
demption game features 
three reels which players 
start and stop in an attempt 
to match up three sevens. 

Two sevens will always 
line up, leaving it to the play- 
er’s timing to stop the spin- 
ning of the third reel for a 
maximum ticket win. 

Players always get a sec- 
ond chance to win from a 
band of lights which sur- 
round the reel windows. Af- 
ter the third reel is stopped, 
the lights cycle through sym- 
bols which include sevens for 
a jackpot match and a chest 
of gold for a minijackpot. 

All tickets can be multi- 
plied by the number of to- 
kens put in for each spin. 
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west Amusement Corp 





aes UAE 


_ There are also settings for 

- multiple combinations of tick- 
_ et winnings, including a mini- : which is similar in 
; mum single ticket payout per : 
- game. 


Mad Dog's Lucky Gold, 


- which was created by the 

; same team that designed Cy- 
_ clone, is tied to ALG’s widely-_: 
' recognized character Mad 

- Dog McCree. The game at- 

: tracts players with Old West 
- honky-tonk piano music in 

_ keeping with the Mad Dog ©: 
' theme. ALG is manufacturing : 
_ the game under license from : 
- Midwest Amusement Corp. 


For more information, or 


- distributor referral, contact 
- American Laser Games, 

- 4801 Lincoln Road NE, AI- 
' buquerque, NM 87109; 

- (505) 880-1718; fax (505) 
' 880-1557. 


: nounces the newest 
version of Skee-Ball 
: for kids, Skee-Daddle, 


: concept to its prede- 
: cessor, Skee-Toss B.C. 


' fered in two new 

: brighter and bolder 

: color schemes with 

: multicolor graphics. 

: Designed for ease of 
: play, Skee-Daddle can 
: be operated with the 





Rowe International 
introduces the newest 
addition to its family 
of LaserStar jukebox- 
es, the MM-2, which 
was first unveiled at 
AMOA ‘95. 

The new jukebox, 
which is currently in 
production, is de- 
signed for smaller lo- 
cations. However, it 
still holds 100 CDs 
and displays eight al- 
bum covers with title 
strips. 

New features in the 
M™M-2 include the ad- 


: dition of theatrical running lights around the title display 
: area to add further eye appeal and allure. 


For more information, or distributor referral, contact 


Skee-Ball an- 


The game is of- 


: Rowe International, 75 Troy Hills Road, Whippany, NJ 
: 17981; (201) 887-0400; fax (201) 887-2851. 


Skee-Daddle 





traditional wooden ball or a lightweight plastic version. 
Featuring the company’s Classics’ Model S Electronics 


: and a large LED display, Skee-Daddle provides reliability 

: and quality. Standard features include optic sensors instead 

: of switches for scoring and ball counts; Deltronic ticket dis- 

: pensers; advanced diagnostics; and flexible programming ca- 
: pabilities. 


For more information, or distributor referral, contact 
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: Skee-Ball Inc., 121 Liberty Lane, Chalfont, PA 18914; (215) 
: 997-8900; (215) 997-8982. 
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Time Warner In- 
teractive intro- 
duces a new gun 
game, Area 51, 
which creates a 
unique look by 
combining 3-D 
graphics, live ac- 
tion, and stop-mo- 
tion animation. A 
precision-based 
shooting game for 


te Tf > 
=N a. 
Vets 1) 
; x 


Area 51 is inspired 
by the top secret, 
but widely-publi- 
cized, government 
air base in the 
Nevada desert. 
Because of the 
graphic look, cine- 
matic game play, 
and science fiction 
storyline, Area 51 
looks and plays 
like a movie. Play- 





the S.T.A.A.R. 
Team (Special Tactical Advanced Alien Response), a secret 


paramilitary force who tackle dangerous jobs beyond the abil- : 


ity of the conventional military. As the game begins, the 
S.T.A.A.R. Team’s assignment is to penetrate the security of 


the air base and set off the nuclear device located in sub-level 7 


3 of the control complex. 

The game’s gun controls use a TWi AccuAim board with 
reliable and accurate performance. The game consists of six 
waves plus a bonus end stage. Throughout the game, players 
must avoid being hit by armed enemies, helicopters, missiles, 
explosions, and menacing aliens. There are hidden weapons 
and surprises to help players out along the way. 

Area 51’s unique, surreal look comes from the melding of 
3-D rendered graphics, live action, and stop-motion anima- 
tion. Other team members are live digitized actors, and the 


after real-live sources such as a Russian spy satellite photo. 
To enhance the movie-like feel, the graphics move players 

around the base with a pace that varies from wave to wave. 

For some waves the graphics explore the environment slowly 


and methodically, while other waves have a faster tempo. Ac- : g 16-gauge steel frame. The 


: control box is also construct- 
| . — __ # ed from steel, and a security 
For more information, or distributor referral, contact Time bracket for extra protection 


: is offered. 


tion ranges from a wild jeep chase to rides on elevators, fork- 
lifts, and helicopters. 


Warner Interactive, 675 Sycamore Drive, Milpitas, CA 
95035; (408) 434-3700; fax (408) 434-3776. 


PLAY METER 





one or two players, 
: through sections of the alphabet. Alpha Ted is the first in a 
: series of rides that will incorporate this new technology. 


ers are members of : 


lease of its newest coin-op 

: machine, the Dolphin kiddie 
: ride, a high visibility unit 
on ~ _ ? that is the first in a new line 
air base is constructed in 3-D graphics, each building detailed of kiddie rides the company 


: will be offering. 


7 struction features that in- 
: clude a fiberglass base with 


R.G. Mitchell Limited pre- 
sents the latest addition to its 
growing line of educational 
and interactive children’s 
rides, Alpha Ted. 

Using computer-generated 
effects and digital sound 
recordings, young riders are 
asked a series of simple ques- 
tions which can be answered 
by pressing one of four but- 


: tons linked to a display screen. 


The ride then responds to the answers, guiding children 


For more information, or distributor referral, contact R.G. 


: Mitchell Limited, Heath Road, Skegness, Lincolnshire PE25 
3SU; (01754) 767373; fax (01754) 610066. 





_ fiberglass body, ball-bearing 
- mechanism, adjustable ride 
- time from 60 to 195 sec- 

_ onds, and adjustable num- 

- ber of coins from one to 

- eight. The attraction timer 

- can be set for two, five, or 

- 10 minutes and allows the 

- rider to choose their own 

- music. 


Mayoni announces the re- 


The ride has solid con- 


Other features include a 
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For more information, or 


- distributor referral, contact 

- Mayoni Enterprises, 10340 
- Glenoaks Blvd., Pacoima, 

' CA 91331 (818) 899-2488: 
- fax (818) 899-0152. 
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Pharoah’s Fantasy, Rollin’ for Riches 


: two newest videos, 
Lazer-Tron announces the : 
game Virtua Cop 2 
: and the latest take on 
: its popular fighting 
: game, Virtua Fighter 
: Remix. 


addition of two new games 
to its line of popular re- 
demption pieces: Pharoah’s 
Fantasy and Rollin’ for 
Riches. 

The coin roll game 
Pharoah’s Fantasy offers 


to 20 coins at the 10 target 
slots. In this Egyptian- 


is to guide the rolling coins 
into as many of these tar- 
gets from left to right as 
possible. 

Tickets are awarded based 
on the number of targets hit in a row. Six targets in a row 
will reward 20 tickets. Nine of 10 slots can bring up to 70 





sive jackpot display when two or more are linked. Players 
win the jackpot by lighting all 10 targets in a single game. 


coins per game, full operator-programmability, exciting 
sounds and graphics, full metering, and a self-clearing play- 
field. Dimensions are 25-1/2” wide x 47” deep x 83” high. 

In Rollin’ for Riches, players attempt to create the best 
possible combination from five spinning dice on the back 
wall. This roll down offers players up to five balls that they 
can use to hit numbered slots which change the value of the 
dice to that number. 

To win hundreds, or even thousands of tickets, players 
must roll the ball ac- 
curately enough to 
line up the dice in 
order: 1,2,3,4,5. 

The game is fully 
operator-adjustable 
and features quality 
sound and graphics, 
one to 10 coins per 
game, bonus jack- 
pots, and full meter- 
ing. Dimensions are 
24” wide x 72” long 
x 86-1/2” high. 

For more infor- 
mation, or distributor referral, contact Lazer-Tron, 4430 
Willow Road, Pleasanton, CA 94588; (510) 460-0873; fax 
(510) 460-03654. 


ois OUR RI, *. 
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: twice as fast as the 
players the ability to fire up { OMginal with graphics 
: that run at 60 frames 
: per second and the 
themed adventure, the goal _: Same arcade engine 
: utilized in Daytona 
: USA, producing 

: smooth, realistic 

: movement. 


: lians come at players 
: from all angles, 
: prompting a shoot- 


tickets. The game also comes equipped with an internal pro- first-and-ask-ques- 


gressive jackpot or can be hooked to the company’s progres-_ 


: clude a free gun sys- 
Features include a casino-quality coin hopper, one to four : tem with no restrictions, lock-on sight, multiple players, and 
: sensational sound effects including thrashing music. Upright 
: dimensions are 35-1/2” wide x 43” deep x 73” tall. Deluxe 


: dimensions are 50” wide x 37” deep x 77-1/2” tall. 


: formation, or 

: distributor re- 
: ferral, contact 
: Sega Enterpris- 
: @s Inc, 255 

: Sycamore Drive, 
Suite 400, Red- 
: wood City, CA 
: 94065; (415) 
' 802-3100; fax 
: (415) 802- 

: 3120, 





Virtua Cop 2, Virtua Fighter Remix 


Sega presents its 


quien ir 


the action-packed gun 


Virtua Cop 2 is 


The on-screen vil- 


tions-later attitude. 
Game features in- 





Virtua Fighter Remix utilizes 3-D polygon graphics to 


: transport players to the ultimate battlefield, where they can 
: go head-to-head with another player or go it alone through a 
: tournament. 


The game’s new ranking mode generates competitive ex- 


: citement, judging and ranking players’ skills against fellow 
: competitors. 


A sprite-based system produces superb color, detailed fa- 


: cial expressions, instantaneous player command response, 
: and super high-definition, all from standard resolution. 

: Game dimensions are 40-1/4” wide x 32” deep x 76-1/2” 
: tall. 


For more in- 
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Konami presents 
Crypt Killer, an 
action gun game 


olution, texture- 
mapped polygon 
technology. 
Using pump ac- 
tion shotguns, 
players choose 
one of six differ- 
ent worlds, blast- 
ing their way past sphinxes and seven-headed hydras on a 
death hunting adventure. 

Players gather the Eyes of Guidance as they make their 
way to the boss of each world. Weapon powerups and the 
Crypt Guide help players out in their quest. After defeating 
all six bosses the game reveals a dramatic ending. 

For more information, or distributor referral, contact 
Konami America Inc., 900 Deerfield Parkway, Buffalo 
Grove, IL 60089-4510; (708) 215-5100; fax (708) 215- 
Bizz. 








Planet Earth intro- 
duces its Grand 
Treasure Falls, the 
newest addition to 


redemption games. 
Here’s how it works: 
a giant cobra in the 
dividing rock wall 
between the two 
games becomes a 
special jackpot tar- 
get. The first player 
to land his coin in 
the cobra’s head 
gets a double point 
value score and 
then tries to hit all 
the teeth and cause 
the jackpot jaw full 
of coins to dump 
them. 

Features include 





6,000 ticket capacity, high-security locking cabinet, high vis- : 
: 36” or 42” widths, has 

: a high-quality crane mechanism, and contains both cash 
: boxes inside. It takes up nine square feet of floor space. 


ibility, and exciting sound effects. Ticket or token dispenser 
and international voltage are optional. 

For more information, or distributor referral, contact 
Planet Earth Entertainment, 3111 North Kenwood, Building 
3, Burbank, CA 91505; (818) 295-2855; fax (818) 295- 
2866. 


PLAY METER 


utilizing high-res- 





its line of innovative : 
: Sante Fe Skill Crane 

: with Southwestern col- 
: ors and themes that 

: was designed specifi- 

: cally for image-con- 

: scious locations like 

: restaurants and hotel 

: lobbies. 


: of solid white-washed 
: oak panels, custom 

: stained and beveled 

: glass graphics, and 

: weathered patina give 
: the crane a look and 

: feel to complement 

: any location. 
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Dual Revolution 


West Coast presents Dual 
Revolution, a dual spiral 
vending machine that has 
two hoppers and mecha- 
nisms and can thus offer 
two different products at 
the same time. 

Both mechanisms are lo- 
cated at the front of the 
machine allowing the 
customer easy access. 
The Dual Revolution has a 
20-inch Lexan globe with 
a center divider. 

Other features include a 
polyethylene base which 
is FDA food-grade ap- 
proved material and vir- 


: tually indestructible, and an equally strong clear center tube 
: made of polycarbonate plastic. 


For more information, or distributor referral, contact 


: West Coast Mfg., 6601 Lyons Road, Suite D2, Coconut 
= Creek, FL 33073; (954) 725-8314; fax (954) 725-8414. 


Grand Treasure Falls : 
3 Sante Fe Skill Crane 


Mission Crane Ser- 
vice announces the 


The company’s use 


The unit comes in 





For more information, or distributor referral, contact Mis- 


sion Crane Service, 1641 South Sunkist St., Anaheim, CA 
: 92806-5813; (714) 456-0550; fax (714) 891-7613. 
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Whats Yew 


Bust-A-Move Again Shoot for Loot 


Armed with a new one-player 
competitive mode, Taito presents 
its sequel game Bust-A-Move 
Again with all the excitement of 
its predecessor Bust-A-Move. 
Players direct the game’s charac- 
ters, who operate a pivoting can- 


bles into a field of many patterns. 
The object is to line up three or 


reduce the cluttered and slowly 
enclosing field. 

The special feature of the new 
game is the one-player versus 


acters, along with the originals, 
also come up to entertain the 
player. 

Game play in the puzzle mode for one player spreads out 
in a wide screen. The puzzle mode also has a variety of 
game stages, allowing players to choose the course they will 
take in the game. Three player-selected difficulty levels are 
available in each mode. 

For more information, or distributor referral, contact 
Taito America, 1351 Barclay Blvd., Buffalo Grove, IL 
60089; (708) 520-9280; fax (708) 520-1309. 





Data East introduces two 
new videos, the one-on- 
one fighting puzzle game 
Chain Reaction and the 
basketball-themed sports 
game Hoops. 

Chain Reaction chal- 
lenges players to burst 
the oncoming bubbles 
before they reach the 
bottom of the screen and 
to fill their opponent's 





reaction. 
Balloons are burst by lin- 
ing up three of the same color vertically or surrounding bal- 
loons of the same color. The ultimate goal is to burst the re- 
quired number of balloons before the other player does. 
Hoops is a one- to four-player street basketball game that 
offers 12 teams to choose from. The game comes in an all 
new format and is linkable. 
For more information, or distributor referral, contact 
Data East USA, 1850 Little Orchard St., San Jose, CA 
95125; (408) 286-7080; fax (408) 286-0842. 


PLAY METER 


: for Loot, a fully immersive, 
: 360-degree virtual reality 
: game show. The game 

: was created by third-party 
: software developer Grem- 
: lin Interactive in Sheffield, 


non which fires multicolored bub- England. 


: 38” VGA monitor and 

: shows all the players’ 

: hands on the screen simu- 
: lating real Las Vegas game 
: play. 


: wheels, the game can roll 
_} into a location and be set 
screen by causing a chain ‘up in less than an hour. 
2 Different configurations 

: are available to suit most 


: requirements. 


: or distributor referral, con- 
: tact Cadillac Jack, 1804-I 
Montreal Ct., Tucker, GA 

: 30084; (770) 908-2094; fax (770) 908-1790; or Best 
: Amusement Co., 1642 Piedmont Hwy., Piedmont, SC 

: 29673; (803) 422-0250; fax (803) 422-8903. 
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Virtuality debuts Shoot 





Shoot for Loot is de- 


7 signed for Virtuality’s Se- 


sore bubbles of the same color to : ries 2000 stand up units and can be played by up to four 
: players linked together from separate systems. 


After choosing from the game’s seven levels of play, Clive 


7 O’Denton, the fast-talking, sharp-suited host, leads players as 
: they race at high speed through a maze of corridors and 


7 ' open areas. 
CPU competitive mode. New char- : 


Points are scored as each player hits his or her personally 


: colored targets and dollar signs and by walking over coins 

: and shooting the different monsters and adversaries at every 
: turn. The more points a player scores, the more virtual reali- 
: ty prizes they win. The ultimate goal is winning the grand 

: prize, a virtual reality trip for two to paradise. 


For more information, or distributor referral, contact Vir- 


7 tuality Entertaiment, 7801 Mesquite Bend Drive, Suite 
: 105, Irving, TX 75063; (214) 556-1800; fax (214) 556- 
: 1890. 


Blackjack game 
Chain Reaction, Hoops : 


: anew three- and five-play- 
: er blackjack game that 

: plays Vegas-style blackjack 
: with Vegas rules. 





Cadillac Jack announces 


The game features a 


With the cabinet on 


For more information, 
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Whats New 








Connelly presents two pool tables designed for commer- 
cial use, the Coin-Op I and Coin-Op IL. 
The Coin-Op I is constructed of high-quality 3/4” MDF 


and covered with thermal-fused Melamine laminate. Vertical : 


slate beams and base board are made of 3/4” plywood 


forming a perfectly squared structure on which to mount the : 


playing surface. 

Features include open ball runs, a double locking side 
window, top-of-the-line K-66 rubber cushions, solid brass 
corners and feet, and rail caps made of solid hardwood and 


covered with Formica. The table has one-piece oversized, di- : 


amond-honed, 3/4” Italian slate. It comes as both a seven- 
and eight-foot table. 

The Coin-Op IThas all the same features, comes in a sev- 
en-foot configuration only, and is supported by solid hard- 
wood legs stained to match the finish of the laminates. The 
feet are also made of solid brass. 

For more information, or distributor referral, contact 
Connelly Billiard Mfg., 2540 East Grant Road, Tuscon, AZ 
85716; (520) 881-5503; fax (520) 327-0332. 





PLAY METER 


Coin-op pool tables Six Gun Saloon 





Coin Concepts unveils its 


: newest offering for the re- 
: demption market, Six Gun 
: Saloon, a traditional carni- 
: val-type gun game. 


In Six Gun Saloon players 


: must shoot a row of cans 

: with the game’s laser six 

: gun. The object is to hit the 
: target on all of the 10 cans 
: in the alloted amount of 

: time. Players then advance 
: into the second round where ~ 
: tin cans pop up and down at 
: random, and the player has 

: only a few seconds to shoot 

: the cans down to earn points 
: and tickets. 


The game features quick 
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_ redemption or amusement 

- version, two channel sound 
: system, laser optics, and ad- 
. Justable cabinet depth. The 
: game can be played by one 
- or two people and comes in 
- a large and small cabinet. 


Dimensions of the large 


: cabinet are 73” high x 34” 

- wide x 72” deep. The small- 
' er cabinet dimensions are 
39” high x 24” wide. 


For more information, or 


3 distributor referral, contact 

: Coin Concepts Inc., 16 Edge- 
- boro Road, Unit 5, East 

- Brunswick, N.J. 08816; 

- (908) 390-9009; fax (908) 
: 390-3373. 

: mechanical can action, ticket © 
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What's New 





Three from Spectra 


OSGi, 
PROGRESSIVE . 


| SaaS 





PLAY METER 


Spectra announces three new 
redemption products: Crazy 
Craters, Rock and Roll Baseball, 
and Lightning Line Up. 

Crazy Craters features a 3-D 
moving playfield designed to 
look like the lunar surface. Fea- 
tures include a progressive jack- 
pot, operator-adjustable ticket 
values, dual ticket coin meters, 


mensions are 57” long x 47” 
high x 30” wide. 

Rock and Roll Basketball also 
features a 3-D playfield onto 
which players try to shoot balls 
into the holes for base hits, dou- 
bles, triples, and home runs. 
Bringing base runners in is re- 
warded with extra tickets. The 
game is completely operator-ad- 
Justable, has a progressive jack- 
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- pot, and showcases real-life ball 
_ park sounds. Dimensions are 
_ 57” long x 47” high x 30” wide. 


Lightning Line Upis a skill re- 


- demption game challenging 

3 players to line up one of three 

; moving arrows with their color 

- light for double ticket values. Af- 
_ ter successfully lining up the ar- 

_ rows, players enter the lightning 
and a progressive link option. Di- | 


mode where a second arrange- 


- ment runs the progressive jack- 

_ pot. Features on this one- or two- 
_ player game include LED lamps 
3 and scoring, durable solid-state 

' design, and operator-adjustable 

- functions. 


For more information, or dis- 


- tributor referral, contact Spectra 
- Products, 200 West Devon Ave., 
' Bensenville, IL 60106; (708) 

- 616-9778; fax (708) 616-9610. 
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Rave Racer : 


m=” 


a 


__ 





Namco-America un- 
veils Rave Racer, which 
brings blinding speed, in- 
tense courses, and power- 
ful cars into the arcade. 


The new game takes all - 
- as eight players, features 

_ 3-D polygon graphics and 
- 12 songs as part of the 

of its own, and delivers an | 


of the successful elements 
from Ridge Racer, im- 
proves them, adds a few 


exhilarating driving expe- 


rience. Speed is one of the | 
- contact Namco-America, 
_ 877 Supreme Drive, 


new factors increasing the 
difficulty level as well as 


the addition of a feedback | 
' (708) 238-2248; fax 
: (708) 238-9333. 


steering wheel. 
Players get to choose 
from four different cours- 


PLAY METER 


Rw 
—_« — 


~~ 


ge’ al 





es and three perspectives, 
- Including two first-person 
angles and a third-person 
view. 


The game, which can 
be linked up for as many 


soundtrack. 
For more information, 
or distributor referral, 


Bensenville, [IL 60106; 


: Touch Sys- 
Paaem tems pre- 

eee! sents two of 
: its new prod- 
™ : ucts, the 

or : TruePoint T- 


: monitor for 
; multimedia 
- producers 

: and the first 
: touch and 

3 pen input de- 
: vice for CRT 
3 displays. 


; 3 fect for mul- 
 timedia kiosk 
1}: and comput- 
gs er-based 

| training ap- 

' plications, 

' providing a 

. friendly envi- 
' ronment that 
' allows users 
: to retain 

3 more information by interacting with the system. 


Multimedia touch monitor, 


pen input device 





Micro- 


15 touch 





The T-15 monitor combines MicroTouch’s analog capaci- 


_ tive touch screen technology with the Tatung CM-15VBE 
1 Audio 15 monitor. It combines not only the MicroTouch 
s«| touch screen but also an advanced audio system and high 
‘ contrast dis- 
- play all in 
mee} one conve- 

- nient pack- 

| age 


Technolog \4 
b Innovators Touch s 


It is per- 





Micro Touch’s TouchPen is the only CRT input device that 


allows input from both a finger and a pen and can automati- 
Cally distinguish between the two. This technology enables 

- systems integrators to develop next-generation applications 

3 incorporating annotations, drawings, and data highlighting, 
as well as signature capture and handwriting recognition. 


TouchPen is targeted at desktop applications such as data 


3 and video conferencing where it allows users to annotate the 
- screen much easier than using a mouse or trackball. 


For more information, contact MicroTouch Systems Inc., 


) 300 Griffin Park, Methuen, MA 01844; (508) 659-9000; 
' fax (508) 659-9100. 
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Klopp Model ET A-Best wire harness 


All models of Klopp coin 
counters can now be fac- 
tory adjusted to count the 
large 1-1/8” tokens fre- 
quently used with batting 
cages, car washes, etc. 
There is no additional 
charge for this factory ad- 
justment, but operators 
need to specify the new 
feature when ordering a 
Klopp counter. 

When adjusted, Klopp models CM, CE, and the new 





Klopp Konvertible (Model KK combination electric and man- : 
ual counter) will count, wrap, or bag the 1-1/8” token, dollar : 


coin, 1” coin, and all other coins and tokens down through 
the nickel in diameter. 

The Klopp model ET “Everything Machine” will sort, 
wrap, count, or bag the 1-1/8” token, plus all smaller coins 
and tokens in one machine without any factory adjustment. 

For more information, contact Klopp International Inc., 
225 Dunbar Court, Oldsmar, FL 34677; (800) 356-9080; 
fax (800) 854-3069. 


Scan Coin currency counters 


: wire harnesses into one set for easy installation. 





Scan Coin 


rency coun- 
ters, the 
SC860 and 
SC870 mod- 


to meet the 
need for af- 
fordable ma- 
chines with 
quality fea- 
tures. 

Both ma- 
chines are equipped with multispeed settings and standard 
variable batch settings. There are two levels of size detec- 
tion, and the characteristics of the first bill in the batch is 
stored in memory. The following bills are compared with 
this information. 





Other features include auto start, add function, adjustable : : 
: factory excess inventories of | 
: wall transformers and pow- 


note density, and many other user-friendly functions. Model 
SC870 also offers ultraviolet counterfeit protection. 

For more information, contact Scan Coin Inc., 21550 
Beaumeade Circle, Ashburn, VA 22011; (703) 729-8600; 
fax (703) 729-8606. 


PLAY METER 


: presents its 
: full line of 

: wire harness- 
: es, which are 
: the product 
: of thoughtful 
: analysis on 

: the part of 

: the company 
of what will 
: serve the in- 
: dustry in the 


: pany current- 
: ly has two 

: factories with 
: automatic 

: production 

: lines manufacturing wire harnesses for amusement ma- 
: chines. 


a nee 2 : Components Co., P.O. Box 46-518 Taipei, Taiwan, R.O.C.; 
© new Cur 866-2-709-2568; fax 886-2-700-3405. 


Surplus Traders catalog 


els, produced ; 


A-Best 


most produc- 
tive way. 
The com- 





Included in any purchase are all wire harness compo- 
nents, professional analysis and design according to the cus- 
tomers’ machine sizes, and grouping of separate and small 


For more information, contact A-Best Wire Harness & 


Surplus Traders an- 


: nounces the release of its 

: new wall transformer and 

: power supply catalog. The 

: company has 400,000 wall 
: transformers in stock for 

: immediate delivery, all cata- 
: loged by voltage, current, 

: termination, polarity, and 

: color. 


The company specializes 
in the buying and selling of 
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er supplies. In addition to 

: the inventory on hand, Sur- 
: plus Traders maintains a 
database listing thousands 

- of units available in factory 
- warehouses across North 

- America. 


For more information, or 


- acopy of the catalog, con- 

_ tact Surplus Traders, P.O. 

' Box 276, Winters Lane, Al- 
- burg, VT 05440; (514) 


739-9328; fax (514) 345- 


8303. 
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Whats New 


Escalator Hopper DuraShell outdoor kiosk 





Suzo introduces its new 
Escalator Hopper, based 


on the company’s popular | 


Universal Hopper. 
The new product has a 


standard payout height of | 
580 mm for coins and to- | 


kens with a diameter be- 


tween 20-28 mm. Payout 


speed is approximately 
400 coins per minute. 


Choose between a left or right hand exit. 

For more information, contact Suzo Intl. BV, Pieter 
de Hoochstraat 40, 3024 CS Rotterdam, The Nether- 
lands; 0031-010-47663 99; fax 0031-10-4779481. 


Bright Idea catalog 


M & N Intl. an- 
nounces the newest 
edition of its bian- 
nual Bright Idea 
catalog, a com- 
pendium of prod- 
ucts and creative 
ideas for entertain- 
ment industry deco- 
rations. 

Included in every 
addition of the book 
is an index of spe- 


—2@ #6 
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cial events, highlighted holiday and theme sections, 
and a premium gift with an order of $50 or more. 

The new four-color format allows readers to see ex- 
actly what they are ordering, and all packages are 
shipped by United Parcel Service. 

To obtain a free copy of the newly updated catalog, 


contact M & N Intl., 13860 W. Laurel Drive, Lake For- , 


est, IL 60045; (708) 680-4700; fax (800) 727- 


8966. 
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Factura Kiosks intro- 


- duces DuraShell, an out- 

- door, interactive kiosk de- 
_ signed to withstand harsh 
- environments and meet 

' UL/FCC severe weather 

- and security require- 

_ ments. 


The new kiosk is one 


of the company’s off-the- 

- shelf line. It consists of a 

_ weather-proof enclosure, 
- internal environment-con- 
- trol module, power distri- 
- bution system, touch 

- monitor, credit card read- 
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- er, and other accessories. 


DuraShell is designed 


_ to safely house any stan- 
_ dard personal computer 
_ system, providing access 
to the general public in 

_ settings such as open-air 
transit stations, shopping 
- centers, sporting stadi- 

- ums, and other outdoor 

- locations. 


For more information, 


- contact Factura, 882 Lin- 
_ den Ave., Rochester, NY 
- 14625; (716) 264-9600; 
fax (716) 264-9575. & 


NOVEMBER 1995 


TECHNICAL TRAINING FOR Textbooks - Videotapes 
OPERATORS AND MECHANICS — - “lassroom Instruction - 


Lt) Randy Fromm's Big Blue Book of Really Great Technical Information — $39 95 


All-You-Need Beginning Electronics for Operators 2tapes ——$ 79.95 
Basic Videogame Troubleshooting $ 49.95 
Diodes, Transistors and Other Semiconductors 2 Tapes $ 79.95 
Easy Pinball PC Board Repair $ 49.95 
Conventional Power Supplies (used in pinballs and monitors) — $ 49.95 
Videogame Monitor Repair Made Simple 3 Tapes $109.95 
Switching Regulator Power Supplies $ 49.95 
Videogame Conversions $ 49.95 
Using a Digital Multimeter $ 39.95 


How to Use an Oscilloscope $ 49.95 
— Deal. All videotapes in this box plus the Big Blue Book $550.00 


wi tps sx: xz Lp RS Y, Seve aS Sra EDP eA yn Paw Seas SIRO Ne 
ASR Sarat r yee as ERS BEAN ean Sey SRCi LEAN Ss PSG AOU RRO ROSES 
pata ; Mane sigs BPEL IER NINE SCY CCN EE 


Servicing Bill Acceptors —— $49.95 " 
Servicing Vides Lottery Printers cop 1NCR “= $49.95 p Fora FREE info-pak 
Servicing Video Lottery Printers Vol.2 TDC ==$49.95 a call 800.484.9892 


Understanding Digital Electronics-2 Tapes —=—= $79.95 | When the computer 

Microprocessor Systems and . asks for your code, 

Microprocessor Troubleshooting -2 Tapes  <———=—=—== $79.96 fF press INFO (4636) 

Servicing XY Monitors $39.95 Se TO ‘a 

alll ial viii " — The =i ladustry Since 1980 " 
COD orders gladly accepted. Remember to add $6.00 shipping & handling to all USA orders. 


eae TRAINING Las Vegas, NV - early in 1996 


{of iCom Com elcm-lalalelelarercie) 
Sahara Hotel and Casino 


This is a five day program. It's a practical, hands-on repair class that's designed for 
operators, route mechanics and shop service techs who are looking for a quick and painless 
way to slash downtime by making a dramatic improvement in their repair skills. 


ma : You'll be amazed how interesting and easy it is to fix games. You'll learn to perform 

Randy Fromm _ repairs down to the component level and you'll work on monitors and power supplies 

during the “hands-on” portions of the class. This is NOT an advanced class that will 

be over your head. This class teaches you to quickly identify the problem in a game, repair it and get on to 
your next location or repair assignment. Call today for your FREE info pack! 


Attention Operators: | strongly urge all operators get access to the Internet. Join me on-line at 
Amusement International Magazine. All the latest news, auctions and products. Plus, the Coin-Op 
Yellow Pages offering special deals not available elsewhere. http://w3.thegroup.net/~aim 





Randy Fromm’'s Arcade Schoo! 1944 Falmouth Dr. El Cajon, CA 92020-2827 TEL 619.593.6131 FAX 619.593.6132 


PLAY METER 


agazine 


Have your own copy of Play Meter Magazine 
delivered to your home or office. Call (504) 488- 
7003 or FAX (504) 488-7083 to start your subscrip- 
tion today. 

PLAY METER MAGAZINE e P.O. BOX 24970 « NEW ORLEANS, LA 70184-9988 


Yes! | want to receive every issue of Play Meter. Please enter my 
subscription as shown below: 


(} Mr.C) Ms. Name 
Street 


City 
Zip Telephone 


Signature 

Title 

Company 

(J Payment Enclosed (J Billme 
Charge my: 1 Visa (| MasterCard 
Card No. Card Exp. Date 


USA *Canada *Foreign 
[]) New Ch 4 WF. $60.00 $60.00 $150.00 
[] Renewal CO 2 vr. 110.00 110.00 
113 yrs. 150.00 *Payable in U.S. currency only 


Check One: 


() Manufacturer (] Route Operator (] Support & Supply 
_) Distributor _] Arcade Operator (] Technician 


[] Other 


Please Specify: 





CLASSIFIED 


Play Meter’'s classified advertising is primarily intended for: buyers and sellers of used equipment, support 
and supply firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. 
The deadline is usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send 
ad orders to Play Meter Magazine / P.O. Box 24970 / New Orleans, LA 70184 or FAX: (504) 488-7083. 

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all 
complaints. 





REVOLUTIONARY 
NEW PATENT. TOOL! 






READERS/ 
ADVERTISERS 


We do not knowingly accept 
ads for copies or licensed 
games involving a third party. 
We do not print prices on 
games currently in production. 
We encourage advertisers to in- 
clude their name, address, and 
phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 
companies that we receive 
sadceonpiaiats about. 
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Csi ee David Pressman’s 
/ PATENT IT 


anes YOURSELF 
: “| SOFTWARE 
; Fibrin Developed by Nolo Press & EDS 







YOUR: StH 






PORTABLE 
COIN COUNTER 


MADE IN USA WRAPP ER-BAGGER 
Operate it ELECTRICALLY! 
Operate it MANUALLY! 


Operate it ANYWHERE! 
Because it’s a CONVERTIBLE! 


KLOPP. (813) 855-6788 






“ue* 4 Everything you need to 
prepare and file a legal 
_ S. patent application without a lawyer. 
Full stand-alone program. 
e All forms you need with step-by-step 
instructions. 
¢ Fully searchable version of 
David Pressman’s bestselling book, 
Patent It Yourself. 
Context-sensitive, online legal 
and program help. 
SITE LICENSES AVAILABLE. 
To order or for more information: 


219-256-1138 Ee 












Piney a" 
ner ga 
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be traapet YA 
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@ integrated production and assembly 
WM LAI's Locks can be ordered to 
operate on your current key Codes 
since, LAl's Locks are compatible 
with most High security, as well as, 
Tubular type system, ie: Baton, ESD, 
KD, Ace, etc. 

Choice of custom locks, common key 








Panel Guard 





systems or restricted key styles , High Security Padlock 
Manufacturer of a complete line of or p inside Protective Shield 
coin-op security accessories. 

Mi Manufacturer of security products 
for laundry; also, bill and coin 
counting equipment. 














For a full-color product catalog, call Toll Free from 
USA, Canada and Mexico: 


1(800) 422-2866 


7251 Garden Grove Bivd., Suite M 
Garden Grove, California 92641 
Phone: (714) 373-2993 


FAX: r 
G R OUP (714) 373-2998 Full Metal Jacket 
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FROM THE LEADER IN SECURITY 


FOR COIN OPERATED EQUIPMENT 


1 IDAS 


Integrated Impact Detection Alarm System, | 


SECURITY! 


Inexpensive, Reliable and 
Versatile Protection for ALL 
Vending Machines, Coin- 


FEAIUE ES 


- Variable Impact/ Abuse Sensor 


- Automatic Reset 
- Service Reset 
‘ Door Trigger Input 
- 115dB Siren 
‘Includes 12VDC 
Battery Pack 
‘ Includes Door 
Contact Switches 
‘ Lock and Key 
(1020KA only) 
» Easy On-Site 


Installation 
‘Includes Warning 
Label 
‘One Year Warranty 


Operated Amusement and 
Video Games. 


= ~ 
ORS BEES Ey CMO rede: 


Sy g Sf 
CO tees S¥stem, fepg: 


4830 N.W. 167 Street MIAMI, FLoRIDA 33014 


PHONE: (305) 623-8797 FAX: 628-1482 
MISIT CUR SHOW 4 CoM 


WE BUY AND SELL ALL TYPES OF PINBALLS, 
VIDEO GAMES (UPRIGHT OR SIT DOWN) 
REDEMTION GAMES, KIDDY RIDES 
POKER, BLACK JACK, & CHERRY MASTER 
BOARDS 
UPGRADE KITS 


I! WANTED !!! 
O71 DINE) 41-10) (=~ 
WILL BUY ALL PIONEER, 
ROCK-OLA, ROWE YOU HAVE 
IN STOCK. NEW OR USED 


92,590.00 
$2,995.00 
$2,495.00 
91;995.00 
$1,695.00 
> 7350.00 


MORTAL KOMBAT Ill KITS 
o@ | i i od OL Omn 
TEAKREN KIT 

QUARTER HORSE KITo 
US GAMES -CHAMPION 1 
EIGHT LINER CABINET 


PIONEER CJV-55 
ROWE CD 100 
ROWE CD 100A 
ROCK-OLA TRILOGY 


$1,795.00 
$2,895.00 
$3,095.00 
$1,995.00 


WE EXPORT - ABLAMSS ESPANOL 





PLAY METER 166 NOVEMBER 1995 


DE tT irs 


DISTRIBUT INI 


< 


—® 
° ? -_ 
—_ 





THIS LIST REPRESENTS A SAMPLE OF PRODUCTS OFFERED 


VIDEOS PINBALL 
ATARI = Area 51 BALLY = Indianapolis 500 
= ; SEGA = Apollo 13 
NAMCO = Cyber Cycle Twin WILLIAMS = Johnny Mnemonic 

SEGA = Indy 500 Twin 

SEGA = Rally Twin 

SEGA = Virtua Cop II REDEMPTION 

SEGA = Virtua Striker erence ring 

SEGA = Fighting Vipers LAZER-TRON = Rollin for Riches 
WILLIAMS = Cruisin’ USA SEGA = Sonic the Hedgehog 
WILLIAMS = Mortal Kombat Ill Ultimate SEIDEL = Smokin’ Token 
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G.T.M. DISTRIBUTORS 


P.O. Box 257 © 1051 Tower View, Bldg. B e Greenville, Wisconsin 54942 


Uh Specials: 
CUSTOMERS: 
Our cabinet shop will Complete 8-Line Games--19' cabinet or mini-9929 & up 
build your cabinets to 


suit your needs. Big, Small, Fi now Available-- 
Sitdown, Countertop, etc Wisconsin CFFA Boards--$ 7 0--Cherry Master, Cherry Bonus Ill, and others 
+ | 5 a 


Il have the 13” mini & 19” TexaS--2 in 1 Games w/dispensers, Cherry Master, Cherry Bonus III, etc. 
’ brown walnut cabinets 


available. Any Type Cabinet Style GALL-CALL-CALL 













e s Cherry Games: 


Complete line of Cherry Programs available. Magical Odds, Tonic, Dy- 


All Kinds of Cherry Programs! nasty, Treasure, Cherry Master, Cherry Bonus III, Cherry Angel, etc. 


° Dollar Bill Acceptors: 
FREE Delivery Available Mars VFM-5, Mars VFM-GL5, JCM Black Stallion, HSV-300. 


Call: 414-757-8818 Used Equipment Available: 


Pokers, pool tables, pinballs, darts, videos and jukeboxes. Full warranty 


FAX: 414-757-8819 on all new equipment. 


/ appreciate your business, Rudy Aguirre. 





Kingpin Amusements 


Your one stop Pinball Shop! Mon.-Fri. 9:00 am-4:00 pm PST 
27125 Sierra Hwy., Canyon Country, CA 91351 (805) 250-4949 fax: 805-250-4927 


When you think of Gottlieb think of Kingpin Amusements. We have the largest 
selection of Gottlieb parts in the country. Call us with your needs. NEW PINBALLS FOR SALE 


PARTS - COMPARE OUR PRICES! Features a ONE year warranty 
White nylon drop targets $1.00 ea. 
PROG? COUAGG) acs sannseny eases nkgee Ranks aoav esd eseedeRteseenEna 9.95 ea. 


Flinger puuiger te NK .ca6iu cic sce ediccdadadeteaddadcamsenesenan een tie 1.75 ea. VENDOR’S SPECIAL 
Small beaded red flipper ring (Shaq & others) 


Optic senosrs complete Clean/Rubber/Wax 


Fhioper rebuild kit (maintenance Kil) ..0csiciesedadeea cece nanwenw enn e ene 5.95 ea. ANY PINBALL 
EM com counters, Installs I SCCONGS «occ ceccsewsucvesseveudeeswaeweuaed 4.95 ea. 

Gottlieb security bars - safe, strong, fits any pinball $50.00 

BAW OHOUWIED sacccdexwdcedeeadiule euasaiia de Seda dneds bh 5S eRRRS ORES REE RL 6.95 ea. 


SPECIAL PARTS OFFER: PRE-OWNED PINBALLS FOR SALE 
Gottlieb Portable Parts Pak. Fully reconditioned and 
Compact, lightweight, comes with 27 of your most featuring our exclusive 6 month 
important Gottlieb only parts & assemblies. watranty on all machined parts. 
$120 value for only $69.95 Call for latest list. 


Board Problems?--Down Time? Why Wait?--Get a New Board in 24 Hrs.! 
Lowest prices on exchange boards for all system 3 pinball machines (‘89-’95) 
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COMPLETE VIDEO 


Alien vs Predator $1495 dedicated 

Crime Patrol 50" #5995 dedicated 

Crime Patrol 1150" 5995 dedicated 

Dungeons & Dragons 41,495 dedicated BOARDS 

King of Dragon $595 1s 

Knights of the Round  *595 15° Ameri Darts Nun Chuckun 

Laser Ghost #1295 dedicated ATAXX Quarterback 

Lethal Enforcer 1195 dedicated Avengers Quiz N Dragons 

Lethal Enforcer 2 2,295 dedicated Bottom of the 9th Raiders 5 

Mad Dog Il 50" 5995 dedicated Break Thru Rampage 

NBA Jam 9895 15" Captain Commando Rampart 

Race Drivin $1895 1 player sitdown ja Championship Sprint Relief Pitcher 

Revolution X 1695  Zplayer Clash Road Rim Rockin Basketball #150 

Run N Gun $1,795 dedicated 2 monitors Commando Rough Ranger #50 

Steel Gunner 795 dedicated Cyberball Ring Rage #99 

Steel Gunner Z 4995 Dangar Shadow Force #99 

Terminator 2 1195 dedicated Devastator Silent Dragon #99 

Underfire 1595 dedicated Escape Skill Dozer 825 

Virtua Fighters #1895 dedicated Express Raiders Slam Masters #100 

WweP #995 | player sitdown F-1 Dream Slap Happy #50 
i ips Street Football *25 

ront Line Super Basketball +50 

NEO GEO CARTRIDGES ei On dear Sruihere 90 

Hatrick Hero Super Off Road $50 

Heavy Barrel Team Quarterback 50 


Tiger Heli $50 
Aerotight 4 25 

bretrim— 0 aA = 
ArtofFighting2 #50 15 Asia 


, Victory Road $50 
Burning Fight ‘D “100 Mania Challenge Warriors of Fate +150 


ive et - ir Mat Mania World Soccer £50 
ee - w +60 Megazone Wrestlefest *50 
a ury Special World Heros 2 5 Mortal Kombat 1 WWFE Superstars 995 
Fighters History arvs 2 vet Night Slashers Xenophobe 25 


Pyramite *100 Ninja Kids Year Kung Fu ‘25 


PINBALLS 
Demolition Man #1995 Shadow $2495 MISCELLANEOUS 


- Ni 5 
igen Pi ‘lel 41,795 a a ssid Edible Technologies Automated Pizza Factory § *19,995 


Gunsand Roses #1795 — NextGeneration #2195 Jr. Basketball $795 
Judge Dred 41295 Tales from the Crypt #1899 Simple Simon 62695 
Popeye $1195 WWE Royal Rumble #1495 UB QB #1695 
Road Show 12,495 ? 


1020 Super Baseball *25 Ni yh) 
3 Count Bout yh) yh) 


(/ 


[ML] 





All games are arcade pieces on location throughout the USA! 
Internet E-Mail Address: 50coinopealoha.com 


47, Surcharge 
Price does not include 
shipping and handling 


~ Call 50th State Coin-Op 1-800-424-5050 or Fax 1-808-682-4789 
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| 
ARCADE, VIDEO GAME 
COIN ACCEPTOR 


Configurations available: 

¢ Undersize token 

¢ Quarter and undersize token 

¢ Quarter and oversize token 

¢ Oversize tokens 

- Foreign coins available - call 
for details. 


An Imonex coin acceptor means Behind every Imonex is our decade- 
coin flow. Non-stop. There’s long reputation for quality. A full 
virtually no stopping for coin jams. one year warranty. And toll free 
Or routine service or adjustment. customer support. 

And Imonex continuously processes For non-stop coin flow, call today. 
) Imonex, P.O. Box 519, Katy, 
a 95 = because our famous pro- Cpe. ‘a = &a an TX 77492-0519 USA, 
$9.9 ££ - Phone (713) 391-4704, 
Also ideal for: nates troublesome 4 | | Fax (713) 391-4239 
* Pinball : | 
*Car washes electronics, rockers 


- Kiddie rides | . XL J 
¢-And more and cradles. > The legend in coin flow ™ 


even damaged coins. It’s all 


> 
N —, 
a — 


cessing system elimi- 


MIDDLE a 
“etutessee 


MA 
, Tac. STERCARD 
Shelbyville, TN 37160 


1-800-848-0236 


Low Overhead, 
Low Prices, Poot 


VIDEOS 
‘ , TABLES 
Satisfaction Guaranteed! 
New 8-Lines Starting at *995” Delivered! 
Large Selection of New and Used Games 


In-house Technician Donald Powell for all Repairs 





PINBALLS « JUKEBOXES ¢ VIDEOS « POOL TABLES 
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Pinballs (NEW) 
Frank Thomas’ 
Big Hurt $$CALL 
Batman Forever $$CALL 
Waterworld $$CALL 
Stargate 
(o) 

Pinballs (used) 
Addams Family .........ccccccsssssssssessceseees $1,950 
BRAY WAUCDD snccoscssesciscsivssevccsssseseesasnseseseesees 2,350 
COPVEGLES censccascstcsssntasessesvesiniarssorrinedionses 2,700 
ibe Beall WV IZATG sccasissscvscsnenecavaccecsccessenio 1,375 
Demolition Mann ...........cccccssccssssscscceccvees 2,150 
DONS Yh DO icnuninininumdsinarccmnusmaias 1,395 
PECOGY sccasrscistisincinniiiomennaunaiesnied 1,695 
PIS NIAIOS sj ovitiesicaneninamamaneainws 1,275 
PUVIDOUSE seiiniicnnenntardeennumene 1,100 
AUG IN FRGSOS sisiisesiasicosnizoneatamarnans 1,850 
RRUETICOHG sicisvicccnrmsmmancinranscin 1,225 
PUUGIATIA JONES sisccssacisesncsccssessnccssvoncenncooes 1,895 
PUBS DION sscccsscsecnvscesccectnsinscovsacseressnne 1,595 
PEEASSIS PUNE sseantcecatinreocionmameuisnes 1,550 
WERVOMICE. saiscsscenvecissesiearvacennrnarxeess 1,950 
Moousinn’ Around .........cccccccccscessscccccccecoees 795 
PRESCIN FE ll hvesrscsscsicsteestcisracinannenesaiss 1,625 
NAY AAG cenisinsininnmamumncanen 2,250 
SOOT CSE saicncestsnncsincciceiaaturmaunnesiucsiensstinnts 1,195 
BtaT VERS sncscrterinmcumnniciandions 
OAD? PGI IN Mis cicssvcscsativvicsvescsiaioresenionans 2,250 
WD deionssintnssbisduassds ceansndiastaaiabeauamiennees 
Tales From Crypt 
EDO RICHIE ycapscicrereccastensnsencinnseneteusceins 
MAOTIAINY, iss rsiascsnctccsecseasvenrsesnianauseiveasenenveess 
WHERE ZOE: scecissccnsessneneconsstsissansacsnccoses 
WV TARERSVILIG) <asccscaseussiespexpieerssennmmincumccmcane 


5S PLAYER 


BLACKJACK 
Designed especially for S.C. 
Call Royce 800-232-6467 
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APIGTSHOLE scicnsiainnsioicainniamenies $2,875 
AWESOME Rall sscaccesssessossersesosessoresesrienssss 550 
BE TE ccsitnrkcctrnrimninncananianc 1,050 
Bouncing Bandit ............ccccccccsscrcseeees 1,450 
Bozo Basketball ..........ccccccsssccccsssssccecesees 1,000 
CCINICIIGS: sccascecsis caccessececensncesscctsacsavcuneccces 1,150 
Clown Roll Down ...........000 starting at 1,150 
COSMO GaP sscesssssesccesescasssscavsssescosseasees 2,250 
DUO E085 cs sscscsscevissssecsinrervnessannnecoraneraves 775 
Dump the Ump ...........cccccccsssssoscccccccesees 2,900 
Ghost Town Gun .........ccccccssssccsssssseccseees 750 
Home Run Hitter .............ssccssscsssees $$CALL 
FAUST TUDO secaccetsssesnassiccrisenesevansiseres 1,995 
BS Pint PRUZY ssiniscriviccisviersmrsmannrs 2,250 
Fite FUE cudicennncninwncnimuin 1,650 
PRUE FR GCINE ssyaseicssaccndivatirnsnscescexccsecasnen 4,850 
ERGO IN OWN sccscccnseccaccosevctnernsicionnsoseasines 1,750 
Roll for the Goll .........c.cccsscsssssessees $$CALL 
Shake, Rattle & Roll ..........cccccccsssssssceees 2,875 
Simple Simon ......ccccccorcsccecsssccccscesoecsssee 1,995 
Skee Balls 10’ & 13’ used ..........000 $$CALL 
Skee Ball Tic Tac Toe 2 player ............. 2,950 
Skee Ball Tic Tac Toe 3 player ............. 3,950 
SeeOS OSS TAG svcrerisianescansesvenncasiseactontvaions 1,195 
Smart Balls 10’ & 13’ starting @ ........ 1,295 
DOSS. TE vicuuivetlanemiminiadannsens 1,175 
UBUOB DGS ssiimidscntiannwnnsees 2,600 
Whac a Mole 2 Player .............cccssssssoees 2,350 
Wh GCL FLY DNV: sssicicscacoostcctanersatenecsenseucess 2,675 
LOBKERDED sicisanmicnrnvnnnamnninnnen 3,450 
Pool Tables (used) 
Dynamo Blond .............cccccsssssscssssssseeees 1,000 
Dynamo Wallnutt ..........cccccsoscsscssssssssscoees 1,175 
Dynamo Victorian Cherry ............000000 1,400 
Valley models ZD-5 & older ......... $$CALL 


All Tables with New Cloth & Balls 


Hi Balls 13' 


You Pick Up 


6 or more ... *295 each 
While They Last! 





CVMNG Tle sssssicsesesecsccsesseseassecssszacssnsesaseeses 5,950 
Bamba aap) UD ssssscsacccsentescesssccssascsecessvessces 3,650 
ELA DPFVinh WUE ssesscccccssasssccsccisaxensinsicses 1,950 
BAG DVI SIG sccscsssisciaccscvssscsscsecssceesess 2,500 
Lethal Enforcer IL ...............ccccccssssscceeees 2,400 
Martial Champion ..............cccccsssssssssssseees 975 
ReGCa FORCE WW siccicssssscescssversnionserenees 1,750 
Run N Gun Single. ...........ccccccsssseees ooee 1,485 
Streetfighter Alpha 25" ...........ss00e $$CALL 
Vita FIGHte rl scscscsscssssssessessscecessasessssoeee 2,250 
Wing Wars twit S/d. .........ccccccccssscsseees 12,500 
ba, © 8 |. oe ene rrr ren 2,500 
A Mer © played cccsccicccsiessssessacsesssssseesnees 1,350 
171 
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MACHINE 
DISTRIBUTORS 
INC. 


ae 88 
WwW 
2961 Drywall Drive 
Myrtle Beach, SC 29577 


(803) 626-1900 © FAX 448-9899 
Ask for Royce 


I NE 
WwW 
2960 Overton Crossing 
Memphis, TN 38127 


(901) 353-1000 FAX 353-1155 
Ask for Jan 


= Ne 
WT 
3701 1-55 South 
Jackson, MS 39212 


(601) 371-1000 FAX 371-1259 
PYS @ (tame) 
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SLOT MACHINE 
$-LINE BOARD REPAIR 


S-LINE 
POKER 


fe} qo am A&B AMUSEMENT 


5238 S. COUNTY RD. E. 


BOARDS SO. RANGE, WI 54874 


| : 715-398-3677 
800-966-9873 FAX 715-398-3970 


BOARDS 
800-966-9873 





Free Delivery 
IN Over 
20 States 
YOUR WORLDWIDE 
e do take SUPPLIER ONE Stop 
SHOPPING 


trade-'"S For all your coin-op needs! 


GAMES OF TENNESSEE 


1220 West Jackson St. Shelbyville, TN 37160 


apt (615) 684-0100 


apy 
ahankoy"F ——_ 1.800-456-6882 hanisgiuieg 
Fax: 615-685-0144 
feria serene trael We offer: 
| ¢ Original used PCBs 
¢ Used 8-Lines 
* Used Merit Rivieras 
¢ Used Valley tables 


* New Cooper tables 
Please write or fax for details 


e American Made 

¢ Proven Reliability 

e Anti-Cheat 
protection and alarm 

¢ 100% all plywood 


e Lighted merchandise 
display case 
e Adjustable difficulty 





contruction 
level 
For amusement purposes only. Not e Attractive, unique 
for sale or use in states or municipal- design 
ities where law prohibits. 
Members of Wide variety of new and We Also Accept 
AMOA & GAMOA used equipment! Visa & Mastercard 
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Operators & Distributors--Coin Machine Consignment 





¢e JUKEBOXES ¢e FLIPPERS 

¢ VIDEOS ¢ PINBALLS 
¢ BINGOS ¢e CRANES 

¢ POOL TABLES e ARCADE 

¢ REDEMPTION ¢e AND MORE 





WINSTON-SALEM, NORTH CAROLINA 


SAT., NOVEMBER 11, 1995 at 10:00 a.m. 
Dixie Classic Fairgrounds ¢ Ph: 910/727-2236 

* MOTEL RESERVATIONS -- Holiday Inn North, (910) 723-2911 
* Mention Auction Game Sales for $48.00 rate! -- NC Lic.#6043 














(over 1000 games in September) 


KNOXVILLE, TENNESSEE 


SAT., DECEMBER 2, 1995 at 10:00 a.m. 
Knoxville Convention Center 

525 Henley St. ¢ Ph: 615/544-5371 

* MOTEL RESERVATIONS -- World's Fair Holiday Inn, (615) 522-2800 
* Mention Auction Game Sales for $62.00 rate! -- TN Lic.#1623 


FREDERICKSBURG, VIRGINIA 


SAT., DECEMBER 9, 1995 at 10:00 a.m. 
Directions: I-95 to Exit 133 (Rt. 17N) 

1 mile to building on right-Auction Signs Posted 

* MOTEL RESERVATIONS -- Holiday Inn Fredericksburg North (703) 371-5550 
* Mention Auction Game Sales for $52.00 rate! -- VA Lic.#2201 








* TERMS: full payment day of auction -- Cash, Cashier’s Check or company Check with bank letter of guarantee (no exceptions). 
* EQUIPMENT MAY BE CHECKED IN: Friday--Noon until 9 p.m. or Saturday--8 a.m. until 10 a.m. 


* SALES TAX: Applicable state and local sales tax must be collected unless you provide a current copy of your sales and use tax 
ermit. 


* CONSIGNMENTS LIMITED. P.LEASE CALL TO CONFIRM CONSIGNMENTS. 


OTHER AUCTION DATES & LOCATIONS PENDING 


AUCTION GAME SALES 


Rick Parsons, Owner & Auctioneer 


TO BE ADDED TO OUR MAILING LIST, CALL TOLL FREE: 


1-800-551-0660 


17:0. Gilo} tolalcl ote tal # VAe) 





PLAY METER 173 NOVEMBER 1995 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS ¢ All Types 


Converts a BC-9 to BC-35 ¢ Rebuilt Es © K E ae 
¢ $1/$5 Acceptance e Financing 
¢ Solid state, self-diagnosing computer 


e Installs in minutes Amusement Equipment sfeoyiy ed e}- 


Manufacturers Ltd. 


To Order Call: 1-800-325-3364 : : 
616-245-8235 Ask for Steve, Mike or Tommy 800 366 9873 


BC-9 Conversion Kit | | KIDDIE RIDES S.LINE 


Toh Morey mos eta dilly ce) tome | toe 


132-10 Jamaica Ave. e Richmond Hill, NY 11418 
Office & Sales: (718) 291-5757 ¢ Parts/Service (718) 526-8383 ¢ Fax: (718) 739-3805 
Welcome Export Customers...Se Habia Espanol 


1-800-576-2646 


UPRIGHTS: MONTHLY SPECIALS PINBALLS 


Killer Instinct Music Blowout!! enter ae 
Virtua Fighters , Rock-Oia 8000 Stargate 
Primal Rage 25” ded. .......... 1395 Rock-Ola 4000 Road Show 
Virtua Fighters | Pj CUV 55 2 Pl C tt 
Mortal Kombat II aioe ita canes 


Revolution X 3 PI. Smart Candy Cranes Star Trek N.G. 


Terminator II u/r Brand New Cooper Pool Table 1495 | Guns N Roses 


Lethal Enforcer u/r Plywood construction, real steel Fie in gee 
ladle Ned reinforced legs, complete rg Ea 
Super Mario Bros. gs, p Tales from the Crypt 


Final Lap 3 w/sticks and balls Indiana Jones 


New 25” Cabinet Jurassic Park 
with 25” monitor, Sliding Drawer, Last Action Hero 


Marvel Super Heroes . 
(i ich arania (4-player panel available add $100) Seema O11 


Ultimate Mortal Kombat 3 Primal Rage 25” (ded.) ....$1395 Fish Tales 


Street Fighter: Alpha 
Killer Instinct Rescue 911 Alvin G. World Tour 


Tekken II Lucky and Wild s/d 
Krazy Bowl Race Drivin Cockpit SITDOWNS 


Eagle Shot Golf Ridge Racer 33” Single . Daytona 


Complete ALG kit RUGHY = Welle 3 
Jeter Dra VW Gare Battal Race Drivin (cockpit) 
RY tern eee ee ee MMOMGPL cidscccnecrnsevas 1395 


Good For Any 25”-33’-50” Cabinet Line of Fire 


$100 Pre-pays Freight on any Starblade 
nea seem ian game in USA Out Runners 
(Except Deluxe Videos) Ridge Racer 33” Single 
Mortal Kombat II e 


Moto Frenzy 
Primal Rage Spend $10,000 or more, get free freight 
DarkStalkers “B” Boards 0 within USA CALL FOR OUR SPECIALS 
Alien Vs. Predator “B” Boards ....200 (Excluding Daytona) ON USED RECONDITIONED 


Dungeons & Dragons “B” Boards .200 
Banishiai MISCELLANEOUS KIDDIE RIDES: 


Run&G Full Court Frenzy w/monitor Carousel Horse 
ao ni Used New Image Street Game C’top .1695 Corvette Car 


NBA Jam Used Grayhound Basketball w/DBA . .595 
NBA Jam Tournament Ed. New & Used Pool Tables 3 Horse Carousel 
Lethal Enforcer w/Guns Air Hockeys & Shuffle Alleys Flintstones 


WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 
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SPECTACULAR AMUSEMENT AUCTIONS IN 1995 
BEST EQUIPMENT ¢ BEST SELECTION ¢ BEST PRICES 


_Nov | 4 | TEXAS 
18 | CALIFORNIA | Fitenencn 
“Dec 2 | CALIFORNIA | 53's Siar Fairground, Fes Hal 
8 FLORIDA 
16 | cauirornia | 7iccntee 















* CONSIGNMENTS WANTED x 


TO CONSIGN GAMES FOR SALE: Bring to Auction Site Friday before the Sale from 10 AM - 9 PM. 
All Auctions are on Saturday and begin at 10 AM Local Time with Inspection from 8 AM -10 AM. 
Lic# A2609, Payment in Full Day of Sale. 10% Premium to Hammer Price. 


TERMS: Cash, Cashiers Check, Company Check with Current Bank Letter of Guarantee. Industry 
Related Seller's Permits Required for Non-Taxable Purchases. All Equipment Must Be 
Removed by 10 PM the Day of the Sale. NO EXCEPTIONS. 


Auctions Conducted By: Robert Storment, Greg Parrott, CT Howe, ARN Malmberg 


CA#14663700753, TX#10931, FL ABO0001109, AU 0001549, PA AU 002747-L, AU 01042152, SCAL #1092 


IF YOU WOULD LIKE TO SELL YOUR USED EQUIPMENT OR COMPLETE ARCADE OPERATION, 
CALL ONE OF OUR REPRESENTATIVE FOR A FREE CONFIDENTIAL CONSULTATION. 


CALL OUR 24 HOUR HOTLINES 
WEST COAST 714-535-5353 


MID WEST 214-497-1677 


EAST COAST 813-273-8155 


S-LINE 
POKER 
BOARDS 
800-966-9873 


ELECTRONIC 
SERVICE 


Tech--Must be willing to travel 
entire U.S.A. Requires 
electronics, electrical or 
appliance service exp. New 
vehicle, salary & expenses. 
Call 1-800-325-3353 or fax 
resume 1-314-392-7073 





FOR SALE 


U.S. Games 
Video Lottery Terminals 


Video Pull Tab Program 
Upright 13” Monitors & DBAs 


Mint Condition--Best Offer 
800-341-5366 


Wholesale Games, Inc. 






Excellent 
Technical 
Support 







PARTIAL USED 
INVENTORY 
NBA Jams TE 
Mortal Kombat II 
Killer Instinct 
Wms. Road Show Pin 


, A= A 










Cocktail 
Cherries 
Now 
Available 





= 






NEW EQUIPMENT 
Rowe/Seeburg/NSM 
Cooper Pool Tables 
Motherlode Pushers 
Pot ‘O Silver Pushers 
Touch Screen C-Tops 


Terminator 2 Pin Countertops valley Darts/Pool 
Lethal Enforcers ; i Omega Poker 
Funhouse Pin sven e Merit Poker 

Demo. Man Pin wi 8-Lines 
tickets!!! Pokers 
Rowe CD100C/100A Candy Cranes 


Rowe R-92 Combo 
Valley Pool Tables 
Dynamo 22 Ft. Shuffle- 
board 
sega Outrun 
Turbo Il Pokers 
Draw 80s 
Merit Riviera 
Pushers 
plus more!! 
Call for Update 
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to Many 
States 






WHOLESALE GAMES INC. 


Shelbyville, TN 37160 


1-800-526-4723 Toll Free 
615-684-2209 Fax: 615-685-0144 © 
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DYNAMO TOURNAMENT 


SOLITAIRE 


players win cash or 
prizes legally! 
(call for info) 
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TEKBILT is a state-of-the-art manufacturer 


in the coin-op and vending industry for over nine years. 


Our reputation for producing quality products and impeccable 
service is paramount in the industry. 





Our research and development engineers make it a practice to listen to our customers and _ 
incorporate their ideas and suggestions into our designs. Those designs in our line 
up of Telecard Dispensing Machines include reliability, security and visibility. 


The Technology 


PHONE \ | 4 | ts TEKBILT uses only the most reliable 
CARDS of ‘ ; 
“yy components in our dispensers. 

t= All dispensing machines use Mars 
Electronics bill acceptors and Ashai Seiko 
card dispensing mechanisms. 

t= The state-of-the-art control logic is the 

= oi exclusive in-house design of TEKBILT. 

(24) (=) Paine | ‘© With this type of logic such things as 

= foe diversity in accounting functions are 

possible. 

ts Choose from a simple dollars “in” and 
cards “out” accounting option, or a high 
integrity full encompassing tracking 
accounting package at location or remote. 

ts Add to this the safety features built into 
our logic that will prevent jackpotting and 
you will quickly realize why this logic is a 
proven winner. 





a fart 
ain faint a 
DrepalU Canin © 


ence 
~~ 


We have housed all of those reliable 
products in a cabinet made of solid 14 gauge 
steel incorporating a five point locking 
mechanism and a Medico lock insuring a 
very secure cabinet. All that security is 





situated within a small foot print of only 21 
3/4” high, 10 3/4” deep and 12 1/2” wide. Add 


to that, they only weigh 68 pounds and can 
The Products be shipped via UPS. 


Our machines are designed for high visibility with such features as cascading high intensity attract 


lights, LED displays, flashing lighted push buttons and appealing eye catching durable Lexan laminated 
decals for long lasting appearance. 





We offer such options as two styles of pedestal stands, advertising tee pees, RS232, modem, printers, 
custom graphics and International bill acceptors. We offer two custom graphic packages; the highly 
visible blue and white series, or our classic black and gold option. 


Huntingdon Valley Industrial Center 
3983 Mann Road 


AIL T inc Huntingdon Valley, PA 19006 
1-800-666-7776 
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' EPROMS 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


f= GS Fe 


SECURITY 
KEY KOP™ 





LOCKED KEY RING 


Available with 
Ace-Medeco-Duo 
Key Ways 


MONARCH 
1-800-462-9460 





MORTAL KOMBAT 
MORTAL KOMBAT II 
MORTAL KOMBAT 3 
MAGIC SWORD 

ST. FIGHTER Ii 

ST. FIGHTER I! CH. 
MOON WALKER 

PIT FIGHTER 
CENTIPEDE 


JOUST 
ROBOTRON 
STARGATE 
DEFENDER 
MS. PACMAN 


Q2SOR>OW AY 


C&P DISTRIBUTING 


TEL: 219-256-1138 


FAX: 219-256-1144 A es 
Nid 
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SEE US AT THE IAAPA 


EXPO BOOTH #7036 
(IN THE LOBBY} 





MID-CITY DISTRIBUTING 
New VALLEY 317 No. 16th Street, Omaha, NE 68102 
FV bay (0) 0) 

FOOSBALL TABLES 

New ROWE CD-100E 


& MM-2 [UKEBOXES 
Always in Stock! 





New 
Smart Financing 
eraner Available 
All Models 
All Sizes On All 
Call for Lowest Equipment 
Price 








wow! 19” CHERRY MASTERS 





starting at $895, 00 We have the 
NEBRASKA 

3 i | New! HS-8 Line 
“= Program! 

| COUNTERTOP . 

CHERRY Quantity 

ricing on 

MASTERS Reqsest! 





We stock all 
Se & ens MERIT MEGATOUCH III 
Programs COUNTERTOPS 
We stock all Si paloma 
JCM, Mars & ‘ Z. the other guy's 
Leisure DBA’s | PRICE! 
Large Selection of CALL NOW! 


Used Poker, 8-Line 
& Keno Games 


MIDWAY WE SELL ALL MAJOR BRANDS 
Mortal Kombat I , OF JUKEBOXES, DARTS, 
Ce eee : PINBALLS, VIDEO GAMES & 
CRANES - NEW & USED! 








local: 402/341-5300 toll free: 800-341-5366 fax: 402-345-2653 
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Advertise in Play Meter Magazine’s 
1996 Directory issue 





Published in January (separately from our regular monthly issue) 
and seen on desks everywhere--all year. 
Take advantage of this “one-time” advertising 
opportunity that pays dividends all year. 


Receive calls 
ALL year long 
from ONE ad 
in our 
Directory Issue! 


Call for the cost 
of an ad 
this size 


Contact Carol Lea 


(504) 488-7003 
or Fax (504) 488-7083 


PLAY METER 





Play Meter’s Directory Issue is used throughout 
the year as a self-contained guide to all firms 
and associations dealing in products and 
services for coin-op and will be used 
throughout the year. 


Listings are complete, verified, and organized in 
sections. Advertising space on Tab dividers is 
available. 


Companies advertising in this issue will have 
their listings highlighted. 


Deadlines are here--CALL NOW! 


Fractional reservations Dec. ist 
Full-Page reservations Dec. 18th 
“Raw” artwork (for reserved ads) Dec. 8th 
Camera-ready artwork Dec. 21st 


Ad Rates=rate card + 10% 
Tab Page Ad Position = ad rate + $350 


CALL Carol Lea TODAY for price quotes 
(504) 488-7003 ¢ Fax (504) 488-7083 
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S-LINE 
POKER 


BOARDS 
800-966-9873 





For Sale 
Used 2 Seasons 













6 Boat Kiddie Bumper Boats 

2 Sets of Batteries & Charger 

Includes Pool & Filter 
10,500 

Contact Julie Mahler 


Treasure Cove-Golf-N-Games 
208-734-8231 


Eldorado Games 


Flat-Rate 
Board Exchanges 


e Videos--from Space Invaders 
to Champions 


e Pinballs--All Bally, Stern, and 
early Williams 


e Hard-to-Find parts available 
including manuals & 
schematics 


Low Rates 
Fast Service 
Core || Mite). 
oy aCe ime (Tfey f= 


714-555-5500 
(**new address**) 
911 South East ST. 

Anaheim, CA 92805 
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FOR SALE 


Remanufactured Changers 
$1-$5 Acceptance Bulk Load 





Os e Kowe 


\3\ 
ange 


90 Day Warranty 
¢ National 


1-800-254-2125 


FAX (616) 452-3319 
3400 Jefferson Ave. SE 
Grand Rapids, MI 49548 


“Really Killer Systems” 
106 Kenwood Rd. ¢ Fayetteville, GA 30214 


Specialty Products For Redemption And Games 


TICKBAS 


Ticket Dispenser Controller 


Convert most video pokers, 8-Line 
style games or just about any game to 
ticket output. 

Pre-harnessed for Deltronics DL-1275 
or the Coinco CDT-10 ticket dis- 
pensers. 

Programmable pulses per ticket or 
tickets per pulse. 


e Auto ticket reload-remembers tickets 
owed if dispenser runs empty 

e 3" x3” PCB mounts almost anywhere. 

¢ Market proven for over 3 years. 

e Low priced - high reliability 


(Best Board On the Market) 


CMASTER 


Add Credit Programability/ 
Accumulation to Almost 

Any Machine 

¢ Input for coin switch and DBA 

e Inhibit line for systems with lockout coil 

¢ Compatible with Williams “WPC" 

system 
¢ Simple Installation 
(Change Those Older WPS Games to 

1 Coin/1 Credit) 


TINY TICK 


Ticket Accumulator 





® 1 to 64 tickets/pulse 

¢ Stores up to 255 pulses 

e Ticket meter and ticket out drivers 
e©2° x2 1/2" board 

¢ 12VDC operation 


(Great For Redemption Games) 


|| INFO 770-460-0872 ORDERS 800-360-1960 }}]| 
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CMASTER 2 


Add Credit Programability/Division 
to Almost Any Machine 


¢ Input for coin switch and DBA 
¢ Inhibit line for systems with lockout coil 
¢ Simple Installation 


(Increase Prices on Equipment with 
Limited Programability- i.e. Cranes 
With Increased Merchandise Value) 


Video Inverter For Nintendo 
onitors 


¢ Converts signals to Proper Polarity 
¢ Pinout for direct connection 
¢ Operates on 10-24 VDC from monitor or 
power supply 
@ Simple one knob adjustment 
(Use Those Nintendo Cabinets for 
Conversion Kits) 
ALL BOARDS COPYRIGHTED 








NOVEMBER 1995 


ALPHA-GMEGA AMUSEMENTS & SALES, INC. 
“gf 12 Elkins Road « East Brunswick, NJ 08816 


Fully refurbished to “LIKE NEW?” condition!!! 


Best reconditioning in the industry!!! 
Call for references!!! 


CALL: (908) 254-3773 or FAX: (908) 254-6223 
EXPORT AND DOMESTIC SALES @ FINANCING AVAILABLE 


LIKE NEW REDEMPTION SPECIALS 


Animal Land Dinoscore Simple Simon 

Bank It Fiddlestix Skee-Ball 13’ 

Big Bertha Full Court Frenzy Skee-TOss 

Bingo Pops Pop-A-Ball Super Chexx 

Boogie Man Powerhouse Super Pro Quarterback . .999 
Bozo Basketball 1 Pl. ...1499 Rockn Bowl Troll 

Chase the Rainbow Roll for Gold Turbo Pusher 

Chuckles 1 Pl Sidewinder Wheel Em In 


SIT DOWN SPECIALS NEW REDEMPTION- VIDEO GAMES PINBALLS 
Afterburner s/d Call for Discounts 1000 Mile Rally Corvette 
Cisco Heat s/d (twin) .... Chicken Dash DarkStalker Creature Blk. Lagoon ... 
Cisco Heat s/d (dIx.) .... Chuckles The Clown Demolition Man 
Cybercycle s/d Colorama Lethal Enforcer II Dirty Harry 
Cybersled s/d Cyclone Mad Dog McCree 27” ... EHIMSTONES VeNtIS:) 


' Frankenstei 
Drivers Edge s/d Dinoscore Mortal Kombat (ded.) .... Freddy sdar 


Home Run Hitter 
Final Lap II s/d Heep It Up Mortal Kombat II (ded.) . .1599 Getaway 
Galaxy Force s/d Ice Ball NBA Jam (ded.) ace Gina erseta: Bee 799 Gladiator 
GP Rider s/d Mini D NBA Tourney Ed. (ded.) .1299 Judge Dredd 
ee Neo Geo2pl. ......... 1099 Last Action Hero 


Pharoah’s Phantas 
Hard Drivin s/d Badedniie ae Neo Geo 4 pl./6pl. ..... 1799 Maverick 
Lucky & Wild s/d Ribbit Racing Outrun u/r Baa 


Moto Frenzy s/d (twin) . . Skee-Ball/Lightnin Road Sho 

Moto Frenzy s/d dlx. Smart pany crore Rad Mobile u/r sd 

Night Striker s/d Smokin Token Revolution X Shaq Attaq 

Outrun s/d std. Treasure Falls Rowe BC 25 MC Star Trek Next Gen. 
Outrunner s/d P.C.B. BOARDS Rowe BC 35 Terminator II 

Race Driving s/d NarkStalker B Board Space Gun Theater of Magic 


Radmobile s/d Space Lords Tommy 
ridge Racer s/d (twin) ..13699 Mortal Kombat pr haaaoa World Cup Soccer(WMS) .2599 


Road Riot s/d . 

Space Harrier s/d St. Fighter Alpha AUXILIARY PRODUCTS 
p St. Fighter II CE (ded.) Coin Counters/Sorters/W, 

Stadium Cross aid . Fig ‘are O unters/Sorters/Wrappers 


Steel Talons s/d mupor Chane ae 
Suzuka 8 s/d Terminator Il (v) 
Suzuka 8 II s/d St. Fighter II de is 

Top Landing s/d St. Fighter ICE Turbo ... naernre 

ae ae tiga Super St. Fight. I Virtua Fighting ac Counters/Scanners 
Turbo Outrun s/ddlx. ... Turbo B Board Wrestlemania Lynde-Ordway 

Turbo Outrun s/d (mini) . . Survival Ars Virtua Fighter II Ticket Eaters 

Virtua Racing s/d Time Killer X-Men (Capcom) 

Virtua Racing s/d dix. ..11999 A-MON GO. 2.0 ceases 1299 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS-CALL FOR COMPLETE LIST 


Cummins 
Downey Johnson 





PLAY METER 181 NOVEMBER 1995 





Vegas Style Blackjack 
with Vegas Rules 


e 3 and 5 player models e Dual Speakers with 

e Attractive design audio prompts 

© On wheels to ease movement © Battery back-up game runs 

e 39" VGA color monitor 10 minutes with no power 

e Multiple Decks Printer, ticket or hopper 

e Buttons flash to assist play configuration 

e Progressive option available © Built-in security with alarms 

e Secure cash box areas Internal book keeping with 
individual station audits 
Programmable date time 
and location 





Offered for sale ; a 
pas 


in legal jurisdictions only. =_ 


} 
ee 
:- hi 
= SG 
2 
=o. 
: 





Total dimensions: 7'wx7'dx 8'6"h 


Best Amusement, Inc. 
1642 Piedmont Hwy. ¢ Piedmont, SC 29673 
803-422-0250 « 1-800-306-4263 ¢ FAX 803-422-8903 
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1-800-306-4263 | 


Sales and Technical Support * oe 

BOARDS LOCATION READY 

CHERRY MASTER ........ 135 COMPLETE GAMES 

CHERRY BONUSIII ....... 185 19° MONITORS 

C4. + n2kerteonviwawbens 250 

SUPER CHERRY MASTER . .450 CHERRY MASTER W/HSV 300 ............ 1095 

DYNASTY cv javeude veces. 495 DYNASTY W/HSV300 ...... 222 ccccsccvccs 1350 

W-15 LUCKY BELLS ....... 575 CHERRY BONUS III W/HSV 300 .......... 1145 

MAGICAL ODDS .......... 735 SUPER CHERRY MASTER W/HSV 300 ..... 1395 

LUCKY GURL «isccescwnaxd 695 SUPER 2 IN 1 W/HSV 300 ......06000 00085 1195 

OMEGA POKER .......... 425 DYNAMO SUPER POKER W/JCM ......... 1995 

FOXTRONIC POKER....... 425 TURBO II POKER W/JCM ................ 1595 


MANY OTHER GAMES AVAILABLE! 


TICKET DISPENSERS 
MONITORS 13” OMEGA POKER W/MARS GL5b $1795.00 


PROGRESSIVES 
AND MUCH MORE 


CHERRY MASTER COUNTERTOP $1275.00 
13” OR 9” W/VFM 5 400 BILL STACKER 





Best Amusement, Inc. 
1642 Piedmont Hwy. ¢ Piedmont, SC 29673 
803-422-0250 © 1-800-306-4263 ¢ FAX 803-422-8903 


e @ 
Bill Validator & Stevens REDEMPTION since 
YEAR! COPE PRODUCTS 
WE CARRY OVER 1000 ITEMS FROM 3¢ TO $2500 * CALL US AT 1-800-386-3383 

. Small Jukebox Radi 
bd Ham | Iton-Facto ry Truck easoline Radio with Cassette POON chen ican ae aveby gah weentaweus 90.00 
Metal GUREDOXK NG GASSBNG: 6.65ccccensaaauvehneiaaadensiadarewanw canes 45.00 
@ Standard System 500 Model 7 Pieces of Good haem Corals BOR cue eakxanaarba hacker es niaarae eee 30.00 
. GHG GOdSt HaCK SO TAN enc ccuadsdeceduniegudGnbisshounssd meabeansets 6.00 
Repa irs EXTRA Hot Pursult Police Car Raiiigis b ah ese okie tsidabked pease ean Mansa ee 20.00 
er aOK Ol CONIDS Hs. v.640.2%0a bs oe hoa soha aw ssh ewnusdRuvdaveneebeaucavaa ws 1.00 
; F PISCE OF GODRWANE SOE 6 ois: Scams y 64.5 & kumagisb es Aw ao are eae oaatalws aes 10.00 
Repairs LIGHT-WEIGHT Mickey Mouse Pictures -12in Case ...............ccecceceevececeeveeeee 50.00 
Now $259 POR OINC Nek GOINGS 6 vcu c coiedesceiiGerbeerwretedasbasontussuneneey 12.00 
Carousel HOmSeS Wilh GHIMOS isiccecrdcsdsndeawense tea caes taaaeanennars 12.00 
SONIC MAIO’ THUIOKS: «1s casas es cavasiecyasaceanceseuxadeavGsnenaeenduers 20.00 
6 1 6 2 45 3 2 3 5 Calculator in WOOd BOX .icccisccscccctscasvoecsctactvecsviccessoveseres 6.00 

tal Sal 
3725 S. Division Ave. 


Bill Changer Repair Hand 45 Orchard Circle * Blanchester, OH 45107 
‘ : Diner Wall Box Radio with Cassette ............. 0. ccc ccc cece ee eee eens 70.00 
Authorized Repairs MAGNESIUM Large Jukebox Radio with Cassette .............. cece eeeeeeeeeeen en ens 70.00 
MRTMG6GO F114 Fighter Jet Battery Operated os civic caiacavesscssesnrccccaeeewnss sav 40.00 
Buddy L. Voice Command Grusher Gar .... ccscciiscoesrsiseasawioasares 30.00 

¢ Rowe Control Board STRONG 
Leather Brisicase (etal $160.00). ciscese csatnesrdvcecavscanaveasdavand 45.00 
C GTEC $399 POVOISAIY GIOGK 6. xc batotandavededed tein ceeetadeiee dca enwaemarus ra 20.00 
H A N was 
Blue Blocker Sunglasses $16.00/doz. 
Grand Rapids, MI 49548 


Superstar Dolls - 72 in Box- 12” Tall 0.0.0... cece cece ee eee eens 40.00 
57 Chevy AM/FM with Cassette Player ................ ccc cece cece ee neeee 60.00 
Haney DAVINSON HOUIO cccoasdsdccrscgmtenessaasearistawn ete dmeee 40.00-90.00 
COND DIE PHONG 5 1055 0ceeworra-asamus ins eka euinl kta uaudeshvadea tea 22.00 
Coker 1932 Northrop Die Cast Metal Bank ................. 0.0 c cece eee eee 45.00 
GORD DaSGPdl SCAND COCK: ink as Paiceadd adc iaecmieridaiendeweedeaemiaeas 24.00 
Pepsi Radio AM/FM with Cassette .............. ccc ccc cece eee eee eens 20.00 
Bi LANNY IEIDDNONOCEHUOD i vt cccntalSeauenas a pagheawereeie nase ane duced 35.00 
S7 Cnevy Pouce: Gar TOlDNGNG 6s.6..¢:cnie sca0:s-sasawnseedena asia seienaaonewad 40.60 
Chevy PICK-UP Red TEIGDNONG: civicecancscsabdevaveacs ductus evasavendved 35.00 
Kawasaki Motorcycle TElGDNONG:< 55s siccccvrtsevacnevacse ras ccacaenes nen 50.00 
Light Wall Lights Tasmanian Devil ................ 2c. cece eee eee ee eee ees 14.00 
EIVIS Mien & WOMEN WIStWAIER «...5..sccescineces awe need v6 dinesees eee paiaees 6.00 
Peps! Old NAGI GA MUNOO! a cocsacanecenstaadseqdtasarmtessaaekeaceene 12.00 
PODS OCs WISER PICUND 5c ccrasivod oad badeaniaikdebxedbeedeyee oy -eaueeeion 6.00 
BOGE OIA TY PODG MOMs idcxdecdnsFanwwwe dats dawdacnasevagedatawaa ned? 6.00 
MAL OK TO DOOUE as co ech ctaier na beth ous avabEas<sdeRQadeniakenweees 70.00 
GOCAOld MOUNT SIO! CAN a: cis casas dace v ids eeeden dh eneane dines aa viene 20.50 
Shelby Cobra 1964 Die Cast Metal .............. ccc cece ccc eee eee 15.00 
PopstAMirm GOGIEr Bag RAG: i. esis ccs scccceesonhlad swandvs sawbuewons 23.00 
Gat Giese Col hONO: savcrcnascasaabarergacra haere reeeenns CoEEk eens 9.00 
Antique Style Radio AM/FM .......... 2.0.0. ccc cece ccc cece eee e ee eeeaees 15.00 
ANUEIAMICIODNONG RAGIO aiseccc tccrwkskocadeoGusittageerscetreanancne 15.00 
OG SOOO ond suds Cai eeN sted ekeeeddnKeweedee tener E 15.00 
24 Piece Stainless Steel Silverware ............. ccc cece cece eee eee e eens 6.50 
OU Caron Vis JAMES sc icicsca coer non eued Riek eweadaseeeaewnyyvexeavaas 70.00 
Porcelain Heart Picture Frame 

Harley Davidson Tattoos 

Looney Tunes Tattoos ¢ 
Sila ENG CASE SIOCK GOS takes ndcisiscaedescuakeades saneeace teukNRgeoes 1.75 


We carry one of the largest REDEMPTION inventories in the country. 
We can help if you use REDEMPTION. Just give us a try and see! 


Wild Cat Super 
The Hottest New 
8-Line Board Since 
Cherry Master 


e Adj. on screen jackpot 
e Bar Fever 
e Bell Fever 
e Cat Fever 


Pn hater nch a deiper win) Dudley's kiddie Rides 
Safe--Sound--Secure 
Mid City Dist. American Made “In The Deep South” 
800-341-5366 Not U/L Listed but We are Irying! 
: IN BUSINESS SINCE 1964 


GIVE US A CALL AT 1-800-386-3383 
iHYVAA HL9? HNO HOA SHAWOLSND TWAOT HNO T1V OL SHNVHL 


THANKS TO ALL OUR LOYAL CUSTOMERS FOR OUR 25th ANNIVERSARY 


U-LIFT.. 


Pool Table Mover 


KIDDIE AMUSEMENTS 


P.O. Box 939 e Florence, MS 39073-0939 
Sales 300-647-6460 
Gossip 601-845-7501 
FAX 601-845-8338 


800-526-0080 


United 


Recreation Equipment, Inc. 
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M & P AMUSEMENT 


Sema 
VISA 


(Phil) 





Se Habla Espanol 


658 West Market St. - York, PA 17404 
e-mail: tlong @ yrkpa.kias.com 





(Terry) 
(Mike) 


(717) 848-1846 Fax (717) 854-6801 


§100.00 prepays freight on any video game in continental United States 


Pinballs For Sale 


PATTI FOI cscarcisciivesadycesacentencoonsice 1995 
Ce i rcs eeatcorencdacoerevicrns 895 
BE CII os sahsecetacvatarcinn deswanbsabanaantareneiameniions 695 
BRA POG BOO a ncissinennccaneanceccnusnacenide 795 
Bere OPP PO Ot vviceecatccicnsevssdsconssdioncasins 995 
CON cscs daxtaxwusicanencetacdtcaitchimayeeddias 795 
Sicigg'e) pele ie db: | ener 1995 
Be sescckextecavcaurustervarxuscnsenstawnucsbiedace 1395 
BATS reel wisesccuctecwicrnicintadunnsccdsveatenicaesae: 895 
Bee Now sessed hivagnleacsactalsietate glee telaieatedauabes 1150 
Peet NN ce tecste lieth crea cy chech lds ta aeertatle 1250 
Ni ec ecsdssc ncssssa eis Suni de cawtcteaasaaacs 1995 
Ri rccisaa veeveaveaevansascaeiaivanseiiisieaninadsaes 1250 
FIG ia crasdascnts ava vcsuvsaksarvacasaninteeteatseewovades 1150 
DONG Zs cccisscnatiesansavsnciasaswiavenccusazicenvstavees 695 
Na ee 2 | yr ee ene 1450 
RS lel WW IOUD cscicsevsucnsauvuessseiescevnawsacies 995 
BION acta hcdanrivis ecasameveioteliewiestns anions 2995 
rea NS scieciscasiccates witeuae oatusidacinuectuace 1295 
PRAIIEOITT OF DOGI Sy ocnccesssnisvccensseccsaennse 1095 
818) Go) Go| if, ee a oe ee eae 695 
IN occ inassesssvsecdasestdeecadeatancanvientedia 2550 
BURN Fe EN ddicceirscipurcnisdirea data sesicstdenkdancnlndees 2195 
Bs OS vacaiesciticavencaccdiisarviesduvevetéaticenty: 795 
PRINS aU a viccicalitcicvoilans casa dea ve dénuscictdanus 1095 
Seed) ENO dice cieice suisciccetnceuduicetotninclcolinidis 795 
BAILS vicenaveaidavcnnntchiciudes aurea diwexkdaabicewns 2195 
Star Trek (Data Eastf)........................... 1150 
Star TreK N.G.ou. eee eee eeeeeeeee eee 2295 
Bea WIE 5 cance opateniaecadecndaciaacnisuckuaisaeie 1250 
SUP OSG PICO W cciccssccosccdcctuctaainedeosseive 1250 
SUIDOE Ra OS asics ov deccchccencaccsveccoceoevec 895 
TEETER FN srsssissde seca ie sectcecnicishsovances 1500 
Theatre Of Ma@IC .................0.... ee 2995 
ht: | Se nD er ne nee ene eet 895 
TONEY LOIS eincavireinvanssncevecccdusvavtewiives 1450 
BP PARI NE Ns iveevecsaaidawsacesvesictscensniineutntcatees 895 
WOT IG OUD SOC CON wvscccascsuscesassaxcactesseris 2295 
Redemption Eq. Specials 
Bee PENNE oi aiidestacl eccdinaecvacciaceussutdenesoeds 2500 
Bingo Pop SMS New........................... 3295 
Ler ao W Sich 1283): || ee or 1995 
Oe a casi ecccdacevetnracicavceven 7995 
RI rN eas cccnicsttonsiescuseicianshavorsankes 1595 
CPENG SIS SUS vis cvccacdcsccescvcexenccennare 795 
Full Court Frenzy W/TV ..................... 1995 
PUIG Y FIDO iiss vcccasessevicvssvacciavasmescies 1595 
Ken & Barbie Water ................0..0.000.... 4495 
Knock Down (Like NewW)..................... 1995 
Tc Ua | 9 | | i ee re ns 11995 
POS Fa Boel ivxxivsscncxersuvtscinkecsicxcocsunzecccusians 2250 
PUSH ANG POO ves sesocavvaviecoxsavinssasisexcecsavs 3595 
PUSN & PO.uwii cece eceeeeeeccceeseecceeeeees 2500 
OCIA CROW ss cece ctacidieceeradnaseadcazeucaverss 2495 
RooSta SNOOTE? ...0. eee eee eee eee 2500 
A ya OS | 8 | a 2 | or eee 3395 
NL icc Ge aes caeeeenadvasesncietiwuiees 1795 
Skee-Ball 13” Model H ........................ 1295 
Be SE oi urcaccvacscesccousdvecncaccsseosenuscioen 1095 
SIMS: PORES ROU cvvccscscccsascideacisvcincescescovsse 795 
BUN CUI: cia cectxess covdowsonsavecsseisacncaninelmcdensae 995 
SPIN CO WIN 2. eeeee cee eeeeeees 3295 
SUDO? BANK Wivveisdccesncciscacecocdcveacccnsceceun: 2500 
SUDET SIE GP isvsvescssccercocevcsdiccsvance 3995 
Ree EMRE sas veaciccucsrecionanciah cascooueneuleniencdiod: 1395 
WICH CHEN picisartcscoercaccancdssanmuarndietes: 3250 
PLAY METER 


Container Special: 


Filla container from the 
container special section. Free 
freight to any place in the world. 
Call or fax for details. 

TO OOS eucscsoccsscaa siasnesiscmsracvesceveees 395 
PECOTOURTIOE UIT vicccsssnxvecancssvednsvacescadeds 395 

PRG SAG ic cscccueacishicacnoves srceaccisnchinxauneiatvisexe 










CanTIel FIN VUNG sicccoxenssaxicnacsareestncantvnes 

RISE TA cece nweccaaionctnvnesuminneencaasicde 995 
CVO GID AN stisisscesrerscensnmiepeniiermunaserss 395 
DORIS PAO wiisiste vecenienccadeseccicddens dees 395 
Bloc ls 10] 9 i] &) | | San ee ener peers seem 395 
RUS PIN UR scesiccctecectc ys teat cohisseticanersaseenbiicays 595 
CSOOO TY FG es sessivcdsssiceoncsiniecccerecenevunddesess 























NOI SWE aevccaitscsrsnassucennsscavoutcensienss 
WA OGTY PACER CN jecwicttagrnnncdeacieacnatecweiantsens 





OD: INURGRID OM icecnchenotiancuce 
RS WM ON ccrcsncomcoryemcennasetianesos 





Pinballs: 
BC TO FI se wavs wecavvunnvicscssacsncdvwaevenes 





Phantom Of OPera..............ssscccssssseee 

POG BO tee tiewntnictiniunei 695 
ROA ANOW ssicocccinnannmnassmanae 2195 
BIRO! ecenusianvieiananceanaeinaave 795 
SCS SEO wisictiecs ca vcisseanseaneasucenianeansve 795 
Beal Wl @ cacsirnsienicaicineoeenn 1295 
10) 2.2] Bo |S ne 895 
WETET QUOD vsciicncanascnsccassontnenieuasnissapens 





Kiddie Rides: 
PEIN Se FOO vcitcasaccsencvscanwspnsvseeeanseastanntach 1695 
DO ING cdiscinccrsonircnrsrnnenionmsiiins 1695 
MIOTOICV CIO RIGS scccssccssccesevicsuvsernacniens 1695 
VELEFAN VANY RIQG csiscisisanccrrniaratancarecn 
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Sit Down Games 


BEC ES 0 Ui viscsssuenacctunspaseiocineoreesnectiaies 1095 
a |” | eer nee eee nee ees 3495 
Double AXeél S/0 ou... cece eeeeee eee eeeeees 3995 
PURSE Eee U xcseencaseitcdetxacnctcnensweneyanenciivewses 2950 
FE ENN cai acpi usiuewicaside sures ris vemsvameniensidaee 2995 
oP FED oaeevetanacewetssustcnacyeaitelelansceas 2995 
zc ige pelea + ee ae 2495 
Mare DIIWINl W7 SCAG siicssessnscccscesncccvvann 1750 
Fae er DEN ccenscancavnssenevernecsececevensnade 2195 
RC he GA tic aiaxnsscgcsepstvsnrerecadsydensieweuesae 1095 
RACE DIV. CPP cexciscsisassatnscncavseccnnecseses 2750 
Race Drivin W/Seat......................eeee 1995 
ea Ics ears aiecdiciennmawadaukswnes 2495 
ia [2 [24 |S: | ee er aoe nee 7500 
RIAGe RACeEPr S/C ou... eee eeee eee eee eee 7750 
RIS RACE TIN sivosicsitesectccceavensasnexoons 8995 
Ridge Racer TWIN ......... eee 11750 
Star BIA S7 Qe ccswesauerecnvinccstcscnsncnecsions 3995 
SLES) TAION icisenceesiceeteeeneacciinee. 2495 
SUSE FTI QIN esvssicssnetcenisydetscoscsteeuas 1095 
SUDEF FANG OF iaccsissccavecscavscacscsecvsnccces 1495 
BUDSF MONACO CPP scicccniccsescosscsssceseasins 2995 
DPI OO vis cce ec sucacancivcuvensduneeeceuaicigencdies 5995 
Thunder Blade S/d................. eee 1295 
TRUNGE BIAGC nicccccsencicsecscosssavccinscacee 1095 
TRF DG QUI sccscesi cs ccrcdcccctarccccunceceages 2995 
WiFtUS RACING (2 PLD scsscccseconvccvisxenccave 6500 
Virtua Racing (4 Pl.) w/Tower....... 14000 
Videos in 25" Cab 
Dedicated 
AIT. PBT Gel icicssciesnschvcacacsoniaectcocdx 645 
Ee COI al ONO wins castcateewaiecsenens 645 
ie ga (o) aes 645 
BASt COAST KIC GAS cos scescacsxisvsisasvsesaene 695 
Eh NS ciccsacsecarseaciesedg cassaehedanssaanmiesaeesanlostinciiced 645 
PA RI RIE iiricsarrancstenisconwsencess 1595 
Pa ER aici creststsacoudertavseaceradacanens 645 
Flee RIG Ov rscivistievssriccieddescctsmierens 695 
LOtNal ENFOrCers GUNN ccccscsssveccsccscavess 1295 
Mad DOG 27” MOTI OF scsscvessssasccssverses 2295 
PUN S whet Fascsnenceaxaueastonceverniarssalatnncins 645 
Moon Walker ....0......... eee eee eee eeeeeee 645 
ils Mle elo): | | nr ee eee 645 
MOFLal ROMDAC Y oiicscscccuesccsansceesctavcs 1095 
Eee NY cevantasseinsanel Gccancondecmduntsierenndio: 995 
ESA TOUR eccicssvccnxtvcswissssassinvsresvaseuverens 1095 
TE PROG civkss csccwpndeccanccuad ccncevaesserscreneasiss 595 
PPC asncnicncaiinasestnalemonsnvscnuusinaeenals 645 
Race Drivin C/p........... cece eeeeeeee 1750 
OUI Me axsessanccaceciootaaceunenccsmanens 2495 
Bee ohs secicus desc birenicsstnisccis tascleucesveatiens 645 
ST EL | ne ee ee Ee wee 645 
SC; PIGICSE TUT me cisscassnscccesaccysoscrconses 645 | 
Techbowl 2 TV Game.......................06 645 
TOFIMINALOr GUNN vsssccussecscvtinsesvvavinen 1500 
TINTS RUGS co isedeccsedeirs isstonswsntuarcceseacseveonites 645 
ID NU Md ha'episagil nic sd usc cnivunisanse shea ouneeinistions Sacteasee 645 
Kits 
PRT FR LE vive pctanilen Seenyaisdastacdeenecucaecantceieaee 395 
Street Fighter Alpha B Kit ..........000.... 795 


NOVEMBER 1995 


LIGHTING SPECIALISTS A American Lock Company 


Manufacturers of Chase Channel, 
Halogen Tape Light & Architectural 5/8" Camlock Series H10 
Lighting. Direct Importers: Rope Lights, 
Belt Lighting, 24V Tapelight, Bendable Oar ale fad un As Low As $ 13.17 


. . Ss \\\) 
Neon-Like Products-Solid State & <P 11) . 
Mechanical chasers. Bulbs all kinds. As Low As $ 3.22 Op Series 2000 
Quick Service with dependable 1-1/8" Camlock <=> As Low As $ 17.97 
continuing interest in our Customers. As Low As $ 3.43 WLS 9 


ACTION 1-1/2" Camlock 


LIGHTING, INC. As Low As $ 3.64 
(406) 586-5105 


NY, 
800-248-0076 \ American Solid Steel Body 
Inner Cylinder Lock oy As Low As $ 6.85 


As Low As $ 5.39 


Series 700 Padlock 
As Low As $ 13.34 sen | Security Bar Hasp 


6G 000 ee 4-1/2" As Low As $ 1.27 
7 =) 


No.1 As Low As $ 6.25 
OF THESE No.3 As Low As $ 5.36 


No.5 As Low As $ 7.87 GQ 


99904090004 /0 No.7 As Low As $ 4.46 374 | 
ONE |x = 
Go SEND US A KEY - WE CAN KEY ANY * ~ 99% OF ALL AMERICAN ORDERS ARE 
COUPON aa PADLOCK OR CAMLOCK TO YOUR # SHIPPED WITHIN 24 HOURS 
on 
(©) 


fd PATT CORPORATION 300-621-4418 


& INDIANATICKET & 708-442-3901 708-442-3907 fax 
FOR ONLY 


=> 


OF THESE Produced Exclusively By 


~ i WEST COAST MANUFACTURING, INC. 
THE NEW “DUAL REVOLUTION” 


State Of the Art Dual & Single Revolution Vending Machines 


‘On LEzs | | Maem Double Your Profits 
MUNCIE NOVELTY co. | | aes) with 2 Products 


Mr g, PH: 800-498-8640 aa in 1 Machine 
FAX: 317-288-3434 . ee The only FDA approved food grade 
material for the upper and lower bases. 


* Best Quality 
* Best Price 
* Factory Direct 


DUAL REVOLUTION 
Ht.: 62” ¢ Wt.: 63 Ibs. ¢ Colors: Red, Blue, Yellow 


SINGLE REVOLUTION ALSO AVAILABLE 


© Top Quality Die | 
ett ag | . 6601 Lyons Rd ¢ Suite D-2 * Coconut Creek, FL 33073 


es \ ff | J -800- 240- 5 256 
IGPrrocucts? oF s OFF. (954) 725-8314 ¢ FAX (954) 725-8414 
reoucon! YTS Ese LO 2 Bo SETTLE Ceol E-Mail: vending@gumballs.com 
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Turnpike Amusement Distributing, Inc. 
200 Smith St., Farmingdale, N.Y. 11735 
(516) 694-0999 Fax: (516)694-1062 


1-800-229-4FUN 
Call For Pricing: Jay, Lorraine, or Steve ¢ Call for Export: Carol or Rich 


Se Habla Espanol Se Habla Espanol 










REDEMPTION + BW i ccc nacsastewnnanes 350 : Rocky & Bullwinkle ........... 1095 
Bozo Basketball ............ $1649 : Clutch Hitter .....650ccceenees 749 : Theatre of Magic ............. 2995 
TI IGG WO xewixcccaantncasess 2900 : RBI Baseball ................. S45 : NO FO. ise cc sect edanewewaes 2995 
QUIK SAO «saxvcoscevensaees en 1100: =o WEB ccc dds caitacae ensue seks S40 2 Doctor Wie iin sexs scwades 1245 
CREGEY CYOD op hxcs Kea ckcew cen 3249 : Mortal Kombat 1-2 Pl .......... 950 2 FUNSIONGS oe cveceed a wewe sas 2249 
Hungry Hippos .............. 2200 : World SeriesSeason .......... 349 : Addams Family .............. 1895 
UBOE vanceederscin aneenseye 1415 : Street Fighter2 ............... 745. | GOMG SHOW icc saccasiaveunas 949 
Mini Skee-Ball ............... 1845 : Dungeons &Dragon4Pl...... 1150 : Earth Shaker .s.ccccvccesacvas 849 
Skee-Ball 10’ or 13’ .......... CALL : Time Traveler ................. O49. BROWS «1h6s4nxdiaeksenias 1245 
Derby Race 12 Seat........ $24,950 : Quarterback.................. GOO : Batinan ..ciccsxaconcenvanss CALL 
Big Mouth ss civ vice cece vives’ 1800 : Double Dragon ............... BAO: NOPGAl cscxsccacusaesxncwes CALL 
Wacky Gator cic siciasineeacc 2045 : Bad Lands sccssxccsnscccedsns BOQ |! Baywatch: .2csseviereecenad CALL 
Great Frog Race .icccicncvees 3450 | Atari ESCANG 464 iasa wise cwaadus 345 : Theatre of Magic ............ CALL 
KRAOCK DOWN: cc svscs scandens 1945 : Double Dragon3.............. 645 : Frankenstein ................ CALL 
Chuckles the Clown Jr......... 1445 : AtariAll Points ................ 345 : 
PRIOR cio incusrsneiasap antes B45 > PAaClAnd <4 sccdcsccduvacciaserns 445 : SITDOWN & SIMULATORS 
Shoot to Win-2 Basket ........ 2300 : Konami Contra2 Pl............ 349 : Outrunners 2 Seat............ 7949 
Pop-A-Ball iiccsavcanedsenows 1849 : Fighters History 2 Pl ........... 500 : VirtuaRacerTwonS/D ........ 6449 
PINCH DOUY ccnesecntavwaxans 3949 : Final Round Z Pl. issccscswescees 300 : Stealth Star Fighters ......... CALL 
Bromley Little Pro ............. 950 : Arcn Rivals 2 Pl ccd cc cence es SOU | GOO (S6GE) . ccsadee eaten cs gu CALL 
SWaMp StOMP ..ciccccccsaes CALL = ANGIE ZF csk cixnn Piamanneams 349 : Virtua Racing Deluxe ......... CALL 
Sonic Hedgehog............. CALL : Violence Fight2PI ............ 349 : Cruisin’ USA................ CALL 
BIG DONNA oniceceviscewsirns CALL ¢ RODGGOD sc. icieciviwennavanes 345 : Rally Deluxe ................ CALL 
WENO ET iis dwar eieaeae ne CALL : Read AUNNE sii ciwsceenccewas SAS 9 DGVONG s ccccatngsaaeksawga CALL 
ie WH oc xox Gaadeevenx aus GALL + PORCROUE otciccweetceesew eas 335 : Ace DrivingTwin ............ CALL 
DINGSCONG «565 candinecnecanes CALL : Prehistoriclsle2PI............ BOO 2 TIMOR 6 ie peokageee ekeie aes CALL 
MIN DONS sscctcisveteaseves CALL : Devastators2PI .............. 395 : Desert Tank..........0e0005: CALL 
CVCONE occicckpeadiatignuesnre CALL : Crime Fighters4PI ............ oid) hal WOES oswscn eda dadince ae CALL 
Spider Stompin.............. CALL 2 GVAIES a6 cr cgiusagiwes cin cces 300 : 
RIBDIERAGW: 2s ccciseve eva vac CALL : Black Tiger ....<s<eissenseeans 295 : MISCELLANEOUS 
POQGSE 2cc5s0 0665557645 pees CALL : Mad Dog McCree ............ 2945 : Pioneer CD Jukebox 36 ....... 1300 
: GONGOMAMIAZ Fl viviccwenenicas 315 : Rowe BC-35 Changer......... 1900 
VIDEO GAMES : Karate Champ 2PI ............ 300 : Standard BC Sys500.......... 1450 
IndyMeats Pl wsccieeeccennen 1240 2 AOE scusetonndseeetecesrens 300 : Last Chance Saloon ........... 445 
Double Dragon 2-2 PI .......... 349 : Lethal Enforcers1............ 1300 : Rowe CD Jukebox 100........ 3250 
Bad Dudes? Pl cscsccisccaices S45 = Play Gneiee-10 sss ceecdswons aro t Dine Naree BC vaccsncesernes CALL 
ARIGIGGIS 6 ixcccciveecincenis 240 2 AMGNGP! cere sex cesapensans 1200 : 
Main Event 4 Play ............. 345: ENGure RaCer siniescscvecndaes 400 : 
High Impact Football ........... BAO] AOS ccs veiaeskcaxnntanas tas 349 : | SOFT PLAY EQUIPMENT 
Buster Brose esi iiaisnscnaccens B40. HIGUFUG cccccvencxsvexxescnas 300 : 
AGN B BPM occ odecceeaiwavccics 425 : Millipede ..................0. 400 :| Custom-made Soft Modular 
US Classic Golf ............065 349 : StreetFighter................. 525 : Play Equipment 
TOUS SENAY sesdeniewucanaeens 400 : Virtua Cop 19”, 26” or 50” ....CALL @ Design Manufacturers 
Prisoners of War2 PI .......... 349 : VirtuaFigher................ CALL : 
Superman 2 Pl is ica vieseenew es S49 : Daytona U/P .i0sccaveaesccns CALL : * Install 
Sega Columns 2 PI ............ 349 : PrimalRage ................ CALL : e Free Consultations 
Tecmo Bowl 4PI .............. ar : 
Golden Axe 2Pl............... 445 PINBALLS * Financing Avallable 
Street Smart 2 Pl .............. 300 * StarTrek ...........0seseee. $2045 © 
MONSCOGP (5 o2civssceeenneaes SE5 SIMPSONS 5c.c séexvcvevuesae ac 725 Call Now For Free Catalog 





We Can Supply It All + Call For Close-Outs 
“New & Used Kits & Games” 
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FOR SALE 


Remanufactured 
Changers 
$1-$5 Acceptance 
Bulk Load 
90 Day Warranty 
e Kowe 
e National 


Change t 


re jronics 


Pachinko 


Direct from the Ginza in Tokyo, the 
authentic Japanese pachinko machine. 
These are completely reconditioned 
original commercial machines actually used 
in pachinko parlors. In this classic game of 
skill, flashing lights and sound effects 
abound as you flip balls through wheels and 
a maze of pins to hit the jackpot. 

Machines will vary slightly. 


Almost 2 ft. by 3 ft. 


Dealer Cost 
$999 


Weight: 
Approx. 52 Ibs. 


Sug. Ret. $399 90 DAY WARRANTY 


PACHISLO SLOT MACHINES 


The trick lies in pressing the 
three “stop” buttons on the 
front of the machine at the 

right time. 


ae & 2 BSE 
PF @F warm om 


For Amusement Only 
Not A Gambling Device 
Pays Off in Tokens 
Approximately 33"Hx201/4Wx14"D. (90lbs.) 
Direct from the Ginza in Tokyo. Authentic Japanese 
machines actually used in pachinko parlors. In the 
classic game of skill, flashing lights and sound 
effects abound. 


UNITED STATES DISTRIBUTOR 
Republic 
Industries 
SINCE 1951 


Token Playing 
Slot Machines, 
with Lights, 
Music, and Skill 
Stops! 

¢ Weight Appx. 90 Ibs. 

¢ Five line play 


1-800-2 54-2125 ¢ Lights flash and music 


FAX (616) 452-3319 i off in tokens 
3400 Jefferson Ave. SE 
Grand Rapids, MI 49548 DETRIBUTORS 


° DOLLAR MASTER > 


NOW...for half the 
price of current bill 
acceptors you can 
add a bolt-on bill 
validator for your 
present vending 
machines! 


TELEPHONE (214) 368-1359 
FAX (214) 692-0914 
11440 No. Central Expwy. « Dallas, TX 75243 





DISTRIBUTING 


Brand New re honaoenasal 
Kiddie Rides 
$3695” 


Helicopter, 

Space Shuttle 

and Airplane 

1 Year Warranty on Parts 


RELIABLE 
A product of 

excellent quality 
and dependable 

performance- 
designed with the 
Operator in mind, 
by an Operator! 


MARS VALIDATOR 
EASY TO INSTALL 





Only f 
$525.0 ELECTRONIC 
CREDIT UNIT* 


The $Dollar Master$ may be used 
on almost any machine with an 
electronic credit unit and installation 
can be done on location! 


We Also Have Refurbished Rides and New /Used 
Coin-Operated Redemption Games 


Only 
$195.00 


* Easy Installation Conversion For ACMR! 
Can be used by itself or in combination with the low cost 
Bill Acceptor. 


We're the solution for your Electronic Credit Needs! 
SAVE!!! “BOTH” 
UNITS CAN BE PURCHASED AT $675.00 


Financing 
available to 
qualified 
customers 





BENTLER AMUSEMENT COMPANY 
1644 Homewood Ave., Springfield, IL 62704 
Tel. (217) 546-7060 ¢« FAX: (217) 546-7086 
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COINS or BILLS — = 
—“ecace —| 1 REDEMPTION TICKETS 
e.. “< TICKET perio .010 TAG . 

ss STOCK TICKETS AS SHOWN ABOVE 


re REPAIRS _ UNDER 300,000.......$1.25y 
Be oe si ie eee OVER 300,000... $1.00 m rs ORETS AVAILABLE NEKT DAt 


CUSTOM PRINTED 


160,000 to 480,000 $1.60 
480,000 to 1,000,000....$1.10m 


1,000,000 or-More.....$1.00. 


ALL PRICES PER 1000 


FREE FRONT SIDE PRINTING!!! 
Add $28.00 for Printing 2 Sides 
Packed 60,000 Per Case 


Case Weight 38 Lbs. 
8 Colors Available: Gray-Pink-Red-Blue-Green-Yellow-Orange-White 


MUNCIE NOVELTY CO. 


ORDER P.O. Box 823 Muncie, IN47308 — Fax 
phone 219-256-1138 TODAY! Ph. 800-428-8640 Nationwide 317-288-3434 
Fax 219-256-1144 Muncie Novelty Co. Exclusive Sales Agent for Indiana Ticket Co. 
Manufacturers of Quality Tickets for Over 50 Years 
(Roll Tickets Also Available) 





WILLIAMS, BALLY or DATA EAST / SEGA Pinball 
circuit board repairs. Free estimates. FAST service. 


Two Bit Score & 512-447-8888 VOICE 


512-447-8895 FAX 
4418 Pack Saddle Pass 


e-mail to: twobit @ io.com 
: World Wide Web tech page: 
Austin, TX 78745 Sache http://www.io.com/~twobit 
COIN DOUBLER allows 25¢ play on ’ 
© Soe only pinballs. $25.0; 57$100, | © Ms. PACMAN STUFF: @ 
© RGB to NTSC converter to drive any | ABC kit converts your PACMAN into a 
TV set from a video game. 


. Ms. PACMAN. Includes a new cable, 
Replaces the RGB board in Dynamo satellite board and speed-up. $100. 
wide screen cabinets. $199. 


Ms. PACATTACK: A plug-in kit that 
CREDIT ACCUMULATOR kit allows re-arranges the walls of all the mazes 
higher pricing on kiddie rides, in PACMAN or Ms. PACMAN _ $100. 
pinballs, anything. Replaces the SPEED-UP For PAC or Ms. PAC $25. 
mechanical coin counter unit in Control panel overlays: $20. @; 3 / $50. 
photo booths. $99. @; 3 / $269. Ms. PAC 40 pin ribbon cable: 4/$25. 
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SIMPLY THE BEST MACHINES 
IN THE BUSINESS! 
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POKERS & 8-LINES 
The biggest selection and the best prices anywhere including: 
W7, W8, W11, Cherry Master, Cherry Angel, Super 2 in 1, Magical 


Odds, Cherry Bonus Ill, Gold Slot, Bank Robbery, Treausre Island and 


Treasure Island 94, High Speed Bonus. Riverboat, Jackpot Bonus, 
Mega Double, Lucky Girl, Handy Card, Poker Genius, Bingo Club, 
Go-Go Star, and many more! 


Top notch Customer Service 
and Technical Support! 

Great prices and quick turn 

around on: 

-all poker and 8-line pcbs 

-Mars bill acceptors 

-Leisure bill acceptors 

-monitors 

-ticket dispensers 

-power supplies 

-and much more. Call today 


We Now Accept: 


VISA 


NEW WILD CAT SUPER 
The Hottest new 8-line board 
since Cherry Master! 
-adj. on screen jackpot 
-bar fever 
-bell fever 
-cat fever 


-new double up mode (win up to 


50 times original win) 

Great graphics and audio. 
Available in dedicated pcb or kit 
for Cherry Master board! 


INC. 


TECHNOLOGIES 


si eee 


40.) — : 
PE SE ot i 


THE INDUSTRY'S MOST POPULAR 
COUNTERTOP IS NOW AVAILABLE 
WITH TICKET DISPENSER 


SPECIALTY? PROGRAMS 
FRUITS and BELLS: 
Approved in lowa for use according 
to lowa code 99b.10 and is also in 
compliance with the new Texas 
redemption law. 


HIGH SCORE 8: 

Features separate CREDIT and 
SCORE columns and high score 
initial entry which makes its’ game 
play parallel to all other amusement 
games. It’s legal in states where 
other games are not! 


500 CENTRAL AVENUE e ATLANTIC HIGHLANDS, NJ 07716 
PHONE: (908) 872-9800 OR (800) 979-9801 © FAX: (908) 872-0003 
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Export Perfect 


Used Games 
10% to 20% of the 
Original cost 


Also Toys For 
Crane Machines 


Best Mfg. Co. 


914 E. Moreland Blvd. 
Waukesha, WI 53186 
fax 414-547-0905 
Phone: 414-547-5051 


800-962-4486 





REDEMPTION 


Silly Willy 
Big Mouths 
Hill Climber 
Quarter Mile 
Pitch Hitter 


Starblade 2095.00 
Virtua racing 2 pl. ....... 6895.00 
Putting Challenge 


Big Time Amusement 
702-368-1432 


Classic Video Boards 
Bought, Sold & Traded 


Super Prices! 
Large stock of 
Overlays & Parts 
Fax Your Want/Sell 
List Anytime 
(770) 279-2791 
Call: (770) 925-8309 


Jukebox Parts 
1940’s thru 1980’s 


Free Brochure 
“Old fashioned Service is our 
specalty. If you trade elsewhere, we 
both lose. Thanks” 
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ACTIONMATIC LTp 
P.O. Box 326 
Chatham, Ontario 


Your Source for... 


1.3” Capsules 
(Mixed Colored Tops with Clear Bottoms) 


, Filled or Empty 
1 1/8” 1 1/4” 
E-—jotii Diameter 


Round Clear Capsule 
Both Halves Same 


TALKING VENDOR® 
Records in 3 languages 
7-English 5- French 5 - Spanish 
Vends 2.9” Round- a Empty 
1.3” Capsules or Large Gum Bot le Round-All 
1” Items Same Clear 
Small Bulk Items 

Coinage Size - Up to 1.25” (32 mm) 
Machine Size - Height 25” (63.5 cm), 
Width 8” (20.3 cm), Depth 8” (20.3 cm) 
Custom Sounds - Can have your own 
record made to say anything for 5 seconds. 
Up to 4 different sayings on each side. 


¢ Mixes For All Capsules 
¢ Low Price Slammers 
¢ Milk Caps 
¢ Rings in Holders 
Canadian Dist. for Beaver Vendors 
1-800-265-8363 


Talking Vendor (Reg) Trade Mark (VEND) 
Canada No. 266520 Phone: (519) 351-2181 Fax: (519) 351-7304 


U.S.A. No. 1221 491 


Money Handling Equipment 
and Supplies 


New & Used Available 


Coin & Token Sorting/Counting/Wrapping 
Currency & Banknote Counters 

Counterfeit Detectors 

Paper/Ticket Shredders 

Bill Changers for Coins, Tokens and Tickets 
Parts & Service 


Quality and Integrity Since 1925 
Dealer Inquiries Invited 


| (800) 762-7057 
Lynde-Ordway (744) 957-1311 
ompany Incorporated 


3308 W Warner Ave. ¢ Santa Ana, CA 92704 FAX (71 4) 433-21 66 


LUCKY EGGS = GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with 
Warranty--Like New 
e Prize-Filled Egg Capsules with Same Day Shipping--Phone for Quote. 


INNOVATIVE 
INDUSTRIES, 
INCORPORATED 


2605 Grand Ave. ¢ Carthage, MO 64836 


800-344-7467 


FAX (417) 358-1849 
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Install 
MAD DOG CRIME PATROL: @RBATAC 


] j / 
Give new life to your existing game cabinets and Le Y O aur Cab i a | eT! 


keep them earning for you. American Laser Games’ CD system plays shooting games, trackball games, joystick 
games -- virtually any game comes alive on CD-ROM. With 32-bit graphics and over 600 megabytes of memory 
on the game disc, this high-tech hardware/software combination gives you power to spare. And once you have 
the system, game conversions are economical and easy to install to keep you up and running and earning. 









It’s fast and easy with 
our complete CD-ROM 


OEM System Kit. 


Coin Door 





\a 
a) } 
} 


Game Controls: 
Gamegun or Trackball 


Video Conversion Board : | A :.. ie en 


Control Interface Board 
Main Hardware System 
e 32-bit Processor 

e 5 inch CD-ROM drive 


Wiring Harness 

for: Controls 
Coin Door 
Components 





Complete Game, OEM System Kit, or 
Software Conversion 
ALG’s CD-ROM games Make Dollars 
and Sense for your Operation. 





MERIGAN 


LASER GAMES, inc 
4801 LincolIn Road NE e Albuquerque, NM 87109 e (505) 880-1718 
Call for Distributor Referral 





The Origine 


EAS 


sion PERSON 2 ene? LIFT 


S. PAT. 5,405,236 


CONVENIENTLY STORES UNDER TABLE 


¢ 3" Lift ¢ Heavy Duty 5" Swivel Casters 
¢ Reduce Injury Claims # Reduce Service Calls 

¢ Use With Pool Tables, Air Hockey, Foosball, etc. 

¢ UPS Shipping Weight 65 pounds 


Order Yours Today! 


800-521-6372 
218-741-6075 
Made in the USA 


AIEGH 








P.C.B.’s 
, yee 


C&P DISTRIBUTING 
TEL: 219-2$6-1138 
FAX: 219-256-1144 










DRAGON'S LAIR 
SPACE ACE 

CLIFF HANGER 
COBRA COMMAND 
BEGAS BATTLE 
ASTRON BELT 
GALAXY RANGER 


INTER STELLAR 
BAD LANDS 
STAR RIDER 
MACH III 

FIRE FOX 


Q2HRe= Sh Bearde 


C&P DIGTRIBUTING 


TEL: 219-256-1138 
mm 0 FAX: 219-256-1144 39 (7) 
mina aE, 
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Can/Cup/Coin 


lag by Holder use \ eS 4} 
NE ins: Ber Hane , 


| SECURITY EQUIPMENT | 
+ ACCESSORIES + 


CALL FOR A FREE COPY OF 


OUR NEW PRODUCT CATALOG! 
TT 8264 River Road SE 
} Southport, NC 28461-9768 


DUNES neh: 1- 800- 849-7763 


YOUR potted Is OUR 


Ask FOR THE PUCK STOPS HERE sy name 


The Original Air Hockey Safety Shield 


@ PRACTICALLY ELIMINATES TABLE- 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE AND AUSTRALIA 


e ARCADE TESTED 
e DOESN’T AFFECT TABLE PLAY 


e INSTALLS IN 15 MINUTES WITH 
ONLY A SCREWDRIVER 


CURRENTLY IN USE AT: 
© PUTT-PUTT® GOLF ’N GAMES 
© MALIBU CASTLE © GREAT AMERICA 
© FUN FACTORY © GREEN GAMES 
* IMAGINATION LEISURE * DYNAMO x _ U.S. BILLIARDS 


¢ Increased player appeal! ¢ Ask your distributor for “‘THE PUCK STOPS 


¢ Demand the 9-inch shields with the angle! HERE” by name! 

¢ Made from virtually indestructible space age ¢ Insist on the original or call direct and save the 
material! sales tax! 

e Increase Revenue ... Decrease lost pucks and e When your customers’ safety and your liability 
expense from downtime! are at stake. . .specify the quality product! 


PLASTITECH PRODUCTS, INC. 
(903) 757-0543 .of0c0°573%08 1-800-933-0145 


Business Opportunity 
Arcade to Rent 


Excellent location—Montreal, downtown 
New permits in the area are frozen 
3400 square feet plus snack bar 600 square feet 
Possibly in the Mezzanine 


Contact Andre Rouleau 
Phone 1-514-878-3081 ¢ rax 1-514-878-3053 
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72 Buchanan St, LaVergne, TN 37086 Ph: (615) 793-4860 Fax: (615) 793-4865 
Toll Free 1-800-955-9681 









Give New Life To Any Video Game 
SINGLE GAME PROGRESSIVE BONUS TRILL CANN 


FLEXIBLE * EASY TO INSTALL * BONUS POINTS AWARDED ON SCREEN MAGICAL ODDS 


Take the High Road to Profits! 









Full Line 

Service 

Department 

Available 

KKK Kr Kh KrhUKW hUK 
Quick 
Board 
Turnaround 


xk week kK ke kK kK UK 





To 
es ate 


TECHNICAL ASSISTANCE AND QUANTITY DISCOUNTS ARE ALWAYS AVAILABLE 
*ASK ABOUT OUR FREE DELIVERY PROGRAM* 


1-800-955-9681 1-800-955-9681 
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ALL AMERICAN AMUSEMENT, INC. 
THE CUSTOMER COMMITTED COMPANY 


PINBALLS 


Addams Family .. .$1975 
Demolition Man 
Stargate 

Indiana Jones ... 
Twilight Zone ... 


. $2050 
$2275 
$1775 
.$1395 


Whirlwind 
Whitewater 
Star Trek NG 
Funhouse 
Fish Tales 


REDEMPTION 


Big Bertha (One Location) . . .62295 
Cosmo Gang Highest Cash Offer 
Cracky Crab (One Location) .$3250 
Hungry Hippo 

Killer T-Rex (One Location) . .$2695 
Wheel ‘Em In (One Location) $2850 
Shoot to Win 2 Hoops ...$2350 


(One Location) 


Simple Simon 

Skee Balls (10’ & 13’ From) $1000 
Super Shifters (4&6 Pl.) .CALL 
Twin Knockdowns $3880 
Whac-A-Moles 2 PI. 
w/compressor and high 

score of the day 


USED SITDOWNS & DELUXE VIDEOS 


Final Lap II s/d 
Hang On s/d 
OutRunners s/d 
Hard Drivin s/d 
Race Drivin s/d 


Racin Force u/r 

Starblade s/d 

Steel Talons s/d 

Suzuka 8-Hours II s/d .$8800 
Turbo Outrun s/d ....$2250 


EQUIPMENT OF ALL KINDS 
7 Days a Week, 11:00 A.M. to 11:00 P.M. (CST) 
Purchase 4 or more games, get free delivery within 300 miles 


(405) 672-8909 Fax: 405-672-8628 


5016 S I-35 Service Rd. ¢ Oklahoma City, OK 73129 
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LOW COST ¢ HIGH RETURN 
DESK TOP COIN PHONES 


WE WILLNOT BE UNDERSOLD! 
FORGET THE REST, CALL THE BEST! 


G-TEL 


Fax 713-550-1028 
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D & R/Star, Inc. 


has the following used 
equipment for sale. 


QUANTITY MACHINE PRICE 


1 U.B.Q.B Skee-Ball 
1 player-football 
redemption 
Doyle Hoop Shot 
1 player-like new 
Smart Shoot ‘To Win 
1 player 
Altec Basketball 
1 player 
Putting Challenge 
4 player 


$750.00 


$750.00 
$750.00 
$600.00 


$995.00 


*** Reasonable offers accepted. 
lf interested, please contact 
Doug Schmidt at 


(800) 788-9692 


Logic Boards 
Cherry Master 


Cherry Bonus III 
Cherry Angel 
Super Cherry Master 
Super 2 in 1 
Dynasty 
Treasure Island 
Call for prices on all other boards 
We Will Beat ALL Advertised Prices 


Master Card and Visa Orders Welcome 


Mid-City Distributing Co. 
317 North 16th Street 
Omaha, Nebraska 68102 
402-341-5300 
=a 800-341-5366 
402-345-2653 Fax 
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KEVIN SHARP ENTERPRISES 


Ultra Poker 
Lucky Leprechaun E 
IN eee Star Poker WIT 
- Game Master IN 
AND Cw 
5S PLAYER VIDEO BLACKJACK 


AS WELL AS A COMPLETE 
LINE OF CHERRY. GAMESINCLUDING REDEMPTION SUPPLIES 
CHERRY MASTER ia a a : 
CIIERRY BONUS 3 lame KITS Hage 
CHERRY ANGEL EXCELLENT SERVICE DEPT. 
SUPER CHERRY MASTER ONE YEAR WARRANTY 


MARS es al ee Py 3 WELLS GARDEI 
GOLDLEVEL| \ oe 1) DISTRIBUTOR 
DISTRIBUTOR| aa 


COMPLETE LINE OF 


WOOD GAMES 
We accept VISA, Master Card, and American Express 


| 1-800-624-3779 
KEVIN SHARP ENTERPRISES 
(615) 895-9099 


2335 SOUTH PARK DR. 
MURFREEBORO, TN 37129 FAX (615) 895-9184 








ABSOLUTE 


AMUSEMENTS 
($05) 452-6452 


S49 MPU REPAIRS 
Pac Man Tron Tapper Kickman 
Williams Series 4, 6, & 7 
All Bally Pinball 
All Stern Pinball 


$59 MPU REPAIRS 


Defender Scramble 
QO*Bert Donkey Kong 
Williams Series 9, 11, & 13 
All Data East Pinball 
All Gottlieb Series 80 


All Prices Include Parts and Labor 
Call For a Complete Price List 
We Moved to a More Central Location 
Please Note our New Address 


Absolute Amusements 
1200 Kennedy Drive 
Northglenn, CO 80234 





AUTHORIZED PARTS AND 
SERVICE CENTER 


Taito 
Konami 
SNK 
Namco 
Merit 
Atari 
Crompton 
Bally 
Midway 
Williams 
Capcom 


Sega 

Fun Merchants 

Elaut 

Rowe 

APC 

Dixie Narco/Ardac 
American Laser Games 
Video Laser Disc Players 
LC.E. 

Arachnid 

Skeeball 


* 30 Day warranty on repaired items * 

* Average repair cost under $100 * 
Thousands of vending/game eproms and electronic parts in stock. 
Call extension 335 for a FREE listing on floppy disk. 

For fast and reliable service contact: 

BETSON ENTERPRISES 
303 Paterson Plank Road 
Carlstadt, NJ 07072-2307 


W 


800-524-2343 201-438-1300 
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KEEP ALZ 5 
0 
°” 


It's Here 






& For % 
~~ R89-90-91-92-93-94 % 
S  cCDCOMBOKIT % 





10 Disc CD player added to your jukebox 
Kit includes: Sony COPC 910 CD player/8 times oversampling 






* Kits Priced Right For Small Accounts * 
* 2 types of label insert kits available x 











Call or Fax: gS 
C&C Games ry 
C 800-551-KITS % 
ep, 219-238-4028 oy 











on on Jocati® 


kiddie ride 


Sound & Control 





Give your kiddie ride a Mouth Lift! 


Why settle with the same old boring music when you 
can have fully digitized kiddie songs (with voice too!) 
for the same money! If the look gets kids to ride the 
first time, our music will get them to ride AGAIN. The 
board is so small that it fits easily into any new or used 
rides. Our controller board also features multiple 
coin input, coin meter output, 20A timer and more. 


Eletech Electronics, Inc. 
16019 Kaplan Avenue, City of Industry, CA 91744 
TEL: (818) 333-6394 FAX: (818) 333-6494 
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Manufacturing & Distributing Coin Operated Games 





1235 E. Francis St., Suites A, B, C e Ontario, CA91761 USA 
Tel (909) 930-5828 Fax (909) 930-5824 








1-800-336-GAME 
‘BEST BUY THIS MONTH!!! - NEW! 33” Tekken I1.....CALL 
- - NEO GEO SYSTEMS 
FINANCE OFFER || Turbo Cabinets in 
PTNAINGE VET RIN 13", 19" 27" 33” TLE Sdvehcae ak sb9 85 $429.00 
—_ 33” Deluxe — Lt eee re ot 
eo COMPLETE 95" TURBO ee he 8 oe Oe eat oe We. ee Pear ® 
— ll SYSTEM CABINET SPECIALS W/GRAPHICSADD...... 30.00 
n S 00 COMBO DEALS 
35 Deluxe MK3 a sire 1-SLOT/Voltage Fighter............ CALL 
New \ : & BRIGHTEST 1-SLOT/Bust-A-Move/Puzzle Bobble .$625.00 
33° Deluxe COLOR & BEST {-SLOTPulstal «2.225 <c2sees <a: CALL 
" Striker 1945 PICTURE 1-SLOT/Aero Fighter3............. CALL 
Bei AROUND!!! NEO GEO CARTRIDGES 
only S547. A? pe sg Bust-A-Move/Puzzle 
INET - BObbIG .4cks keane nwa $230 
Per Month PUAIADIE ATE Samurai Shodown II 180 
24 Mos. O.A.C Red,Black, $Me | of 
ieneieniriies Blue, Gray Samurai Shodown ........ res: 
33” Complete Video Games 1 YR. PARTS King of Fighters 94 ...... 180 
(NEW) : sacle Aero Fighters2 ......... 180 
Tekken ...........+4-. 2690 : er Super Sidekicks IIl....... 295 
Killer Instinct ........... CAE fe ee el ra MHIGH once neue ace ves 
Mortal Kombat Ill ........ 3890 AFTER YOU'VE TRIED THE OTHER Wind Jammer........... 170 
Striker 1945 ........... CALL ee a World Heroes Jet........ 170 
Neo Geo/Bust-A-Move ...1999 | ————_ | Karnovs Revenge ....... 150 
Raiden DX ............. 2295 CALL FOR OUR TOP PIAYTS AON baw oss » 140 
Neo Geo/Aero Fighter3 .CALL AIGING FOTO cies e caw wees 130 
ee fies CATALOG Power Spikes Il ......... 230 
rr ea Featuring: Galaxy Fight ...........150 
=o lee aaa ~~ pin Our New Line of Double Dragon.......... 250 
NERS el. PEE RER EAR AS Cranes & Cabinets Ninja Combat............ 20 
Mortal Kombat .......... 1395 Art of Fighting ........... 50 
Primal Rage ............ 2290 FatalFury .............. 20 
Pata. Puy eS is adasdiacaude ds 20 
CGI-TURBO SYSTEM CABINETS 
MK3 KITS eacaenaminne encanta 
TEKKENS CGI-25 25" 2-PLAYER .......... $959 3 Count Pout ee ee ee 20 
SF ALPHA/ZERO CGI-25 25" DELUXE ............ caLL Burning Fight............ 20 
TEKKEN II CGI-33 33" SYSTEM CABINET ...CALL World Heroes............ 30 


STRIKER 1945 CGI-38 38” PEDESTAL CABINET . CALL 
AND MANY MORE... CCI-CT 19” COCKTAIL TABLE ....cALL | 190°S Of Games in Stock 
CALL TODAY! CGI-MC 25” MINI CABINET ...... CALL SELL ¢ SERVICE ¢ TRADE 








ALL PRICES ARE SUBJECT TO CHANGE AND AVAILABILITY 
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$10,000) He retam keleye 


ie We've got the slots! 


Minute! 
ee We've also got a reputation for 
experienced, reliable service and 
support after the sale. 


















Coin Counting scale can provide 

arcades, family entertainment centers, and 

street locations accuracy and speed when counting 
both coins and tokens. Counts all seven coin denom- 
inations as well as a programmable memory for 90 
other items (coins, tokens, chips, etc.). It can also 
piece count any item of uniform weight such as bags, 
boxes, or wrappers. Using the tare function, coins or 
tokens may be counted in prewrapped, boxed, or 
bagged combinations. 

















It's so easy! Call us today and let the games begin! 


Bally's * IGT's ¢« Sigma's ¢ Universals 


Top quality, Reconditioned or as is machines 
and service after the sale. 


The DMC-230L features a spacious 12”x14.5” platter 
surface. The scale brightly displays net weight, 
denomination, and actual dollar value. Battery opera- 
tion is also available with a built-in optional nickel 
cadmium battery. Easy to use, just press one of the 
preset coin value keys, and start counting money! 


Call 1-800-831-4175 Ext.22 


Veng ih 26A Worlds Fair Drive 
Somerset, NJ 08873 


Business Products 
Fax (908) 469-3996 e (908) 469-9540 


R & J SLOTS ¢ st 
@e ee &| Ba @ 
oT 7 (| GY) EG) ENG | 


249 Blue Ridge Drive * Orange, Virginia 22960 
Phone (540) 672-4500 * Fax (540) 672-4563 




















JUKEBOXES 


Rock-Ola Trilogy CD-$1995.00 
Rock-Ola Gala CD-$2495 
Rowe CD-51A-$2995.00 
NSM Silver Sky CD-$3295 
NSM Galaxy-Viny]-$900 
Rock-Ola 488-Vinyl-$595 
4 Player VIRTUA RACING with Tower 


$15,500 


3 Skee-Balls-Model E 
Buy 1 or All 3 $495. Each 


Arachnid Super Six Plus Two 
$775.00 


Time Traveler-Hologram $795 
PINBALLS 


Checkpoint Last Action 

Dr. Who Maverick 

Dracula Popeye 

Gladiator Rescue 911 

Judge Dredd Street Fighter ....$1195 


STANSFIELD VENDING, INC. 
P.O. BOX 157 ¢ LA CROSSE, WI 54601 
CALL MAX: (608) 782-7181 


pee 


REST EASY 


You're Covered by NKRA 





National Kiddie Ride Association 


P.O. Box 104625 
Jefferson City, MO 65110-4625 





Call 1-800-677-6572 
for a FREE quote on 
coin-op liability insurance! 
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MICKO MANUFACTURING | must Buy 


imcorporat eE a|PRODUCTS 


MICRO MUSTANG 
aids — sable POOL TABLE 


Turbo | Also Available High Quality * Low Price 
PANTHER 


































MAGICAL ODDS, MAGICAL TONIC 


| Taner 
t tp ers ie 


@) 











SUPER MAX 
5 Card Draw Poker 



































inal CD JUKEBOX 
Super Bonus Multiplier 100 Selection Title Pager 
CHERRY POKER 200 Watt Amplifier 
S Line phe Game GRIPPIT CRANE 
Available With Advanced 
Special Color Odd aah Poke sai Special Color Odd essen 
pecial Color Odds, ard Draw Poker pecial Color Odds, 
Joker Fever, Red Joker Bonus | Superb Graphics AndSouund | Number Fever, Pair Chance 7 roa - = NETS 
GAMES ARE AVAILABLE IN Jamma Style Cabinet 
Kits * 9" and 13" Countertop Units * 19" Upright Cabinets (two styles to choose from) * 19" Sit Down Cabinet * 25" Monitor * Kit Ready 


13" Mini Cabinet * Casino Style Metal Cabinet 


Come Out Of the Stone Age With Our New Machine That 
Will Never Become Extinct! MAGICAL TOUCH - The PC Based 
Board System, Multi Game Countertop That Ils Upgradable 


For Years Ana Years And Years! 










miiate Nee LEWEL 
\\ # ny 
j2e% 5 ee : 


LEDEL 
Eee 


CURRENT GAMES 
Trivia, Diamond 1 1's, Joker Poker, 
Squish, Go-4-21, Hangman, 

Sex Trivia, Solitaire, Poker Scramble, 
and Blackjack. 


OPERATOR FEATURES 
On Screen Bookkeeping 
Diagnostics 

16 Screens Of Advertising 


en ae 


\w 
owe’ eN 9 oe) og SB\2 MERE 
50 YOK 


WANTED 
ww, | HUNSAKER 
ACQUISITIONS : 
BY PRIVATE INVESTOR Mtauu 


Call Fred Collins 
(803) 268-1179 The Source for Seating 


For Your Sitdown Games 
Contact: Gary B. Hunsaker 


(805) 650-0065 


FAX (805) 650-0059 
4475 Dupont Ct., #10, Ventura, CA 93003 


S-LINE 


POKER SEE US AT THE IAAPA 
fey iy i e}- EXPO BOOTH #7036 


CIN THE LOBBY) 
800-966-9873 ” 


gees Logic Boards e ° e 
Chery Maser Kiddie Rides 


Cherry Angel 
Super Cherry Master 
Super 2 in 1 


Dynasty | Prime Locations Available 


Treasure Island 
Call for prices on all other boards 


We Will Beat ALL Advertised Prices N ation Q| Accounts 
Call Kiddie Rides U.S.A. 
National Accounts Division 


303-370-9511 


Master Card and Visa Orders Welcome 
Mid-City Distributing Co. 
317 North 16th Street 
Omaha, Nebraska 68102 
402-341-5300 qIDDIE RIn 
800-341-5366 Ey ES us” 


402-345-2653 Fax © 
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CIRCUIT BOARD SALES 
AND MORE! 





(615) 256-7748 ¢ 1-800-535-8981 © Fax: 615-256-7523 


* IIPOOL TABLE BLOW-OUT!! * 


10-Like New Dynamo WE ACCEPT 


8-New Dynamo : 
6-New Valley * s 









CherryGames 





Starting at 4-Used Valley ad 
$995” %*& 2-Used I.B.L. = & 
Call for Great 


Blow-Out Prices 









Pokers 
Starting at 
$1 49 50° 


Super Cherry Master................... 
Cherry Master 92................0....00e- 
CROTIY MASTOR wccicescircancosddcadswasevne 
Cherry Bonus III (w/satellite) ..... 
Cherry Bonus III (w/o satellite) ..$185.00 






Cherry Delight..................0..0..0000. $135.00 
Cherry ANGEl ..........ccccccccccceeeeeeeeee $240.00 Sundash 18 Bulb 
POT 2 oi rverndiccndeesinaudebsesndevcdocans $300.00 


$ 00 
Accessories & Parts 2in 1 Pokermastef.................008- $240.00 1500” ea. 


Ticket Dispensers & YOGI ....$29500 Joker POKEr....ecccccccccceccecceeceeeceees $250.00 : 

Ticket Printers & Interface ..... SE50.00 RIVICTA...scorcnncecsesesnseussecseceoceesceaess $875.00 Dollar Bill Acceptor 

19” Wells-Gardner Monitor .....$235.00 FOXtrOMiC ceecccccecececececececcecececececeees $500.00 Prices 

13” Wells-Gardner Monitor ..... $225.00 Turbo POKEF Il.........cccccccceeeceeeeceees $450.00 

49” Sharp Monitors ............ $195.00 Blackjack & Super 6 Card............. 4zq5 00 MATS NEM Rah asanavinasevan $325.00 

13” Sharp Monitors ............ $185.00 905 Pixel....cccccccccccecceccceccescceseeeeeeee $650.00 MarsVFM-5................. $340.00 

145 AMP Power Supply .......... $32.95 905 Double UP ............................. C650.00 Mare Gi-S ccseccsicasavicsads $399.00 

150 Watt Computer Power ‘ 90S DOMBIG UD: sicmcviesceswamodecssiuy $550.00 Mars VFM-4w/up stacker ...$399.00 
SUDDIY 6.050 0se0es un Searedsuua 95.00 SMS Draw 80...........ccccceccceeeceeceeee $1025.00 ; 

Wiring Harness & Buttons ...... $65.00 Top Draw... (oe ee spn 

Plexis ee no patie ees area beh $30.00 CBV $1-5-10-20-50-100 Bi a visi Gr isit $299.00 

Progrssive Kits ................ $325.00 Reconditioned PCBs ICM sivcnseserrcorasemuanses $260.00 

Empty Cabinets ............... $225.00 , DBV-35 cccccccaevescsavecsa: $299.00 

New & Used Pool Tables rae te ee CALL starting at $75.00 Cash Code “Amazing Plus” ; $275.00 

New & Used Jukeboxes oe Oe eee ee CALL Call...Call...Call HSV-300 ener ee: $1 85 00 


Ask About ...Quantity Prices 
...Advance Replacement Warranty 
...FREE Delivery! (4 Game minimum) 


335 Hill Avenue ¢ Nashville, Tennessee 37210 
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The Nation’s Leading Auctioneers Of: 

| IS Amusement Video Games ¢ Pinball Machines 
Auction SZ. Juke Boxes ¢ Kiddie Rides ¢ Darts 

Pool Tables ¢ Redemption Games 


- 1995 - 






















11 
Kansas City, KA 


Wyondott County Fairgrounds 
1405 North 98th Street 

For information call Tom Rhoades 
515-774-8424 


pas 
Des Moines, IA 


lowa State Fairgrounds 

Universtiy and East 30th Street 

For information call Tom Rhoades 
515-774-8424 

















Columbus, OH 


Lausche Building 

Ohio State Fairgrounds 

17th Avenue at I-71, Exit 111 
Cellular: 614-271-7626 

Reorder Tone Dial: 502-551-1866 


Indianapolis, IN 


Our Land Pavilion 

Indiana State Fairgrounds 

1202 East 38th Street 

Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 





November 















Columbus, OH 


Our Land Pavilion 

Indiana State Fairgrounds 

1202 East 38th Street 

Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 


Clementon, NJ 


Lausche Building 

Ohio State Fairgrounds 

17th Avenue at I-71, Exit 111 
Cellular: 614-271-7626 

Reorder Tone Dial: 502-551-1866 


Cedar Rapids, IA 


For information call Tom Rhoades 
515-774-8424 



















December 













All Auctions ~ 





















ah o Begin At = 
Indianapolis, In aa 10:00 a.m. om 
—ms” _ Local Time — 
LEISUREXxpo ; ee 





Orlando, FL 
Z 











30 
Clementon, NJ 





Auction Information For further information contact: 

e All auctions begin at 10 am local time. e Please, no cigarette machines or candy i 

¢ To consign games for sale: bring to machines older than two years. Audioneer: Bill Hughes, PO. Box 4819 Louisville, KY 40204 - Phone: 502-451-1263 
the Auction site on the Friday before ¢ Phone numbers listed for Licensed by Div. of Licensing, Ohio Dept. of Commerce and bonded in favor 
the auction between 9 am and 9 pm. auctions are for Friday and 

© Inspection: day of sale 9-10 am. Saturday only. of State of Ohio, OH/IA4065, OH/AC2208; in Florida, FL/AU882, 

¢ Removal of all equipment by ¢ Contact Ric Stephen 812-333-9939 in Kentucky, KY/P1597; in Indiana, IN AUO8700280; 
midnight day of sale. for special hotel rates. 


Ss in California, A-2586; and in Texas, TX10171. 
Terms & Conditions 


Acceptable Payment - Cash, Cashiers Check, Travelers Check, Personal or Company Check 
with Irrevocable Bank Letter of Guarantee, Visa, MasterCard or Discover. 502-456-1600 

4% Buyers Premium 24 hr. Fax: 502-897-7771 
4% Discount for payments in Cash, Cashiers Check, Travelers Check, Personal or 
Company Check with Irrevocable Bank Letter of Guarantee. Advertising Manager: Ric Stephen 
Applicable state and local sales taxes must be collected unless you provide a current copy 

of your Sales & Use Tax Permit. 812-333-9939 


Sales Manager: Jeff Schwartz 


— 


A ET 
SS 












LA SLOT MACHINE COMPANY 


PACHI-SLO SKILL STOP 
SLOT MACHINES 








Ea. In 
aaaner S 7 OO  guantity 
Price Tokens 


As Low As Included 





We Carry ALL Major Brands of Slot Machines, Video Poker, and Keno Machines 
All Machines are Fully Reconditioned and In-Stock For Immediate Delivery! 


Just a Few Examples: 


Baliy 200 Somes (lor 25 YEaY States) «cans dows eawewdeheteweew awe vee From $900 
Bauy El0G6 OF E1000 Silt Machine? o2-46% 66.404 48 sd045 466) 480404 e wR ESCO R ES 750 
Bay EO see oUES 444s e546 cee KS KE SKS R REEDED EM CORDES OWES e OR ew 750 
IGT Fortune [ Video Poker (Nonecregit) icievssadeeeeeineake eee eeeede Res 750 
Mr Sore I Viged PORGr (CIOGIE) vigedc deeds ee chs eed ee Sees OE RRRE ORES, 850 
Mal SOT sie: Il Vie FORA! ooce veered ee ee os bo oe eee ese Ode eee oe eeoN Res 1250 
CEL Video Poker (w/Tourmaitient Mode) ..<sa<sssveee sees eewawes eeweede es 1095 
IGT Players Edge Video Poker (w/Double-up) ............ ccc eee e cece eeceee 1550 
Sigitia Slant top Video Poker (5 or 250 ONIY) ...s4. sas soe vanSadaevesweeed es 800 
Universal “Dazzling Diamonds Slot Machine «.46s0+6sk00eeeee8dee006% e008 995 


Full Line of replacement Parts & Service Manuals Available 
Circuit Board Repair & Exchange Services 
For Complete Dealers Price List, Call or Fax: 


LA SLOT MACHINE COMPANY 
2663 Manhattan Beach Bivd. 
Redondo Beach, CA 90278 


(310) 297-2600 ¢ FAX (310) 297-2609 
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MONITOR 


GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
bnghtness and brighness problems, 
poor regulation, jail bars, vertical shrink- 
ing, etc. Call for free technical help with 
your monitor problems. All kits come 
with instructions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19” color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome G0O7-FBO 
13” color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 
Series color monitors. 14 parts. $6.95 
ea. Wico #36-0244 

Kit #202: For Wells-Gardner K4900 
Series color monitors. 15 parts. $7.95 
ea. Wico #36-0248 

Kit #203: For Wells-Gardner K4800 
Series color monitors. 15 parts. $7.95 
each. 

Kit #204: For Wells Gardner 13”, 19”, 
25” K7000 Series Color Monitor. 15 
parts. $6.95 ea. Wico #36-0249 

Kit #206: For Wells Gardner 19K6100 
Color XY monitor. Includes caps, resis- 
tors, diodes, and six power transistors. 
30 parts. $14.95 ea. 

Kit #301: For Nintento Sanyo 19” 
color monitor. 15 parts. $6.95 ea. Wico 
#36-0245 

Kit # 401: for Atari Disco 19” color 
monitor. 17 parts. $6.95 ea. 

Kit #801: For Hantarex Color monitor 
model #MTC900. 21 parts. $7.95 ea. 
Kit #802: For Hantarex Color monitor 
model #MTC9000. 18 parts. $7.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabi- 
nets with non-Nintendo game boards. 
17 parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in 
picture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and 
take $1.00 off each kit. Money 
back guarantee. We pay S&H. 


Electrohome GO7CBO) ieaner oy 
Chassis (NEW) 
Electrohome 19” Flyback 


2SD1138 .. .1.22 
STR3123 . .6.26 


2SC3039 . .$1.39 
2SD1398 . . .3.59 
2N3716 ....1.95 STR3130 . 6.26 
2N3792 ....1.95 STR30130. .5.29 


ZANEN ELECTRONICS 


806-793-6337 
FAX 806-793-9136 


PLAY METER 





SA-20 PROGRAMER 


CGP DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


BELITA Il 


PORTABLE j 
COIN COUNTER 


e eohoninte stop ¢ Inexpensive 

e Lightweight (only 10 Ibs.) 

e Counts up to 1500 coins per minute 

e Counts all sizes coins or tokens 

e Long lasting—requires very little 
maintenance 

e Bagholder included 

e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 


1 Fulton Ave. ¢ Hempstead, NY 11550 
Tel.: (516) 292-2670 
Fax: (516) 486-0957 


S-LINE 
POKER | 
BOARDS 
800-966-9873 





Frank Guerrini 


VENDING MACHINES 
Music ¢ Amusement 
Cigarettes 


1211 W. Fourth St. 
Lewistown, PA 17044 


717-248-9611 


All Machines 100% 
| Location Ready 


FOR SALE 
Dynamo 25¢ $1995.00 
Dynamo 25¢ 1295.00 
1295.00 
1295.00 
995.00 
995.00 
995.00 
995.00 
695.00 
695.00 


Road Riot 

NBA Jam 

Mortal Kombat Il 
In The Hunt Dynamo 
X-Men 4 Player 
Sunset Rider Dynamo 
Raiden Formica 
Speed Buggy Factory 
Gunforce Formica 
After Burner Factory 
Cowboys of the 

Moo Mesa Formica 
Capcom Bowling Formica 
Street Fighter Il 
Cave Man Ninja 
Columns Formica 
Magic Sword Formica 
Meta Morfic Force Formica 
MPV Formica 
Wrestlefest 2 Pl. Formica 


695.00 
695.00 
595.00 
595.00 
595.00 
595.00 
595.00 
495.00 
495.00 


Formica 


PINBALLS 
Maverick Data East 
Black Rose Bally 
Creature From 
The Black Lagoon Bally 
Judge Dredd Bally 
Dracula Williams 1595.00 
Star Wars Data East 1395.00 
Bally 1395.00 
Hook Data East 1395.00 
Star Trek Data East 1395.00 
Simpsons Data East 895.00 
Game Show Bally 895.00 
Black Knight 2000 Williams 795.00 
Police Force Williams 695.00 


$1995.00 
1695.00 


1695.00 
1695.00 


Satellite $895.00 


Prestige 
480) 
Greyhound Basketball 
Omni Small Games 
Pull Tab Ticket Dispenser 


695.00 
695.00 
500.00 
500.00 
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ELECTRIFYING as 
'\ 


LOGIC BOARDS 

CHERRY MASTER $124.95 
CHERRY BONUS III $174.95 
SUPER CHERRY MASTER $424.95 
MAGICAL ODDS $774.95 
DYNASTY $704.95 

CHERRY ANGEL $194.95 

SUPER 2-1 $240.95 

FOXTRONIC $424.95 


...AND MUCH MORE IN INVENTORY! 





PARTS & ACCESSORIES 
19” WELLS GARDNER MONITOR $209.95 
13” WELLS GARDNER MONITOR $194.95 
19" SHARP MONITOR $194.95 

13” SHARP MONITOR $169.95 

19” PLEX S$ 29.95 

13” PLEX $29.95 

ISAMPP/S $ 29.95 

12 AMP P/S $ 29.95 

6 VOLT METERS $ 5.95 

12 VOLT METERS $ 5.95 

110 VOLT METERS $ 5.95 
RESETABLE METERS $ 34.95 
JCM DBA W/O STACKER $9 $324.95 
JCM W/ STACKER $399.95 

MARS VFM 4OR5 

(W/O STACKER) $394.95 

MARS GL5 W/O STACKER $414.95 
MARS GL5 W/ STACKER $9 $490.95 
HSV 300 $189.95 

6 BUTTON HARNESS $32.95 

9-10 BUTTON HARNESS $36.95 
OMEGA HARNESS $34.95 








GAMES 

CHERRY BONUS III $875.95 
ELDORADO $809.95 
MAGICAL ODDS $935.95 
TURBOTII $1200.95 
DYNASTY $1400.95 

sased ND MANY MORE TO CHOOSE FROM! 






WOOD CABINETS 

13” OMEGA W/O STAINLESS PANEL $169.95 
13” OMEGA W/ STAINLESS PANEL $234.95 
13” SLANT TOP $169.95 

19” FLAT TOP $169.95 

19” SLANT TOP $169.95 

19” SECURE CABINET 

W/ SLIDE DRAWER & FRONT PANEL $268.95 
13” OR 19” SIT DOWN $169.95 
COUNTERTOP $189.95 

PEDESTALS (VLT) $89.95 






-NEW- 
TICKET 


DISPENSERS 
AS LOW AS 


$125.00 


S.E.D. INC. 


6099 PONDERS CT. GREENVILLE, SC 29615 


(803) 234-4901 1-800-362-1187 FAX: 803-458-7688 
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LATINO Jukebox Top 30 
September 1995 


COMPILED FOR COMPACT DISC JUKEBOX OPERATORS 


ALBUM TITLE ARTIST NAME 


Harness of Quality Ff semetanaeaae somem 
| 2 [a [rane ovement 
Amusement and Industrial 
ileal een alec 
ADAPTOR BOARDS ee [ seem rte 
QUANTITY DISCOUNTS 
| 
Louise’s Harness Shop, Inc. on : 
| a f= [ronsencoeareer woe 
100 Spring Street 
Tuscumbia, Alabama 35674 10|s [emencoowsenesne nme 
1-800-365-1941 2 | [semasereces —_—_ socsoine 
FAX 1-205-381-6180 
[2 [pee 
w” 
Ld bel Needed Lend 
Ud Raccecocieshetonecaiaslllsincenniael 
GOOD NEWS! 7 [¢ [ sense aren 
? 
Now you can make a wid — — 
‘4° on every long » THe ENT oe | Porbereencrreioy TEI 
distance collect and (M8 MR sr foe [emaomem wana 
creait card calls. 
Sign up for Dollar , —— — 
= a |e [wreames tensor 
lf your desktop payphone . 
eesti Je GE 
these, you can offer long 
ta ‘ SO 
oe 7 [acres ora 
XY) Just Plug It In ; ae 
OR dep Unuorzed Ca Ed Bi 
MYOUN CRN. cs eeriaey ES 
J FCC Approved 
PAYPHONE! 3 foro fol [romance 


HIS CHART 
LAST CHART 


; SAMPLING BY THE 
P | m4 | ie Phone industrics LATIN JUKEBOX, G. GROVE, CA 
800-332-9939 BASED ON ACTUAL 
2415 W. Amherst, Bloomington, IN 47404 JUKEBOX PLAY REQUEST. 
812-333-9939 Fax: 812-333-8951 TO ORDER CALL 1-800-LATIN CD 
Celebrating Our 11th Year 1-714-895-5250 


of Service 
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VIDEO CONNECTION 1150 INDUSTRIAL PL., #110, DIXON CA 95620 


COMPLETE FACTORY KITS 


ALL KITS CONTAIN: Legal P.C. Board, Marquee, Overlay, Wire Harness, Stick, Buttons & Instructions! 




















Tekken Il (2 PI., Polygon Fluid Motion Graphics)........ Super Double Wings or Dogyuun (2 PI., Raiden Il Style Shooters)....250 
Street Fighter Alpha (Hottest New “B’” Kit Yet) .......... CALL Tetris (Excellent Novelty) or Bloxeed ..................08 250 
Pole Position | & Il (Complete Driving Kit) ................ CALL Total Carnage (2 PI., Cartoon Style Robotron at War) 195 
Mortal Kombat 3 Ultimate (Hottest New Piece) ........ 2395 RoboCop ill (2 PI., Invincible Law Enforcer Robot) ......195 
Wrestlemania (2 PI., Hot Wrestling Action) .......... 1895 Survival Arts (2 Pl., MKII Look-a-Like-New Fact. Kit) ....195 
Great 1,000 Mile Rally (Driving Masterpiece) ........ 895 Knuckleheads (4 PI., Good, Strong, Fighting Piece) ..195 
Gals Panic Il (Vert. Digitized Models Strip to Buff)......795 | Earth Defense Force (2 PI., Full New Space Kit)...... 195 
Raiden Il ............... 750 or Raiden DX .................... 895 U.S. Classic (Top Notch Golf w/trackball) .............. 195 
Don Pachii (2 PlI., Raiden Il Style Space Shooter) ..750 Newan Athletics (Sports Action-New Fact. Kit)......195 
X-Men (2 PI., Capcom’s Best $ROI “B” Kit) ................. 725 Great Slugger (2 PI., Baseball Action-New Fact. Kit) ..195 
Lethal Enforcer (2 Pl., Includes 2 Pistols).............. 695 Mortal Kombat (2 PI., #1 Hit-Full Kit) 2.0.0.0... 175 
Krazy Bowl or Eagle Shot Golf (For Taverns)......675 Street Fighter Il Champion Edition (Full Kit) ........ 175 
Hard Yardage (NFL Football Season Special)........ 495 Super High Impact (2-4 Pl).....250 or High Impact ....150 
Primal Rage (2 PI., Digitized Dinosaurs-New Fact. Kit).......495 | DarkStalkers or S.F. Turbo (“B” Kit w/exchange) ....95 
Golden Tee Golf Il w/Trackball...................ccceseeeeeeeeeeeees 450 _— Aliens vs. Predators or Dungeons /Dragons ("B’ KitwW/Ex.) ..95 
NBA Jam PCB & Marq....295 or NBA Tour.Ed. Chip Kit...395 | Defender, Stargate, Joust, Robotron, kits ...... Cheap 


Capcom Bowling or Coors Light Bowling .......... 350 = 

Mortal Kombat Ill (2 Pl., Excellent Digitized Warriors) ..350 Classic PC Boards 

9 Ball Shootout (Excellent New Pool Game) ........ 350 --Bought and Sold-- 
Fireshark or Super Macross (2 PI., Shooters)................ 350 


Shuuz or American Horseshoes w/Trackball................ 350 
Aero Fighters (2 Pl., Excellent Airplane Shoot-um Up) ....295 
Varth Op. Thunderstorm (2 P|., Excellent Raiden Style Shoote)) ....295 
Warriors of Fate (2-3 Pl., Medieval Fantasy Adventure) ......275 
Konami X-Men (2-4 PI., Marvel Comic Heroes) ....275 
Quiz & Dragons (2 Pl., Fantasy Cartoon Trivia Special) ....250 


Pacland (Excellent Novelty Piece)..........ccccceeen 250 | We Will Meet or Beat Any Price!! 
Spid 2-4 Pl., Marvel Comic Superhero) ...... 250 
saws rite cir onside, EXPERT VIDEO GAME REPAIR 


Tournament Arkanoids (Excellent Bar or Tavern Piece) ..250 


Neo-Geo 1, 2 or 4 Slot (with one free cartridge) Reduced 
King of Fighters ‘95......3895 or Savage Reign.....325 
Super Side Kicks 3.....325 or Double Dragon....325 
Fatal Fury 3............... 275 or Bust A Move........... 250 
Samurai Shodown Il....150 or King of Fighters ‘94...150 































Mortal Kombat Ill in 25° MK! or Dynamo ........... Afterburner (Ded. Flying Masterpiece).......... 

Great 1000 Mile Rally (Driver w/New 25” Monitor) ...1795 —_ Drivers: Pole Position Il, Enduro Racer, or Assault .. . 495 
Neo Geo 4 Slot (Dedicated w/25” Monitor) ....... 1495 Kramer 4in 1 Casino or 13” Color Countertop......... 395 
New California Turbo Cabinet w/25” Monitor ...... 895 American Horseshoes or US Classic Golf 19”........ 3905 
Nintendo Super System w/3 Games in 25” Dynamo...795 — Clay Pigeon or Shodown (Poker) Gun Games......... 250 
Ms. or Jr. Pac Man or Stargate Cocktail Tables ....... Night Stalker or VS Unisystem 












Any Kit Above We do Expert Conversions § Sé Habla 


E nol! 
Call Toll Free: "==a‘s 


1-800-44-Hot-Kits ¢ (1-800-444-6854) 
Ph: (916) 678-5189 ¢ Fax: (916) 678-1313 


‘7a, BUY*SELL*TRADE @&® 
CALLFOROURFREECONVERSIONKIT | - 


NEWSLETTER (OVER 200 KITS LISTED!) WE EXPORT WORLDWIDE 










can be converted to a 
NEW 25” Turbo Cabinet by our 
Expert Conversion Shop! 














Cateuadar 
1995 


November 2-4 
North Carolina Amusement Ma- 
chine Association Convention 
and Trade Show, Benton Con- 
vention Center, Winston-Salem, 
N.C. Contact Jennifer Murphy, 
(800) 258-6711. 


gas Convention Center, Las Ve- 
gas, Nev. Contact Electronic In- 
dustries Association, Consumer 
Electronics Group, (703) 907- 
7600. 


Orange County 
Convention/Civic Center, Orlan- 
do, Fla. Contact William T. Glas- 
gow Inc., (708) 333-9292; fax 
(708) 333-4086. 


February 15-17 
Leisurexpo ‘96, Orange County 
Convention Center, Orlando, 
Fla. Contact Al Barry, (305) 
448-7976. 


September 26-28 
Amusement and Music Opera- 
tors Association Expo, Dallas 
Convention Center, Dallas, 
Texas. Contact AMOA, (312) 
245-1021; fax (312) 321-6869. 


October 8-10, 1996 
Fun Expo, Las Vegas Conven- 
tion Center, Las Vegas, Nev. 
Contact Bailey Beeken, (914) 
993-9200; fax (914) 993- 
9210. A 


November 14-18 
International Association of 
Amusement Parks and Attrac- 
tions 77th Convention and 
Trade Show, New Orleans, La. 
Contact IAAPA, (703) 836- 
4800; fax (703) 836-4801. 


1996 


January 5-8 


International Winter Consumer 


February 16-18 
South Carolina Coin Operators 
Association Annual Convention 
and Trade Show, Sheraton Ho- 
tel, I-20 & Bush River Road, Co- 
lumbia, S.C. Contact SCCOA, 
(803) 345-2048. 

March 7-9 


For international events, see “In- 


Electronics Show (CES), Las Ve- American Coin Machine Expo, ternational Scene.” 
wed Vudex 

PCION TTBRNeR eee racks 91 Great American Billiards ....... 30.:. National Yicket «<6. 05.3. 34A 
American Changer Corp. ...... 107 Green Games <2. 5. fos. 100-101 New Orleans Novelty ......... 130 
American Sammy .......... 36-37 PaMurOn Mig a hae Oe IC oa ce eae ok 31 
Arachis <3 yeh ei 95 Hi: MONeCO To os ie eens Of Piign-4-Piay oe. co es 20 
SADE SOUND los hes ees 93 Hoffman & Hoffman ........... ates. POOR TIME oes Le Ses 53 
PAPE hh Si as ican eek Se 49 EES an re ina ee FE BEORAR » 2 2 RE eee PUI ae Bite Pare eee 111 
Paton LOCK: veh ees 108 IMA BO eG Ae 120°: Menipow Crane 205s... eee 63 
Bayle: oie ee ee 65 Imagination Leisure ............ Bo. ERR Sg Oe as OG 99 
Rat Dee op ee a es 97 Incredible Technologies ........ 3322. dhodetsiaud Novelty <.a2. 5c 6 
Benchmark Enterprises ......... 15 past Kiddie Tides w).565/o560 61 Roger Williams Mint .......... 144 
Bob’s Space Racers ............ Bee NAN PURE aia ess COR a es 55 Rowe International ........ Cover 3 
CL -Eieeironies . Sooo 146 WA WEIS oo os seces pes 143  S&BEntertainment ........... 115 
Capcom Coin-op ............ 16-17 RIGP PIB os aes wee ies ek. EMDR Oo Gary ory a nae 4 
ash Code 425, Vise eh ae 5 Onna rs os es T DBO SNR ra ee ey Cover 2 
BGR Sic Sing awe oa tree 34D Sa Svea er narra Noe re yar 71 pepe Pablo 5 hss as 66A&B 
CTICHIOLOCK cs eee es wae 10 Egmont i Aes inna 77 Seidel Amusement 

Com Concepigan sauce teers 43 EMRE EO OR ei is he ae 73 WiNOIG. of oe 19, 146 
Coin Conne Xion... 350.905 es 89 Leisure Expo 6.55/52: ieeereniioery IZ) Silent Partner a2 se tece Soe 113 
pale FICCHOMCS 5st es 2 64 Machine-O-Matic .............. 11 RSM lh en ad Ss wis 47 
eUTOMIC LADS. Sse ee ok 81 MRA A a ees 4 Smart Industries ...... 114A-D, 131 
RICHES 0 sce cee one 9 Mayoni Enterprises ............ coat RO ee ao Ee eD 103-105 
PARI oes ee res deen at 83 Mert tndusivies oo. 2.3.54 34B-C = Star Track Plush .............. 145 
East-West Marketing ........... 29 DWN War fe es, cane es 45,87 Time Warner 

POM eae pees Zo MW rs oo 59 Interactive... . ss... Cover 4, 39 
Palas USA ts ie 66 Mission Crane: oo 25 os eens 4) Valley ReCreauon ss eas 57 
SAMCUME 62.556. ke. 128 Music Operators Service ........ 10 ~+-Van Brook of Lexington ..109, 139 
Gighalcomn 355 avis esas 142 Namco-America ..............- Bb 2 Wa SS oes 8 Ee oe 117 
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WHEN THE 
LASERSTAR EAGLE SINGS, 
PROFITS SOAR 


It’s spectacular...Our LaserStar® Eagle is any- 
thing but the samé old song. Its impressive size 
and graphics make it the wallhung jukebox that 
customers love to play and play. 





ty 





tA 
= 
+ 





And not only does it look sensational, it 
performs beautifully. There’s an eight-title 
display, coin and bill slot, high security system, 

“and interchangeable LaserStar components. © 
Plus, it’s easy to install and easy to maintain. 


It all adds up to increased profits. And that's 


music to anyone’s ears. See your local 
ROWE/AMi music operator for details. 
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t ; * Height: 72 inches (182 cm) Width: 29.25 inches (75 cm) Depth: 34 inches (86 cm) Weight: 350 pounds (1 


eo} iitiple configurations * AccuAim optical system for A must buy for 
to 1 needs reliable performance i 


* Stop moti¢ ____* Six pulse-pounding levels of action _ 
incredible cine ciel 
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